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National Broiler 
Convention Set 
for March 25-26 


CINCINNATI—The various phases 
of broiler production and marketing 
will be covered at the first National 
Broiler Convention, to be held March 
25-26 at the Netherland Plaza Hotel 
in Cincinnati. The convention will be 
sponsored by the National Broiler 
Assn. 

Among the speakers will be J. D. 
Sykes, Ralston Purina Co., St. Louis, 
chairman of the board of the Ameri- 
can Feed Manufacturers Assn., who 
will discuss “Credit and Financing 
Policies.” 

Dr. H. R. Bird of the University of 
Wisconsin, well known poultry nutri- 
tion authority, will present informa- 
tion on “Feeding Broilers for Gain 
and Profit.” 

Other subjects to be covered in the 
two-day program will include broiler 
management practices, hatchery op- 
erations, marketing problems and 
broiler disease problems. Industry 
and college authorities will speak and 
take part in panel discussions. 

W. D. Termohlen, U.S. Department 
of Agriculture, Washington, will ex- 
plain the “Outlook Ahead for the 
Broiler Industry.” 

Information on the convention may 
be obtained from the National Broiler 
Assn., 77 W. Washington St., Chicago 
i Te 
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G. DAN ENTERLINE DIES 

DOVER, DEL.—G. Dan Enterline, 
60, state auditor of Delaware and 
former feed broker, died Feb. 25. A 
graduate of Pennsylvania State Agri- 
cultural College, Mr. Enterline oper- 
ated a feed brokerage and was a 
manufacturers’ agent in the Delmar- 
va Peninsula for many years before 
becoming the successful candidate for 
state auditor in 1950. He was reelect- 
ed two years later. Survivors include 
his widow, a son and a sister. 


Program Plans 
Announced for 
Texas Convention 


FORT WORTH-—A diversified pro- 
gram has been planned for the annu- 
al convention of the Texas Feed Man- 
ufacturers Assn. which will be held 
at the Baker Hotel in Mineral Wells 
April 12-13. W. Bassett Orr, execu- 
tive secretary-treasurer, announced 
this week. 

The first session will include an 
address by Harvey A. Dahl, assistant 
to the secretary of agriculture, Wash- 
ington, D.C., “The Agricultural and 
Business Environment in a Growing 











GRAND SMILE — Dr. John Shellen- 
berger, head of the department of 
feed and flour milling industry, Kan- 
sas State College, Manhattan, is 
shown at the left above receiving a 
check from Max Shields, president, 
Midwest Feed Manufacturers Assn., 
Kansas City. The Midwest directors 
recently voted a gift of $1,000 to 
Kansas State for the school of feed 
technology there. 





America”; “Keeping our Feed Mill- 
ing Operations Up to Date,” Lloyd S. 
Riford, Beacon Milling Co., Cayuga, 
N.Y., and “The Use of New Feed 
Ingredients and By-Products in Prod- 
uct Development,” J. D. Sykes, Ral- 
ston Purina Co., St. Louis. 

New handling, milling and ingre- 
dient distributing techniques will be 
discussed by K. W. Rodemick, K. W. 
Rodemick Co., Inc., St. Louis, and the 
Texas Feed Law will be analyzed by 
F. D. Brock, director of the Texas 
Feed Control Service, College Sta- 
tion, Texas, at the afternoon session 
April 12. A banquet and floor show 
will be held on the first evening. 

The program for April 13 includes 
Pat Waters, southern sales manager, 
General Mills, Inc., Kansas City, 
“Sales Promotion and Merchandising 
in a Buyers’ Market”; L. A. Robins, 
Burrus Mills, Inc., Fort Worth, 
“Proper Use of Credit and Finance 
Can Increase Sales”; Dr. John Quis- 
enberry, department of poultry hus- 
bandry, Texas A. & M. College, Col- 
lege Station, “Thar’s Tonnage in 
Them Thar Caged Layers’; Ray Bow- 
den, Grain & Feed Dealers National 
Assn., Washington, D.C., “Keep the 
Life’s Blood of Our Industry Flow- 
ing,” and L. F. Van Stone, retiring 
chairman of the planning and advis- 
ory committee of the association, 
“Where Should We Go From Here?” 
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D. B. LOURIE RESIGNS 
GOVERNMENT POSITION 


WASHINGTON — The resignation 
of Donold B. Lourie as Undersecre- 
tary of State for Administration has 
been accepted by President Eisen- 
hower. 

Mr. Lourie is returning to the 
Quaker Oats Co., Chicago, which he 
formerly served as president. 

Mr. Lourie was named to the gov- 
ernment post, a new postion, in Jan- 
uary, 1953. His work has mainly been 
in reorganization and administrative 
affairs of the Department of State. 








Hormone Feeding Research With Cattle 


Iowa State College nutritionists recently reported on some important 
research work showing excellent weight gain results in feeding a- hormone 
(diethylstilbestrol) to beef cattle. Two Iowa experiments on the hormone 
feeding to fattening cattle are reviewed in this issue of FEEDSTUFFS, be- 


ginning on page 62. 





FARM LEGISLATION DEBATE 
STEAMS UP WITH NEW BILL 


Weeks of Controversy Get Under Way Following Intro- 
duction of Aiken Measure — Questions Raised 
Regarding Insulated Reserve Plan 
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CONTRACT FORM DRAWN UP 
FOR HANDLING CCC CORN 


MINNEAPOLIS—A contract for 
movement of corn into and out of 
Commodity Credit Corp. storage 
structures in Minnesota has been 
drawn up as a result of a series of 
conferences between trade and the 
State Agricultural Stabilization & 
Conservation Committee (formerly 
PMA Committee). 

The contract, similar to one operat- 
ing in Iowa for some time, applies 
only to corn, but the principles incor- 
porated may possibly apply to other 
grains later, according to trade 
sources. 

One loca! grain firm comments that 
the purpose of the contract is to give 
locally - established concerns first 
chance on this kind of business at a 
reasonable return. 


Dehydrators Plan 
2 Conferences on 
Alfalfa Production 


KANSAS CITY—Two state-spon- 
sored alfalfa production conferences 
will be held in this area this month. 
The Kansas Dehydrators Assn. will 
hold a meeting at the Hotel Jayhawk 
in Topeka, Kansas, March 12. Bulk 
handling, pelleting, granulation, oil- 
ing, greasing and antioxidants will be 
discussed. 

A similar program has been ar- 
ranged by the Nebraska Dehydrators 
Assn. for March 16 in Grand Island. 
The conference will take place at the 
Yancey Hotel. Four symposiums have 
been planned to cover (1) field oper- 
ation and farmer relations, (2) plant 
maintenance, (3) greasing, oiling and 
bulk handling, and (4) instrument 
repair, control and maintenance. 

Cooperating with the state groups 
on these meetings is the American 
Dehydrators Assn. 








By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON —A farm bill of 
relatively anonymous parentage 
reached the Senate Agriculture Com- 
mittee this week, and on the basis 
of the opening session of the com- 
mittee the bill can hardly be called 
one of the numbers on the hit parade. 

The bill was introduced by Sen. 
George D. Aiken (R., V+.), chairman 
of the committee. He explained at 
the outset that the measure was an 
attempt to crystallize opinions on 
farm legislation—that it was not the 
administration bill, but that it repre- 
sented almost all of the recommenda- 
tions which the President sent to 
Congress. 

Then the boom dropped on a second 
team from the U.S. Department of 
Agriculture which appeared to repre- 
sent the administration. Kar] Loos, 
solicitor, who had an excellently pre- 
pared statement on the effect of the 
proposed bill as compared with the 
existing law, didn’t get more than the 
first line of his statement out before 
he was interrupted by high rigid 
price support members of the com- 
mittee. They tried to have the recent 
decision to drop dairy supports to 
75% of parity regarded as a guide 
to what Ezra Taft Benson, secretary 
of agriculture, would probably do if 
the bill as introduced was passed. 


Background 

Meanwhiie, here are the under- 
tones of the situation here: 

This farm legislation is most of 
the administration plan. It is known 
that the USDA and the White House 
had prepared another bill which met 
objections of the Farm Bureau Fed- 
eration. That bill was sidetracked, 
and Sen. Aiken introduced this bill 
as at least a starting point of dis- 
cussion. He sees at least six weeks 
of violently controversial testimony. 

This farm bill probably is the ad- 
ministration strategic attack. In the 
last week the Joint Economic Com- 
mittee reported that with the current 
setback to the economy, this was no 
time to tinker with the farm price 
support program. If the present bill 
falls between the stools of the rigid 
high support advocates, Republicans 
and Democrats, then the politicians 
of the White House may with good 
grace be able to say: “Let’s stop, 
hold up any radical measures on 
price support and go along with the 
Joint Economic Committee.” 

Sen. Aiken senses all the opposition 
even within his own party on this 
price support issue. He has handled 
the committee with a sensitive hand. 
All the outraged senators who believe 
that the proposed bill would rob their 
constituents of a high level of price 
supports have been given at the open- 
ing of these hearings full freedom 
of 


expression. 
The Vermont senator has been sit- 


(Continued on page 4) 
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A Feed Retailing Study 


E herewith call attention to the first of a series of three articles, 

which starts on page 26 of this issue of Feedstuffs. The articles deal 
with the retail distribution of formula feed. They are based on a study made 
by Dr. R. J. Mutti, associate professor of agricultural economics at the 
University of Illinois, and G. W. Stone, former assistant in the department. 
The study was confined to Illinois, but the application to other areas is 
obvious. 

The first of the articles deals with the general characteristics of feed 
retailers. It tells how they operate and examines factors that influence 
variations in basic operating policy. It also recounts some of the results of 
the variations in policy. The second article will go into this examination 
of policies and results in greater detail. The third article will show 
relationships between feed sales volume and business organization and 
practices, and it will include a summary of main points and conclusions 
drawn by the authors of the report. 

These articles should be read and analyzed by every feed manufacturer. 
The dealer’s place in the feed picture is more clearly seen by some 
manufacturers than by others. We believe that such studies as this one will 
be of help to anyone in developing an idea of what is expected of dealers and 
what the value of the dealer’s service is to the manufacturer. An examination 
of the dealer’s problems—a look at his business from his viewpoint and 
situation—should generate some practical ideas as to how the manufacturer 
and dealer can work better together to their mutual profit. 


* * * 


AST December, we published a cost-of-doing business survey of 230 feed- 
farm supply stores conducted by Dun & Bradstreet, Inc. These stores 
averaged 2% net profit on their sales—a very sad picture, indeed. Such a 
low margin is a shaky foundation on which to try to build an expanding 
industry. 

And retailing is an important segment of the foundation of the feed 
industry. If that segment is eliminated or weakened, the whole structure is 
in danger. 

This is the same thing that J. D. Sykes has been telling feed conventions 
throughout the country during his second year as chairman of the board of 
the American Feed Manufacturers Assn. It is a subject of highest industry 
importance, and we hope that its significance will be recognized by every 
company and individual. 

Mr. Sykes points to the fact that (1) the feed manufacturer is not selling 
an end product, but a material that goes into the end product; and that (2) 
it is the feed retailer who is in constant, direct contact with the user, the 
feeder. 

The dealer is in the best and, in most cases, the only position in the 
chain of farm supply distribution to see to it that quality feeds are properly 
used, and that their use is accompanied by good management practices. 
These are essential to feeding results, and someone must be active in obtaining 
their application if the feed industry is to achieve its greatest potential. 

Mr. Sykes cites a corollary between profits and service. His example is 
a dealer with weak employees who are neither able nor interested in helping 
the man on the farm. In order to sell merchandise, they had to cut prices and 
price became their chief sales tool. Another dealer had high calibre employees 
who were service conscious and genuinely interested in helping the farmer 
make money. Price became a relatively unimportant factor with this dealer. 
He got the margins he needed and, as a result, he earned a highly satisfactory 
return on his investment. These are not hypothetical comparisons, but case 
histories or studies. It is easy enough to see the stake that the feed 
manufacturer has in encouraging the one type of dealer over another. 
In fact, it is not just encouragement that is needed. The feed manufacturer 
should understand the situation well enough to give practical aid in the 
development of his dealers along the desired lines. 

Mr. Sykes ends his presentation with this conclusion: “In this new day 
of the farm supply business there will ultimately emerge in each good market 
only one or two real active dealers. They will be well anchored in their 
markets because the feeders of that market will be relying on them. The 
merchant today who is merely relying on his customers for his profits 
is in sharp contrast to the merchant whose customers are relying on him. 
Profits of the future must be earned through service, because that’s the kind 
of business that farm supply dealers are in. The hub of our business is the raw 























material which the man on the farm uses to manufacture the saleable 
products from his farm. In the long run, how well we serve will determine 
how well we prosper.” 
* * *x 

T is certain that the feed industry must pay more attention than it has 

to the operation of its retail outlets—to that part of the distribution stream 
where the ultimate customers are, and where proper use of the product is so 
important. 

Thus, the more studies that can be made of retail feed patterns and 
problems, the better the intelligent insight as to what can be done to improve 
this phase of feed merchandising. Although the Illinois studies cover a 
comparatively small geographical area, the operations described are char- 
acteristic of the Middle West, at least. The approach to the study and the 
general findings will serve as a helpful guide to any manufacturers or group 
of manufacturers who will apply their intelligent curiosity to their own 
sales territories. 








A FEEDSTUFFS 
FORMULA FEEDS: HOW'S BUSINESS? 
FEATURE 


Formula feed business was spotty this week, with some areas 
depressed business and considerable pessimism and others indicating signs of 
a normal spring expansion. Sharply stronger ingredient prices drew consider- 
able attention, and resistance to the advance was listed as a factor in 
below-norma! demand in some areas. A slight improvement in broiler prices 
was reported, although returns were barely at the break-even point for 
raisers. Hatchings of chicks for flock replacement and an upswing in turkey 
hatchings promised steady demand in the weeks to come, however. Also, pig 
starters were moving well in the Midwest and the Southeast. Dairy feed 
trade was depressed. Soybean oil meal prices continued to soar this week as 
soybeans climbed to new high levels since the summer of 1948. Animal 
proteins moved up in sympathy, although linseed meal held about steady. 
Alfalfa meal was off and millfeed held steady to lower. The index of wholesale 
feedstuffs prices averaged about unchanged at 243.8 and the feed grain index 
moved up 2.8 points to 218.3 in the week ending March 8. (Ingredient details 
on pages 78-80.) 


Northwest 


Formula feed business was all the 
way from fair to very good by manu- 
facturers in the Northwest, and on 
the average it could be said volume 
was holding about even with the pre- 
vious week and compared favorably 
with business at this time last year 
or possibly was somewhat better. 


Starter feed volume is building up 





however, as some mills indicate de- 
mand to be improved, particularly for 
starting and growing feeds. 

Price advances, particularly with 
the soaring soybean market, have 
commanded much attention in the 
feed trade. Along with higher result- 
the widespread publicity over the 
soaring soybean market, have com- 
manded much .attention in the feed 
trade. Along with higher result- 


faster this year than a year ago, and 
this trade is the base on which it is 
expected March volume will be built. 
Orders for baby chick feeds, pig 
starters and turkey starters con- 
tinued to expand. Some turkeys, it is 
noted, are reaching the age when 
their consumption has increased con- 
siderably. A good turkey year from 
the standpoint of feed volume is in- 
dicated, although some manufactur- 
ers believe the number of birds raised 
will be somewhat less than farmers 
indicated earlier. 


Most manufacturers say dairy feed 
business is depressed, although in 
other cases trade is reported very 
good for the season. Sales of laying 
feeds are about normal, but broiler 
feed business is off because of poultry 
price difficulties. 

Some manufacturers believe that 

higher prices have kept dealers from 
buying as much feed as they weuld 
be expected to at this time, reflecting 
complaints from farmers. However, 
others note that while complaints are 
frequent, buying of feed continues 
steady. 
One mill trimmed its operations 
from three shifts to two, although it 
was pointed out this does not neces- 
sarily mean a lighter volume. Others 
operated as in the past on two shifts 
or three, with one planning a Satur- 
day run. 


Southwest 


Again this week there were varied 
reports on business conditions in the 
southwestern feed industry. While 
numerous dealers have placed orders 
for chick and pig starting feeds in 
anticipation of spring awakening of 
demand, higher prices of feed have 
caused a little more hesitancy this 








week. There are exceptions to this, 





ing soybean meal costs there have 
been upward trends in cottonseed 
meal, animal proteins and some firm- 
ness in grains and millfeed, This has 
caused formula prices to be as much 
as $2 ton higher this week. 

A fairly good demand continues for 
poultry feed items such as chick 
starter and laying feed. The broiler 
market continues in the throes of 
supply readjustment as broiler meat 
prices remain at or slightly below 
break-even levels for feeders. Hog 
feed demand was fair to good, and 
there has been some pick up in pig 
feed demand backed by stronger pro- 
motion on the part of mills. 

Feed mills in the area operated 
four to five days on the average this 
week. Most were still looking forward 
to an upturn in orders which would 
bring production up to anticipated 
March levels. 


Ohio Valley 


Formula feed business in the Ohio 
Valley continued at such a slow pace 
this week that mill operations 
dropped to a seasonal low of only 
about 50% of capacities on a five-day 
basis. While there was no immediate 
indication of a pickup in business, 
manufacturers generally expressed 
the opinion that an improvement is 
not too far in the future. 

Lack of normal precipitation 
throughout the valley area is causing 
considerable concern among farmers 
and feed dealers alike. According to a 
weather bureau report this week, 
last month was the fourth warmest 
February since records were begun 
in 1835. Rainfall for the three-month 
period of December through Febru- 
ary was 2.83 in. below normal, and 
snowfall during the period measured 


(Continued on page %2) 
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WHY POULTRY FEEDS 





CAN FAIL TO SATISFY 
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COMPLETE NUTRITIONALLY .. 

ie | Stability 
































FRESHNESS STABILITY FLAVOR PALATABILITY 
Turkey and poultry feeds must have palatability Suppliers of poultry feeds and ingredients are be- 
too. It is possible to make feeds nutritionally coming more watchful of freshness and methods 
adequate and yet not palatable . . . or palatable of preventing spoilage. As processing methods and 
enough. Finished feeds must be palatable to the types of nutritional ingredients become more and 
turkey or chicken—uniformly appealing in a flavor more complicated, uniform taste and natural flavors 
that the bird prefers in order to have a really are affected. Today, modern chemical develop- 
successful feed with “‘just the right flavor.” ments provide methods of flavor freshness and 


stabilization never dreamed of a few years ago. 
“FOR THE CONSERVATION 
OF GOOD TASTE’’ “JUST THE RIGHT FLAVOR” 


/ 


CAN POULTRY TASTE? 
While it is said that poultry do not possess the organs attributed to the human 
senses of smell and taste, it is definitely known that birds do show a decided 
preference to feeds based on palatability values. Reports indicate that poultry 
' do have their own ideas about what tastes good, and they are far more choosey 
about feeds than might have been suspected. In 1952, M. M. Rosenberg, 
Department of Poultry Husbandry, University of Hawaii, made a significant 
report in which he showed the average poultry feed consumption increased 
as the concentrates of a sweetening agent, as sugar by-products, was increased. 
This opens the possibility of a ‘sweet tooth” by poultry. 


ANIFEED POULTRY FEED FLAVOR 


This flavor has an intense aromatic sweetness that adds a distinctive flavor 
and aroma to turkey and poultry feeds which is most appreciated by the 
birds in free-choice feeding. It actually improves the flavor and aroma of 
the feed with age. ANIFEED POULTRY FEED FLAVOR is supplied in 
dry powder form at $1.50 per pound in 100 pound fibre drums. It is very 
economical. Use 4% to 14 pound per ton of feed. 


A trial will convince you. A FREE SAMPLE, or 5-pound trial order at 
the 100 pound price schedule, will be sent upon request. 


PALATABILITY CONTROL HELPS TO REDUCE FEED COSTS 


FLAVOR CORPORATION OF AMERICA, FARM FEED SALES DIVISION 






Dept. FX-34, 3037 NORTH CLARK STREET, CHICAGO 14, ILLINOIS 
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PENDING EXPORT SALES 


COULD STRENGTHEN WHEAT 


WASHINGTON — Pending an- 
nouncements of substantial deals for 
U.S. wheat within a short time may 
give the domestic wheat markets a 
real stimulant, officials and trade 
sources predict, notwithstanding the 
continuing doldrums in wheat agree- 
ment sales. 

Three major factors could con- 
tribute to bullishness in the mar- 
ket, and a fourth is in the making 
but is not as imminent as the others. 

First, it appears that the Com- 
modity Credit Corp. is physically 
short of red wheat to fill commit- 
ments made against barter deals. 
This .present inability to fill those 
commitments may in part have been 
responsible for the recent request to 
farmers in the states of New York, 
Ohio, Indiana and Michigan to ten- 
der farm stored wheat in advance 
of the loan maturity date. Already 
some 4 million bushels have been 
tendered from those states. It is also 








possible that CCC may be forced 
to ship some spring wheat held for 
its account at Buffalo to eastern 
export positions 

Supporting the belief 
may actually be short 
for its obligations is the further 
knowledge that the government is 
already unloading five vessels from 
the “moth ball fleet” at Baltimore 
and plans further similar operations 
at New York. The “moth ball” grain 
being unloaded at Baltimore is said 
to be garlicky white wheat. 

As CCC moves to meet its esti- 
mated obligations, possibly as much 
as 7 million bushels, the trade is 
waiting the announcement of sub- 
stantial sales plans of low grades 
of wheat to Spain, West Coast wheat 
to Japan and the completion of pro- 


that CCC 
red wheat 


curement of red wheat to Yugo- 
slavia. 
In the background, but not dis- 


missed as a market factor poten- 
tial, are Brazilian requirements which 
are said to be stymied over credit 
accommodations. 








Farm Bill 





(Continued from page 1) 


ting back, moving in only at spots to 
correct the record. 

The bill as introduced this week is 
little more than previously reported 
by Feedstuffs except that it proposes 
an insulated stockpile of wheat be- 
tween 500 million bushels as a maxéi- 
mum and 400 million bushels as a 
minimum. The maximum proposed 
seems on the low side if the insul- 
ated stock proposal would work to 
halt a big drop in the price support 
percentage of parity for wheat. 

USDA witnesses admitted that the 
CCC stocks of wheat as proposed in 
this bill would not exceed 500 million 
or less than 400 million bushels in the 
insulated reserves as of June 30, 1954. 
This estimate does not take into con- 
sideration the responsibility of the 
Secretary of Agriculture on the next 
day to estimate the price support 








As a vital part of its completely integrated operation, the 


Albemarle Paper Manufacturing Company plants seedling pines 


in its own forest preserves. Albemarle grows its own trees, makes 
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controls its own processes for color matching and printing the 
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Multiwall bag machines. 


You get prompt delivery of Albemarle Multiwall Bags because 
“Al Kraft” started the job more than twenty years ago! 
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COMPLETELY /NTEGRATED 








level for wheat for the new crop. 

The Secretary must, on July 1, 
1954, estimate the supply and the 
probable demand and fix the level of 
support for the new crop. It seems 
that his witnesses were on the low 
side when they told the Senate com- 
mittee that they agreed a 500-million- 
bushel maximum insulation was re- 
quired. 

It is prebable that if the new 
wheat crop is a billion-bushel crop, 
the set-aside of wheat stocks will 
have to be closer to 750 million bush- 
els unless the support level under the 
proposed bill is to drop to 75% of 


parity. 
Change Needed 

The bill is admittedly defective in 
some aspects. For example, it fails 
to require control over acreage taken 
out of production under crop controls, 
but it will subsequently be amended 
te cover that condition. The sponsors 
of the bill recognize that there is lit- 
tle sense in stopping wheat, corn and 
cotton production if the producer is 
to be permitted to advance acreage 
on soybeans, which are also support- 
ed. 

The farm bill is at best a hybrid. 

The main hope in the existing situ- 
ation is that the high support group 
must pass extending legislation — 
over a possibie presidential veto — to 
keep the high price support levels for 
the basic commodities for the next 
crop marketing year. 

In this position Sen. Aiken can sit 
comfortably like an old house cat 
before a log fire and wait out the 
opposition. 

The current hearings on the farm 
bill are none less than a test of 
George Aiken and the rigid high sup- 
port advocates. 
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NAMED TO USDA POST 


WASHINGTON—Dr. Cornelius D. 
Van Houweling, 35, an official of the 
American Veterinary Medical Assn. 





| from 1948 until last fall, has been 
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named director, livestock regulatory 
programs, of the U.S. Department of 
Agriculture. His appointment was an- 
nounced by Dr. Byron T. Shaw, agri- 
cultural research service adminis- 
trator. 


BOWMAN 
PRODUCTS 


Bo-A and PROT-A 





(Stable Dry Vitamin A Products) 
Bo-DEE 
Vitamins 1-2 or D-3 in dry, oil or 


water dispersible forms. 


Bo-DEE MINERAL STABLE VITA- 


MINS D 
(Vitamin D that will not decom- 
pose when combined with min- 
erals) 
CLOROFOLEN 
(Proven Dog Food Deodorant) 
HYDROPOID 
(Dry Hydrogenated Anima! Fat) 
PALATEAZ 
(A Complete Line of Flavors for 
feeds) 
XANTHOPHYLL CONCENTRATES 
(For Greater Poultry Pigmenta- 


tion) 


Bowman Feed Products, Inc. 


130 Central Ave., HOLLAND, MICH. 
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Cer Lets—Truck Loads 


Distributors for 

MINNESOTA 
NORTH DAKOTA 
SOUTH DAKOTA 
and Northern WISCONSIN 
Por Information write 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN 
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S mall's Dehydrated Alfalfa 
stands ‘“‘ace high’’ with experienced 
feedstuff buyers. They know that it is harvested, 


processed, stored and shipped with that extra measure of 


care that assures contract quality and delivery on the date specified. 


You, too, will like the winning ways of Small’s Dehydrated Alfalfa. 
You can count on its consistent quality and color to build customer confidence and 


satisfaction in your feeds. 


FOR FEEDS 
WITH A FUTURE 


W. J. SMALL COMPANY 


o-tvisgstqrn 


ARCHER-DAWNIELS-MIDLAND COMPANY 
1200 Oak Street Kansas City, Missouri 


DEHYDRATED ALFALFA 
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CAMERA SHOTS AT OHIO CONVENTION—The above picture series is of 
personalities and action at the annual convention of the Ohio Grain & 
Feed Dealers Assn., at Toledo Feb, 21-23. Descriptions are from left to right. 
Top row: (1) Manning the information booth for the Toledo Board of Trade, 
host to the delegates, are A. E. Schultz, left, secretary of the exchange, and 
George J. Forrester, vice president. (2) The newly formed Alfalfa Processors 
Assn., a group of east central states alfalfa dehydrators, maintained an 
information display on the values of dehydrated alfalfa in livestock and 
poultry rations. In charge of the booth and automatic slide film projector 
were Ralph D. Maby, Bremco Alfalfa Mills, New Bremen, Ohio, shown at 
the right of the display, and Marvin Rohloff, Rohloff Brothers, Inc., Gray- 
town, Ohio. (8) Armour Fertilizer Works, Sandusky, Ohio, maintained a 
hospitality room for the delegates. Standing are, left to right, W. BE. Hitch- 
cock, L. M. Baker; seated left to right, R. F. Bargmann and R. G. Crammond, 
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all of Sandusky. (4) L. W. Keller, Honegger-Hanley Mills, Mansfield, Ohio, 
smilingly points to construction features of the Honegger Thurobilt poultry 
house as he chats with R. W. Valentine, Honegger district manager, Columbus, 
Ohio. Lower panel, (5) Bryant Engineering Co., Port Huron, Mich., displayed 
a miniature Bryant hammermill and attachments in full operation. Examining 
the equipment are John W. Miller, right, sales manager, Bryant Engineering 
Co., and Herman Baker, a Bryant representative at Sidney, Ohio. (6) On 
the social side, considerable activity took place in hospitality rooms. Left 
to right, are Mr. and Mrs. Lioyd Stiles, General Bag Corp., Columbus, Ofilo, 
and Mr. and Mrs. Harry Schrode, J-M Trading Corp., Columbus. (7) Chick 
Talis, standing, Capital Bag & Burlap Co., Columbus, takes down notes wiliile 
talking with Hollis W, Maun, Jr., 8. Howes Co., Inc., Dover, Ohio. (8) Relaxing 
after a full evening of room hospitality for Chase Bag Co., are these Chase 
representatives, left to right: Richard Ayers, Toledo; Roy H. Ploeger, Toledo; 
Tanner G. Stephenson, Jr., Cincinnati; and Harry J. Uldricks, Columbus. 





100% of their 1954 corn crop allot- 
ment will be treated in future pro- 
grams as if the corn allotment were 


NO PENALTY FOR PLANTING 
10% UNDER CORN ALLOTMENT 


Poultry” and “Poultry Feeding Prac- 
tices; W. A. Harris, Holly Sugar Co., 
Colorado Springs, Colo., explaining 


ning, March 10, at the Baxter Hotel. 

The conference banquet will be 
held Thursday evening, March 11, at 
the Student Union. 


WASHINGTON—Farmers who un- 
derplant their 1954 corn acreage al- 
lotment by not more than 10% will 
not be penalized for such underplant- 
ing in the establishment of any fu- 
ture farm allotments which may be 
required under existing law, Ezra 
Taft Benson, secretary of agriculture, 
announced last week. He said it will 
be the policy of the department that 
farmers who plant between 90 and 
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fully planted in 1954 

“Past acreage of corn is one of 
the factors which local committees 
must consider in the distribution of 
the county allotment to farms,” the 
secretary said, “and many farmers 
may feel that they should come as 
close to their current allotments as 
possible in order to protect their in- 
terests in any future allotment pro- 
gram. However, it is my purpose to 
continue to relieve farmers of the 
inconveniences inherent in control 
programs whenever it is practical to 
do so. 

“If a farmer can plant 90% or 
more of his allotment in whole fields, 
there is no reason why he should 
have to spiit another fleld and plant 
part of it to corn just to round out 
his allotment.” 





the “Effect of Dried Beet Pulp on 
Gain, Dressing Percentage and Grade 
of Beef Cattle” and “Protein Levels 
in Steer Fattening Rations;” A. Allen 
Heidebrecht, Western Cottonoil Co., 
Abilene, Texas, representing AFMA, 
talking on “Beef Cattle Supplementa- 
tion;” Gomer H. Lague, Pacific Mo- 
lasses Co., Seattle, discussing ‘‘Mo- 
lasses as a Feed and Feed Ingred- 
ient;” Dr. C. F. Huffman, Michigan 
State College, explaining ‘The Role 
of the Rumen in the Nutrition of 
Cattle.” 


Montana State staff members will 
cover several other subjects relating 
to cattle, swine and sheep feeding. 

A dinner and meeting of the Mon- 
tana Feed Manufacturers & Dealers 
Assn. will be held Wednesday eve- 
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CINCINNATI FEED CLUB 
HEARS TALK BY JUDGE 


CINCINNATI—Judge Carson Hoy 
of the Common Pleas Court and form- 
er county prosecutor related amusing 
court experiences in a talk before 30 
members and guests of the Cincinnati 
Feed Club at a monthly dinner meet- 
ing March 1 in the Cincinnati Club. 

Copies of the club’s 1954 member- 
ship directory were distributed at the 
meeting. The printed booklet lists all 
members with their company affilia- 
tions and office and home addresses 
and phone numbers, with a separate 
listing of firms and their officers and 
salesmen who are members. 








PLANS SET FOR MONTANA 
NUTRITION CONFERENCE 


BOZEMAN, MONT. — Program 
plans are set for the annual Montana 
Nutrition Conference, to be held 
March 11-12 at Montana State Col- 
lege, Bozeman 

The conference is jointly sponsored 
by the college, the Montana Feed 
Manufacturers & Dealers Assn. and 
the American Feed Manufacturers 
Assn. 


MADE 
SPECIALLY FOR 
DOG FOODS 





@ CORN FLAKES 
@ WHEAT FLAKES 
@ CORN MEL-0-KERNELS 
@ WHEAT MEL-O-KERNELS 
@ SOY CAKE-LETS 


PURE 
COOKED 


TOASTED 





Production of Millfeed Slips Back 


Production of millfeed in tons for week ending Feb. 27, and prior two weeks together 
with season total! of (1) principal mills in Nebraska, Kansas and Oklahoma and the cities 
of Kansas City and St. Joseph; (2) principal mills of Minnesota, Iowa, North and South 
Dakota and Montana, including Minneapolis, St. Paul and Duluth-Superior; (3) mills of 
Buffalo, N.Y. Production computed on the basis of 72% flour extraction. 


—Buffalot—, --Combined** 
Weekly Crop year Weekly Crop yr 


-—Bouth west *—— 
Weekly Crop year 


ca North west*— 
Weekly Crop year 


production todate production to date production to date production to date 
Feb. 22-27 24,464 825,002 13,902 482.639 9,660 347,666 48,016 1,655,307 
"rev. week 225,371 114,056 10,231 149,658 
Two wks. ago 24,344 13,903 11,019 49,266 
1953 21,742 $44,755 14,979 526,636 9,033 360,964 45,754 1,722,346 
1952 24,017 $70,462 13,847 509,409 9,729 448,667 51,187 1,828,538 
1951 28,155 916,495 14,001 498,656 9,031 433,136 49,781 1,848,287 
19560 25,197 870,506 13,673 491,638 10,911 378,570 49,889 1,740,714 
Five-yr. average 24,713 865,444 14,080 501,796 9,673 391,799 48.925 1,769,038 


*Principal mills. **84% of total capacity. tAll mills. tRevised. 


(Expelier Process Chips) 


FROM ONE SOURCE 


CARS, MIXED CARS & L.C.L. 


RALPH WELLS & CO. 


MONMOUTH, ILLINOIS 








Montana State College staff mem- 
bers and several guest speakers will 
cover various phases of nutrition 
work. 

Guest speakers will be Dr. Ralph 
Elliott, American Cyanamid Co., 
Pear! River, N.Y., speaking on “Anti- 
biotics for Ruminants;” James C. 
Fritz, Dawe's Laboratories, Chicago, 
discussing “High Energy Rations for 








W. 6. PRATT COMPANY, mvc. 
PRODUCERS and DISTRIBUTORS 


FISH SOLUBLE 
CONCENTRATES 
20 Noith Wacker Driv« Chicago ¢ 








March is here and the ipring feeding season 14 underway. What do 


you need? 





602 Beard of Trade Building 


— Ferry Parke 


Kansas City, Missouri 
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Credit Men Told It May Be Too 
Late to Rescue Turkey Profits 


MINNEAPOLIS — It may already 
be too late to avoid an unhappy year 
in the turkey business, feed company 
credit managers were told at a feeder 
finance conference at the Curtis Ho- 
tel Feb. 26. 

Dean McNeal, vice president of 
Pillsbury Mills, Inc., predicted that 
turkey prices to growers next fall 
will average between 31¢ and 33¢ 
Ib. and that returns over feed costs 
are likely to average 49¢ less per tur- 
key than last year and reach the 
lowest point since the war. 

A companion cloud of gloom-—the 
prospect for continued losses or slim 
margins in chicken broiler produc- 
tion—also was brought to the atten- 
tion of the credit men. 

Mr. McNeal said that it appears 
too late to cut back turkey numbers 
sufficiently to alter the outlook mate- 
rially. 

This opinion was expressed also by 
Dr. W. A. Billings, University of Min- 
nesota turkey expert. “The industry 
has been slaphappy about expansion 
this year,” he said. “The big boom 
is under way and it is too late for 
proclamations. I don’t see how it can 
be stopped.” 

Dr. Billings said he didn’t like to be 
a “crape hanger” but predicted the 
“February hatchery report will give 
you a headache.” 
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Costs Only « 
Dime Per How 
for Electricity! 







WNustrated : 
Chop Mill, with 
two-sieve grader, 
and baggers 








Special 
LePage corru- 





Now 4 00 gations produce 
ly 96% diced cut y 
0 595 only —_ 


Pius 3 H. P. Motor and Eriez Magnet 


TURN A LITTLE POWER 
INTO A LOT OF PROFIT! 


WAH Davis-Built CHOP MILL 


Pays for Itself in No Time at All! 
Profits Limited Only By Your 
Business Volume! 


Roller Mill and Grader in One Compact Unit 

Features the famous LePage cut rolls. 
Requires less horsepower. Reduces 
waste, wear and tear. Costs less to oper- 
ate. Converts 2 to 3 tons of whole corn 
into beautifully cut and g chop in 
only one hour! You'd have to sell dirt 
cheap to keep this machine from making 
you at least $30 hourly profit! 

Requires only 34° x 54° floor space. 
Height including hopper is 90°. 72” over- 
all ngth Choice of Eriez new hopper 

net or Eriez bar magnet. Availeble 
with both 2 and 3 sieve graders. Or any 
item available separately. 
WRITE, WIRE or PHONE TODAY! 


De H. C. DAVIS SONS’ 


DEPT. fF). )  GOMMER| SPRINGS, KANSAS 











Growers are optimistic and bent on 
over-expansion because 
1953 was the best year from the 
profit standpoint since 1948, Dr. Bil- 
lings said. Everyone associated with 
the industry is partly to blame, and 
that includes the feed industry, he 
continued, because of too-generous 
credit offers. 


Easy to Get Into 


“The turkey business is the easiest 
one in the world to get into,” he 
said. “All a person has to do is whis- 
per that he’s interested in raising 
turkeys and before you know it some- 
one is willing to put you in business.” 

The feed industry, he declared, can 
do more to contro! the size of the tur- 
key crop than any other agency. 

The most hopeful comment made 
by the turkey expert was that pro- 
ducers of turkey fryers may find 
markets satisfactory. 

Al E., Eisenmenger, assistant execu- 
tive secretary of the Minnesota Tur- 
key Growers Assn., also told the 
credit men that feed companies are 
“a little too generous” in providing 
credit. 

Mr. McNeal, whose economic analy- 
ses and predictions have become a 
feature of the semi-annual finance 
conferences, reviewed the general 
business picture and the outlook for 
turkey and chicken broiler profits 
in 1954. 

He noted that the country is in the 
midst of a mild business recession 
which had been frequently forecast. 
It is expected to continue for the next 
two to six months, in his opinion, but 
it will not reach any alarming propor- 
tions. He emphasized, too, that he 
did not expect the volume of food 
sales to be affected very much by the 
recession, although prices may be af- 
fected adversely to some extent. 

He cited these favorable signs in 
the outlook: Farm prices seem to be 
leveling off, new steel orders seem to 
be increasing, the stock market has 
been behaving remarkably well and 
people still are enjoying record per- 
sonal incomes. 


Just Like Fun 


Mr. McNeal, in introducing his 
comments on the turkey price situa- 
tion quoted another economist: “The 
trouble with trouble is that it always 
starts out just like fun.” 

“I'm afraid this is somewhat the 
picture on turkeys this year. Our es- 
timate is that the October-December 
average price received by producers 
will be somewhere between 31 and 
33¢ next fall. This would compare 
with 33.9¢ last year.” 

Comparable average prices for pre- 
vious years were: 1952, 33.7¢; 1951, 
37.7, and 1950, the postwar low point, 
32.8¢ Ib. = 

He forecast that the margin per 
bird over feed cost, based on an 18-Ib. 
bird and estimates of feed costs dur- 
ing the heavy feeding season, would 
drop to $2.20 next fall from $2.69 in 
1953. The lowest level this margin 
has reached in recent years was $2.26 
in 1952. In 1951 the margin was $3.19 
and in 1950, $2.60. 

Poultry feed prices, Mr. McNeal 
said, are expected to average some- 
what higher than last year in the 
heavy turkey feeding season — be- 
tween $3.85 and $4 cwt., compared 
with $3.79 last year. Poult costs are 


not expected to be very much dif-. 


ferent from last year, he said. 

It seems likely that the intentions 
of turkey raisers to produce a crop 
of 59,631,000 birds will be fully real- 
ized, and if early hatchery reports 
are any indication, they may be sur- 
passed, Mr. McNeal said. 
January 67% more poults were 
hatched than during the same month 
last year. 

The big increases, he noted, are ex- 
pected in the north central region, 
and he advised close attention to the 
prospects in some states. “Certain 
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JOBBERS 


Several desirable areas open for qualified jobbers. GRADE A 
CALF MILK - REPLACER has the following advanteges: 


1 
2 
3% NO MILK NECESSARY AFTER COLOSTRUM 
4 
& 


fré ASSOCIATES, INC. 


8500 PILLSBURY AVE. SO. 


MINNEAPOLIS £0, MINN. 











LA BUDDE 


MILWAUKEE, WIS. 


MALT SPROUTS 
BREWERS GRAINS 
DISTILLERS GRAINS 
BEET PULP 
AND 4 OTHER FEEDS 




















FRUEN’S ACE BRAND 
ROLLED OATS 


For every feeding purpose requiring good, clean rolled 
oats at a lower price. Send for samples and prices. 
MIXED CARS SHIPPED AT STRAIGHT CAR PRICES 
Our Teletype Number Is MP 477 


TOWER BRAND ROLLED OATS 
(Steam Kelled 

ACE BRAND ROLLED OATS 
(Steam Relled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

BOLTED OAT FLOUR 

GLENWOOD FEEDING OAT MEAI. 

FALCON BRAND PULVERIZED 
WHITE OATS 


STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND OOARSE GROUND 
OaTs 


STAR BRAND PULVEKIZED 
MIXED FEED OATS 
ENERGEER PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 
EAGLE BRAND STEAM 


OATS 
OAT FEED (when avaliable 
STEAM ROLLED WHOLE RLEY 
GROUND BARLEY 
PEARLED BARLEY FLAKES 
(Max. % Gher) (steam rolled) 
GLENW PEARLED BARLEY 
STAR ORACKED PEARLED 
STEEL OUT DURUM WHEAT 


TRI-GRAIN PELLETS 


Ask Us About Custom Pelleti 
Custom Scratch Grains A 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 





- Owts) 
And Crumblizing. 
Available. 
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TOLEDO WELCOME—George J. Forrester, vice president, Toledo Board of 
Trade (top photo), welcomes registrants at the first annual meeting of the 
Ohio Grain & Feed Dealers Assn., Inc., held in Toledo recently. At his im- 
mediate left is Myles W. Turner, Lancaster, retiring president, and Ralph H. 
Kagay, Columbus, executive secretary, Is nearest the camera, Among the 
nationally known speakers who addressed the convention were, (bottom 
photo), left to right, Marvin L. McLain, director, grain division, Commodity 
Stabilization Service, USDA, Washington; Richard V. Cunningham, New 
York, president, Grain & Feed Dealers National Assn., and Ray B, Bowden, 
executive vice president, Grain & Feed Dealers National Assn., Washington. 
The present association resulted from the merger last summer of the Ohio 
Mill, Grain & Feed Dealers Assn. and the Ohio Farmers Grain Dealers Assn. 








states, particularly those that are not 
close to an established market, will 
be badly over-expanded this year,” 
Mr. McNeal said. 

Minnesota growers, for example, 
plan to increase production 14%, 
Iowa producers plan a 17% increase 
and Utah growers indicate a 22% 
boost. (Note: See table of intentions 
to raise turkeys, by states, in Feed- 
stuffs, Jan. 23, page 4.) 

Broiler Outlook 

Turning to the chicken broiler situ- 
ation, Mr. McNeal declared that there 
seems to be very little chance of any 
reasonably good profits being made 
by the average broiler producer dur- 
ing the next six months. Any such 
periods of reasonably good profits will 
certainly be short-lived, he added. 

“We expect broiler prices in the 
most important producing areas to 
continue below the cost of production 
during at least the first part of 
March,” he said. “A recovery to cost 
of production levels, or slightly above, 
is expected in April, and these levels 
probably will prevail through Sep- 
tember or October.” 

Broiler price weakness in January 
and February has been more pro- 
longed than was expected, due to the 
fact that producers did not cut back 
on numbers in response to losses, Mr. 
McNeal noted. 

Production of broilers is expected 
to set a new high mark in 1954, Mr. 
McNeal predicts, reaching over 1 bil- 
lion birds. Production last year was 
estimated at 950 million, and the 
year before 886 million. 


Must Work Together 

Credit men must work together to 
fight for what they believe in and 
sell management and customers on 
sound credit, W. G. Kromer, general 
credit manager of Quaker Oats Co., 
Chicago, said in a report on feed 
credit organizations. 

Good progress has been made in 
getting local feed groups organized 
for discussion of common problems 
and exchange of credit information, 
he said. In all, 18 such groups have 


been formed within the past year and 
a half, working with local organiza- 
tions of the Association of Credit 
Men. 

These groups and the number of 
companies affiliated with them are 
in: Los Angeles (9), Texas (12), 
Kansas City (25), Omaha (13), Des 
Moines (24), Memphis (11), Atlanta 
(25), Buffalo (15), Chicago (20), San 
Francisco (26), Stockton-Oakland, 
Cal. (26), Minneapolis (22), Portland 
(14), Indianapolis, St. Louis and 
Boston. (Information on the number 
of member companies for the last 
three was not given.) 

The Chicago group is made up of 
credit managers of companies doing 
national business, and another or- 
ganization for midwestern manufac- 
turers is to be set up in March in 
conjunction with manufacturers of 
allied products 

“The move to sound credit is fin- 
ally catching on in the feed business,” 
Mr. Kromer said, “and some day we 
may be able to stop using credit as 
“a sales tool that helps no one.” 

Referring to the depressed broiler 
market, Mr. Kromer commented, 
“Some day broiler raisers are going 
to ask why failures in the business 
can get financing year after year.” 

Credit policies, he observed, often 
are formulated by what the other 
fellow does. “But,” he cautioned, “to 
the other fellow you are ‘the other 
fellow’.” 

Mr. Kromer credited the American 
Feed Manufacturers Assn. drive for 
sound credit practices with focusing 
attention on the problem and giving 
the local credit groups a boost. 

W. E. Glennon, president of the 
American Feed Manufacturers Assn., 
pointed out that while the AFMA 
program hadn’t accomplished any 
miracles, much good had come from 
the effort started a year ago. The 
increasing attention paid to the prob- 
lem has upgraded the position of the 
credit man in the industry. Inquiries 
to the AFMA by feed companies seek- 
ing good credit men have increased 





notably, he reported. 
The problems now being faced by 





the industry are there because feed 
industry is comparatively new — at 
least in the scale on which it now 
operates, he pointed out. Mr. Glennon 
observed that current heavy broiler 
production could partly be attributed 
to reduced overtime work in some 
industrial areas which has encouraged 
workers to look around for some- 
thing to do in their spare time. 

“We are going to continue with the 
sound credit program,” Mr. Glennon 
said, “‘and it will be worthwhile.” 

L. M. Bolitho, Allied Mills, Chi- 
cago, was named chairman for the 
next feeder finance conference set 
for Oct. 1 at the Curtis Hotel. B. F. 
Reinking, General Mills, Inc., Minne- 
apolis, was chairman for the Feb. 26 
meeting. About 50 credit men from 
all parts of the U.S. attended. 
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JOHN P. PETERSON, HEAD 
OF PETERSON-BIDDICK, DIES 


MINNEAPOLIS—John P. Peter- 
son, 67, founder and head of the 
Peterson-Biddick Co., Wadena, Minn., 
died Feb. 28, in Minneapolis. On a 
business trip, he was found dead in a 
Minneapolis hotel. The coroner's 
office said the cause of death was a 
heart rupture. 

Mr. Peterson was very active in 
the management of the business and 
traveled considerably. Peterson-Bid- 
dick operates four feed plants in Min- 
nesota and one in North Dakota as 
well as hatcheries and produce mar- 
keting facilities. 

Mr. Peterson was a former presi- 
dent of the Minnesota Poultry, But- 
ter & Egg Assn. and a director of the 
Institute of American Poultry Indus- 
tries. 

Surviving are his wife, a son, Har- 
old, Wadena; a daughter, Mrs. Lois 
Repetsky, Minneapolis; two brothers, 
Henry, St. Paul, and Peter, Minne- 
apolis; two sisters, Mrs. Mabel John- 
son, Staples, Minn., and Mrs. Emma 
Billings, Portland. 





_— 


J. M. WOOD APPOINTED 
ARROW BAG MANAGER 


OKLAHOMA CITY—J. M. Wood, 
former vice president and manager 
of Mente & Company, Inc. in Houston, 
is now associated with the Arrow 
Bag Co., Oklahoma City, Okla., as 
manager. Mr. Wood was for 30 years 
with Mente & Company, Inc. in an 
executive capacity. He has joined 
Arrow following the liquidation of 
Mente & Company, Inc. 

E Lee Kennedy is president of 
Arrow which has an associate com- 
pany in Denver, the Arrow Bag Com- 
pany of Colorado. 








VACATIONERS — Two Massachu- 
setts grain men and their wives re- 
cently enjoyed the balmy southland 
breezes while vacationing at the Tides 
Hotel, Reddington Beach, Fla. They 
are, left to right: Mrs. Charies J. 
Koelsch of 38 Kenilworth Rd., Milton; 
Carl J. B. Currie of 26 Lewis Rd., 
Belmont; Mr. Koelsch and Mrs. Cur- 
rie. Mr. Koelsch is president of 
Charles J. Koelsch Grain Co., Inc., 
and Mr. Currie is treasurer of Unity 
Feeds, Inc. 





USDA Reports 
Slight Decline 
in Farm Prices 


WASHINGTON—The U.S. Depart- 
ment of Agriculture reports that 
prices received by farmers eased 
slightly during the month ended Feb. 
15. The dip amounted to 38% and 


followed a previous two-month in- 
crease of 3%. 
Average farm prices in mid- 


February were 2% less than a year 
earlier. 

The decrease from January to Feb- 
ruary was attributed to a 3% drop 
in dairy prices and a larger drop in 
vegetable prices. There were a 2% 
rise in meat animal prices, and slight 
gains in grain prices, and a sharp 
rise in soybean prices, but these 
failed to offset completely the de- 
creases. 

The mid-February index of prices 
received by farmers was 258% of 
the 1910-14 average, one point below 
a month earlier and six points below 
a year earlier. The index of prices 
paid by farmers held steady at 282% 
of the 1910-14 average, one point 
higher than a year earlier. 

The parity ratio—which measures 
farmers’ purchasing power—was 91% 
in mid-February, down one point 
from a month earlier and three points 
from a year earlier. 

Parity prices of grains Feb. 15 
were generally unchanged. 

Following are Feb. 15 parity prices, 
with comparisons: 

Feb. 15, 


Jan. 15, Feb. 15, 


1954 1954 1953 

Wheat, bu $2.48 $2.48 $2.41 
Corn, bu. 1.80 1.80 1.756 
Butterfat, in 

cream, Ib 747 747 748 
All milk, whole 

sale, cwt. 4.74 4.74 4.70 
Barley, bu. . . 1.36 1.36 1,37 
Cottonseed, ton ... 71,90 71.90 72.60 
Flaxseed, bu . 4.61 #51 4.64 
Oates, bu. . 877 877 888 
Rye, bu. . 1.71 1.71 1.69 
Sorghum grain, cwt. 2.54 2.54 2.64 
Soybeans, bu . 2.82 2.82 2:79 
Beef cattle, cwt 21.20 21.20 21.80 
Calves, cwt 23.30 23.30 23.60 
All chickens, 

live, Ib 299 299 .308 
Eggs, doz 168 468 .470 
Hogs, cwt 20.70 20.70 0.40 
Lambs, cwt 23.00 23.00 2.90 


Sheep, cwt 10.30 10.30 10.50 
Turkeys, live, ib 378 378 384 


Following are average Feb. 15 
farm prices, with comparisons: 
Feb. 15, Jan. 15, Feb. 16, 


1954 1954 1953 

Wheat, bu $2.06 $2.03 $2.06 
Rye, bu 1.16 1.17 1.57 
Corn, bu, 1.43 1.42 1.43 
Oats, bu 781 779 .773 
Barley, bu 1.15 1.16 1.2 
Sorghum grain, cwt. 2.32 2.29 2.65 
Hay, all baled, ton.23.70 23.80 26.60 
Cottonseed, ton 51.40 52.00 64.50 
Soybeans, bu 2.97 2.83 2.63 
Flaxseed, bu 3.47 3.64 3.54 
Hogs, cwt 25.30 24.60 19.30 
Beef cattle, cwt 16.20 16.00 18.80 
Calves, cwt 18.10 17.80 22.50 
Sheep, cwt 7.39 7.11 8.55 
Lambs, cwt 19.10 18.60 20.40 
Butterfat, in 

cream, ib 651 659 668 
All milk, whole 

sale, cwt 4.21 4.40 4.62 
All chickens 

live, Ib ‘ 238 266 
Turkeys, tive, Ib 327 .332 .333 
Eges, doz 457 463 420 





USDA LAUDS RAILROADS 
FOR HELP IN DROUTH 


WASHINGTON—The U.S. Depart- 
ment of Agriculture recently com- 
mended the nation’s railroads “for 
their farsightedness in cooperating” 
in the drouth disaster relief program. 

Ezra Taft Benson, secretary of 
agriculture, acknowledged reduced 
freight charges amounting to $5,779,- 
700 on feed and $6,750,000 on hay 
shipments in 1953. On behalf of fed- 
eral, state and local government offi- 
cials and farmers and ranchers, Mr. 
Benson expressed appreciation for 
the railroads’ assistance. 

a 
J. OTTO BARKER DIES 

GREENSBURG, IND. — J. Otto 
Barker, 63, formerly operator of a 
feed store here, died Feb. 24 in Flor- 
ida. After operating the feed store, 
he was sales supervisor for the Con- 
solidated Products Co., Danville, Il. 
He is survived by the widow and a 
son, Donn C. Barker, of Greensburg. 















































MERCK VITAMIN MIXTURES — 


Boost Performance of Swine Rations 





Guard the performance of your swine feeds! Pigs eat less feed per pound 
of gain on modern, antibiotic-fortified rations. Consequently, such 
rations should contain higher levels of vitamins. This has been empha- 
sized repeatedly by nutrition authorities. 

Be sure your swine feeds contain sufficient vitamins to boost their 
efficiency and to prevent specific deficiencies. Use MERCK VITAMIN 
MIxTuRES. From the wide variety of these mixtures you can pick the 
one best suited to your needs. Ratios of ingredients are based on author- 
itative recommendations. The carrier for the vitamins is specifically 


designed for uniform distribution and precision mixing in feeds. 


Research and Production for 
Better Poultry and Animal Nutrition 
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MERCK VITAMIN MIXTURES 
FOR POULTRY AND LIVESTOCK RATIONS 


VITAMIN CONTENT—GRAMS PER POUND 
(These levels are assured by Merck Quality Control) 


MERCK & CO., INc. 
Manufacturing Chemists 


RAHWAY, NEW JERSEY 





CCC Lists P in 6, 1954 
Support Loss at 
$116,101,694 


WASHINGTON-~-The U.S. Depart- 








Corp. amounted to $5,664,581,000 as 
of Dec. 31 and that the corporation 
sustained a net realized loss of $116,- 
101,694 in carrying out this program 
during the first six months of the 
current fiscal year. (The net realized 
} on the CCC price-support pro- 
am for fiscal year ended June 
, 1953, 146,000.) 

Of the investment of $5,664,- 
,000, loans outstanding totaled $3,- 


$3 


the 
was 
total 
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046,632,000 (including $2,253,171,000 
of commodity loans financed by lend- 
ing agencies, and $793,461,000 
financed by the CCC) and inventories 
acquired under loan, purchase agree- 
ment and direct purchase operations 
totaled $2,617,949,000. 

Price-support operations in four 
commodities accounted for the bulk 
of the loan total. The loans outstand- 
ing on these were as follows: Cotton 
7,223,972 bales, $1,204,005,911; wheat 
419,155,849 bu., $907,955,400; corn 
232,642,580 bu., $366,724,207; tobacco 
591,398,469 Ib., $251,014,536. 

The wheat figure includes 410,990,- 
988 bu. of 1953-crop wheat, 1,786,090 
bu. of 1952-crop wheat and 6,378,771 
bu. of resealed 1952-crop wheat. The 
corn figure includes 81,349,703 bu. of 
1953-crop corn; 124,801,712 bu. of 
1952-crop corn and 26,491,165 bu. of 
resealed 1952-rrop corn. 

Items in the inventory of the CCC 
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Write for Descriptive Booklet and Sample 


CENTRAL FEED and GRAIN CO. 
Kansas City 5, Missouri 











before you buy of| OAT CRIMPER... 






Sprout-Waldron way. 


The Sprout-Waldron Oat Crimper pictured 
here is designed for small! mills. The rolls are 
specially corrugated for oat crimping and as- : 
sure @ quality product with a minimum of breakage or separation of the 


groat from the hull. 


The low initial cost, the small floor space requirements, and the low 
power needs make this crimper ideal for the smal! mill. Proven in over 


500 successful installations. 


Before you buy any out crimper, see your SPROUT-WALDRON MAN! 


SPROUT-WALDRO”™ 
Bat in Ming Speman Sones OE — 
MUNCY, 







61 LOGAN ST. * 


Crimped oats make better, more digestible feeds 
...improve the appearance of mixed feeds... and 
are 4 greater in bulk than ordinary oats. Crimp 
your oats for increased sales the economical 












PELLET MALS - HAMMER ROLLER 

ATTRITION .=e GURR STONE MALS 

MIRERS SCREW BELT ane 

PNEUMATIC CONVEYORS SUCHET ELEVATORS 

CUTTERS CRUSHERS. on FEEDERS 

P s REELS SEPARATOR ane ASPIRATORS 
. 


352-A 


as of Dec. 31, included: 

Wheat 448,239,917 bu.; corn 361,- 
511,364 bu., butter 285,084,033 Ib., cot- 
tonseed oil 947,448,360 Ib., linseed oil 
151,786,147 lb., cotton 235,598 bales, 
flaxseed 2,247,205 bu., soybeans 1,308,- 
710 bu., and cottonseed meal 80,259,- 
744 Ib. 

The net loss in carrying on the 
CCC-price support program during 
the first six months of the fiscal year 
was realized largely on dispositions 
of butter, dried milk, winter cover 
crop seed, corn, wheat and peanuts. 

The CCC is authorized by statute 
to have total borrowings outstanding 
and obligations to purchase loans held 
by lending agencies at any one time 
of $6,750 million to carry on its va- 
rious programs, including the price 
support program. As of December 31, 
1953, the CCC had in use $6,206 mil- 
lion of its statutory borrowing au- 
thority. Actual borrowings totaled 
$3,948 million and obligations to pur- 
chase commodity and storage loans 
financed by lending agencies amount- 
ed to $2,258 million. This left a sta- 
tutory borrowing authority available 
of $544 million. 

In addition, other current operating 
obligations of the CCC amount to 
$205 million, some part of which may 
be liquidated by the use of borrow- 
ing authority. These current operat- 
ing obligations included accounts 
payable and accrued liabilities total- 
ing $162 million, purchase agreements 
amounting to $42 million and other 
commitments of approximately $1 
million. 

The corporation has a paid-in capi- 
tal of $100 million and at times it 
receives advances from purchasers 
of commodities. These funds reduce 








the amount of borrowings necessary 
for the corporation to carry out its 
operations. 
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SIOUX CITY, IOWA, GRAIN, 
FEED MEETING SCHEDULED 


SIOUX CITY, IOWA—The third 
annual Quad-State grain, feed and 
seed dealers’ convention will be held 
in the Martin Hotel, Sioux City, Iowa, 
March 14-15. The sponsoring organ- 
ization is the Sioux City Grain, Feed 
& Seed Dealers Assn. 

Among the speakers will be Marvin 
McLain, director, grain branch, Com- 
modity Stabilization Service; Carl 
Farrington, Archer-Daniels- Midland 
Co., chairman, National Grain Trade 
Council; E. G. Cherbonnier, Grain & 
Feed Dealers National Assn.; and 
R. F. Cunningham, R. F. Cunningham 
& Co., president, GFDNA. 

Registration will open at noon 
March 14 and admittance to the so- 
cial hour that evening will be the 
convention badge. A cocktail party 
will precede the annual banquet. The 
banquet speaker will be Jeff Wil- 
liams, Oklahoma humorist. A dance 
will conclude the evening’s program. 

The advertising committee chair- 
man for the convention is E. J. 
Guinane. 
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Operation Rabbit 


Rabbits on the island of Formosa 
are in for a change of diet. It all 
started with a recent letter to the 
feed division of Pillsbury Mills, Inc., 
from A. J. Brundage of the Foreign 
Operations Administration, who has 
been on Formosa for some time help- 
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in the Jacobson “Master”: 
@ Separate Fan Motor 

@ Reversible Rotation 

@ Monocast Base 

@ Special Grind Feature 

@ Positive Air Control 

@ Recirculating Collector 





Stationary Screens Provide 
INSTANT 


Remote Grind Selection 


Various attempts have been made to provide the rapid change of 
granulation necessary for profitable custom 
other is the Jacobson method incorporated in the “Master”. No 
complicated mechanisms . . . no moving screens to wear rapidly or get 
no need to leave the service floor or stop 
the mill. It’s simple and efficient. Two of the three stationary screens 
have removable covers controlled from the service floor by means of 
direct rods. Write for information on what it can do for your operation. 







Custom Hammermill 


Other Features Combined ONLY 


JACOBSON MACHINE WORKS 


44 Years of Continuous Service to the Feed Industry 
1090 TENTH AVENUE $. E. Dept m MINNEAPOLIS 14, MINN. 


. Superior to any 


“MASTER” 





55 to 140 
H. P. 


Write for Bulletin 1152 
































CHECKING 


SHIPMENT—Checking 
over specially packed rabbit pellets 
for Formosa are Jerry Bedbury (left) 
and Bob Jones of Pillsbury Mills’ 
western regional feed office at Los 
Angeles. 


ing to establish a 4-H Club move- 
ment there. 

In his letter, Mr. Brundage said 
that he had just run across a Pills- 
bury advertisement about a balanced 
feeding program for rabbits and that 
he would like to try it on the native 
Formosan rabbits. He noted that hu- 
man diets on Formosa were low in 
protein, and he felt that a relatively 
low cost rabbit raising program off- 
ered promise for a better meat supply 
on the island. 

Mr. Brundage told Pillsbury of the 
problem and asked about the possi- 
bility of an experimental program 
using Pillsbury rabbit pellets so that 
he could demonstrate to the natives 
what a scientific feed program could 
do. Pillsbury’s Los Angeles office 
wrote back immediately to say that 
500 Ib. of rabbit pellets were being 
sent to him immediately by parcel 
post from San Francisco, charging 
him only for the postage. Pillsbury 
also extended the services of its spe- 
cialists for information and advice on 
the project. 

Now the Formosa rabbits—which 
have never been fed either salt or 
water because sailors told the natives 
these were bad for rabbits—have a 
change of diet in store, and Mr. 
Brundage’s project will show whether 
rabbits can become a basic part of 
the island's human diet. 





ST. JOSEPH, MO., GRAIN, 
FEED CLUB WILL MEET 


ST. JOSEPH, MO. — Loren V. 
Burns, of the Kansas State College 
school of feed milling technology, will 
be the speaker at the March 9 meet- 
ing of the St. Joseph Feed, Seed, Grain 
& Fertilizer Club. The meeting will 
take place at Clarkie’s Edgewood, be- 
ginning with a dinner at 7 p.m. Prof. 
Burns will talk on the subject, “Is 
There a Brighter Future?” 


WHITMOYER CONDUCTS 
58TH POULTRY CLASS 


MYERSTOWN, PA. — Whitmoyer 
Laboratories, Inc., recently conducted 
its 58th class in poultry health and 
nutrition in its plant and laboratories 
here. Leslie Hubbard, Hubbard 
Farms, Inc., Lancaster, Pa., was the 
guest speaker at the banquet and 
open forum held for the students. 








1 LB. MIRICOE SUPPLIES 


Enough trace minerals 
ra ton of 
complete ration. 


HOLT PRODUCTS Co. 
Milwaukee 1, Wis. 











Ask about our 
newest product: 
the first 
hydraulic truck 
hoist. 
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The next class will meet May 1 
19. Details can be secured by wri 
Dr. James R. Wiley, in care of 
company in Myerstown. 


New Group Buys 
Conkey Company 
at Nebraska City 


NEBRASKA CITY, NEB.—Harold 
E. Fouts, John Bullard and Joseph 
Stevens and associates have an- 
nounced the purchase of the G. E. 
Conkey Co., Nebraska City, from the 
Wirthmore Feed Co., a part of the 
Chas. M. Cox Co., Boston. The pur- 
chase includes the entire Conkey 
company aad the feed mill at Ne- 
braska City. 

The new owners have incorporated 
as the G. E. Conkey Co., the same 
name as that under which the Ne- 
braska City plant had been operating 
in the past as a division of the Wirth- 
more Feed Co. 

The Nebraska City operations will 
continue with the same management 
and personnel as previously. Mr. 
Fouts has been manager of the Con- 
key plant at Nebraska City for a 
number of years. Mr. Bullard is head 
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“Myvomix" is o trade-mark. 








of the Bullard Feed Co., Chicago. 

Mr. Fouts said that the new com- 
pany has plans for an aggressive ex- 
pansion in merchandising its feeds 
under the Conkey Brands and trade 
mark, which have been used on feeds 
since 1893, when the Conkey firm 
was established in Cleveland, Ohio. 
The Cleveland plant is now part of 
the Wirthmore Feed Co. 

Another recent feed mill change 
involving the Chas. M. Cox Co. was 
the Cox purchase of Dailey Mills in 
Olean, N.Y. 
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JOINS PILLSBURY 
MINNEAPOLIS—Edward H. Gil- 
man has joined the feed ingredient 
merchandising division of Pillsbury 

Mills, Inc., in San Francisco. 


N. K. Parrish 


BROKER JOBBER 
» FEEDSTUFFS - 
MILO-KAFIR-WHEAT-FIELD SEED 
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lew, vitamin E we put in Myvamix Vitamin E 

Feed Supplement is the acetate, not the less 
stable free tocopherol found in seeds and grains. 
Despite the destructive effects of minerals, heat, 
moisture, and other feed components, tests show 
it holds its potency in finished feeds for as long 
as six months’ storage at 100 F. 

Myvamix Vitamin E Feed Supplement is made 
from vegetable oils. Every pound of it supplies 
20,000 International Units of Vitamin E on a 
soy meal base. It comes to you as a dry, non- 


leaders in research and production of vitamin E 


tion details. 
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WILLIAM T. BUSTER DIES 

WASHINGTON—William T. Bus- 
ter, assistant director of the compli- 
ance and trade practice division of 
the Commodity Exchange Authority, 
died Feb. 25 at his home in Arlington, 
Va. He was 63. Prior to joining the 
U.S. Department of Agriculture in 
1937, Mr. Buster had been with the 
grain firm of Logan & Bryan and 
the Chicago Board of Trade. 











Mix Your Own 
Brand with 







Aggressive feed dealers in- 
margin of profit 


crease 
50¢ per bag and more by 
mixing their own brand of 


foo! . ines 
perfect blend in 10 to 20 minutes et « 


siteulf! Heavy welded constrection 
c \e 


for itself! Hea . 
years of trow service. Above- 


floor 


free 
and-below- models. 5 sizes for 700 
to 4,000 Ibs. per batch. Ween for Geuall cxa 


prices. 
BROWER MPG. OO. 484 N. Third St., Quiney, Ulinels 








Myvamix Vitamin E Feed Supplement holds its potency 


dusting material that is ready to mix. It is about 
the casiest of all feed ingredients to handle in the 
mill. And we're ready to help you with formula- 


We can ship Myvamix immediately, in any 
quantitics. For more information or a quota- 


-~ tion, write or phone Distillation Products Indus- 


tries, Rochester 3, N. Y. Sales offices: New York 
and Chicago « Charles Albert Smith Limited, 
Montreal and Toronto. 
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Also... vitamin A... distilled mene- 
glycerides . .. more than 3600 
Eastman Organic Chemicals for 
science and industry 








Distillation Products Industries i: « division of Eastman Kodak Company 
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Dr. Lorraine Gall 
to Conduct Study 
in New Zealand 


OAKDALE, N.Y.—Lorraine 8S. Gall 
of National Dairy Research Labora- 
tories, Inc., Oakdale, Long Island, has 
recently been awarded a senior re- 
search Fulbright grant to study the 
role of rumen bacteria in ruminant 
metabolism at the Wallaceville Ani- 
mal Research Station near Welling- 
ton, New Zealand. This research will 
be based upon techniques developed 
during her 10 years’ experience in the 
field of rumen bacteriology. 

Dr. Gall received a B.S. in bac- 
tericlogy at Cornell University and 
worked in the research departments 
of Lederle Laboratories and the Bor- 
den Co. during the next six years. 
Several publications dealing with im- 
munology and the relation of methyl 








groups to nutrition resulted from this 
research. In 1944 she returned to 
Cornell to do graduate work on the 
role of bacteria in the nutrition of 
the ruminant, and received a Ph.D. 
in animal nutrition in 1946. The tech- 
nique developed for isolating rumen 
bacteria and a description of some 
characteristics of these organisms 
was the subject of a publication. 

Further training was received dur- 
ing a year’s post-doctorate fellowship 
in the Yale University School of Nu- 
trition, where the relation of intesti- 
nal flora to the nutrition of the 
mouse was studied and became the 
subject of three papers. 

Dr. Gall then resumed the study 
of rumen flora at the Ohio agricul- 
tural Research Station for one year, 
and showed that the rumen flora 
was influenced by ration. This re- 
search was continued for five years 
at National Dairy Research Labora- 
tories. Publications resulting from 
this work deal with descriptions of 
about 25 predominating rumen bac- 
teria, an artificial rumen technique 





and the effect of various rations on 
the rumen flora and environment. 

Studies conducted in collaboration 
with 12 eastern, southern and mid- 
western universities showed that ra- 
tion was more important than locality 
in influencing the types of rumen 
organisms. In 1952 Dr. Gall presented 
ap aper at the Sixth International 
Grassland Congress and soon after 
that the invitation to do research in 
New Zealand was received. Dr. Gall 
is leaving National Dairy shortly and 
will be sailing to New Zealand in a 
few weeks. She expects to return 
to the U.S. in the spring of 1955. 


—_— 





USDA BUYS CHEESE 


WASHINGTON—The U.S. Depart- 
ment of Agriculture last week pur- 
chased 600,000 lb. of processed ched- 
dar cheese and 720,360 Ib. of non- 
fat dry milk solids for distribution to 
Sec. 32 outlets. The cheese was pur- 
chased from the Wilshire Cheese Co., 
Springfield, Mo., at 35.9¢ Ib., f.o.b. 
cars at plant. The dry milk solids, 
spray process, were purchased from 
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CPM CENTURY "75” 


Here's the mill in greatest use where 
big capacity is required at lowest pro- 
duction cost per ton of pellets. No other 
machine can meet its overall efficiency! 


CPM COOLER 


An tanding adv t in pellet 
processing. Continuous and fully aute- 
matic, it cools every pellet fast and 
uniformly. 








CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., San Francisco 3, California 


ATLANTA 
SALES AND SERVICE ALSO IN; 








MINNEAPOUS 





ELLET MORE 
pROFIT MORE in 


witn Famous CALIFORNIA peuerinc equipment 





CPM “CENTURY” 


A big producer that economically meets 
medium to large output requirements. 
Rugged, compact —a real profit builder 
long proved in service everywhere! 


CALIFORNIA 


Varuna PELLET MILLS 


1114 E. Wabash Ave., Crawfordsville, indiana 


DENVER + 
SEATTLE . 


. BUFFALO . 
- OMAHA + 
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CPM MASTER MODEL 


Here is the quality engineered pellet 
mill ideally suited for smaller capacity 
plants. Produces ony pellet size and 
shape! 















* 1728 Grand Avenue, Kansas City 8, Missouri 


FORT WORTH 


ST. LOUIS 








the North Star Dairy, St. Paul, at 
18.75¢ Ib., delivered at Browerville, 
Minn. 





Dairy Cattle Feeding, 
Management Book 


@ Revised Edition by Henderson 
and Reaves Covers All Dairy 
Farming Operations 


NEW YORK —A new edition of 
“Dairy Cattle Feeding and Manage- 
ment,” a practical book which covers 
thoroughly the various aspects of 
dairy farming, has been published by 
John Wiley & Sons, Inc. 

The authors are H. O. Henderson, 
professor of dairy husbandry at West 
Virginia University, and Paul M. 
Reaves, professor of dairy husbandry 
at Virginia Polytechnic Institute. 

The new edition, the fourth, is 
based on the original work by Carl 
W. Larson and Fred S. Putney. The 
second and third editions were re- 
visions by Prof. Henderson, who, not 
finding time to make the revisions for 
the fourth edition without help, asked 
the help of Prof. Reaves as junior 
author. 

Since the publication of the third 
edition before World War II, there 
have been great changes in the sci- 
ence of dairying, making it necessary 
to revise many chapters and add 
others to keep pace with the changes. 
The object of the authors was to 
bring together in a compact way the 
more important findings of dairy hus- 
bandry investigations. 

Designed to completely cover feed- 
ing and management of dairy cattle, 
the book is organized to attack both 
customary and unusual problems in 
a logical way. The book opens with a 
treatment of feeding. It then covers 
methods of management and develops 
discussions of the genetics of milk 
production, selection of the sire, arti- 
ficial breeding, herd diseases, hous- 
ing, buying and selling and marketing 
milk. 

The fourth edition includes several 
new chapters, on minerals and vita- 
mins, milking the dairy herd, es- 
tablishing a herd, artificial breeding, 
maintaining breeding efficiency, pure- 
bred dairy cattle business, programs 
of the breed registry associations and 
marketing dairy cattle. In addition to 
the new chapters, much recent ma- 
terial is included on such topics as 
hay crop silage, new hay-making 
methods, grassland farming, dairy 
cattle health programs, digestion in 
the rumen and milk secretion. 

Chapters relating to feeding cover 
such subjects as digestion, use of 
food in the body, selection of feeds, 
desirable characteristics of ration, 
minerals and vitamins, development 
of feeding standards, balancing ra- 
tions, effect of unusual rations, hay 
and hay-making, making and feeding 
silage, and pastures. 


TRY OUR NEW 


Potomac Oyster Shell 


FOR POULTRY 











Short of Warehouse 
Space ..... Try Our 
Truck Loading Service 


POTOMAG POULTRY FOOD 


802 KEYSER BLDG. 
BALTIMORE 2. MD. 
LEXINGTON 9-0774 
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SELL SWIFT’S NEW LINE 
OF MINERALS 


Sure-Fire Sales and Profit Makers 


THE PRODUCTS: 
Swift’s All-Purpose Mineral 
Swift’s Mineral for Cattle and Sheep 
Swift's Mineral for Hogs 
Swift’s Bomin—50% bonemeal by weight 
Swift’s Mix-O-Min—for feed mixers 
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In handy Blocks—or by the Bag, Swift’s Minerals contain the 
10 essential mineral nutrients all livestock need for health 






and fast gains. z 












These five quality minerals, made by Swift & Company, are 








creating extra business volume for feed dealers across the 






country. Producers everywhere know Swift as one of their 






own best customers. They know, too, the quality of Swift’s 
products. You can count on steady sales and repeat orders 
when you handle Swift’s Minerals. 














More mineral for your money! 


Regular, widespread advertising in farm publica- Other proved sales and merchandising aids 
tions carries the story of Swift’s Minerals to your 1. Advertising support, including Powerful Direct Mail. 


customers and prospects . . . and that story is that 2. Signs, posters, feeding and management folders. 
when a man buys Swift’s Mineral he gets more 3. Direct assistance from Swift’s Sales Representative. 


mineral for each dollar spent. Like Swift’s Complete Stake your claim in Swift’s Minerals. Good dealer and 
Line of Livestock and Poultry Feeds, Swift’s jobber territories still open. Fill in the coupon below and 
Mineral is a quality product, fairly priced. mail it today. 
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Please have your Sales Representative call on me about (date of call) 


| 
SWIFT & COMPANY >i as es ——_— with full information on Swift's Feeds and Minerals. Tx will 6 ‘ex 
Name_____ ive You 
FEED DEPARTMENT ninjas 2a 
a _ BETTER — 
! 
| 













Street Address , . Phone 





Business Name 

bow a 
City or Town a . = a ‘ " 

br eres ne lg lad lib anc lls AAA aE EER ids oasis asdomscbewan ais seid REARS OO 


Swift makes a complete line of livestock and poultry feeds, also soybean and cottonseed meal—meat scraps and tankage. 
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Will Your Business Dry Up? 


When I was asked to talk on the 
effect of the drouth on our business— 
the processing and sale of manufac- 
tured feeds—I accepted with the full 
intent and purpose of weighing the 
problems of all parties concerned— 
the rancher, the government, the re- 
tail feed dealer and the manufacturer. 

None of this group can be blamed 
for the drouth, even though some peo- 





EDITOR’S NOTE: The importance 
of a closer working relationship be- 
tween the feed industry and the U.S. 
Department of Agriculture was em- 
phasized by George P. McCarthy of 
Universal Milis In a talk at the re- 
cent Midwest Feed Manufacturers 
Assn. convention. Mr. McCarthy 
stressed this point in discussing the 
drouth in the Southwest and the se- 
rious effect of the government aid 
program on the feed business. He not- 
ed an American Feed Manufacturers 
Assn. proposal that USDA designate 
a man in the grain branch who would 
be responsible for work dealing with 
formula feeds and ingredients. Anoth- 
er recommendation is that major em- 
phasis be placed on development of a 
better understanding of the feed in- 
dustry by the administrative and leg- 
islative branches of government. The 
accompanying article is the text of 
Mr. McCarthy’s remarks. 





ple would like to pinpoint the blame 
on someone. Perhaps the Gentleman 
upstairs decided we were “eating too 
high on the hog” and decided to bring 
us back to some semblance of sanity. 


Year Round Supply— 
Stable Low Cost 


HOMOGENIZED 
CONDENSED FISH 
" FIVE PLANTS 


IN 
FULL PRODUCTION 


By George P. McCarthy 


Universal Mills 
Fort Worth, Texas 


Regardless of our thought in the 
matter, the three-year drouth in this 
country is a national problem and 
demands national support. Com- 
plaints or criticism will not solve it. 

The worst hit were the cattlemen— 
as independent a group of rugged in- 
dividuals as you will find in this coun- 
try. Their business boomed during 
and after the war years, the same as 
all business. Many city cousins turned 
cowboy and purchased large tracts 
of land and expensive cattle. Oil men 
found the cattle business a nice busi- 
ness to be in. Many of the newcom- 
ers to the cattle business found it an 
excellent means of charging off some 





of the sum to Uncle Sam. Everybody 
seemed to be happy until the drouth 
hit. 

The old-time rancher has seen 
drouths before and looked upon this 
one with concern, but complained lit- 
tle. As it intensified, there was a 
minor clamor for government help 
by the newcomers. The wheels of an- 
other give-away program were begin- 
ning to turn and by the time the Re- 
publican Administration came into 
power, the drouth had reached serious 
proportions and the Democrats were 
very generous in giving their worthy 
opponent full credit for getting the 
cattlemen in a very dry spot. 





The cattleman’s position became 
desperate, and desperate measures 
had to be taken, and many toes 
were trampled, including our own. I 
would like to go back to 1952 and 
review a portion of this drama in the 
making, in our own state. 


Drouth Situation Reviewed. 


The prolonged dry spell began to 
have a telling effect on our livestock 
early in 1952. By that summer much 
of the grassland in the western sec- 
tion of the state was in very poor 
shape. Ranchers began to move their 
cattle to market earlier than usual. 

In July, 1952, the number of live- 
stock moving through the markets in 
San Antonio, Houston and Fort 
Worth were from 6 to 15% more than 
in the previous year. The number 
increased steadily for the next 12 
months as more cattle were driven 
through the drouth-ridden ranges. 

Finally, on Monday, June 9, 1953, 
livestock receipts in Fort Worth 
reached a figure totaling 10,500 head 
for that one day. This was the largest 








Never in 25 years 


a 


By Galen Parrack, Mendon, 
Illinois, Pillsbury Feed Dealer... 
as told to Russell Malone 


“How we moved 152 tons of feed 
at our Pillsbury Pancake Day” 


We never dreamed—back in 1929—that we 
ever would sell 150 tons of feed in one day. 
But in 11 years with Pillsbury, we have built 


a real selling partnership. 


Together, we built a growing program of 
strong Pillsbury identification . .. aggressive, 


on-the-farm service . . 
packaged selling events. 


And here’s the pay-off. This Pillsbury 
Pancake Day alone produced these results: 
sales—152 tons... new customers—15! 


We wrote orders for 152 tons of Pillsbury Feeds . . . the biggest 
single day in our 25-year history! Valuable premiums with every 
feed purchase helped clinch extra sales. Order tables like this were 


busy all day long. 


. plus a calendar of 


~e 


1200 farmers jammed the school gymna- 
sium here in Mendon. We served Pills- 
bury pancakes, sausages and coffee. We 
gave free chicks. 


We delivered every order within 30 days. 
Our loaded truck, with its red, white and 
blue Pillsbury paint-job, is one of our 


best advertisements. 








number of livestock received since 
August 8, 1934. 

At the other 12 major markets in 
the state, the picture was the same. 
Receipts during the second week of 
June were 6,000 head above the first 
week and over 40,000 more than had 
moved through those markets the 
corresponding week in the previous 
year of 1952. 

The rancher and stock farmer were 
suffering in more ways than one. Not 
only were they forced to market 
their stock prematurely but they were 
also caught by the downward trend in 
market prices. Also, there was no ac- 
curate yardstick to measure the to- 
tal loss. The figures would run into 
many millions of dollars. 

During that severe month of June, 
1953, for example, cattle shipments 
to points outside the state alone to- 
taled 111,450 head, whereas in June, 
1952, only 37,778 head had been 
shipped, and those figures do not in- 
clude calves, hogs or sheep. 

The picture began to change to- 
ward the close of last year, however. 





The enormous marketing of cattle 
was halted, in a measure, by the 
drouth relief program which provid- 
ed feed concentrate and made hay 
more generally available for the 
rancher and stock farmers. By the 
end of 1953, some 786,366 head of 
cattle had been shipped out of Texas, 
as compared to 997,606 head in 1952. 
I believe last year’s figure would have 
been much higher if the drouth relief 
program had not helped cattlemen 
keep their stock on their own ranges. 

Slaughter of cattle in federally in- 
spected plants, both wholesale and re- 
tail, in Texas showed another side, 
however. The figure was much great- 
er last year than in 1952. The drouth, 
combined with lower prices and a 
very nervous market, resulted in near 
collapse in the livestock industry. 

In 1953 the slaughter of cattle 
alone (excluding calves, sheep and 
hogs) was 1,685,000 head. In 1952 it 
was only 1,175,000 head. 

The condition of the cattle slaught- 
ered reveals another great loss. For 
instance, the. 166,000 head of cattle 





slaughtered in November, 1953, was 
54,000 more than the same month in 
1952. They averaged 779 Ib. live 
weight—or 7 Ib. lighter than in 1952, 
despite relief measures. 

This lighter weight meant a loss of 
1,162,000 pounds of beef in that 
month alone. Multiply these loss fac- 
tors—lower prices, lighter weight, 
forced marketing—and you have a 
staggering figure on the cost of the 
drouth to the cattle industry. 

Cattle are just a small part of the 
total picture. Many areas of the state 
are still dry. Damage to our millions 
of acres of pasture land will require 
five years of reasonably wet weather 
to repair, in some sections. In others, 
the grass is absolutely gone and the 
land is bare. Re-seeding will be neces- 
sary before livestock will again be 
able to graze—many years hence. 

As to our crop losses, a conserva- 
tive guess would be in the neighbor- 
hood of $400 million during the past 
three years. We haven't realized our 
capacity to produce since 1948. 

The method of administration of 





-a feed sale like this!” 









. Franchised dealership 











tising 


support 





Because Pillsbury adds 14 sales supports 
to your own local selling program 
1. Complete line of top-quality feeds 

2. Colorful point-of-sale material 

3. Dealer building and truck identification 
4 

5. Strong radio and magazine adver- 


6. Lecal merchandising and sales 








7. Resale help on the farm 


11. Dealer training schools 





8. Fast delivery from near-by mills 
9. Complete iibrary of selling literature 
10. Advance-pianned selling events 


14. Special promotion for new dealers 


Ask your Pillsbury Feed salesman about the new “Pillsbury 
Wheel of Feeding Fortune” program for poultry! And find out how 
Pillsbury car help you grow bigger than ever in the feed business. 


Flsury BEST 


Pillsbury Mills, Inc., Feed and Soy Division, Clinton, Iowa + Los Angeles, Calif. + Louisville, Ky. 


Feeds and 
Concentrates 
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the drouth program is where our in- 
dustry has a justifiable complaint, 
and the administration of future pro- 
grams must be so pianned as to in- 
clude our industry. We were by- 
passed in the beginning for two rea- 
sons. 

The first reason was that the New 
Deal machinery was still intact in 
Washington and its philosophy still 
dominated the Department of Agri- 
culture. This gave the government an 
immediate and direct line of distribu- 
tion through the PMA branches of 
the U. S. Department of Agriculture, 
and the Commodity Credit Corp. had 
a lot of material in government stor- 
age that it wanted to get rid of and 
no better stage could be set. Immedi- 
ately, cars of cottonseed meal, corn, 
oats and some wheat started rolling 
into the drouth areas. 

The cattleman needed feed and he 
was getting it, even though it was not 
in the form he wanted. He much pre- 
ferred a cube made of cottonseed 
meal, corn, molasses, and perhaps 
some vitamin A fortification for his 
breeding animals, but this was not 
the case. The feed was available and 
he took it and fed it. Many received 
aid who were not rightfully entitled 
to it, but the complete administration 
of a program that large certainly 
could not be policed in its entirety, 
and in many cases the old feeling ex- 
isted that “If it's a government hand- 
out, I'll take all I can get.” Unfor- 
tunately, the small per cent of people 
of this type give us all a black eye, 
regardless of whether they are in the 
cattle business, feed business or city 
fathers. There are still a lot of people 
around who want something for noth- 
ing. 

Not Adequately Represented 

The second reason that I feel the 
feed industry was by-passed is that 
we have not been, and are still not, 
adequately represented in Washing- 
ton, particularly with relation to poli- 
cy-making groups of the U. S. De- 
partment of Agriculture. 


(Continued on page 76) 











RYDE'S 


CALF FEEDS 


| Uniform 
All-Ways Dependable 
Economical 


RYDE'S 


Cream Calf Meal 


for gruel feeding 


CONTAINS 





RYDE'S 


Cream Calf Flakes 
(or Pellets) 


for dry feeding 


OONTAINS 
AUREOMYCIN 


Direct Mall Dealer Help 
a 
Consistently Advertised 


SOLD ONLY THROUGH 
RELIABLE DEALERS 


RYDE&CO. 
5425 W. Roosevelt Rd., Chicego, iil. 
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Convineing the Dairy and Hog 


Feed Customer 


HEN I was talking with a 

feed dealer the other day, 

he remarked, “Why can’t 
dairy and hog feed customers be 
open-minded like poultry feed cus- 
tomers? We never have trouble with 
the latter group, but the dairy and 
hog customers are very difficult to 
sell.” 

This dealer went on to say that 
most of his poultry feed customers 
today will buy quality feed from 
chick to pullet stage and then con- 
tinue through the egg laying periods, 
paying attention to balanced feed 
programs. “I guess they have learned 





By Will Christoph 


that quality feeding pays,” he said, 
“and it’s a pleasure to do business 
with them. But dairy and hog cus- 
tomers are different. You can talk 
yourself blue in the face about quali- 
ty feeding and they’ll still go and 
fool around with their own rations.” 

He told of one poultry raiser, a 
woman, who had flock coccidiosis 
each year and sufferei quite a few 
losses. She came to him with her 
problem. He went to inspect the 
flock, instituted remedial measures 
and the flock got along pretty well 
that year. Then he worked with this 
raiser the following spring with fresh 





baby chicks and special feeds to 
handle coccidiosis threats. The chicks 
prospered and grew into fine pullets 
which made a fine laying record. 


A Good Advertisement 


“That woman never forgot our 
services,” he said, “she’s gone around 
the county recommending our store 
to many of her friends and relatives. 
She’s been one of our best adver- 
tising mediums. She followed our 
recommendations right to the letter.” 

The dealer then went on to cite 
the case of a hog customer as being 
different from the poultry customer. 








AL-FISH 


BLEND 


The Blended Multi-Vitamin Ingredient 


MIXERS MAKE MONEY 
NOW WITH NIACIN GUARANTEED 


Let's do a little simple arithmetic 
in the matter of fortifying feeds. 


GORTON’S AL- FISH BLEND 








Cooperating members of the Nationa! 


Fisheries Institute 





potencieca 


NEW ENGL ARS BY-PRODUCTS CORP 


wtors 


177 





Ask about GORTON’S Triple 
Tested VITAMIN OILS that 
bring you guaranteed 


} 


MILK 


DN 844 0-08 
as recommended. 
High priced vitamin and protein 
factors replaced by Gorton’s Al- 
Fish. 
SUBTRACT . Man hours saved in handling, mix- 
ing and weighing. 
Storage Costs. 
Costly inventory investment. 
TOTAL _ Superior feeds thoroughly fortified 


Write, wire or phone for prices and further information. 





Ww t ’ 


STREET 


Jheries 


Company 


BOSTON 9. MASS 


with every vitamin and protein fac- 
tor. Resulting in more business— 
larger profits—more satisfied cus- 
tomers. 


Ltd. By-P: 









The hog raiser had more than 100 
hogs and came to the dealer for 
advice on a hog feed program. The 
dealer gave it to him, worked out a 
good balanced program and the hog 
raiser made a fine profit that year 
The following year he again raised 
100 hogs but thought he could cut 
feed costs, so he mixed up some 
formula of his own. His hogs got 
erysipelas, he lost many of them and 
finally had to market the survivors at 
much less than the average market 
weights. 

“This customer thought he could 
beat out a tested marketing program 
by chiseling on feed,” said the dealer. 
“He should have known better, and 
he does now. He should have let well 
enough alone. So many hog raisers, 
and also dairy cow raisers, seem to 
think they can provide a better ra- 
tion than the dealer can recommend 
They experiment a lot, mostly to 
their own sorrow.” 


Records to Study 


The dealer went on to say that 
dairy cow and hog rasiers have avail- 
able for detailed study records of 
what other farmers have accom- 
plished through recommended feed 
programs, and yet they will not stick 
to a prescribed program such as most 
poultry raisers do. They like to learn 
the hard way apparently, he states. 

This feed man went on to tell of 
a hog raiser who had two large feed- 
ers for hogs, but kept only one full, 
and he had 100 hogs. When the deal- 
er asked him why he didn’t use two 
feeders the farmer said the one feed- 
er held many bushels of corn which 
was sufficient food for his 100 hogs. 

What is the answer to such con- 

ditions? I think that the answer is 
more publicity, more demonstrations. 
It took a long time to convince most 
poultry raisers that quality poultry 
feeds are a good investment—per- 
haps the best feed investment the 
poultryman can make. It was point- 
ed out that such feeds have been 
tested time and again. 
Finally, most poultry raisers have 
been encouraged to keep accurate 
records of their own. They have 
found that the claims of the feed 
dealers about productivity are true 
They have discovered that by feeding 
their poultry the way their reliable 
dealer tells them to pays off in pro- 
duction and greater net profit. And 
so the poultry industry has accepted 
quality feeds and is prospering. 

With the dairy and the hog raiser, 
the story is somewhat different. The 
dairyman buys only a part of his feed 
from the dealer. He raises much of 
his own feed, such as hay and silage. 
He feeds it unmixed or untreated 
direct to his cows. Sometimes he 
feeds too much of one and not enough 
of the other. So long as the milk 
flows into the milk pail he may not 
worry too much about how much 
supplement or grains he gives his 
cows. But when the milk flow dimin- 
ishes or the butterfat test falls, then 
he gets worried and goes to the deal- 


er. 
(Continued on page 69) 


PRODUCTS 


Distributed in Southern 
Missouri, Arkansas, Okla- 
homa and Texas by 
The Tommy Thompson Go. 
3617 Dryden Read 
FORT WORTH, TEXAS 


Telephone: Webster 0005 
IN BEFORE 


TY GOES THE NAME GOES ON 
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MOST ECONOMICAL ANTIBIOTIC! , STABLE IN STORAGE AND PELLETING 
Penicillin is the most economical antibiotic in use. It will Research tests show CSC Procaine Penicillin to have 
cost you less to fortify a ton of feed with CSC 80% excellent stability. After 8 weeks of storage CSC's 
procaine penicillin than with any other antibiotic. With PENLINE retained 98% potency. Tests on the effect 
Penline high- level’use is now economical. of pelleting on stability showed that CSC procaine 
penicillin had an 8% loss as against an average of 

15% loss for other penicillins. 





Penicillin — most effective, most economical antibiotic yet isierad for growth stimula- 
tion of poultry. Its activity, compared to other antibiotics on a weight basis, is such that 
much less is required to get optimal results. ideal in combination with other antibiotics. 

_. Ideal in combination with Vitamin B,,. High levels of poniciitin: sant aoa of stress 
benefit many a in maintaining nian & feed intake. 


We 
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Make and sell 





Profitable new service 
to your customers... 


Hi-Level feed that 








Feeds are nationally ad 


RECOMMENDATIONS: FOR PREVENTION, TREATMENT OF DISEASES 


(based on a high level feed containing 100 grams per ton of Terramycin) 


HOGS: Infectious Diarrhea (Scours, Necro) 
Prevention: 


Feed with 2 parts normal pig starter or other suitable 


feed in jent continuously from first day of age, until 
marketing or past the time infectious diarrhea is to be 
co a hazard (or 5 to 10 days at times of stress 


such as vaccination, extreme high temperatures, moving). 


Treatment: 
Feed undiluted from the first signs of an outbreak. 
Continue for one week to 10 days. 


GALVES: Infectious Diarrhea (Scours) 


Prevention: 

Feed diluted with 2 parts per weight of normal calf 
feed continuously from the first day of feeding after 
weaning from colostrum until 8 weeks or until hazard 
of infectious diarrhea is past. In some cases infectious 
diarrhea may occur while animals are still receiving 
colostrum. In these cases a more concentrated medica- 
tion should be employed during this period. 


Treatment: 
Feed undiluted from first sign of outbreak. Feed for one 
week. By this time symptoms should be relieved. Feed 
for two additional weeks at prevention level. If animals 
are off feed a more concentrated medication should 
be employed. 


LAMBS: Infectious Scours 


Treatment: 
Feed undiluted from first sign ef outbreak. 


Infectious Enteritis 
Treatment: 
Feed undiluted from first sign of outbreak. 


MINK; 





POULTRY: BLUE COMB (Mud Fever, Non-Specific 
Enteritis), CHRONIC RESPIRATORY 
DISEASE, HEXAMITIASIS. 


Prevention: 
Feed with one part of normal poultry feed continu- 
ously (or for 5 to 10 days at times of stress such as 
vaccination, extreme high temperatures, moving), as 
an aid in the prevention of these diseases. 


Treatment: 
Feed undiluted for 1 week from first signs of an out- 
break. By this time recovery should be noted. For 
the next two weeks feed at prevention level. 


CHRONIC RESPIRATORY DISEASE 
Feed undiluted continuously from first signs of an 
outbreak. For stimulation of appetite and mainte- 
nance of normal weight gains and as an aid in reducing 
mortality from Chronic piratory Disease. 


HEXAMITIASIS 
Feed undiluted cortinuously from first signs of out- 


If birds or animale are badly off feed, it is desirable to force feed and if 
possible use a more co source of Terramycin such as drinking 
water treatment. 


CAUTION: Successful treatment depends upon correct di isand 
early medication. ‘( omnecis is in doubt, A VETERINARIAN OR 
A POULTRY PATHOLOGIST SHOULD BE CONSULTED. Ani- 
mals and poultry suffering from the above mentioned conditions should 
reapond to treatment in four to five days, 











Your Hi-Level Terramycin Chick 
vertised 


FARM JOURNAL, COUNTRY GENTLE- 
MAN, SUCCESSFUL FARMING, and PRO- 
GRESSIVE FARMER. You will also see 
hard-hitting Hi-Level Terramycinad- 
vertisements in AMERICAN POULTRY 
JOURNAL, POULTRY TRIBUNE, BROILER 
GROWING and TURKEY WORLD. 
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New Hi-Level Terramycin Feeds Help Fight Diseases at times of stress such 
as vaccination, sudden temperature changes, shipping and moving 


Give your customers a new service. Ring 
up an extra profit for yourself. You help 
everybody when you make and sell chick 
feed containing Terramycin at high levels. 

These Hi-Level Terramycin feeds help 
fight Chronic Respiratory Disease (Air Sac), 
Blue Comb, Mud Fever, Non-specific Enter- 
itis and Hexamitiasis which often follow 
times of stress and upset such as vaccina- 
tion, sudden temperature changes, shipping 
or moving. At these times of stress and up- 
set, Hi-Level Terramycin feeds help keep 


chicks on feed and gaining, help chicks fight 
off disease and help cut down on high death 
losses from disease. 

Pfizer is using National Farm Magazines 


- this spring to tell your feed customers about 


new chick feeds containing Terramycin at 
high levels. 

Watch for the big red and yellow Pfizer 
advertisements in the national farm maga- 
zines. And ask your Pfizer man about the 
new Hi-Level Terramycin chick feeds to 
fight disease 


Nationally Advertised In: 


Successful Farming 
Progressive Farmer 


Farm Journal 
Country Gentleman 


Broiler Growing 
Turkey World 


American Poultry Journal 
Poultry Tribune 


HI-LEVEL 


Terramycin 
FEEDS 


Wizey 








Chas. Pfizer & Co., Inc. 


630 Flushing Ave. 
Brooklyn 6, New York 


Atlanta 2, 


1151 Chattahoochee Ave., N. W. 
Georgia 


World’s Largest Producer of Antibiotics 


1600 16th St. 


425 N. Michigan Ave. 
San Francisco 8, California 


Chicago 11, Illinois 
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Experienced Feed Makers Count On 
a 





Li 





CALCIUM 
CARBONATE 


ee 


ELECTRO | STABLE J 


(Free-Flowing) | lodized- i 
Manganesed 





REGULAR | DUSTLESS 











q 
FARM-CAL @ 














Shellmaker 
MANGANESED| STABLE (Barnlime) 
lodized CALCIUM for Farms 
i GRIT & Gardens 
a 


a ‘ can supply you with the TRACE MINERAL 
PREMIXES you i | for — Poultry, Swine and Cattle 
Feeds. Write, wire or phone— 


Calcium Carbonate Company 


“Pioneer Producers ol Trace Elements Products” 





222 WEST ADAMS STREET ¢ CHICAGO 6, ILLINOIS 
328 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA * BOX 409. CARTHAGE. MISSOURI 













[4 COMPLETE LINE OF. 


illfop Farm FORMULA FEEDS FOR 


FEED COMPANY LIVESTOCK and POULTRY 
Minnieull M 
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go Ridge. Ill 








Importers and Wholesalers 
of Canadian Screenings 


SUPERIOR FEED COMPANY 





Board of Trade Duluth 2, Minn. 
Phone: 2-0777 Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers Nationa! Association 


OAT—MOLASS 


% Rolled Whole Oats... ¥ Corm Sugar Molasses 
Dry — Free Flowing — Easy-to-Handle — Cooked 
Blended — Palatable 
Always Available 
Our Newly Discovered Method Makes the Difference 


For Samples, Prices and Full Information, 
Phone or Write 


JANESVILLE MILLS, INC. 
Janesville, Wisconsin Phone 3371 





























10 MILLION BU. STORAGE—Cargill, Inc., has begun construction of the 
10 million bu. grain storage facility shown above at its Minnesota River 
terminal below Minneapolis. Originated by Cargill, the oval tanks surround- 
ing the conventional elevators are shaped to conform to the natural flow 
of grain. Each wing of the ovals will hold 2 million bu.; the center section 
will hold another 2 million bu. Shipments out of the river port South and 
West will step up, as the new elevator increases Cargill’s total terminal 
storage space to more than 100 million bu. 





COTTON COUNCIL SETS 
1955 MEETING DATES 


MEMPHIS — The seventeenth an- 
nual meeting of the National Cotton 
Council of America will be held at 
Hotel Shamrock, Houston, Jan. 31- 
Feb. 1, 1955, according to the coun- 
cil’s board of directors. Representing 
cotton-growing states from Virginia 
to California, approximately a thous- 
and top leaders of the industry will 
gather to consider council programs 
to increase consumption of cotton and 
cottonseed products. 

They will discuss sales efforts in 
regard to the fiber’s competition in 
the synthetic field. Stress will be 
placed also on increased efficiency 
and lower costs in cotton production, 


processing, marketing and manufac- 
turing. Increased exports and other 
problems related to foreign trade will 
be considered. 

A. L. Durand, Hobart, Okla., is 
council president and Harold A. 
Young, North Little Rock, Ark., is 
chairman of the board of directors. 


oe 


FLORIDA FIRM EXPANDS 

JACKSONVILLE, FLA.—A formal 
opening Feb. 20 of the new office, . 
warehouse and hatchery of the Wot- 
ring Feed Co., 5062 W. Beaver St., 
attracted a large number of visitors. 
Host at the event was Herbert E. 
Wotring, president of the firm. The 
new building has 15,000 sq. ft. of 








floor space. 





Your PROFITS will SOAR 
in '54.. 





Here is a machine 
guaranteed to give you 
greatly increased pro- 
duction at lower costs, 
while at the same time 
outlasting all other 
mills in long depend- 
able service. 


The Bryant “Double Duty” 
Hammermill derives its name 
from the fact that it not only 
grinds feed quickly and efh- 
ciently, but also conveys it as 
far as 150 ft. away. 


Screens can be changed on the 
run, or with the Simplex 
Screen Changer, can be 
changed from the working 
floor. 

Write today for additional information. 


Let us show you how to substantially 
tnerease your profits in 1954. 


. with a 


OUBLE 
ory 
HAMMERMILL 





Quality Feed Mill 
Machinery Since 1911 


e CORN SHELLERS 

e CRUSHER FEEDERS 

e CUTTER & GRADER 

e MAGNETS & ACCESSORIES 


Bryant is Found Wherever Feedstuffs are Ground 


ENGINEERING CO. 


Poet 





Bry 




















FORTIFY FEEDS WITH PACO 


MOLASSES DISTILLERS 


You can maintain your reputation for quality feeds, attract new 
business at reasonable prices with... 


PACO AT 2< A POUND... 


($40.00 PER TON — BULK BASIS F.O.B. PHILADELPHIA, PA.) 


Potency and effectiveness now comparable with other fortifying 
agents selling at three times the amount. Paco provides a good 
balanced protein, B-Vitamin, essential minerals plus unidentified 
growth factors. In addition to other factors of the Vitamin B com- 
plex these solubles contain appreciable quantities of Riboflavin 
as is normally found in fermentation products of the distillation 
process but if so desired these solubles can be furnished at specific 
guaranteed Riboflavin potencies of 40, 125, 250 and 500 micro- 
grams per gram or higher. Ask for special price. 


Palatable to stock, it is granular, free flowing, dust free and 
stores well for long periods. Orders accepted for immediate or 
deferred shipment. 





DRIED SOLUBLES 
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A PRODUCT OF 


MOLASSES 
p A + 0: vetumme | PUBLICKER INDUSTRIES INC. 
1429 WALNUT STREET, PHILADELPHIA 2, PA. 
DRIED SOLUBLES PHONE: LOCUST 4-1400 
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oin the Gold Rush 
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STAMP PLAN for 
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Not in just one store, but this Sales jumped from 52 cars 

is the average increase for (without Gold Bond Stamps) 

u all Minnesota grocery stores u to 101 cars for a similor 

giving Gold Bond Stamps. period using the Gold Bond 
merchandising plan! 
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Now it can happen to you! 


ONE OF THE GREATEST Merchandising Plans ever to hit the food 
business now becomes available, on an exclusive basis, to ARCHER Booster 
Feed dealers. Supermarkets switching to Gold Bond Stamps report sales 
have increased up to 80%. Retailers in other fields rave about similar 
increases. Now you can put this same powerhouse promotion to work 
doing the same kind of sales boosting job for you. ARCHER is the first feed 
manufacturer in the nation to bring the Gold 
Bond Stamp plan to its dealers. You are invited 
to participate! Now there are more reasons than 
ever to boom your feed sales the Booster way! 


todays hottest merchandising plan 
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... Get in on Archer's 




















FEED DEALERS! 


oni 697 Game 1142 


Q Yes, up 69% just 2 months < 8,400 gallons in December 
4 after a southern Minnesota 1952, to 18,000 gallons in 

dry cleaner Gdopted the December 1953. Gold Bond 

Gold Bond Plan... and Stamps did this for an alert 

u still rising! lowa service station operator. 








Watch your feed sales soar! 


WHAT CAN the Gold Bond Stamp plan mean to you? It means 
every farmer now collecting Gold Bond Stamps at his grocery, drug 
store, gas station, hardware store or other retailer — automatically be- 
comes a grade A prospect for you! Millions of folks are rabid Gold Bond 
Stamp collectors. Over 9,000 Midwest merchants give Gold Bond Stamps 
with every purchase. Many of these dealers are in your town. When you 
become an ARCHER Booster Feed dealer, you immediately become part 
of this tremendous buying cycle. Act mow to get in on the Gold Rush! 


Write for full details today. 
INQUIRIES INVITED 


Archer (52 29 


600 ROANOKE BUILDING, MINNEAPOLIS 
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No Headhouse on 
Ohio Elevator 
Rising above the silos, the main 


elevator leg of a grain elevator re- 
cently built by the Attica (Ohio) 


Farmers Exchange is exposed to the 
elements and visible for all to see— 
the new elevator has no headhouse. 

This unusua! design (illustrated in 
the accompanying picture on the left) 
was developed by the contractor, 
Sanders Co. of Greenwich, Ohio, it 





was explained, and it was made pos- 
sible by the use of a new weather- 
proof and dust-tight turnhead which 
Sanders introduced. 

Another factor in the development 
of this design, it was noted, is the 
performance of the New Triumph 





HANDI-VEYOR 


LIGHTWEIGHT PORTABLE CONVEYORS 





SHOWING UNIT BEING PLACED UNDER TRUCK 
Depth Only 54 Inches 


WITH DETACHABLE DRIVE UNIT 


DRIVE UNIT EASILY 
CARRIED 





eer 


UNLOADING INTO WAREHOUSES 





MANY USES OF THE HANDI-VEYOR 





@ With Delivery Trucks to Save Time 
@ Loading and Unloading Freight Cars and 


Trucks 
@ Use in Series in Warehouses 
@ Horizontal, Incline Stacking, 


Loading in 
Stairs, and with Gravity Equipment. 


Light Weight, Too. 





THERE ARE MANY PLACES THESE 
CONVEYORS WILL SAVE MONEY. 
A Trial Will Convince You. 





A 10-Foot Unit Costs Only $373.00 Complete with 


Motor and the New Goodrich Rib Flex Belt. 












ADDRESS 


PATS. APPLIED FOR 


Made in Sizes to Fit Your Needs. 


A Handi-Veyor in the |2-foot Size. 
Weighs Only 145 Pounds. 


Drive unit is detached or put on in a minute. 


WRITE FOR INFORMATION TODAY 
CHANTLAND MFG. CO. 


Makers of Elton Materials Handling Equipment 


Please Send the Elton Oonveyor Catalog. It has Information 
on the New Handi-Veyors and Other Elton Equipment. 








No. 1200 Corn Sheller and the New 
No. 1200 Zip Cob Blower, both manu- 
factured by Bartlett & Snow Co. of 
Cleveland, Ohio. 

The corn sheller, which the manu- 
facturer states has capacity to han- 
dle 35 to 45 tons of ear corn an hour, 
separates the shelled corn from the 
cobs and husks during the shelling 
operation. This avoids the necessity 
of separating the shelled corn from 
the cobs and husks in the headhouse 
and permits this part of the building 
to be eliminated. The cob blower re- 
ceives the cobs and husks directly 
from the discharge chute of the shell- 
er and blows them through piping 
vertically out of the basement and 
then horizontally to a cob bin about 
100 ft. away. (Part of the piping 
carrying the cobs to the bin is shown 
in the picture.) 

Both ear corn and small grains 
can be received in the truck dump 
hopper. An enclosed double chain 
drag carries the corn up to the sheller 
or discharges small grains through a 
by-pass into the elevator leg. A short 
leg carries grain from the sheller or 
drag up to a Eureka receiving separ- 
ator, located above the operating 
floor. From there grain goes through 
a hopper scale, over to the main ele- 
vator leg and up into the silos. 

(The accompanying picture on the 
right is a basement view showing 
the corn sheller, cob blower and 
drag.) 

A Shanzer grain drier enables the 
firm to handle wet grains. Shipments 
of grains can be loaded out using 


the rail siding or by truck scale 
which is provided in the covered 
driveway. 
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ALMOND HULL CONTROLS 
CONSIDERED REASONABLE 


SACRAMENTO, CAL. — After 
nearly 11 months experience, the 
State Department of Agriculture has 
confirmed that its quality control 
limits for production of ground 
almond hulls are reasonable. 

In a statement made public here, 
V. O. Wolcott, chief of the Bureau of 
Field Crops, California Department 
of Agriculture, said: 

“In April, 1953, the Bureau of Field 
Crops issued a bulletin discussing the 
need for better quality control in the 
production of ground almond hulls. 
Toward the elimination of foreign 
material, a maximum of 14% crude 
fiber was suggested as a control of 
shell and twigs and a maximum of 
10% ash to control] dirt content. 

“The feed laboratory has not com- 
pleted sufficient analyses of the prod- 
uct from the 1953 crop to appraise 
the soundness of these guides. We 
find an average of 12.9% crude fiber 
and 7.7% ash. 

“Some samples did exceed the sug- 
gested standards, but in such cases 
inadequate cleaning equipment was 
responsible. It appears that these 
limits are reasonable, but further 
data will be gathered and studied be- 
fore they or a modification of them 
are made a part of the official defi- 
nition.” 


<i 
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PENB EXPANDS STAFF 

CHICAGO—Miss Emma G. Fran- 
cesia has been employed by the Poul- 
try & Egg National Board as a 
member of the home economics de- 
partment staff in Chicago. Her work 
is under the direction of Kathryn B. 
Niles, department director, and is 
correlated with the duties assigned 
Miss Alice Brand. 

Miss Francesia was formerly with 
the Monroe Chemical Co., Quincy, 
Ill.; Swift & Co., Chicago; H. J. Heinz 
Co., Pittsburgh; Southern Rice In- 
dustry, New Orleans; and Marshall 
Field & Co., Chicago. She is a grad- 
uate of Iowa State College. 
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Topay, feed manufacturers all over America are selling 
thousands of tons of higher-producing poultry feeds fortified 
with Borden’s MF-FL blend . . . feeds built to help promote 
better livability, faster growth, greater feed efficiency and 
maximum egg production. Result: Increased customer ac- 
ceptance, bigger tonnage. 


The superiority of Borden’s MF-FL blend has been firmly 
established for over a decade by its steadily increasing ac- 
ceptance. A balanced blend of Betaine and natural-source 
fortification from milk and fish products, Borden’s MF-FL 
blend is exceptionally rich in the known and unidentified 
growth factors. It will bring to your poultry feeds extra 
nutritional values. 


Also — and this is important — Borden’s MF-FL blend 
will help you solve problems in buying, storing, handling and 
blending separate ingredients. 


Clip the coupon now, and we'll send you the complete, 
heavy-tonnage story on Borden’s MF-FL blend. 











THE Borden COMPANY 


Whatever the Size of Your Tonnage na es a cera 


Borden has a supplement to build your business () Send us the complete MF-FL blend story. 
bigger — a total of 15 fortifiers (] Send information on Borden's full line of feed fortifiers. 


wuttitioy bor ovary. Supe a0 faed: EN ee ee a ee ee ee 








'S Our pusimt® 


orden \$ BASIC IN FOOD AND FEED RESEARCH 
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Retail Distribution of Formula Feed 


What are the general characteris- 
tics of feed retailers—numbers of re- 
tailers in an area, types of business 
combinations, size of establishments, 
sources of feeds, number of manufac- 
turers represented, types of transpor- 
tation of feed to dealers’ stores? 

What are the different and varied 
operating practices and policies of 
feed retailers—delivery policies, cre- 
dit policies, custom grinding and mix- 
ing services, feed advisory service, 
livestock management service, price 
discount policies, sales promotion and 
advertising? 

How does volume vary among deal- 
ers? What is the relation of business 
organizations and operation to vol- 
ume? How do such practices as farm 
visits, credit sales, feed deliveries, 
and number of brands handled relate 
to volume? How do various practices 
and policies compare among the high- 
est and lowest volume dealers? How 
do prices vary? 


Practices Vary 

Retail establishments selling feeds 
and their policies and practices vary 
greatly both within and among areas 
with different types of farming. At 
the same time, there are certain 
practices which are generally associ- 
ated with success in feed retailing. 
For example, it is clear that certain 
services to patrons are often an im- 
portant element in a business. 

To answer many of the questions 
about the retail distribution of feeds, 
a study was conducted by the agri- 
cultural economics department of the 
University of Illinois College of Agri- 
culture, 

Some of the findings confirm feed 
manufacturers’ and dealers’ own im- 
pressions, but the study also has prob- 
ably uncovered some facts of which 





everyone is not aware. 












HAMMERS are tipped with 
Tungsten Carbide much 
herder than the hardest 
steel or other alloy. Carbon 
steel bodies will not breok. 


FEED OPENINGS are extra 
wide to spread incoming 
material for direct blows 
of the hammers, using less 
__ power for greater capacity. “4 


Characteristics of Retail Firms, 
Sources of Feed 


EDITOR’S NOTE: Information of interest and value to both feed dealers 
and feed manufacturers has been gathered and reported by the University 
of Illinois College of Agriculture in a study of retail feed distribution. Some 
of the findings confirm impressions which feed men may already have, but 
the results also include some facts of which everyone is not aware. Data 
which were collected can serve as a guide in the improvement of retail feed 
business operations. The study was made by Dr. BR. J. Mutti, associate 
professor of agricultural economics at Illinois, and G. W. Stone, former 
assistant in the department. Although the study covered only Illinois, 
much of the data and conclusions apply to other regions also. The accompany- 
ing article is the first of a series of three articles which were adapted by 
Feedstuffs from the report on the study and from a talk by Dr. Mutti at 
the last Illinois Feed Assn. meeting. The first article provides some general 
information on numbers of retailers, types and sizes of establishments 
handling feed, and sources and transportation of feed. The second article 
will present information on the different and varied operating practices and 
policies of dealers. The third article will show relationships between feed 
sales volume and business organization and practices, and it will include 
@ summary of main points and conclusions drawn by the authors of the 
report. The title of the study is “The Retail Distribution of Feed to Illinois 


The study was completed in 1953 
and was based on information gath- 
ered in the fall of 1951. 

This report presents the results of 
the study of methods and practices 
used in retail distribution of com- 
mercial feed to Illinois farmers. Data 
were obtained by persona! interviews 
with 135 retail feed dealers in four 
areas of the state, each of which 
represented a different type of farm- 
ing 

Each area was a designated circle 
with a 15-mile radius containing two 
principal towns and parts of at least 
three counties. It was believed that 
this plan would minimize the in- 


fluence of a particular firm and that 
differences due to type of farming 


HERE'S WHAT MAKES W-W W 
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SCREENS ore available 
with perforations from 
1/32” to 2” and may be 
changed by simply lifting 
the grinder huod. 





are the world’s greatest. 
at the profits they turn out 

















you'll agree that W-W Hammermills 


you use them you will be amazed 
«++ in less time and with less horse- 


power. Since 1910 W-W “know-how” has been put into each hammer- 








WRITE FOR CATALOG OF COMPLETE LINE 


and source of feed supply could be 
observed. 
The Four Areas 


The four areas are: 

Area No. 1, in south-central IIli- 
nois—This area is centered at Owan- 
eco, which is approximately midway 
between Taylorville and Pana in 
Christian County. A small section of 
Montgomery County, containing No- 
komis, was also included. This is 
primarily a cash grain area with rela- 
tively small numbers of livestock; 
it includes some general farming. 

Area No, 2, in northeastern Illinois 
—This area, centered at Marengo and 
including Belvidere, Woodstock and 
Genoa, is an intensive dairy area; 


qs 


' STAR CYLINDER assembly Is a 
‘ series of triangular steel plotes 
locked into one solid mass. No 
two hammers travel in the same 
orbit except end hommers. 





poultry product sales are important 
on several farms. 

Area No. 3, in western [linois— 
The point at which U.S. Route 150 
crosses the Henry-Knox county line 
was the center. This area includes 
Galesburg, Cambridge and Alexis. It 
is one of the largest hog-producing 
areas in the U.S.; beef cattle is also 
important. 

Area No. 4, in southeastern Illinois 
—This area, centered at West Liber- 
ty in Jasper County, includes New- 
ton, Olney and Oblong. It is a general 
farming area, an important propor- 
tion of the farm income coming from 
poultry enterprises. 

© * . 


Every feed retailer is aware that 
he has many competitors selling 
feeds. This study showed an average 
of one dealer every 21 square miles. 
If the number of dealers in the areas 
studied is representative of the entire 
state, more than 3,000 firms retail 
feed in Illinois. 

This number is far in excess of the 
838 establishments listed as hay, 
grain ang feed stores in the US. 
Census of Business for 1948; how- 
ever, the Census includes only estab- 
lishments whose primary source of 
receipts is retail sales of those items, 
and stores with less than $500 sales 
are excluded. 

At any rate, the broad coverage 
indicated by the study means a low 
volume of sales for many dealers, 
for there were almost as many deal- 
ers in areas with the least livestock 
as in the areas with the most live- 
stock. 

Business As every- 
one knows, feed is commonly mer- 
chandised in connection with other 
types of business operations. Only 
about 30% of the dealers contacted 
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ORLD'S BEST HAMMERMILL 





HAMMER PINS may be removed 
to reploce hammers. Just one 
pin need be removed for 
changing one entire row of 
assembled hammers. 


CYLINDER SHAFTS ore oversize 
and extra heavy. On the three 
largest models, shafts ore of 
special forged alloy steel which 
has been normalized ond con- 
fot worp. 





BLOWERS are made 
of heavy plate and 
ore perfectly bal- 
anced. Fan blodes 
ore bolted on for 
easy, economicol 
changing. 


mill to make it give a life-time of smooth, vibrationless performance. 
There are eight standard models to choose from or a hammermill 
can be designed to meet your special requirements. Samples of 
your material will be ground and sent fo you without obligation. 





W-W GRINDER CORP. ... DEPT. 311. . . WICHITA, KANSAS 






































Table 1.—Distribution of Retailers by 
Type of business in Northeast 
addition to feed dairy 


Feed only 
Grain elevator 
Produce dealer 
Hatchery 


Lumber 


Total 


Types of Business Operation, by Areas 


West Southeast South-cen- Total for 
hog- beef genera! tral grain all areas 
Number of 

» 9 12 40 
17 6 14 “4 
6 . 3 16 
3 2 6 16 
1 1 2 “ 
1 1 5 6 
1 1 0 6 
0 C1) ~~ 3 
36 28 38 135 


*Does not include those handling pet food only. 


in the survey sold feed exclusively. 
The types of business operations in 
which the dealers in each area were 
engaged are shown in Table 1. 

The type of dealer handling feed 
exclusively was least numerous in the 
hog-beef cattle feeding area. More 
dealers combined feed merchandising 
with a country grain elevator busi- 
ness than with any other form of 
operation. Elevators selling feed were 
the most common type of dealer in 
the cash grain area of south-central 
Illinois and the hog-beef area of 
western Illinois. Produce dealers in 
the general farming area of south- 
eastern Illinois and hatcheries in the 
dairy-poultry area of northeastern 
Illinois were relatively more im- 
portant in those areas than else- 
where. 

Ownership—Ninety-three per cent 
of the businesses retailing feed were 
locally owned and operated. One out 
of five was farmer-owned. 





Do You Need a 


BULK FEED 


and 
GRAIN TRUCK? 
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WRITE TODAY for informa- 
tion about a Simonsen Unloader 
to fit any truck with a standard 
grain or stock box. 


SIMONSEN MFG. CO. 


Dept. FS QUIMBY, IOWA 

















QUALITY MILK SERVICE 






























CARRIERS OF LIQuiD 
COMMODITIES (Edible and 
inedible) IN BULK OVER 
THE GREATER miOowestT. 






Inc. 
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MILK SERVICE, 


TEL. 735 @ BURL! 






Size—Computations from the Cen- 
sus of Business (1948) disclose that 
in Illinois the total labor force (con- 
sisting of active proprietors, unpaid 
family labor and paid employees) av- 
eraged only 3.4 workers per retail 
feed, farm and garden supply store. 
Nearly a third of the stores had no 
paid employees; nearly half had three 
or fewer paid employees; and only 
19% had four or more active workers, 
(Differences in quantity of feed sold 
will be outlined later.) 

Sources of feed—aAll but one of the 
retailers received all or part of their 
feed directly from mills and ware- 
houses outside the area and from 
jobbers both in and outside the area. 
Nineteen per cent of the retailers 
sold a formula feed carrying their 
own brand name. 

Fifty-seven per cent of the dealers 
interviewed sold a specific manufac- 
turer’s feed exclusively, 27% repre- 
sented two manufacturers, and 16% 
represented three or more feed mills. 

In the heavy feed-using areas 
(dairy and hog-beef), more than 
three fifths of the dealers sold feeds 
from two or more mills, whereas in 
the areas with lower feed sales (grain 
and general farming) less than a 
third sold feed from more than one 
mill. Concentration of dealers in the 
general farming area in three princi- 
pal towns partly explains a high per- 
centage of exclusive dealerships 
there; in the hog-beef and dairy 
areas, where dealers were less con- 
centrated, a dealer could obtain the 
franchise for more than one mill 
more easily. Where several dealers 
were located within five miles of 
each other, each one tended to sell 
for only one mill; but where they 
were relatively more scattered, they 
— to handle more than one mill’s 
feed. 

Dealers who carried feed from 
more than one mill gave one or more 
of the following reasons for doing so: 
(1) They wanted to carry a price- 
competitive line; (2) their patrons 
asked them to add a particular 
brand; (3) they wanted to use a 
different supplement for custom mix- 
ing; (4) they believed one brand to 
be the best hog feed, another the 
best poultry feed, etc.; (5) they be- 
lieved they would be more certain 
of an adequate supply at all times. 


Local Manufacture 

Twenty-six (19%) of the 135 re- 
tailers sold a formula feed that 
carried their own brand name. Only 
two handled their own feed exclusive- 
ly; one also distributed to other re- 
tailers and the other had his feed 
prepared by a nearby mill. The per- 
centage of all feed retailers in each 
area who had their own private brand 
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: JODIZE YOUR FEED MIXTURES : 








POTASSIUM IODIDE-CALCIUM STEARATE MIXTURE 





IT ALWAYS ASSURES YOU 





@ MAXIMUM IODINE LEVELS 
@HIGH DEGREE OF STABILITY 
@UNIFTORM DISTRIBUTION 
@EXTREME FINENESS 325 MESH 
*@® ECONOMY 








SPECITY H.Y.Q. ON YOUR ORDERS 


|The NEW YORK QUININE & CHEMICAL WORKS, Inc. 


ANTIBIOTIC FEED SUPPLEMENTS 

CALCIUM PANTOTHENATE DEXTROROTATORY 
CALCIUM PANTOTHENATE MIXTURE 
CHOLINE CHLORIDE MIXTURE AND SOLUTIONS 
POTASSIUM IODIDE USP 

POTASSIUM IODIDE FREE FLOWING POWDER 
OTHER POTASSIUM IODIDE MIXTURES 
VITAMINS (SYNTHETIC): 


A... Bi...B2... Ba MIXTURE ...C...Be... NIACIN 












The Fall Line 
Pine 
Chemica! House 


SAM FRANCISCO) 6+) «6SEATTIN 


GOMERAL OFFICES, SO CHURCH STREET + Siw Yorn 7, Siw YORE 
CHICAGO PLANT: 729 WEST DIVISION STREET + CHICAGO 16, ILLINOIS 
tos ametits «+ 
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Joha A. Lackey 





IN CHARGE—John A. Lackey is in 
charge of the recently resumed gov- 
ernment grain market reporting serv- 
lee at Chicago. Daily reports have 
again been made available to the 
press and to the trade by the U.S. 
Department of Agriculture’s market 
news office, which has been closed 
for the past two years. Mr. Lackey is 
a veteran of 30 years with the Chi- 
cago USDA grain office. 

















grain to be custom ground and mixed 
with a supplement. 

Among dealers selling their own 
feed, 42% were in the grain business, 
23% were retail feed stores, 19% 
were in the hatchery or produce busi- 
ness and 15% handled other farm 
supplies, 

None of the seven manufacturing 
dealers in the dairy area prepared 
a dairy feed but all prepared a poul- 
try feed and three a hog feed. Five 
of the eight retai) mixers in the hog- 
beef area prepared a hog feed; seven, 
a poultry feed; and two each, a steer 
supplement and a dairy feed. In the 
general farming area, all of the eight 
dealers prepared a poultry feed; four, 
a dairy feed; and two, a hog feed. 
Two of the three dealers in the grain 
area prepared a poultry feed and two 
a hog supplement. 


Non-Local Sources 

All but one of the 135 dealers in- 
terviewed received feed from non- 
local sources. Thirty-six different 
manufacturers supplied the feed to 
these dealers, In the heavy feed-con- 
suming dairy and hog-beef areas, all 
but one manufacturer supplied their 
dealers with shipments direct from a 
mill; in the general and grain farm- 
ing areas, one fourth of the manufac- 
turers supplied their dealers through 
warehouses or jobbers. In summary, 
the 36 manufacturers serving the 134 
dealers shipped from 25 mills in Iili- 
nols, 13 mills outside the state and 
six warehouses in the state. Seven- 
























_ FEEDS 





CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 


FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


Phillips, Wisconsin 











teen dealers obtained at least part of 
their supply from jobbers, usually 
other retailers. 


A few manufacturers distribute 
their feed in all regions in the state. 
Some of them have several outlets 
in each area, while others have one 
or two outlets in each area. One 
fourth of the non-local manufacturers 
had only one outlet in the four areas 
studied. One ninth served just one 
area. 

It is apparent that the distribution 
patterns vary considerably among 
manufacturers, and the number of 
outlets is not necessarily an accurate 
measure of the amount of feed sold 
in an area. Some manufacturers have 
attempted to build sales volume by 
having their feed available at many 
points, while others have fewer deal- 
ers who cover a wider sales area and 
often make deliveries. 

Almost three fourths of the dealers 
received all of their feed by trucks 
Only a tenth received their entire 
supply by rail. Approximately half of 





the rail shipments came from mills 
outside Illinois. The percentages of 
dealers supplied by various methods 
were as follows: dealer’s own truck, 
31; private truckers, 37; supplier’s 
trucks, 32; railroad, 27. (The total 
exceeds 100% because dealers often 
used two methods.) Private truckers 
were used primarily in getting feed 
from Chicago and East St. Louis 
areas. 
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ED LIPSCOMB HONORED 


MEMPHIS—Ed Lipscomb, director 
of sales promotion and public rela- 
tions for the National Cotton Coun- 
cil, received his third award from 
the Freedoms Foundation recently. 
The Valley Forge patriotism organi- 
zation presented him the 1953 George 
Washington Honor Medal for a 
speech entitled, “Let’s Get Lost,” 
given when he retired as president 
of the ‘Public Relations Society of 
America in Washington in November, 
1952. 





History of GMI 


MINNEAPOLIS — The University 
of Minnesota Press has completed ar- 
rangements for the publication of a 
history of General Mills, Inc., which 
has been written by James Gray. 
Plans call for the publication of the 
book next fall. 


Mr. Gray, who is well known as 
a historian, literary critic, and novel- 
ist, did the research and writing dur- 
ing a two-year leave of absence as a 
professor of English at the University 
of Minnesota. 


The new book will cover not only 
the story of General Mills since its 
founding in 1928 but also much of 
the background of the four milling 
companies which merged to form the 
Jarger corporation. These firms were 
the Washburn Crosby Co. of Minne- 
apolis, the Sperry Co. of San Fran- 
cisco, the Kell group of Oklahoma 
and Texas mills, and the Larrowe 
Milling Co. of Detroit. GMI head- 
quarters are in Minneapolis. 
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BIG LEAGUE MERCHANDISING 


By Edward Ritter 


VERY feed dealer knows that 
BF, tere are major leagues and 

also minor leagues in profes- 
sional baseball. Even in the minor 
leagues there are vari- 
ous classifications of 
players whose skill 
varies. 

The baseball player 
who is good enough 
to play in the majors 
must have more natur- 
al ability than those in 
the minors, they must 
try harder, play hard- 
er, react faster, think faster and be 
all around better players. In other 
words, you've got to be good to be 
a major league ball player. 

In talking with a very successful 
feed dealer several weeks ago, I was 








impressed with what he had to say. 
“Some years ago I had to make up 
my mind if I was going to do big 
league selling or minor league sell- 
ing,” he said. “I made a survey of 
a number of successful feed men. I 
found that insofar as merchandising 
was concerned, they were in another 
league than the fellows who were 
just satisfied with a norma! volume 
of business and profit. You can’t get 
ahead in the feed business without 
getting out there and pitching all 
the time.” 

I asked this dealer some more 
questions about his policy and he 
told me some of the things which 
he had to do to lift himself into 
big league selling. He said that the 
dealer who is satisfied with an aver- 
age run of business is the fellow who 





more or less fills orders, who rarely 
holds sales training meetings, stages 
one or two sales a year or less, most- 
ly when he feels like it and who does 
nothing consistently to create sales. 

That sort of merchant, the dealer 
said, is satisfied with a fair yearly 
profit year after year and makes 
not too much effort to make his 
business grow. 


Recommendations 

Here is what this dealer recom- 
mended to the feed man who wants 
to get into the big leagues insofar 
as sales and profits are concerned. 

1. Secure the dealership for a good 
brand of feed and work with the 
supplier to learn how to sell it. Ask 
for and study and use all the sales 
helps such a supplier can give you, 
which seem to fit your situation. 

2. Have a desire to know and please 
and serve customers. Never watch 
the clock when it comes to taking 
care of a customer. Show him by at- 
titude, action and service that you 
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WE'RE HELPING YOU GRADE UP YOUR FEED SALES 


to your store, and tells them: 
“Buy Quality Feeds, and Quality 
Stonemo Grit—They’re Your 
Partners for Profits!” 


Put teeth in your feed sales pro- 
gram! Display and sell Stonemo 
Granite Grit. Every Stonemo 
advertisement directs customers 
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will bend over backwards to take 
care of his needs. 

3. Study and know feeds and see 
that your employees know them, too. 
Institute employee training and work 
at it consistently. The feed dealer 
who has five well trained employees 
really has a business with a boss at 
every post, instead of a business with 
one boss and five employees who only 
fill orders. Work out a bonus of extra 
pay plan which fits your case, which 
induces employees to put forth extra 
effort to earn extra pay. 

4. Become familiar with every busi- 
ness angle which affects your busi- 
ness. Talk to your banker, he will 
help you plan and organize your fi- 
nancial setup, Your local adult night 
school may offer courses in banking, 
insurance, selling, marketing, adver- 
tising and other flelds. Take the time 
to take these courses over a period 
of years. They will give you an ex- 
cellent business education which will 
aid you in your business. 

5.Study your market potential 
Know how many farmers are in your 
area, what percentage you sell, what 
number go to other towns to buy, 
etc. Figure out how much more feed 
and allied farm supplies you could 
sell to that trade area, then map 
out ways to get that extra business. 

6. Regard advertising seriously and 
study it. Rely on no one to tell you 
what to advertise. Use manufactur- 
ers’ supplies, accept their aid, but 
have the courage to write your own 
ads now and then. Have a regular 
advertising campaign, make it con- 
sistent, spend according to an ad 
budget, keep copies of ads and note 
how successful they were. Study ad- 
vertising mediums and choose the 
best. Regard advertising as one of 
your best salesmen and treat it ac- 
cordingly. 

7. Learn more about your custom- 
ers and prospects. Anyone likes to 
be greeted by name when he walks 
into a store. Know the names of as 
many customers as possible and see 
that your employees do too. Greet 
customers by name and show an in- 
terest in them. Visit farmers in your 
trade area whenever you can. In 
that way you will know more about 
them and their needs and you'll make 
more friendships. 

8. Remember that live display has 
proved to be an excellent attention- 
getter and trade builder in many 
feed stores. Stage some live displays 
regularly. Study what others have 
done on this score. Some dealers 

(Continued on page 32) 





FREMONT BRAND 
DRIED WHEY PRODUCT 


Partially Delactosed Whey Powder 


Pound for pound contains TWICE AS 
MUCH MILK PROTEIN «ae ordinary 
dried whole whey. 

Also, higher concentration of other 
nen-lactose whey natrients, 

Bat, .. . still COSTS LESS 


"yr samples and quotations write ... 


Fremont Milk Products Co. 


Office: Neenah, Wisconsin 








Write today for FREE Red 
Comb Production Manual! 


HALES & HUNTER CO. 
141 W. Jackson Bivd Chicago 4 
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“QUALITY PEBD 
AULT FEED 


wm TRAVEL FAR 


Good feeds consist in their entirety of substantial compatible 
nutrients in proper balance. Inferior and superfluous ingredi- 
ents are excess baggage and do not carry present day expenses. 


WE CONTINUE TO RECOMMEND 


RED W BRAND 

50% Meat & Bone Scraps 

RED W BRAND 

RE R AND 60%, Digester Tankage 

RED W BRAND 

Special Prepared Steamed Bone Meal 
70% Bone Phosphate of Lime (minimum) 














ANIMAL PROTEIN 
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The name of the manufacturer stands for 
DEPENDABILITY 

The brand name stands for 
UNIFORMITY 

The complete analysis of essential nutrients stands for 
ECONOMY 

The long record of excellent performance stands for 
INSURANCE 


The experience of our customers stands for 
SERVICE 



























* Introducing our new member RED W BRAND Feeding Fer. 


Write us for quotations 
Cedar Rapids Chicago Albert Lea 
Kansas City Omaha Memphis 
Oklahoma City Los Angeles Denver 





Van Dusen Harrington Co. 
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MERCHANDISING HINTS FOR THE FEED RETAILER 


Service to 
Employees 


Have You 
Got It? 


Margin 


Limit 
On Credit 





RINGING THE 


cash 
register 





R. V. Hardin, Fortville (Ind.) Grain Co., Inc., and im- 
mediate past president of the Indiana Grain and Feed 
Dealers Assn., has this to say about service to employees 
in his recent valediction at the assocation’s annual meet- 
ing: “We must take into consideration service to our 
employees. If our employees are to give proper service 
to our customers, they must be satisfied and happy in 
their work. We should make working conditions as safe 
and pleasant as possible for them. We should also give 
our employees a sense of security and protection by 
carrying a group insurance plan. One of the most effec- 
tive ways to keep our employees satisfied and working 
for the best interests of our business every day, is to 
have in effect some fair and sound program for a bonus 
or profit sharing arrangement. I have my own profit 
sharing plan which makes my employees feel that they 
are actually a part of my business. It gives them an 
incentive to do all they can to keep the business profitable. 
If the employee-employer relationship is not of the 
very best, I assure you that the service our employees 
render to our customers will suffer.” 


Nothing is so discouraging to the customer who walks 
into a store, asks for so-and-so and is told, “Sorry, ’'m 
all out.” It usually means a missed sale but what is 
worse, it gives the impression to the prospect that “this 
guy never has what I want.” Of course, every retailer 
will at some time “run out” and likewise every customer 
should sometimes expect to be told that his request 
cannot be filled. Nevertheless, dealers should attempt to 
eliminate “short” items. by periodic checking and by 
checking the previous year’s sales and then ordering 
accordingly. 


There are of course many things which a retailer must 
check when a customer is applying for credit. But one 
thing which is sometimes neglected is the consideration 
of the farmer’s know-how. Does he know his business, 
is he keeping up with the latest developments, does he 
follow good management practices? A feed convention 
speaker recently pointed out that by far the most business 
failures result from lack of know-how on the part of 
the operator. And there are more credit losses because 
of lack of know-how on the part of customers than there 
are because of “dead beats” among customers. 


Uncontrollable factors such as increased wages, insur- 
ance, delivery expense, accounts receivable losses, etc., 
have cut the net profit margin of retail feed dealers 
during the past few years. The seriousness of this situa- 
tion should prompt every dealer to work up a compre- 
hensive percentage cost analysis of all operating costs 
today as compared with two or three years ago and sup- 
ply these to his feed and farm supply manufacturers. 
They will understand his position in demanding a living 
margin of profit on the products you handle. He should 
avold selling items such as vaccines, poultry equipment, 
or remedies at cost or at huge discounts. Excessive ton- 
mage discounts should be avoided. The feed dealer is 
entitled to a fair profit in a mill-to-consumer arrange- 
ment. 


What about putting certain limits on the amount of credit 
to be granted feed store: customers? A credit expert 
speaking at a feed convention said he felt that every 
dealer should put a limit on credit for every customer. 
That is, at a certain point in dollars, the dealer should 
go no farther unless he looks twice. It is, of course, 
necessary to be flexible in credit operations, but there 
should be a set point where the dealer stops, looks and 
listens before extending more credit. If certain limits 
are set, they serve as guides to employees. The employees, 
seeing that the credit is approaching the limit, can point 
out to the dealer that it is time to check over the par- 
ticular situation. 
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” Custom Mill— 
Triple Reduction 
Produces 
Granular Grind 


y Blue Streak 
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Blue Streak 
Corn C 


Blue Streak 
Vertical and 
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Conveyors 


Biue Streak 
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a? ovcncl CUSTOM MILL 


When you buy a Blue Streak Mill or Mixer means to expand your production capacity, 
or any other piece of Blue Streak equip- cut your costs, increase your profits. Prater 
as ere value in profit-making Service Engineers can show you how to make 
machinery. But even more important . +e more money and to provide the equipment 
ee with which to do it. Mail the coupon for 


brought to you by custom mill engineers 
who are recognized experts on plant con- full details and check the items in which 


struction and layout; specialists on ways and you are especially interested . . . today. 
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and Feeder 





Biue Streak 
Twin Spiral Mixer 
with Semi Automatic 
Sacking Scale 
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Merchandising 





(Continued from page 29) 


spend from $50 to $500 on a single 
live display idea—that’s how import- 


ant it is. 
9. Have t machinery and 
keep it in pe. Post a lubrication 


chart and note dates of lubrication. 
Keep the mill and store clean. It is 
being done by many feed men, who 
thus reduce accidents and attract 
more farmers. The way your mill 
and store look reflects the way you 
handle all your business affairs. Paint 
and a little care can transform an 
old looking structure into a clean, 
attractive one. 

10. Have a good collection system. 
Since feed dealers as a rule are more 
lax in granting credit and allowing 
time extensions on accounts than 
other retailers, the big league feed 
dealer must watch collections more 





closely. The larger his volume grows, 
the more thousands of dollars he will 
have in accounts receiveable, unless 
he has a consistent collection’ plan. 
Too much money on the books also 
heightens the possibility of loss. To 
get into and stay in big league feed 
operation, you must whip the credit 
and collection problem. 

11.If your business gets into the 
higher, big league brackets you will 
need an excellent bookkeeping sys- 
tem. You will need to budget your 
expenses by departments. This: makes 
buying, advertising, sales promotion, 
etc. much easier to study and analyze 
and control. All the really successful 
dealers operate this way. 

12. The successful feed dealer has 
an excellent filing system. He keeps 
card index records on every customer 
and perhaps on every farmer in his 
district. By studying these cards he 
can easily determine whether he 
should be able to sell this or that cus- 
tomer extra feed or other farm sup- 
plies. The dealer who keeps excellent 





records does not carry his “office in 
his head.” He trusts his brain, but 
he backs it up with written facts, 
too. 

13.The big league feed operator 
knows that to stay in the race he 
needs to exercise executive powers a 
great deal of the time. He cannot try 
to take the place of an employee, 
save one man’s salary, and then ne- 
glect his executive duties. He must 
think frequently and plan for his 
growing business. He must notice 
what methods other merchants em- 
ploy to go ahead and he must try 
to figure out if they can be used in 
his business. 

14. The big league operator is al- 
ways anxious to study costs and to 
cut them where possible, without cut- 
ting service to customers or lowering 
efficiency. He cuts costs sometimes by 
replacing old machinery with more 
efficient machines. He takes advan- 
tage of modern bookkeeping prac- 
tices, intercommunieations systems, 
etc. He knows that men waste many 





HUBBARD’S SUNSHINE 
BABY PIG PRE-STARTER PELLETS 





. » « the original 





sweetened 
baby pig 
pellet! 


BUILD SPRING SALES 
DEVELOP NEW BUSINESS 


Look at these features of HUBBARD’S 
SUNSHINE BABY PIG PRE-STARTER PELLETS: 


1. Sweetened with sugar 


2. 
3. 
4. 
5. 
6. 
To 


Permit weaning at 5 weeks 
Arsanilic Acid added for growth stimulation 
Produce healthier, huskier pigs 
Packed with antibiotics and vitamins 
Protect against anemia and scours 
increase your profits and sales . . . to bring new business to your 


-mill, find out more today about 
HUBBARD'S SUNSHINE BABY PIG PRE-STARTER PELLETS! 





HUBBARD MILLING COMPANY 


MARION, INDIANA 


MANKATO, MINN. 











TRANSFERRED — Dorwin Cox 
(right), who has been transferred 
from Des Moines to Waukegan, IIL, 
by the Blatchford Calf Meal Co., is 
shown with George Simpson, assistant 
to Mr. Cox at the Des Moines Oat 
Products Co., who will now be in di- 
rect charge of the Des Moines oper- 
ations. Mr. Cox will fill an executive 
position with the Blatchford organ- 
ization, parent company of the Des 
Moines firm. He has been manager of 
Des Moines Oat Products for the past 
five years. 





steps and motions unless they follow 
the best plan and he is always ready 
to try to find such plans. 


The feed man who follows these 
14 ideas, tried by a successful feed 
merchant, can get into the big leagues 
of selling if he works at it consis- 
tently. 


ia 
——— 





G. ROBERT THURMAN NAMED 

TAYLORVILLE, ILL.—G. Robert 
Thurman, Allied Mills, Inc., has been 
appointed branch traffic manager of 
the firm’s plant here. The appoint- 
ment was effective Feb. 10. Mr. 
Thurman formerly was assistant in 
the traffic department at the Peoria, 
Iil., plant of Allied Mills. R. V. Craig 
is general traffic manager of the firm, 
with headquarters in Chicago. 
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BIGELOW SALES COMPANY 
Produce Exchange Building 
2 Broadway New York 4, N. Y. 
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A British Embassy official in Wash- 
ington, preparing to receive Winston 
Churchill for a visit, told the old 
story of an Embassy aide who was 
once asked about Mr. Churchill’s 
preferences in food and drink. “Mr. 
Churchill’s tastes are very simple,” 
the aide replied quickly. “He is easily 
pleased with the best of everything.” 


¢$¢¢ 


A salesman was trying to sell a 
farmer a bath tub. “Could I interest 
you in a bath tub?” the salesman 
asked. 

“Nope,” said the farmer. “We tried 
one once; that’s what killed Grand- 
pa.” 

“Killed him! What happened?” 

“Well, after we got the tub in the 
house I plugged her up and filled 
her full of water. Then the whole 
family, from the youngest to the 
oldest, took turns. The youngest 
hopped in, then out. The next oldest 
took his turn. Then the next oldest— 
all the way up to grandpa, who was 
the last. And that’s what killed him.” 

“It did?” 

“Yep, poor grandpa died in the 
quicksand.” 

$e 


Front-page publicity had put 
Washington 5 percenters into partial 
eclipse during the past year. How- 
ever, a story made the rounds about 
two celebrated, albeit reformed, lob- 
byists, who met in the Nation’s Capi- 
tol and discussed the diminuation of 
the 5 per cent business. 

“Tell me,” said one, at length, 
“how’s business with you?” 

“Well, you know how it is,” re- 
plied the other. “This racket is like 
sex. When it’s good, it’s wonderful. 
When it’s bad—it’s pretty good.” 


¢$¢¢ 


For 30 years the two old bachelors, 
one of them illiterate, had been part- 
ners on the little farm in Vermont. 
Today Nathaniel, returning from the 
village with the usual minimum sup- 
ply of groceries, said, “I had to spend 
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an extra nickel, Abner, to buy me a 
new lead pencil.” 

“Always expenses,” Abner said, 
taking from his pocket the grimy 
stub of a pencil. “I’ve carried this 
one for 20 years.” 

“I know,” his partner answered, 
“but it makes a heap of difference— 
having to write out Nathaniel J. 
Allenbaugh, or just signin’ a cross 
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HERE ARE THE FACTS YOU NEED FOR SCIENTIFIC, 


PROFITABLE BEEF CATTLE PRODUCTION 
Expert ROSCOE R. SNAPP answers the questions asked 


BEEF CATTLE 





ing the suspect asked his where- 
abouts the day before. 


friends,” was the answer. 


like you do.” 
¢?¢? 
The lawyer who was cross-examin- 


“I was with a couple of my 


“Friends, eh? Thieves, no doubt!” 
“Probably were. Both lawyers.” 


every day by cattle men—in the new fourth edition of— 


This book gives you the latest breed- 
ing and feeding methods plus helpful 


tle experiments. It covers breeds, eco- 


information obtained in recent beef cat- | 


nomic trends, equipment, all kinds of 
feed, and anything else a breeder or 
feeder might want to know. 641 fuct- | 
packed pages—Only $6.50. 


¢¢¢ 


Two friends were discussing their 
automobile troubles. “What model is 
your car?” asked one. 

“It isn’t a model,” retorted the 
other. “It’s a horrible example.” 
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other roughages vary greatly in quality 
and feeding value. So the concentrate 
mixture you feed to your cows should be 
tailored to fit the roughage available. 


2! Safeguard Your 
of 
2 oF 
FARROWING STALLS | \ro 
SAVE PIGS ing 
Cc 
T=.°] | Special Feeding For 
a a The Brood Sow 
Are you mixing esting and 
your own hend for mak- 
dairy ration? =|. —_ 
a deieu beer scone —~ 
ROUGHAGE available on your }...... +. 500 
Tere othe amar oso ag [cs 


Here’s what a satisfactory concentrate 














Every Other Saturday, state farm papers carry these 
Minnesota Linseed Oil messages to upper Midwest 
feeders. The ads are made to look like “‘editorials’’ 
because this type of ad has very high readership. Most 
of each ad will be devoted to feeding and manage- 
ment information with plenty of identification for the 
“Minnesota 36%” brand. They are being written by 
one of the country’s top nutritional experts, whose 
college will not permit him to identify himself. You 
can count on them for being factual. 

Cash in on the campaign . . .When customers ask for 
“oil meal”—sell them Minnesota 36%—because 
feeders know that “‘there’s a quality difference’. 
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mount of protein, 8 j a than 

palatability, suitable laxative —_— ality of the 
For milking cows fed good clover or 

fair alfalfa hay and corn silage—a ton of Ay 
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800 Ibs. ground corn even 

10 tn. Minow 36% Linseed Meal pani dsb 

200 Ibs. an ; - — 

mineralized) 7 

30 rem yh ate ha ture in sea- 

If you are i to feed grass hay, @ hay silage 

h protein mixture will be needed. But mm 


if you are fortunate enough to have excel- 
lent quality alfalfa available, less protein 








iI] be required. In either case, the adjust- 
pod is seetein content can be made by 
varying the amount of linseed meal and 
ground corn used. 

Since linseed meal provides the all-impor- 
tant protein in the ration, it’s most impor- 


control. Minnesota 56% bens 6 Wigs water 


good ration and 
rseble to see a difference in the bloom and 
general condition of your stock. 
wy Viome ‘Mixed Ratios Bulletin. 
Minnesota Linseed Oil Co. 


Minneapolis 21, Minnesota 
Sterling 1-9511 
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LINSEED MEAL 















tant to select one with a careful quality >’? 

















Ads like these in every issue of ... 


© THE FARMER 

© WISC. AGRICULTURIST 
® WALLACES’ FARMER 
® NEBRASKA FARMER 
© PRAIRIE FARMER 


Order Your Supply of Hand- 
out Folders —'‘Feeding With 


Minnesota’ 


THERE'S A QUALITY DIFFERENCE! 
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PEAT 


W@ MOSS 


PROFITS 


BUILD 
RE-“PEAT” 
SALES 


Once you sell « custo. 
mer CANADA Brand 
peat moss he will went 
no other kind of litter. 


cpiapa, 












CANADA Brand PACKAGING in poly- 
ethylene-lined bags prevents loss from 
package deterioration in storage. 


CANADA Brand CONVENIENCE saves 
time through pallet handling of sturdy, 
compact bales. Saves space, too. 


CANADA Brand QUALITY promotes cus-  °® Lést* Longer 
@ Absorbs more 
tomer confidence and satisfaction .. . @ Seven ee 
builds ever-increasing sales. @ Keeps flocks healthier 
@ Makes valuable 
manure 


CANADA Brand SERVICE assures that 
orders are despatched promptly at any 
season of the year. 


i 


’ 
a 
: 


CANADIAN 
PEAT SALES Ltd. 


P. 0. BOX 399 
New Westminster B. C., Canada 


oF 





SINASON - TEICHER 
INTER AMERICAN GRAIN CORP. 


‘J oleghone  MAmever 1-0606 50 BROADWAY, NEW YORK Teletype — WY 1-8988 


EXPORTERS 
GRAIN @ FEEDS @ FLOUR 


WIRE US YOUR OFFERINGS 














E live in an era of the most 

rapid scientific and technolog- 
ical change of all time. If you were 
to put the full recorded history of 
man on the face of your clock, start- 
ing with the story of creation in the 
Book of Genesis and continuing until 
1853—100 years ago—the hands of 
your clock would have moved from 
noon around to 11:45 p.m. The last 
15 minutes on the face of your clock 
would represent the last century. Yet 
output per worker in the United 
States has increased more in that 
last 15 minutes than in the entire 
previous eleven hours and forty-five 
minutes. And most of the increase 
within that last 15 minutes has oc- 
curred since the turn of the present 
century. Many of us now living have 
played a substantial role in this 
amazing scientific and technological 
revolution. 

Let us imagine for a moment that 
a good Egyptian farmer in the day 
of Moses could have been brought 
back to life in the days of the Cae- 
sars, some 12 centuries later, and 
placed on a good farm in Italy, then 
the most advanced nation of the 
world. He could have farmed with 
practically no additional instruction, 
for the art of agriculture had 
changed little if any in the interven- 
ing 12 centuries. Let us now imagine 
that same farmer brought back to 
life on a good English farm in the 
days of Shakespeare, some four cen- 
turies ago. He still would have been 
a pretty good farmer with no addi- 
tional instruction. Now let's bring 
that same ancient Egyptian farmer 
to the Eastern shores of America 150 
years ago and put him on Thomas 
Jefferson's farm, one of the advanced 
farms of that day. He still would not 
have found the art of farming very 
different from that which he had 
practiced in Egypt nearly 3,000 years 
earlier. He still would have used the 
same motive power, the same crude 
implements, and a large amount of 
hand labor. He would have known 
very little about fertilization, im- 
proved varieties, high producing 
breeds of livestock, and the hundred 
mechanical and electrical gadgets on 
our modern farms. 

Now imagine for a moment that 
same farmer on a modern American 
farm. He would be completely be- 
wildered. He would not even recog- 
nize the working end of the tractor 
parked in the farm yard. He would 





shellbuilder 


is as important for high 
quality egg production 
as anything a feed 
dealer sells. 









SHELIBUILDER 




















Scooping oyster shell from Galveston Bay. From start to finish 
—from the bay to your evstomers— modern machinery, ex- 
perienced men, and close inspection assure the uniform high 
quality of every sack of Shellbuilder. 


COMPANY 


E. L. Russell 


IN NEW POST —E. L. Russell has 
taken over new duties as an associate 
in the poultry department of Hales & 
Hunter Oo., manufacturers of Red 
Comb and Pioneer feeds, Chicago. 
For the past two years he has served 
as a biologist at the company’s labora- 
tory, Riverdale, IIL, where he worked 
chiefly in the field of breeder manage- 
ment and incubation. Mr. Russell 
graduated from Colorado A. & M. 
College and took garduate work at 
Texas A. & M. University. In his new 
position he will check results in the 
field, conduct flock-owner meetings 
and do contact work with company 
salesmen. 





probably raise the cry of “witch- 
craft” at all the wonderful things 
performed by mechanical and elec- 
trical power. It would require hard 
years of instruction and apprentice- 
ship for him before he could even be- 
= to operate the modern American 
arm. 


oe 





KINGSLEY-ERB MOVES 


ARCADIA, CAL.—Kingsley-Erb & 
Co. will be located in its new offices 
at 60 Alta St., Arcadia, March 1. 
According to the partners in the firm, 
Bob Kingsley and Dick Erb, the move 
will provide larger and more ade- 
quate quarters. The mailing address 
is the same—Post Office Box 663, 
Arcadia, and the telephones are the 
same—RYan 1,9782 and DOuglas 
7-6757. 


Saunders Mills 


Dehydrated Alfalfa Meal, coast-to- 
coast service 265 days of the year 


VITA-GREEN 


Fresh, velvety-green, year round 
production odds snap to your feeds 


VITA-GREEN 


Pellets, Dustiess Krumbles, Mecl— 
er any form to meet your require- 
ments af any time 
WRITE — WIRE — PreOPeE FOR QUOTATIONS 
SAUNDERS MILLS, INCORPORATED 
GENERAL OFFICES. Woles Rd 0, OHI 











COLUMBIA SOFT PHOSPHATE 


U. 8. Dept. of Agriculture tests* indicate 
this phosphate is 69% as available as 
bone meal... yet it costs (per percent 
of phosphorus) considerably less than 

one-half as much. 

*Journ. of A.O.A.C., Feb., 1945. 

Write for information and prices 
COLUMBIA PHOSPHATE CO. 

1007 Washington Ave. St. Louis 1, Mo. 





PREMIER LITTER 


e Absorbs 
More 


e Bales for 
every need 


New York 
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PROVED by college feeding trials 


Peebles’ Dried Whey Products — a 
concentrated source of the WHEY FACTOR 


p=. Dried Whey Products supply the Whey Factor 

— and other important whey nutrients — in highly con- 
centrated form. They go further in your formula feeds — 
are spray dried and uniform — are your best buy in milk-type 
nutrients. They step up hatchability and livability perform- 
ance of breeder feeds — add grow power to your other rations. 


Ample warehouse facilities assure you a ready supply — 
as much as you want, when you want it, the year around. 


Write Appleton, Wis., for free booklet: “Formulating High 
Performance Feeds.” Formula Service also available at no 


charge. 


WESTERN CONDENSING COMPANY 


Appleton, Wis. * Petaluma, Calif. 
World's Largest Produce: of Whey Products 
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for higher concentrations 
of non-lactose nutrients, 


high quality, vuniferm, 
spray-dried whey — an 
economical source of milk- 
type nutrients. 

















CONVENTION CALENDAR 























Mar. 18-20—Pacific Fisheries Tech- 
nologists; School of Fisheries, U. of 
Wash.; Sec., Roy Stevens, Fishery 
Technological Laboratory, 2725 Mont- 
lake Bivd., Seattle 2, Wash. 
















Wells, Tex.; seo., W. Bassett Orr, P.O. 
Box 656, Bryan. 

Apr. 12-14—Assn. of Feed Micro- 
Seneca Hotel, Columbus, 








REPAIRS TORN 
FEED SACKS 
IN A JIFFY! 

TUG-O-WAR 
CEMENT 






Repairs r or cloth 
mcks quickly. Resacking 
unnecessary. Great time 
and labor saver, Excel- 
lent for repair of tar- 
paulins, binder canvas, 
clothing, rubber and 
leather goods. Water- 
! Great re-sale item. 

rite fps mad mete 
on - business er- 






Ave, Mi, 
1, Mina, 





WARD’S 


LORI-PHO 


' PHOSPHOROUS WITH TRACE MINERALS 


“WARD FEED CO. 
COMMERCE BLDG. GLEN ELLYN, ILL, 
PHONES 9440-1-2 ROBINSON CODE 











Call 
DANNEN os 


FEED INGREDIENTS 
AND GRAIN 





Meal eT 
bf eal Af ony 
© ere meet @ Molasses 
2 Meol @ Crimped Oots 
$ Surionsfece  $ eamnhop 
@ Mill Feeds @ Ground Groins 


















Conference; University of Mlinois, 
Urbana; chm., Dr. D. E. Becker, de- 
partment of animal science. 


April 16-17—Texas Grain and Feed 
Dealers Assn., Hotel Texas, Ft. 
Worth, Texas; sec., Ben Ferguson, 
614 Meacham Bidg., Ft. Worth 2, 
Texas, 

April 19-20 — Feed Dealer's Short 
Course; Morgantown, W. Va.; spon- 
sored by A & M College, U. of W. Va., 
W. Va. Feed Dealers Assn. & State 
Dept. of Agr.; Chm., G. C. Anderson, 
Animal Husbandry Dept. 

April 26-27— Nebraska Grain & 
Feed Dealers Asen.; Hotel Paxton, 
Omaha, Neb.; Sec., Howard W. Elm, 
917 Trust Bidg., Lincoln. 


April 30-May 1—Kansas Grain & 
Feed Dealers Asen.; Hotel Broad- 
view, Wichita; sec., O. E. Case, 901 
Wiley Bidg., Hutchinson. 

May 2-5—National Fisheries Insti- 
tute, Inc.; Hotel Cleveland, Cleveland, 
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Ohio; Mgr., Mal Xavier, 1614 Twen- 
tieth St., N.W., Washington 9, D.C. 

May 5-7— American Feed Maau- 
facturers Assn.; Conrad Hilton Hotel, 
Chicago; Sec., W. T. Diamond, 538 W. 
Jackson Bivd., Chicago 4, Ill. 

May 6-8—California Hay, Grain 
and Feed Dealers Assn.; Ambassador 
Hotel, Los Angeles; Sec., John F. Gil- 
more, Blue Anchor Bidg., 1400 Six- 
teenth S8t., Sacramento 14. 

May 17-11 — National Oottonseed 
Products Assn.; Shamrock Hote! 
Houston, Texas; Sec., 8. M. Harmon, 
731 Sterieck Bidg., Memphis 8, Tenn. 

June 6-8 — Indiana Grain & Feed 
Dealers Assn.; Mid-Summer Conven- 
tion; French Lick Springs Hotel, 
French Lick, Ind.; sec., Fred K. Sale, 
600 Board of Trade Bidg., Indian- 
apolis. 

June 7-8— Central Retail Feed 
Asen.; Sec., David K. Steenbergh, 
1712 West St. Paul Ave., Milwau- 


| kee, Wis. 


June 14-15—Eastern Federation of 
Feed Merchants, Inc.; Oommodore 
Hotel, New York City; Sec., Austin 
W. Carpenter, Sherburne, N.Y. 


is 


tit., ties in with focal advertising . .. 





Red Brand Fence 
builds sales today 





Keystone advertising builds up Red Brand dealers with farmers. Geo. Keller & Sons, Quincy, 
uses this effective floor display to close fence sales. 


Grain Dealers Assn.; Spokane Hotel, 
Spokane, Wash.; Sec., Pete Stallcop, 
418 Peyton Bidg., Spokane 1, Wash. 

June 21-22 — Assn. of Southern 
Feed and Fertilizer Contro! Officials; 
Skirvin Hotel, Oklahoma City, Okla.; 
Sec., Bruce Poundstone, Feed and 


June 21-22— Georgia Feed and 
Poultry Conference; Dinkler Plaza 
Hotel (formerly Ansley Hotel), At- 
lanta, Ga.; Registrations begin June 
20; Chr., Will L. Kinard, 601 Trust 
Co. of Georgia Bidg., Atlanta, Ga. 


June 22-24— Canadian Feed Mfrs. 


South Edmonton, Alberta, Can. 


July 1-3—Grain Processing Ma- 
chinery Manufacturers Assn.; North- 
ernaire, Three Lakes, Wis.; Sec., Ray- 
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““We like Red Brand Fence because our customers know it’s a 
quality fence. It gives them years of low-cost service.’’ That is 
the experience of Wm. Keller, of Geo. Keller & Sons, Quincy, IIL, 


widely known farm implement and seed dealer . 


. . long time 
Red Brand Fence dealer. 


““Keystone’s strong radio and magazine advertising constantly 
reminds farmers of the advantages they get with Red Brand 
fence. And it reminds them of the importance of fence on 
their farms,’’ Mr. Keller emphasizes. 


“A good product aggressively advertised assures good sales today. 
That’s what we get with Red Brand. That’s why we like it. 
That’s why we've featured it for years. But that’s only half the 


story of Red Brand.” 










MANY RED BRAND DEALERS ARE ENJOYING THE 
ADVANTAGES OF THIS EFFECTIVE MERCHANDISING 
PROGRAM. IT BRINGS IN NEW CUSTOMERS TO THEM. IT 


KEYSTONE STEEL 


NON-CLIMBABLE FENCE 

















RED BRAND FENCE NAILS 








mond J. Walter, 511 Fifth Ave., New 
York 17, New York. 

July 16-17—Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 
Kan.; Sec., O. E. Case, 901 Wiley 
Bldg., Hutchinson, Kansas. 

Aug. 13-20—World’s Poultry Con- 
gress; Edinburgh, Scotland; Chm., 
N. F. MoOann, Agricultural Advisor, 
United Kingdom Supply Mission, 1800 
K Street, North West, Washington 
6, D. OC. 

Aug. 16-17 — Nutrition School for 
Feed Men; conducted by College of 
Agriculture, University of Wisconsin 
and Central Retail Feed Assn.; Uni- 
versity Memorial Union; chm., Prof. 
Gus Bohstedt, Department of Ani- 
mal Husbandry. 

Aug. 24-25— Now England feed- 
men’s Conference; U. of Me., Orono; 
Sec., George E. Durgin, 116 Foundry 
St., Wakefield, Mass. 

Aug. 30-Sept 1 — American Soy- 
bean Assn.; Hotel Peabody, Memphis, 
Tenn.; sec., Geo. M. Strayer, Hudson, 
Iowa. 

Sept. 6-10—Turkey Short Course; 
Texas A. & M. College, College Sta- 





tion, Texas; Chm. E. D. Parnell of 
Poultry Dept. 

Sept. 18-14—Kentucky Feed Assn.; 
DuPont Lodge, Oumberland Falls 
State Park near Corbin, Ky.; Sec., 
William ©. Willock, P. O. Box 1914, 
Louisville. 

Sept. 16-17 — National Mineral 
Feeds Assn., Inc.; Bismarck Hotel, 


Chicago, Il.; Exec. Sec., Peter W. 
Des 


Dealers Assn., Inc.; (Joint OConven- 


Bill Keller finds that the Practical Land Use program neips build buying power of farm customers. 
it's good insurance," he says. His seed display is a good place to discuss the pian with farmers. 


...Insures Profits 


for tomorrow 


‘"We’ve been in business here for 75 years. We expect to be here 
for many years to come. But they won’t be profitable years 
unless our farm customers make money.” 

That’s the way Mr. Keller looks at his business for the future. 
He wants it to continue earning profits . . . another reason he’s 
an enthusiastic Red Brand dealer. 

“The Red Brand Practical Land Use Program helps my customers 
increase their income. It boosts their buying power. Not just — 
today. But tomorrow, and for years to come. 

“I can get no better insurance on profits for tomorrow than to 
have all the farms in my territory on a Practical Land Use 
Program. They’ll be better customers for everything I sell. 

And they’ll keep on buying Red Brand fence.” 





MAKES BETTER CUSTOMERS OF THE OLD ONES. IF YOU 
WANT TO BUILD SALES TODAY AND INSURE PROFITS 
FOR TOMORROW, WRITE FOR COMPLETE DETAILS. 








& WIRE COMPANY PEORIA 7, ILLINOIS 


KEYSTONE POULTRY NETTING 


ORNAMENTAL FENCE 


RED TOP POSTS 


GATES 





Oct. 14-15—Texas Nutrition OCon- 
ference; Memorial Student Center, 
Texas A. & M. College, College Sta- 
tion; Chm., J. R. Couch, Dept. of 
Poultry Husbandry. 

Oct. 21-22—Animal Industry Con- 
ference, Governor’s Hall, Sacramento, 
Oal.; chm., Dr. H. J. Almquist, The 
Grange Co., Modesto, Cal. 

Nov. 8-4—TIll. Feed Assn. and Ml. 
Poultry Improvement Assn.; Armory, 
Springfield, Mo.; Sec. Dean M. 
Clark of IFA, 141 W. Jackson Bivd., 
Chicago 4, Ill. 


—S 


C-G GRAIN CO. PLANS 
$1 MILLION ADDITION 


TOPEKA, KANSAS—A permit has 
been issued for a million-dollar addi- 
tion to the C-G Grain Co. elevator 
north of here. The new facilities will 
have a capacity for storage of 2% 
million bushels. Location is east of 
the present C-G elevator. The first 
unit is scheduled to be completed 
in time for the 1954 wheat harvest. 
The entire plant is slated to be com- 
pleted by late summer. 








Keystone has a complete pack- 


ou increase farm 
buying, and to bring these 
customers to you. It's the 
P.L.U. (Practical Land Use) 


age to help 


Plan. Ask your Red Brand 
representative for details. 
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APPOINTED—F. M. Bundy, presi- 
dent of the National Fisheries Insti- 
tute, has announced the appointment 
of Howard O. Sturgis as director of 
the by-products division of the insti- 
tute. Mr. Sturgis, who has been man- 
ager of the by-products department 
of Gorton-Pew Fisheries, Gloucester, 
Mass., succeeds Wayne Waller who 
resigned last September as head of 
N.F.I, by-products. Mal Xavier, of 
N.F.L, had been acting director until! 
the Sturgis appointment. 





Technique of Grain 
Orientation for 
Radiographic Analysis 


@ By NORMAN M. DENNIS 
U.S. Department of Agriculture 


The accurate examination of wheat 
or other grains for hidden infesta- 
tion by the radiographic method re- 
quires a systematic arrangement of 
the kernels on the X-ray film. If 
random arrangements are used, con- 
siderable time may be consumed in 
reading the finished radiograph. Ex- 
pensive films, chemicals and more 
time may be wasted by too loosely 
grouping the kernels. At the other 
extreme, a crowded sample will pro- 
duce results that make accurate 
evaluation impossible. 

Various techniques have been sug- 
gested for orientation of the kernels 
of grain in preparation for the radio- 
graphic examination. A _ series of 
small lateral V-shaped furrows pro- 
duced by crimping a heavy grade of 
cellophane has been used, The lateral 
furrows are filled by sprinkling the 
sample of grain over them. A slight 





Ath Us ta Quote 


Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 


Teletype—KO 370 











ar 


BOAR ‘ 








W. H. NIGH & COMPANY 
Grain Feed Ingredients 
Rice By-Products 


312 Oll & Gas Bldg. Phone BL-3521 
Houston 2, Texas 











SPECIFY 
Columbia Calcium 


COLUMBIA QUARRY CO. 
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Wlanufactuning TOP GRADE CHOLINE 


PRODUCTS & owe SPECIALTY... 


WE OFFER YOU... 


Choline Chloride . 


Choline Chloride . . 


aot a SIDELINE! 


25% on our carrier or the 
carrier of your choice. 
70% aqueous solution. 


° tae training, eto perfected techniques 





B etin No 


102 “Choline 


samples, prices on request 


HOFFMAN.TAFF, INC. @® 


BOX 


INDUSTRIAL 
1-14, Ton 





1614 §.S.$. 


STANDARD 
Vy, 1, 1%, 2 Ton 


Molasses Mixing 


SPRINGFIELD, MISSOURI 


3 Lines of 
MARION 
MIXERS 


PRE-MIXER 


200, 300, 500 Ib. 
FOR 
Pre-Mixing Trace 


Batch Dry Mixing 











Materials and Small 





FARM OUTPUT and LABOR INPUT 





% OF 1935-39 T 


140 





| 
Output per 
man-hour 


IN_ pf 
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& & OLPARTMENT OF AGRICULTURE 


in farm operations. 


| 100 3 Ur ) a 
(WS a4 Total Man-hours 
| output worked 
60 wewtsnocey OY aee oe OF FFE Pre. Terre eee 
1910 1920 1930 1940 1950 


im TERMS OF TIME USED BY ADULT MALES 


MEG 46029A-KX BUREAU OF AGRICULTURAL ECONOMICS 


U.S. OUTPUT ZOOMS—According to the U.S. Department of Agriculture 
Bureau of Agricultural Economics, output of U.S. farms in 1953 was more 
than 40% above that of 1935-1939. Output per hour of farm work was higher 
than ever before—over 21, times that of 40 years ago and about 3% higher 
than 1952. Even with the present high state of farm mechanization, BAE 
reports, further opportunities exist to cut costs and to reduce the labor used 





jar will upset the 


versing the plastic. 
or pens have been used, 
too are tedious to load. 


for storage, 
examination at a later date. 





6009 Excelsior Bivd. 
MINNEAPOLIS 





LL MERRITHEW COMPANY 


wh SE ag INGREDIENTS 


PHONE WA 0111 
TWX: MP 426 
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arrangement. 
Grooved plastic has been tried, but 
radiographic details in the sample 
are obscured by the X-ray’s trans- 
Assorted grills 
but they 


The soda-straw technique described 
herein has been found to be a very 
satisfactory method for conserving 
film as well as reducing the prepara- 
tion and examination time of each 
sample. It also affords a convenient 
way of handling the grain samples 
identification, and. re- 


Soda straws are inexpensive and 
can be obtained very easily in vari- 
ous diameters. The choice of diameter 
will depend on the kind of grain be- 
ing examined. The common size 4 
mm, in diameter is ideal for wheat 
kernels. Cellophane soda straws are 
more convenient to work with, since 
the tightness of the packed wheat 
kernels inside the straw can be ob- 
served; however, with a little ex- 
perience comparable results can be 
obtained with paraffin paper straws. 

Individual soda straws can be load- 
ed with wheat kernels in about two 
seconds with the use of suction from 
a small vacuum pump or aspirator. 
A good holder for the straws can 
be quickly constructed from a 3 in. 
section of 5 mm. o.d. glass tubing 
having a wall thickness of 1.05 mm. 





Eg ro oe 





Featuring: 


Greater Yardage. 
Higher Knot Strength. 
Guaranteed Quality. 
Lowest Prices 

in Our History. 


plus 
V Rodent Resistance. 
V More Uniformity. 
V Prompt Delivery. 
V Protection by 


ye 


> 











Finest 
Quality 








MERCHANDISE MART 


KNOTLESS 





Multi-Wall Paper Bags. gull.Dog Tough Baler Twine 


Write for Catalogue and Our Low Prices 


CHICAGO 54, ILLINOIS 
Experienced in Cordage Since 1934 


arrow MME BULLDOG Baler Twine 


Binder ve 


BULLDOG 
Does the Job 


We Guarantee it 


BULLDOG Baler Twine is 
made of the finest Yucatan Sisal 
by the world’s most modern ma- 
chinery and highly skilled labor. 


BULLDOG—ée Fiwcst ce Meriean Twine 





Value 











A 1 in. section of light gum-rubber 
tubing 3/16 in. id. is slipped % in. 
on one end of the section of glass 
tubing. The remaining % in. end of 
rubber tubing forms a receptacle cup 
for the soda straws. The other end 
of the section of glass tubing is con- 
nected to the vacuum line. The in- 
ternal diameter of the glass tubing 
is small enough to prevent sucking 
wheat kernels down the vacuum line. 
The irregular shape and size of the 
wheat kernels make it impossible 
to clog the straw by reducing the 
vacuum during the loading opera- 
tion. When the straw has been filled, 
it is removed from the receptacle 
cup and each end is crimped with 
the fingernail to confine the kernels. 
Each straw can be marked with 
ink or other method of identification. 

A fully loaded 8% in. soda straw 
will hold about 45 wheat kernels. 
These kernels will remain in the 
same order until the straw is un- 
loaded. One hundred and forty four 
of these soda straws, giving a total 
of 6,480 kernels, can be radiographed 
side by side in a grain X-ray ma- 
chine on a 14x17 in. X-ray film. 





Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K, CLOFINE, Inc. 
MILK PRODUCTS 


612 Bulletin Bidg. Phila. 7, Pa. 














LIMESTONE _—&BENTONITE 
LIMESTONE GRIT 


Calcium Carbonate for Feed Mixing 
U. M. ©, CALUIUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
t. Pure white—Not off color—Over 98% 
iclum Carbonate—Ground to your speci- 
ions. Submit your samples for prices. 

UNITED MINERAL PRODUCTS CO. 
1117 WOW Bldg. Omaha, Nebraska 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — T. s MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


MINNEAPOLIS, MINNESOTA 


THE NAME eT0 R 


OW FEEDS 
a FLOUR 


MEANS QUALITY 


































DR. SALSBURY’S 


For Growth Benefits 
plus, 
Coccidiosis 
Prevention 


with either product 1 your 


DR. SALSBURY’S 


For Growth Benefits 
without 
Coccidiosis 
Prevention 





Offer Feed Corvtaining 


NITROSAL or 3-NITRO 
FOR ALL THESE BENEFITS: 


Faster Growth 
(Even with Vitamin B,2 and Antibiotics in the feed) 
Redder Combs Higher Market Value 
Better Feathering Yellower Skins 
ALL AT LOWER FEED COSTS 


FOR MORE PROFIT PER BIRD 
Nitrosal Also Cuts Losses Due To Coccidiosis! 


Your customers want these money-making benefits in 
the feed they use. Give them what they want. Give them 
feed containing NITROSAL or 3-NITRO—a superior 
growth stimulant, performance proved on over 750 


' Adv C534N—Trade Papers—March 
A2-1025—N, A, Winter Advertising Agency. 
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YOU Get BIGGER 


PROFITS OUT 








MILLION broilers. With NITROSAL or 3-NITRO in 
the feed you sell, you can “Boost Your Score In 54.’ 


Recommend 3-NITRO 
for feeds or 

Dr. Salsbury’s Ren-O-Sal 
for drinking water. 


et ele} 


LAYERS 





Pullets mature sooner, lay earlier, have added vitality 
for better production—on feeds containing 3-NITRO 
POWDER, or with Dr. Salsbury’s REN-O-SAL Tablets 
in the drinking water. REN-O-SAL also cuts losses due 
to cecal coccidiosis. 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 


4 


complete line 
of poultry medicines 


SALSBURYS 
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coast. 


farm in every county in every state. 


New Rochelle, N. Y. 





EVERYWHERE 





Pilot Brand Oyster Shell is profitably used in almost every 
county where poultry is raised, in every state from coast to 


This is because Pilot Brand advertising in Farm and 
Poultry publications, with circulation of over nine millions 
and on 56 radio stations, constantly reaches every important 


One of the most satisfactory items a feed dealer can carry, 
Pilot Brand makes goodwill profits as well as substantiaj 
money profits for the dealer as well as the user. 


There is no adequate substitute for Pilot Brand. 


OYSTER SHELL PRODUCTS CORP. 


&. Levis, Mo. 





























Truck Advertising 
Has Billboard Value 


By Will Christoph 


OULD you consider publish- 

ing a sizable ad every week 

in your town’s loca! news- 
paper, the only copy being the name, 
address and phone number of your 
feed company? 

I don’t think you would. I don’t 
think that you would consent to a 
movie screen ad with only that 
amount of copy, either, or a bill- 
board. You would want to make 
more effective use of such valuable 
space with some SELLING COPY. 

On the other hand, thousands of 
feed dealers are wasting valuable 
advertising space every day, and 
most of them do not realize it. Lim- 
ited advertising copy is available on 
all feed delivery trucks. 

Consider a delivery truck. It trav- 
els from your mill to many small 
and large farms in the area every 
week, delivering feed and farm sup- 
plies. It is seen by hundreds, yes, 
thousands of farm people as it goes 
through towns, crossroad settlements, 
along country roads and into farm 
yards. Some feed delivery trucks do 
not even have the firm name let- 
tered on them. Others have faded 
lettering. Others only bear the name 
of the feed and milling firm. 

More people see your delivery 
trucks every week than perhaps see 
your weekly newspaper ad. More peo- 
ple would see your trucks if they 
were modern, well painted, well let- 
tered and attractive. And if you car- 
ried two panel advertisements on the 
truck every week—featuring specials 





—many farmers would see and read 
the ads and buy the suggested mer- 
chandise. 

So the truck costs $2,500, $3,500 
or $5,000. Sure, it’s a big investment. 
Why not add another $500 and get 
“plus” advertising value out of it? 
That's all it would cost—maybe less 
—to get a first class special body 
paint job, advertising some of your 
services, and to construct some 
changeable panels for weekly adver- 
tising cards, posters or plywood 
sheets containing lettering. 


Adopt Selling Slogan 

Get some selling slogans painted 
on your truck that apply all seasons 
of the year. “We Have Poultry Feed 
Customers Whose Hens Lay 275 Eggs 
a Year” is better than the outworn 
line, “Quality Feeds Pay Off in the 
Long Run.” 

Name another retailer in your town 
whose delivery trucks travel more 
country roads, visit more farms than 
yours. It will be a tough job, be- 
cause you, as a feed dealer, are 
closest to the farmer and his needs. 

If you have an employee who is 
handy at painting signs, he can make 
some excellent ones out of cardboard 
and they can be slipped into the 
panel slots—one on each side of the 
truck. Or you can get a professional 
sign man to make signs, some that 
can be used year after year. 

“Order Chicks Now.” “Order 
Spring Fertilizer Now.” These and 
many other buying suggestions, which 





RICHMOND 
Gyro-Whip Sifters... 


changed easily. 


with these features: 


Sanitary Operation — No crevices or ledges on which 
material can accumulate. 


Dust Tight Construction — Dust cannot escape from 
the sifter — and polluted dust cannot get into the unit. 


High Screening Efficiency—Maximum capacity secured 
in a minimum of installation space. 


Low Maintenance Costs — Heavy duty, oversize, roller 
bearings are abrasion resistant and dust-tight, with 
only infrequent lubrication necessary. 


Easily Removable Screen Frames — Mesh sizes can be 








Richmond 
“Gyro-Whip” Sifter 





Richmond Permaflux Magnets... for the elimina- 
tion of ferrous meta] contamination, featuring the 
unique double-gap design, are available in widths 
from 4” to 90” in 2” increments. 
























Low Power Consumption — Only fractional horse- 
power motors are needed for most Gyro-Whip Sifters. 


Stainless Steel Screen Frames — Available to simplify 
cleaning when dairy feeds containing molasses are 


sifted. 


To ensure the proper selection of equipment for your 
sifting problem, Richmond maintains a completely 
equipped laboratory at Lockport, N. Y. for conducting 
tests on all types of materials—at no obligation to you. 
Write today for additional information on Richmond 
Gyro-Whip Sifters and Richmond testing facilities. 


RICHMOND MANUFACTURING COMPANY © 


AFFILIATED WITH NOVADEL-AGENE CORP. 


LOCKPORT, 


... help solve 
separation problems 
in feed plants 

















YORK 
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nip insistently at the customer's 
mind, can be used on truck panels 
They will boost your business, be- 
cause they'll carry your sales mes- 
Sage to more farmers 

I have visited some feed stores 
and mills where owners have spent 
considerable sums to remodel the ex- 
terior and interior of the buildings, 
bought new fixtures, etc. Such im- 
provements are only part of a mod- 
ern merchandising program, howeve! 


They get the attention only of farm- 
ers who pa the mill or who come 
there to buy. But the well lettered 
delivery truck, with its selling pan- 
els—-can et the attention of thou- 
sands of additional persons—-among 
whom are many potential new cus 
tomers 

A remodeled mill, a good product, 
well trained employees, modern dis- 
play techniques, advertising, and a 
well lettered truck or trucks round 
out a mighty powerful merchandis- 


ing program for any feed deale1 
They tie together effectively. 

A bakery firm in an eastern city 
thinks so much of truck advertising 
that it has recently painted ad copy 
on the sides of its vehicle tires. Thus 
when the trucks are parked on city 
and residential streets, people on 
sidewalks or in houses can read that 
copy. The truck body itself also has 
copy which sells baked goods. 


It’s Worth Advertising Money 

When I talk about a delivery truck 
as a means of getting more sales, I 
refer to the expense of decorating it 
as an advertising, not a maintenance 
cost. A well painted truck with sales 
copy on panels, plus some permanent 
selling slogan is worth several hun- 
dred dollars of advertising budget 
money 


I have traveled around the Middle 


West a great deal, and I have seen 
many dilapidated feed delivery trucks 
It is a pleasure to see a good one 
There is om for improvement in 
this phase of a feed dealer's opera- 


tior Nearly every retail field has 
modern, well painted delivery trucks 
If it pays in those fields it will pay 
in the feed field as well. If the feed 
dealer sells steel farm buildings, poul 
try and barn ventilating equipment 
water pressure systems, etc., I think 
he can well afford to put such copy 
somewhere on the truck body—per- 
haps in 1 in. or 2 in. letters. Let the 
farm population know what prod- 
ucts and service you sell, in addition 
to feeds, plus grinding and mixing 
You never know when someone will 
read that truck copy-—-someone who 
might not otherwise see your mill or 
read your advertising 

We chuckle when we see an occa- 
sional Model A Ford used for limited 
service 


Some of the feed delivery trucks 
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NELLIS FEED CO. 


j BROKERS I 
OF 
FEED INGREDIENTS 


+ CHICAGO 4, ILLINOIS 
255 Board of Trade 


+ Wabash 2-7322 - TWX 623 
A —— A — a —_—— a 


INEXPENSIVE VITAMINS A & 0 


DEVOLKOD VITAMIN OILS 
(Fortified Cod Liver Oils) 
DEVOLKOD NON-DEST. COD LIVER OlL USP 
DEVOLD VITAMIN A & D FEEDING OILS 
DEVOLD VITAMIN A OILS also 
PEDER DEVOLD WHEAT GERM OIL 


PEDER DEVOLD OIL COMPANY 
45-FM Clinton Ave.. Brooblya 5 N_Y 
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The NEUMOND Co. 


Merchants Exchange «+ St. Louis, Mo. 


BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 


Come to Newmond + Specialists since 1913 
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in use are almost as ancient. They 
get there—-but at what upkeep cost 
and with what minus advertising 


for you, if you will let it 
ee 


NEW KANSAS ELEVATOR 
COFFEYVILLE, KANSAS A 
half-million-bushel grain elevator will 
be built here by the H. A. M. Grain 
Co., Inc., it was announced recently 
The company plans to begin construc- 
tion immediately and hopes to have 


tion and health. 





~iont CAROTENE and VITAMIN E 
rye Se in CARROT OIL 


@ 6 million U. 8S. P. units of VITAMIN A per pound as carotene. 
@ Over 1,100 milligrams of tocopherols (VITAMIN E) per pound. 
@ Other NATURAL PIGMENTS from carrots which aid tn pigmenta 


BARNETT LABORATORIES 
6256 Cherry Avenue 


Long Beach 5, California 








the building ready for use by June 1 
The structure will more than double 





the firm's elevator capacity 
_—— ——— 





CAPACITY TO BE DOUBLED 

ARLINGTON, KANSAS—-Coopera- 
tive Exchange Elevator here will 
build a $98,000 addition to its present 
elevator. It will double the present 
capacity of 150,000 bu. The addition 
will be erected during the spring 
months. 








Distributed im Washingvon, Oregon, Montana, No. 
Idaho and British Columbia by 


LEO COOK CO. 


Feed stuffs 


$202 Amernan Bidg 410 Lewis Bldg 
SEATTLE 4. WASH PORTLAND 4, ORF, 


CApit 1945 





35 to 45 TONS 
PER HOUR OF 
MACHINE PICKED 

CORN 


WITH THE 


New | 
TRIUMPH 


No. 1200 CORN SHELLER 
and No. 1200 Z/p Cob Blower 


(Now available with shelled corn cleaning attachment) 
Corn Sheller and the new Triumph No. 1200 Zip Cob Blower 
are the first noteworthy improvements in large capacity shell- 
ing since the days of the “husking bee”. They shell the corn 
— separate — and remove the cobs and husks. They handle 
large capacities of machined picked corn quickly and efficient- 
ly, even when the corn is full of husks and high in moisture. 

These machines lower shelling costs by reducing the cost 
of the machinery and its installation; — by eliminating the 
worst fire and rock damage hazards; — by reducing shelled 
corn losses; — by shelling the corn faster; — and the efficient, 
low cost disposal of cobs and husks by air. They make 
receiving of ear corn as easy as receiving of small grains. 
For full details . . . 


Write for Bulletin No. 109 


THE C. O. BARTLETT & SNOW CO. 
6249 Harvard Avenue Cleveland 5, Ohio 
Manufacturers of TRIUMPH Corn Shellers Since 1885 
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Above; Triumph No. 1200 Shelier and No. 1200 
Cob Blower Installed at Coldwater (Mich.) Co-op. 
Below; Exterior View of Plant. 























Creep and 
Starter Feeds 








Growing Feeds 





taiser WINS! 


hen PIG STARTERS 


i! other hog feeds contain 


REOMYCIN 





CHLORTETRACYCLINE 


Yes...all your customers for hog feeds can WIN! 


By putting pigs on feeds containing AVREOMYCIN soon after they're born and keeping it 
up until hogs are off to market! 

Your customers WIN .. . with pigs that make fast gains early, gain more per pound of feed! 
Your customers WIN . . . with more pigs saved from “scouring”! 
Your customers WIN . . . with bigger, huskier weanlings! 
Your customers WIN . . . with fewer runts, more profitable porkers! 
Your customers WIN .. . with better feed efficiency all the way through, less cost for feed! 
Your customers WIN with finer-finished hogs off to market weeks earlier! 


And... YOU WIN with more hog feed sales! 


Be ready to offer your customers pig milk replacers, creep-starter feeds and growing sup- 
plements containing AUREOMYCIN. It’s the antibiotic preferred and used by most hog-raisers 
— by most makers of swine feeds! 

Send for your free copies of “Feed for Profit—AUREOMYCIN”—a 64-page, illustrated 
booklet — for distribution to your customers. *Trade-Mark 


Animal Feed Department 
AMERICAN Gaanamid COMPANY} 


Fine Chemicals Division 
30 Rockefeller Plaza Pd a New York 20, New York 
< Fine Chemicals 








4———FEEDSTUFFS, March 6, 1954 


2 Indiana Dealers Cooperate. 
Stage Successful 1-Day Tour 
of Top Egg Producing Farms 


The feed dealer or hatcheryman feed dealer, want to know how to Mr. Gerber, who operates Gerber’s 
who helps his customers and poten- operate more efficiently so they can Feed Store, and Mr. Liechty and Mr. 
tial customers increase their egg pro- increase their profits Lehman, operators of the Berne Hi- 
duction is laying the proper seed bed Elmer Gerber, Decatur feed deale Way Hatchery, are neighboring deal- 
for a fertile harvest of profits in fu- and Gordon M. Liechty and Weldon ers of Honeggers’ & Co., Inc. which 
ture years. Such assistance’ builds Lehman, Berne hatchery operators assisted them in planning the one-day 
confidence in his feed store, his prod- organized — the two-county Indiana event. Harold Dickey of Honeggers 
ucts and his advice. meeting. Egg production has grown acted as master of ceremonies at the 

Some 200 farmers and poultrymen to be a specialized, large business tour 
who attended the recent one-day egg in Adams and Wells counties. Con The first stop on the tour was at 
production management tour and siderable credit for this growfh can Elmer Gerber’s own 220-acre farm, 
poultry meeting in Adams and Wells go to the Decatur and Berne feed six miles east of Bluffton. Mr. Gerber 
counties, Indiana, indicate that a sin- and hatcherymen and they intend to told how three years ago he decided 
cere desire by the feed dealer to help keep Adams and Wells counties right to switch from tomatoes to chickens 
his customers will always get an near the top in efficient egg produc- as his principal cash crop. His first 
audience, Egg producers, like the tion step was to make connections in Oc- 


ATTENTION FEED MANUFACTURERS! 


rep UP WITH COSTLY 
VITAMIN 


-/f YOU ARE 


EMS... 
ST PROBLEMS 0 urs... 


RANCIOI 
1085...R. PHONE 


TE, WIRE, 
"Mall COUPON BELOW! 





SEND FOR YOUR FREE SAMPLE OF STAMINO-42° 


—the new high-fat feed discovery that pays 
off for feed manufacturers in these 6 big ways! | 


Dust Problems Vanish —Stamino-42 is dust free 4 Speed Production — Feed Pellets Faster — Saves 
. eliminates costly shrinkage. You save up to time, labor and trouble in pelleting. Produces 
500 pounds of protein concentrate in a car load more pellets per hour. Improves efficiency of 
aa _ vellet units. Cuts manufacturing costs. Reduces 
Extra Fat Stabilized to End Rancidity Problems — i : ; , 
- ‘ : ; wear on mixing and pelleting equipment. 
Feeds remain fresh up to 10 times longer. a | 





Stamino-42 contains 4° high grade fat... sta Increases Palatability of Your Feed. Thanks to 
bilized to prevent rancidity...No hard-to H ydrolyzed Corn Protein—an extra fortifier only ; 
handle extra fat needed in finished feed. Staley’s can make—the flavor, palatability and 
. p : aroma of your feeds is improved. Provides your 
Reduces Vitamin A Loss — Subjected to 104° heat : F wetnine 
: . : : : : feeds with an appreciable level of the essential | 
test, Vitamin A in feeds made with Stamino-4: ilies: walle 
‘ ©) ¢ Ss 


remained remarkably stable. Loss of potency 


| 

; y | 

only one sixth that of other proteins tested Ves. whether for dairy, poultry, hog or beef— 
Puts New Grow Power in Your Best Formulas. Stamino-42 can improve the efficiency of your feeds 

4 The extra fat increases feed efficiency ... has and your manufacturing operations as well. So 
2.25 times more energy than carbohydrates. . find out about these extra money-saving, money- 
makes feed appear “bright” and “alive.” making advantages Stamino-42 gives you. | 


WRITE, WIRE, PHONE OR MAIL COUPON BELOW! 


Sn REE Za * 





*T_ M. for a feed product 
of A E. Staley Mfg. Co 





A. E. STALEY MANUFACTURING CO. | 
2226 East Eldorado Street 
Decatur, Ill. 


E Please send me at once, without obligation, FREE 
SAMPLE of New STAMINO-42 and complete informa- & 





ONLY 
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A. &, STALEY MANUFACTURING CO., Decatur, lilinols ‘e 

















tober, 1950, with his feed supplier 
and to open a feed store which now 
sells more than 300 tons of feed a 
month to customers in a 14- mile 
radius of Decatur. 

Starting the Poultry Program 

Mr. Gerber began his own poultry 
program in the spring of 1951, start- 
ing with 1,500 layers which, in their 
first seven months of production, pro- 
duced $7,000 worth of eggs. In 1952 
the layer population was brought up 
to 3,000 and over $10,000 worth of 
eggs were marketed. Four thousand 
layers are at work this year. In the 
week preceding the tour, $800 worth 
of eggs were sold. 

The Gerber barn has been con- 
verted into a four-floor poultry pal- 
ace; a new poultry house is filled to 
capacity; another is being erected; 
and 440 additional feet of poultry 
housing have been ordered 


All-Automatic Operation 

The second stop of the tour was 
made at the William Pfister farm, 
five miles southwest of Gerber’s. The 
Pfister farm features an all-auto- 
matic operation in a new modern 104- 
foot poultry house with an adjoining 
egg reom. Mr. Pfister has 885 layers 
and 65 breeding cockerels 

Following the third week of being 
housed, the young layers were run- 
ning 60% in egg production. The birds 
were being fed 20% mash plus grain 
raised on the farm. At noon they 
were given two pounds of “noon 
green pellets” per hundred birds. 
An occasional feeding of special feed 
is given as a wormer and conditioner. 

The Alvin Honegger farm, two 
miles northeast of Bluffton, was the 
next stop on the tour. Mr. Honegger 
has been in the business four years, 
starting by putting three floors in his 
barn to furnish housing facilities for 
2,000 layers. The initial cost was 
$1,200. Later an auxiliary brooder 
house was erected 

Mr. Honegger plans to erect 192 
feet of house next year. The houses 
run east and west so as to get the 
benefit of the sun’s rays, especially in 
winter. Plenty of glass is used on the 
south side. The standard width of the 
structure is 28 feet. The capacity is 
figured 2's sq. ft. a bird or 11.2 birds 
per lineal foot. He is making room 
for 2,150 more birds next year 


Good Management Important 


Last year Mr. Honegger sold $20,- 
000 worth of eggs; however, his feed 
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such as 
FISH MEAL 

DICALCIUM PHOSPHATE 
BONE MEAL 


Write, wire or teletype 


yuan, Mpetorson, 








1400 § So. Penn Square Philadeiphia 2, Pa. 
Phone LOcust 4-5600 Teletype PH 109 
INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
e@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 














Soft Phosphate 
10 ® FOSCO with Colloidal 
Clay 


Prepared by: Lor la Phosphate Co 
Hligh Springs, Dla 





Distributed ty Warren-lDouglas 
Chemical Co 


1513-15-17 Burt St.. Omaha, Neb 
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Louis Champlin, Jr. 


APPOINTED — Louis Champlin, Jr., 
formerly director of publications for 
General Mills, Inc., Minneapolis, has 
been named assistant manager of the 
company’s department of public serv- 
ices. C. W. Plattes, manager of the 
department, announced the appoint- 
ment. Mr. Champlin joined General 
Mills in January, 1946, as a technical 
writer. He became head of the pabli- 
cations and reports section of the 
company’s research laboratories in 
July, 1946, and moved to the depart- 
ment of public services in 1952. A 
graduate in technical journalism from 
the Iowa State College, Ames, Iowa, 
he previously served with the Iowa 
Agricultural Extension Service. 





bill was $12,000—approximately $4 a 
bird. These figures again stress the 
importance of good management and 
keeping the flock at the peak of pro- 
duction through care, feeding, and 
sanitation. Otherwise a $12,000 feed 
bill and no eggs could result. 

The fourth stop of the tour was at 
Howard Habegger’s farm. He lives 
with his mother and sisters three 
miles west of U.S. 27 and two miles 
north of Indiana No. 124. He has a 
1,500 capacity new 144 ft. poultry 
house with a grading machine. One 
of the features here was the roll- 
away nests which are proving excel- 
lent for keeping the eggs clean. Ad- 
ditional activities on the Habegger 
farm this year included raising 40 
acres of tomatoes. 

From Habegger’s the caravan went 
to the Elmer Heyerly farm, four 
miles to the southwest. The Heyerlys 
have a “farm size” flock of 403 hens 
of a new breed built from blended 
blood lines. 

An average of 350 eggs is gath- 
ered daily, bringing in $118 a week. 
The feeding program includes 7 Ib. 
corn, 3 to 5 Ib. oats, and 2 Ib. “noon 
green pellets” per 100 birds daily. 
The flock is given a once-a-month 
conditioner. 

Following the tour, a night meeting 














[LOW COST, 
HANDOUT 
FOLDERS 


TO HELP YOUR DEALERS 
SELL MORE FEED! 


Fully illustrated and colorfully 
printed in 2 or 3 colors. Pre- 
pared by men who are experi- 
enced in farm management. 
Choice of a variety of sizes to 
meet your budget. Available for 
every type of feed. Write for 
free samples and low prices. 




















WENGER MIXER MFG. CO. SABETHA, KAN.—PHONE 111 
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HERE’S YOUR ANSWER 
“ TO MORE PROFIT IN '54 
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sae ROUGHAGE-BUSTER PELLETS 


MOLASSES FEED AND HIGH PERCENT- 
AGE MOLASSES PELLETS ARE THE HOT- 
TEST ITEM ON THE LIVESTOCK MENU. 
THOUSANDS OF MILLS ARE NOW EQUIP- 
PING THEIR PLANTS FOR PRODUCTION 
OF THESE POPULAR AND PROFITABLE 


ROUGHAGE BUSTER FEEDS 
PIONEERS in molasses feed equipment, 


WENGER'S still stand ahead of the field. This 
1000 SERIES is time tested and proven. When 
you buy a Wenger Pellet Mill you take advantage 
of years of testing and improving in actual produc- 
tion. Also available in larger size. 


HERE’S A PROFIT MAKING TEAM 



































































ante Carte ae bem Construction Makes Various sizes of Hi-molasses pellets, from %” to 
- yeete 14%” can be produced with a Wenger Hi-Molasses 
Pellet System. 


ANOTHER WENGER FIRST 


THE HORIZONTAL PELLET COOLER 


EASY TO e 
INSTALL 


SPACE SAVER @ 
LONG LIFE * 























wa The horizontal design pellet cooler, 

originally designed for hi-molasses pellets, 
is becoming equally popular for cooling hard 
pellets of all sizes. With this cooler, pellets are moved with much less friction and conse- 
quently less fines. Cools large range cubes thoroughly without crushing. 


VISIT OUR PLANT or write or call. We can furnish you the equipment necessary for 
your molasses feed program, including the following: 









500 Series Molasses Mixer 900 Series Oil & Fat Blender 
600 Series Molasses Mixer 50 Series Liquid Feeder 
4 to. Molasses Mixer 100 Series LAquid viooder mae 
—_ Molasses Mixer Storage Tank Pump 
800 Series Molasses Mixer Grain Steamers 
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Feeders of beef and dairy cattle today are cost-conscious as never 
before. They aim to feed everything they can grow at home at low cost. 
Yet they realize they need supplements that balance such rations better 


—to turn out milk and meat cheaper. 


Teday you can make better-quality 
feeds at no extra cost, simply by 
using ARCADIAN* Urea Feed 
Mixture as a source of part of the 
protein. The quickly-available ni- 
trogen of ARCADIAN Urea Feed 
Mixture, plus quick energy from 
grain or molasses speeds the growth 
of the bacteria in the animal's ru- 
men. This greater activity breaks 
down more of the cellulose and fiber 
in roughage and grain. This also re- 
leases more of the nutrients inside 
the fibrous cell walls of most feed- 
stuffs. Less of the ration is wasted in- 
side the cow or steer. Feeding costs 
go down and production stays up. 


ARCADIAN Urea Feed Mixture gives 
you other advantages too. Each 
pound provides the equivalent of 
2.62 pounds of protein in a mixed 


\ Arcadian 


UREA 


FEED 
MIXTURE 


ration. Even in high-protein concen- 
trates, urea leaves more room for 
minerals, vitamins and other nutri- 


ents essential for producing balanced 
supplements. With ARCADIAN 
Urea Feed Mixture you can now 
manufacture feeds you can sell as 
an even greater improvement over 
the home-grown mixes, the “cake” 


and meals used by some dairymen 
and cattlemen. 


You can use ARCADIAN Urea Feed 


Mixture to supply up to one-third 
of the protein for beef feeds and dry 
stock feeds. For dairy supplements, 
as little as 5 to 15 pounds of 
ARCADIAN Urea Feed Mixture 
per ton as fed to the cows still pro- 


vides the “spark” for better rumen 
activity and better digestion of the 
entire ration. 


Your customers are ready for the quality feeds 
you can make with ARCADIAN Urea Feed 
Mixture. If you're not already selling this huge 
potential market, write now for full information 
to the address below. 


* Trade-Mark 





a aetna: st sens NITROGEN 


P.O. Box 98, Ironton, Obie 
Phone: Ironton 8-4366 


Cea 





P/K’s original 257 and 50# 
Pillow Case Bags are 


Because of their value 


Ce 


to the consumer 


PERCY KENT BAG COMPANY, INE. 


KANSAS CITY + BUFFALO +> NEW YORK 


SENATOR LIKES TURKEY—Sen. Edward Thye (R., Minn.) enjoyed the 


friendly gesture of a neighbor, Sam Haugen, Northfield, Minn., who gave him a 
turkey sandwich as he stepped from a plane which brought him from Washing- 
ton to speak before the Minnesota Turkey Growers Assn. convention. The note 
sandwiched in between slices of juicy white meat, said, “Eat More Turkey.” 
And the senator did. Also on hand to greet the senator was Edwin J. Cashman 
(left) of New Richmond, Wis., president of Doughboy Industries. 





was held at the Berne Community 
Auditorium. Speakers included Lee 
Loomis, assistant poultry breeder at 
Honeggers & Co., Inc., Fairbury and 
Forrest, Ill.; Chuck Merritt, director 
of egg marketing for Honeggers; and 
Dr. L. A. Wilhelm, assistant head of 
Purdue University’s poultry depart- 
ment. Musical entertainment was 
furnished by Walter Zuercher and 
his band. 

The cooperative aspect of the 
Adams-Wells counties egg production 





tour—which Purdue University cred- 
its as the first such commercially- 
sponsored event — was no new de- 
parture for Mr. Gerber and Mr. 
Liechty. The two have built a con- 
centrated poultry area in their com- 
munity through teamwork during the 
past three years. They have a well- 
coordinated program for selling their 
manufacturers’ feeds, chicks, and pre- 
built poultry houses. Their joint sales 
efforts are also followed up by spe- 
cialized service work that has prac- 





Johnny ALDEN Says: 


‘Give Them More Eggs 
And Meat 


At less Cost— 


Sell STONEMO Hard Grit 
With Your Feeds” 


Mekers of ALDEN Calcium 
Carbonate, DAIRY-WHITE 
Sweet Barnlime, & LITTER LITE 
Poultry Litter Conditioner. 


















Buia up sales and profits by 
selling STONEMO Hard Grit 


when you sell you feeds. 


The extra grinding surfeces of 
STONEMO help chickens and 
turkeys utilize feeds better. 


Produces more eggs and meat 
per pound of feed. 


Stock STONEMO in 10 pound 
Hopper-Paks, 25, 50 end 80 
pound bags. Order today from 
The lowe Limestone Co. 
exclusive distributors for lowe, 
Minnesota, Nebraska, and also 
distributors for adjoining stetes. 


IOWA LIMESTONE COMPANY 








DES MOINES, IOWA 
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tically guaranteed success for their 
customers and has given the dealers 
a business-boosting reputation as the 
“go-getters” behind the area’s pro- 
gress in poultry production. 
Although their ever - increasing 


number of new poultry projects has | 


create a keen interest in the egg 
business throughout the area, the 
huge turnout for the tour and even- 
ing poultry meeting was unquestion- 
ably a result of some wise and care- 
ful planning. 


Advance Planning Necessary 

Almost two months before the 
event Mr. Gerber and Mr. Liechty 
started planning the tour’s itinerary, 
with the help of Honeggers’ area 
manager, Stan Odle and the district 
manager, Ward Beard. The farms 
selected represented a variety of 
types of poultry operations, each with 
different interesting features but all 
using similarly good management 
techniques. 

Two of the projects were hatchery- 
breeding flocks, another two were 
commercial egg operations, while the 
last stop on the tour was a “farm 
size’ flock. The feeding programs 
varied with preferences for breeder 
mash, laying mash, and supplement; 
but on each farm the flocks were 
provided with extra feed and vitamin 
intake, with a monthly feeding of a 
highly-fortified conditioner and 
wormer and religiously maintained 
records were in evidence at each stop 
on the tour 

The itinerary was arranged so that 
visitors saw automatic feeders and 
waterers, floor-level and basement- 
type egg storage rooms, conventional 
and roll-away nests, egg grading ma- 
chines, and every conceivable type of 
poultry housing. 

Newspaper advertising was sched- 
uled weekly for a month in advance, 
and the tour and poultry meeting 
received liberal publicity in local 
newspapers and over Ft. Wayne, Chi- 
cago and Indianapolis radio and TV 
stations. 

Through answering the major ques- 
tions in the minds of visitors (who 
were interested in going into the egg 





business), the tour and evening poul- 
try meeting provided interesting 
proof that the egg business is a 
profitable and enjoyable farming op- 
eration 
Rules for Safety 
Committeemen 


Safety committeemen in industrial 
plants can do a great deal to help 
prevent accidents. 

Here are the rules for a safety 
committeeman as listed by the Na- 
tional Safety Council: 

1. Be alert for unsafe plant con- 


Gall... 
H. E. HARDY &Co. (>... 


@ MILLFEED 


@ OlL MEALS 
@ ALFALFA MEAL 
@ GROUND GRAINS 


BR 2114 
Minneapolis 1, Minna, - 


848 Midland Bank Bidg. 








SAVE MONEY 
SEA-COLL 


FISHMEAL 


FISHLIVER OILS — BONE MEAL 
and OTHER FEED INGREDIENTS 
LINDFORS CHEMICAL CO. Ine. 


One East 42nd St.. New York 17, N. Y. 
Murray Hill 7-6288, 7-$200, 7 























and warn him. 

3. Observe new employees and as- 
sist them, so far as you can, in 
forming safe operating habits. 

4. Learn the hazards of the more 
general plant operations, such as: 
Grinding or chipping without goggles; 
using mushroomed tools or tools with 
splintered handles; oiling machinery 
while in motion; operating trucks too 
fast. 

5. Be able to recognize near acci- 
dents that do not cause injuries. They 
are known as “near misses” and irdi- 
cate unsafe practices and conditions 
that should be corrected without 
delay. 

6. If you notice small cuts or 
bruises on workers, inquire if they 
have secured first aid. Caution them 
in a friendly way about the danger 
of infection. 





FEEDSTUFFS, March 6, 1954———*” 





P} 


WATERLOO, 





one 


7756 
IOWA 








More Profits With Profit Brands! 
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THE MARKLEY LABORATORIES 
Max C. Markley, Ch.E., Ph.D.; H. S. Markley, B.S. 
All chemical, mineral and vitamin tests for the Feed and Grain Trade 
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Minneapolis 16, Minnesota 
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Lexington 
Nebraska 
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HE SNOW was one and one- 
half feet deep in Hansen's 
Creek following a heavy storm. 
Butterball Barlow and Milt Peters 
had finished clearing off the snow 
in the parking yard with a jeep snow 
plow rented from the local filling 





station. As farmers drove in for feed, 
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SPENCER KELLOGO 
MEAL GALES OFFices 
ARE LOCATED AT: 
Buftele CL 6830 

Chicege FR 23-3437 
Decetur 5365 

Dee Moines 4-7291 

Leng Beach 67-9530 
Minneapolis AT 0309 
Phitedeiphie PE 6-787 
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Adding Extra Salesmen 


they were pleased to find spots to 
park without getting stuck. They had 
patronized the mill well all day, but 
now that evening was approaching, 
trade fell off. 

In the office, Joe Brooks had been 
working on a stencil, which Rusty 
Hagen now ran off on the mimeo- 
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graph. He handed the fresh sheets 
to Joe and the dealer looked at then, 
a pleased look in his eyes. 

“Things are a little quiet right 
now,” he said, “so I think I'll spring 
this on the boys.” 

Puffing his corncob pipe—a pipe 
which he always smoked whenever 

























want them. 


SPENCER KELLOGG 
“Specials” 


for the Formula Feed Manufacturer 


Spencer Kellogg special products give you the major 
protein supplements in the exact form in which you 


Spencer Kellogg quality controls assure you of uni- 
form, high-quality protein supplements held true to 
analysis by constant laboratory testing. 


TOASTED SOYBEAN FLAKES 
UNTOASTED SOYBEAN FLAKES 
SPECIAL FINE SOYBEAN OIL MEAL 
SOYBEAN OIL MEAL PELLETS 
PEA SIZE SOYBEAN OIL MEAL 
LINSEED OIL MEAL PELLETS 
PEA SIZE LINSEED OIL MEAL 
























he was working on a merchandising 
idea—Joe walked into the salesroom. 
Pop Henley and Butterball were 
sweeping up in the mixing room and 
Milt Peters and Smiley Johnson were 
rearranging shelf stock. 

“Oh, Pop!” shouted Joe. “You and 
Butterball come here for a minute 
or so.” 

The two employees came forward 
to join the rest. Butterball carried 
a rag in his hand. “I’m not through 
dusting the mixer,” he said, “but I 
can fix that later. Ever since we 
enameled the mixers, it’s easier to 
dust them. The light colored walls 
make it easier to work there, too.” 

Joe smiled. “Yes, it’s easier to work 
in a clean mixing room. Fifteen to 
20 years ago if a dealer would have 
dared to ename] his mixers a white 
or grey color, and also paint the walls 
of the mixing room, lots of people 
would have thought him foolish. But 
not today. A light colored mixing 
room is easier to work in, saves elec- 
tric light and attracts farmers.” 


New Salesmen 


Now as the employees gathered, 
Joe began to pass out the mimeo- 
graphed sheets. “Fellows,” he said. 
“IT think I’ve gotten hold of an idea 
that will increase sales. I’m adding 
quite a few salesmen to our staff.” 

At the look of amazement on the 
faces of his men, he said, “Don’t 
worry, they won’t take your jobs 
from you. They’ll help you sell more. 
On these sheets you will find short 
selling paragraphs on feeds and farm 
supplies, taken from poultry, dairy 
and other magazines. These para- 
graphs—each of them—are salesmen 
for us, if we will but use them prop- 
erly.” 

The employees were very attentive. 
“For example,” Joe said, “when a 
farmer begins to kick about the cost 
of poultry feed, we can diplomatically 
show him how he can cut down on 
the cost of feed.” 

“How’s that,” asked Butterball. 
“Sounds hard to do.” 

“That little excerpt labeled No. 4, 
taken from a poultry journal, Butter- 
ball, advises poultry farmers to be 
sure to use an efficient ration. It 
tells farmers not to stint on poultry 
feed, since the feed cost is lowest 
per egg when the hen is laying at 
top capacity.” 

Pop Henley chuckled. “I get your 
point; feed is only expensive when 
the hen doesn’t lay at top capacity. 
That means that the farmer who 











WRITE OR CALL 
Phone 28W5 


WARREN M. EASLAND 


R. F. D. No. 1, La Crosse, Wis. 


For top quality suncured 
alfalfa meal 


Y% inch grind our specialty 
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_New Bemis Print Bags 


to boost your sales! ... 
Tablecloth-and-Napkin Prints! 




















Consumers will gobble up these novelty cotton bags... 
as they’ve been doing with Bemis Sandman Pillowcase Bags 
and Kitchen Prints. 


Two 100-lb. bags make a big, gay tablecloth. And one bag in the 
companion napkin pattern (same design but smaller) makes a full 
set of napkins. At the store, this outfit would cost the housewife 

- several times as much... she’ll instantly recognize the bargain 
you’re giving her. These prints are also fine for curtains, 
dressing table skirts, etc. 


Bemis TABLECLOTH-and-NAPKIN PRINTS come in four 
bright, handsome colors. You'll find them all popular. Ask 
your Bemis Man for details. 
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whatever your 


Mixing problem, a 


PEERLESS 
MIXER 


does the job 


MD iyieseatly 


MORE { 









Here’s the most adaptable mixer 
ever built! 

Specially-designed beating arms 
speed mixing operations. The 
agitotors or flights (designed 
ofter checking several thousand 
mixing operations) beat, fold, 






Powter seeing an sanete woh por 
oroughly. -We 
Paint Pigments Steel Construction for extra 


strength . . . anti-friction bear- 
ings for extra smooth operation. 
Consult our Engineering Depart- 
ment for your specific require- 
ments . . . without obligation. 





ESSMUELLER~@....., 


Engineers @ Manufacturers 





1230 S. 8TH ST. ST. LOUIS 4, MO. 








ATTENTION Feed Manufacturers... 


CANADIAN SCREENINGS 
HALLET and CAREY CoO. 


265 Grain “roy Bldg. 
Minneapolis 15, Minnesota 
Menbere sa. 
merican Feed Manufacturers Association 


Grain and Feed Jers National Association 
‘orthwest Feed Manufacturers Association 














BUY and SELL through WANT ADS | 








“BUTLER PRODUCTS REVUE”—As part of a recent sales meeting of the 
Butler Manufacturing Co., Kansas City, a two-hour-long “Butler Products 
Revue” was staged in the arena of Kansas City’s Municipal Auditorium. The 
above picture is a panoramic view of the arena just before the professional 
production was staged to make the 160 salesmen in specialized lines familiar 
with all of the Butler lines in looking toward tie-in sales. In predicting in- 
creased sales in 1954, company officials cited possibilities of greater business 
in grain storage and other equipment lines. The three-day sales meeting was 
held at Excelsior Springs, Mo., near Kansas City. 





starts to use cheaper feeds discovers 
too late that it is an expensive feed 
because his hens begin to lay fewer 
eggs. Thus the feed cost per hen goes 
up.” 
Let Farmer See The Facts 

“Eggsactly,” laughed Joe. “And 
when we talk to farmers we can 
feature that our information came 
from so-and-so magazine. It is some- 
thing we did not originate. I'm put- 
ting those magazine clippings on 
cardboard so that if any doubting 
farmer wants to see them, you can 
show them the facts.” 


“And we are to memorize these 
selling facts and use them as the 


occasion warrants, is that it?” asked 
Smiley Johnson. 
Joe nodded. “Yes. These facts, 


stated by authorities, are extra sales- 





men for us, and we might as well 
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To seal the needle punctures in paper bags 
to prevent contents from sifting, a “filter © 
cord” or soft cotton yarn is automatically 
introduced under the needle thread. 





NION SPECIAL Style 21800 H Bag 1 

ing Machines, with Style 80600 H sewing 
heads, shown here, are heavy-duty, high pro- 
duction units for making low cost tape-bound 
closures on large multiwall paper bags. 


A single foot pedal controls synchronized 
conveyor and sewing head. Automatic tape 
cutter on sewing head saves time and helps make 
operation smooth and easy to learn. 


Sewing head and conveyor are quickly adjust- 
able for varying bag heights and scale or plat- 
form height from floor. Entire unit is ruggedly 
buile for dependable service in high-volume 
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It's % to find just the right unit to 
meet your individual needs in Union 


saeebinest 
heads! Wide choice of conveyors, 


% 413 N. FRANKLIN STREET, CHICAGO 10, ILLINOIS 


ssh for a copy 
of this Gulletin 


cial’s big line of bag closing ma- 
ines. eh -five different styles of 
en styles of sewing 


controls, and ¢ -. of closures. Ask 
for a copy of Bulletin No. 200, 
“UNION SPECIAL FILLED BAG 
CLOSING MACHINES.” 


° MACHINE 
COMPANY 











use them. They'll help convince the 
farmer that we know what we are 
talking about. They’ll lend punch to 
our sales program.” 

“TI get it,” declared Pop. “It shows 
that our feed findings tie in with 
those of other authorities.” 

“Right,” declared Joe. “You will 
also note that I make mention in 
these sheets of the feed findings con- 
cerning the dairy feeding practices of 
many farmers in various states. Here 
is a magazine article which states 
that many dairymen use a formula 
dairy feed almost exclusively during 
certain months, while other farmers 
use their own mixes plus a concen- 
trate. Many of the farmers weigh 
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116 24th Ave. Ni. Minneapolis 11, Mina. 
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MINNEAPOLIS 1, MINNESOTA 
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WE BUY AND SELL USED BAGS 
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the feed according to miik production 
per cow.” 

“Yeah,” said Butterball. “I see 
where grain fed to cows, including 
the supplement, runs from two to 
12 Ib. a day.” 

Joe was smiling now. “Yes, that 
survey article will be mounted on 
cardboard, and then you can say to 
a doubting dairy farmer, ‘did you 
see the survey on dairy feeding prac- 
tices in a leading farm magazine? 
No? Well, here it is.’ Note that most 
dairy farmers work closely with their 
feed dealer in setting up a properly 
balanced dairy ration every month of 
the year.” 

Smiley Johnson was nodding. 
“That’s going to convince a lot of 
farmers, Joe. In this way we can use 
the excellent sales material our man- 
ufacturers give us, plus the careful 
recommendations of authors of a‘ti- 
cles in farm magazines, to help us sell 
more quality feed. Makes our sales 
presentation much stronger.” 

“I would think so,” Joe said, very 
pleased at the interest of his em- 
ployees, “and we’ll test out this meth- 
od of selling for a month or more 
and see how it works.” 

“This method makes it easy for 
customers to buy,” Milt Peters em- 
phasized, “and it also answers a lot 
of possible objections in advance. 
Maybe I ought to cook up some such 
system in my red head dating pro- 
gram. Smooth selling pays in that 
field, too, as I have discovered after 
much experience.” 
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CALIFORNIA FEED GROUP 
PLANS MAY 6-8 MEETING 


SACRAMENTO — The committee 
organization for its 30th annual con- 
vention May 6-8 at the Ambassador 
Hotel, Los Angeles, has been an- 
nounced by the California Hay, Grain 
& Feed Dealers Assn. 

M. R. Morgan, Kerr Gifford & Co., 
Inc., will serve as general chairman 
of the convention and will be assisted 
by J. E. Baker, Wilbur Ellis Co. 

Entertainment committee: Charles 
Hester, chairman, James H. Seley 
Co.; Charles Sanders, bowling, West- 
ern Consumers Feed Co., W. R. Gray, 
golf, W. R. Gray; Gladys O’Dell, 
banquet, Pillsbury Mills, Inc. 

Finance: Gail McDowell, chairman, 
Western Consumers Feed Co., and 
Jack Flammer, showcase, Flammer 
Grain Co. 

Housing: Donald G. Harris, Con- 
tinental Grain Co. 

Program: John W. Campbell, Pills- 
bury Mills, Inc. 
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1954 “JAY BEE” 





J.B. SEDBERRY, INC. 














ALL FEED INGREDIENTS 





<a ee © | 
eecece 


< Supenel, SELDERS CO. 

bddied ‘The Polka Dot Folks” 
BOARD OF TRADE 

KANSAS CITY 6, MO. 











Every Good Feed 
Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 











Publicity: Thomas Jones, Poultry- 
men’s Cooperative Assn. 
tion: C. G, White, Los 


Elinor Silverness, registration, Wil- 
bur Ellis Co. 


BUYS ILLINOIS FIRM 

URBANA, ILL.— Robert Reuter, 
Cisco, Ill., has purchased the Urbana 
(Ill.) Coal, Grain & Feed Co. from 
George W. Cook and has renamed it 
the Urbana Grain, Feed & Supply Co. 
Mr. Reuter, a University of Lllinois 
graduate and former vocational agri- 
culture teacher, has expanded store 
operations at 216 N. Broadway Ave. 
to include fertilizers and seeds. 


CAUSES RUMENITIS 
Changing too rapidly from rough- 
age to grain may be the major cause 
of rumenitis, the stomach ailment be- 
lieved responsible for liver abscesses 
in cattle, tests at the Colorado A.&M. 
experiment station indicate. 
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CHECKERBOARD ELEVATOR CO. 
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MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY ST. LOUIS MINNEAPOLIS DENVER SUFFALO 


























WHY 
DID 390 FEED 
MANUFACTURERS 
CHANGE IN’53 


0. * 
There has to be a reason. 
And the real reason is... NFZ does a 
® sufficiently better job as a coccidiostat 
to be noticed by the grower, feed 





dealer, and processor. It’s an accepted 
fact. NFZ is America’s most sought- 
after coccidiostat. 


So why wait any longer. If your com- 
pany would like additional data or 
information . . . write Feed Products 
Division, Dr. Hess & Clark, Inc., 
Ashland, Ohio. We'll be glad to tell 
you the whole NFZ story. 
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HEN the feed dealer walks 

into his feed store or mill 

every morning and greets his 
employees, he should get into the 
habit of saying, “Good morning, boys, 
what can we sell today?” 

To make your employees conscious 
of this selling angle is mighty im- 
portant, so that they, and you, do 
not get the idea that you are at the 
mill just te be order takers. No, 
the really modern 1954 feed mer- 
chandiser has his mind on creating 
sales each and every day of the year. 

Sure, take the sales which walk 
right up to the desk and say, “Wrap 
me up,” but on the other hand get 
the extra sales that are harder to 
nab, those that must be created. 

One feed and hatchery firm puts 





CREATEZSALES DAILY. 


By Edgar Gleason 


on an extra man each spring just to 
deliver chick orders. Why? Because 
the owners of that company want to 
get to the farms and the hen houses 
of customers at that critical time of 
the year so that they can suggest 
poultry equipment and many other 
items to the chick customer. The 
business.is there, but these merchan- 
disers know they must ask for it, 
or they might not get it. 

Just before hens are put into the 
laying house each fall is a mighty 
good time for a dealer or his em- 
ployee to visit every poultry raiser 
they can. This is the period when the 
poultry owner is ready to cull, to 
buy lots of egg mash, insecticides and 
remedies, extra nests, feeding 
troughs, water fountains, ventilating 





equipment and many other items. 
This is the time he needs such items, 
and sales suggestions at this time 
will bear fruit. 

Several months later is also a good 
time to call on poultry raisers, especi- 
ally those who did not buy equip- 
ment, etc., when you visited them 
first. Now their flocks are in heavy 
production. Now is when they need 
those extra feeders, for heavy laying 
hens must have lots of feed. This, 
too, is the psychological time to push 
for extra sales, more so than later on 
when spring beckons. 


Extra Calls 
Surely the alert feeder dealer can 
| spare one, two or more men every 
day to make some calls on customers 
with vital sales suggestions. It will 
pay off. 

In the fall, dairy farmers may not 
respond to your suggestion that a 
two way hot water heater be pur- 
chased for the milk house, but in 
winter the farmer is going to be 
much more receptive to your sug- 
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Over 18,000 installations and twenty years’ 
experience stand behind the new 400G Steinlite. 


Moisture testing is easier and faster than ever 
before through a wider range. Accuracy is main- 
tained over a longer, trouble free operating life. 


Find out for yourself how Steinlite performance 


can simplify your moisture testing. Send coupon 





Chicago 6, illinois 


[") Please rush my 400G Steinlite for 10 day trial. 
{") Send me more facts about the 400G. 


gestion that a heater which will fur- 
nish hot water for cleaning utensils 
and which has a blower to heat the 
milkhouse, is a good buy for him. 

A barn and poultry ventilating 
equipment salesman told me that the 
winter season is when he sells most 
of his ventilating and other equip- 
ment. That is the time when herds 
and flocks are concentrated in their 
housing quarters, when farmers can 
easily see what extra ventilating 
units are needed. 

It has been proven that the feed 
dealer who has the courage to send 
someone from farm to farm in winter 
to book orders for spring delivery of 
chicks, can make this promotion pay. 
In addition to getting a lot of chick 
orders such a salesman is invariably 
given orders for feed and other items 
which the feed store handles. Yes, 
it pays to ask for the business. Stick 
to one main seasonal line of approach 
and you have the entry which you 
want. 

I have talked, too, with enough 
feed dealers to know that when the 
dealer takes time in fall to visit 
farmers and to book fertilizer orders 
for spring delivery that this type of 
selling pays, too. One dealer in Iowa 
told me that he had quadrupled his 
fertilizer volume in this manner. 


Sell Other Lines 


One trouble with many dealers who 
set up a merchandising program is 
that they envision themselves call- 
ing on farmers only to stress feed. 
Feed is and should be a main line 
with dealers, but just because a deal- 
er has called on a farmer once that 
year, urging him to use his feed, does 
not mean that he cannot call on him 
several times a year. Those extra 
calls can be made without a mention 
of feed; you can sell equipment, 
seed, fertilizer, book chicks, etc. The 
farmer won’t mind. He needs those 
things, and you handle them and 
therefore have a right to call on him 
to try to sell them seasonally. 

During the summer months when 
farmers may need a lot of cattle 
spray, insecticides and other agricul- 
tural chemicals, the feed dealer is 
warranted in making special calls on 
the trade, trying to sell such season- 
able goods. Don’t wait just for the 
time to sell feed. You have other 
items to sell as well. Look them over. 
They afford you the opportunity to 
contact your feed customers and who 
knows, the farmer may also give you 
a feed order while you are booking 
chick, fertilizer or other orders. 


When you come down to your mill 
and store every morning and ask 
yourself “What can we sell today?,” 
you will receive many seasonable sug- 
gestions by just looking over your 
stock. If you adopt this analytical at- 
titude regarding your stock, and 
teach your employees to have it, then 
you will find that your sales of feed, 
and the other items will be rising, 
due to the increased all-around sales 
effort. 





PEAT MOSS 
Herticaltaral 
Peultry and Stable 
Jumbe — Standard 
B-E te Handle Bales 
Lew Prices 
Year Round Shipments 


Call LOngmeadow 7-3316 
CONRAD FAFARD, INC. 


P. O. Box 774 (FB) 
Springfield 1, Mase 
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TO THE 


FEED INDUSTRY 
C. W. SIEVERT and ASSOCIATES 


Room 1338 
221 M. LaSalle St Chicage 1, 
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CCC Grain Thefts 
Prompt USDA “ffer 
of Cash Rewards 


WASHINGTON — Thefts of Com- 
modity Credit Corp. grain from CCC 
storage bins have prompted the U.S. 
Department of Agriculture to offer 
cash rewards for information leading 
to the arrest and conviction of sus- 
pects. 

Field representatives of CCC have 
reported thefts of about 20,000 bu. 
grain during the last several months. 
The thefts have been from 43 differ- 
ent storage locations, and mainly of 
corn from Corn Belt bin sites. Those 
responsible for the thievery apparent- 
ly drive trucks to the bin sites under 
cover of darkness, break in, and 
transfer grain from the bins ty their 
trucks. Because the bin sites are 
within fences with locked gates, and 
the bins themselves are under lock 
or government seal, the thieves would 
have to break in forcibly. 

While the total of thefts reported 
represents only a very small fraction 
of 1% of CCC bin storage holdings, 
the reward is being offered in an ef- 
fort to prevent further thefts, as well 
as to obtain public assistance in ap- 
prehending persons guilty of theft. 
CCC owns bins with a total storage 
capacity of about 640 million bushels. 
The bins are located on “bin sites” 
in areas of major production of grain 
and related commodities. The CCC 
uses them for storage of commodities 
it takes over under price support 
programs, when adequate commercial 
storage is not available. 

The specific reward offer is that 
CCC will pay $500 for information 
leading to the arrest and conviction 
of any person or persons responsible 
for theft of CCC-owned commodities 
from CCC bin sites. Persons arrested 
and found guilty will be subject to 
the usual penalties of fine and im- 
prisonment under federal law. 

The department has already taken 
a number of other steps to protect 
the bins. These include the alerting 
of state and county law enforcement 
officials, and the making of arrange- 
ments for armed officials to visit cer- 
tain bin sites at night. Persons living 
near bin sites have been requested to 





edible shell in 8 
the Eggshell 


ageing in Mobile Bay. 
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SOUTHERN OYSTER SHELL MILLING CORP. 
MOBILE, ALABAMA 


FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip 8. Hewk, Ph.D., President 
Bernard L. Oser, Ph.D., Director 
Research * Analyses * Consultation 


MEDICATED FEEDS 
ASSAYS 


Biological, Nutritional, Toxicological Sevdies 
for the Food, Drug and Allied industries 
48-14 33rd Street, Long Island City 1, N.Y. 
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Write tor complete information 
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FISH MEAL HEADQUARTERS 


DOMESTIC and IMPORTED 








KASCO MILLS HOLDS 
SCHOOL FOR DEALERS 


TOLEDO—Over 100 dealers, their Sardine Herring 
personnel and salesmen attended 
ne gah school sponsored by Menhaden Blended 
Kasco Mills, Inc., Waverly, N.Y. 
Toledo, in Elmira, N.Y., Hagerstown, Norwegian FULL Herring 
Md. and Columbus, Ohio. Three other (includes Fish Solubles) 


groups of sessions will be held during 
the balance of 1954. 

Ralph Everett, director, Empire 
Sales Training Center, Buffalo, N.Y. 
is in charge of the new school—as- 


South African Pilchard 
Norwegian Herring 


sisted by company <n ont Fish Solubles 

salesmen. Plans are made 

hold the school yearly for dealers. Fish Solubles Mixtures 
Creative selling, store merchandis- 

ing and details abovt feeding pro- Feeding Oils 


grams are taught. Lectures, panel 
discussions and field trips are being 
used. 


Write, Wire, Phone for Prices and Deliveries 


WILBUR-ELLIS COMPANY 


320 California Street San Francisco 4 
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PEN RAISING BEST 


Farmers who have raised dairy 
calves in portable pens report that 





these calves average 28.8 lb. heavier CHICAGO 3 NEW YORK 17 BUFFALO 3 
at six months than those raised in the LOS ANGELES 15 quessum, N.O a oy 
barn, probably due to the fact that 1206 &. Maple Avenue 201 Liberty Life Bldg. Central Building 











pen-raised calves are unusually free 
of parasites and disease. 


























Effective Levels of 
Antibiotics and Vitamins 
AT LOW COST 
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ANTIBIOTIC and VITAMIN BASE MIXES 


For results your customers can actually sce, step up 
your swine and poultry feeds with My-T-Mix to assure 
highly effective levels of antibiotics and vitamins. 
My-T-Mix eliminates guesswork; reduces your inven- particular purpose: 


MY-T-MIX FOR SWINE «¢ MY-T-MIX SPECIAL PIG PUSHER 
MY-T-MIX POULTRY STARTER-GROWER * MY-T-MIX POULTRY LAYER-BREEDER 


IMPORTANT! 


Our nutritional department welcomes the opportunity to suggest special formulas to help you make the most 
nea nae economical use of My-T-Mix in YOUR feeds. This is an individualized and confidential service—no 
blanket formulas. 


tory investment; stops spillage and waste of costly 
ingredients; saves time and money. There are four 
My-T-Mix base mixes, each especially prepared for a 


Other VyLactos Products... 


DYNASOL—Dried Fish Solubles 

RIBOFERM—Y east plus Riboflavin and Niacin 
DELUX YEAST CULTURE-High Potency Yeast 
OMALASS—Dried Molasses Product 


Vy LAOTOS LABORATORIES, INO 
1901 East Euclid Avenue 
Des Moines 13, Iowa 


Please send me complete details 
and prices on MY-T-MIX. 






a 
Flos \ABORATORIES, INC. Eiitiaa 
19701 East Euclid Avenue Street .......... 
Des Moines 13, lowa City F i cweedee 
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WHICH BAG OF FEED GREW 
MORE POUNDS OF BIRD? 


METHIONINE, DOW feed supplement, 


promotes market weight on less feed 


Both of these bags,contain corn-soy type broiler ration plus 
5% fish meal. But only the one on the left is supplemented with 
Methionine—one-half pound to a ton of feed. According to actual 
feeding records, the corn-soy-5% fish meal diet without added 
Methionine produced 35.8 pounds of bird per 100 pounds of 
feed. This same diet plus Methionine-supplement produced 37.2 
pounds of bird per 100 pounds of feed. A difference of 1.4 pounds! 


When Methionine is added at low levels to chicken and turkey 
starting mashes, the increased feed efficiency which invariably 
results enables the grower to get higher meat yield per bag of 
feed. In addition, Methionine-supplement improves feathering, 
which results in higher grading and a better market price. 


Methionine, the essential amino acid which has shown sub- 
stantial profit over feed costs with millions of broilers, is giving 
even better results with turkey poults. It will pay you to write 
for complete information. Tell your customers how this new 
Dow supplement increases feed utilization—and you'll sell them 


on your feeds which contain “added Methionine.’ 


, 


THE DOW 


CHEMICAL COMPANY, Agricultural Chemical Department, Mid- 


land, Michigan. 


you can depend on 


DOW AGRICULTURAL CHEMICALS 

















JENSEN MILLS 
Neola, lowa 
FOR ALL MAKES OF HAMMERMILLS 








SELF SHARPENING BLADES 











How Markets Develop 


Feed Dealers Can Help Develop Markets 
for Farm Products and Thus Promote 
Better Markets for Their Merchandise 


By Martin Francis 


predict more or less accurate- 

ly what the potential farm 
market in his county will be within 
the next five years. A great deal de- 
pends upon the ingenuity and am- 
bition of the farmers living there 
and the enterprise of the feed deal- 
ers in promoting better feeding and 
purebred stock. Much, too, depends 
upon the initiative of some citizens 
in pointing out and develeping new 
markets within the immediate area. 

The alert feed dealer who is al- 
ways looking for ways of improving 
and enlarging markets for the out- 
put of farms is contributing to his 
own prosperity by helping to provide 
the farm purchasing power, much of 
which can be used to buy more feed 
and farm supplies. 

An example of how a farm area 
has prospered through a market idea 
is told in an issue of the Market 
Bulletin of the West Virginia Depart- 
ment of Agriculture. The develop- 
ment of this idea throughout that 
state is bringing more business to 
many feed dealers. 

“The Mountain State Poultry Plant 
at Ronceverte is providing an out- 
standing blueprint for farming com- 
munities throughout West Virginia,” 
says the copy. “A shopping and trad- 
ing center of about 2,301 persons in 
the Greenbrier Valley, at first glance, 
has nothing that could interest in- 
dustry with the possible exception of 
a good water supply—the Greenbrier 
river. 

“However, Valley farmers, in the 
eyes of the Mountain State Poultry 


Riv is the feed dealer who can 





Plant officers, did have two factors 
in their favor—a thriving young poul- 
try raising industry and a willing- 
ness to participate in any plan that- 
would provide additional employment 
for their section. 

“Five months after initial con- 
struction of the poultry plant was 
begun, the plant was in full produc- 
tion, killing and dressing for ship- 
ment 6,500 chickens a day on an en- 
tirely mechanized basis, thus provid- 
ing a fine steady poultry market for 
farmers in the region. 

“It now looks as if the poultry 
plant idea will spread to other small 
communities, as farmers and other 
visitors have toured the plant and 
noted its features.” 

A survey made in Illinois by the 
University of Illinois encouraged 
many farmers to increase their 
strawberry plantings in the southern 
part of the state and thus increase 
their fruit earnings. The state spe- 
cialists pointed out that the soil in 
southern Illinois is suitable for ex- 
panded strawberry production and 
that Illinois strawberry production is 
highest at a time when four or five 
other strawberry producing states 
are in the market—but that the de- 
mand is high. The survey said that 
the average consumer eats two 
quarts of fresh strawberries and one 
quart of frozen strawberries. The 
survey experts advised growers to try 
to develop the frozen market to 
spread the risks of both growers and 
shippers. 

Salesmanship combined with fore- 
sight can do a great deal to develop 





Mineralize your feeds the efficient, economical 
way. Cut costs by using salt and calcium 
from Your Own stock. Add Herman Nagel’s 
Formula B to supply every mineral needed, 
in the ideal form and balance, for complete 


Mineral Nutrition. 


Herman Nagel’s Formula B contains five 
soluble, high test phosphates—the same kind 
as found in milk and egg yolk—plus an 
exacting ratio of eight biologically available 





PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 






@ “MELTS on the TONGUE" Solubility 

@ COMPLETE Biological Availability 

@ USE YOUR OWN Calcium and Salt 

@ EVERY MINERAL NEEDED in the 
CORRECT FORM and BALANCE 

@ EASY TO USE, No Pre-Mix Needed 


HERMAN HMAGEL'S 





CONCENTRATE 


The Ideal Blea of 8 


TRACE MINERALS 





Trace Minerals. It is easy to use, requires 


no pre-mix and is highly concentrated for 


convenience and economy. 


The greatest selling force for your feeds is 
your customers’ own “good taste.” Let them 
TASTE the solubility and purity of the min- 


For phosphorus - sufficient 
feeds use Herman Nagel’s 
Trace Mineral Concentrate. It 
supplies the ideal ratio of 
eight biologically available 
trace minerals .. . Stabilized 
Iodine, Manganese Sulphate, 


erals used in your products. Herman Nagel’s Copper, Cobalt, Nickel, Iron, 


Formula B “Melts on the Tongue” and leaves 
no gritty residue. Write for information 


today. 


Zine and Boron. Highly Con- 
centrated; only a pound is 
needed for a ton of feed. 


ONLY AVAILABLE MINERALS CAN INSURE 







THE HEALTH AND GROWTH OF LIVESTOCK 


Get the Complete Story—Write for your 
FREE copy of “Facts for Feed Men," and 
other interesting literature. 








The HERMAN NAGEL CO., 53 W. Jackson Bivd., Chicago 




















markets, and the alert feed dealer 
can do his share along this line. For 
example, I know one food wholesaler 
who visited many night clubs on a 
sales tour and induced them te buy 
cases of fresh frozen poultry from 
him for serving particular patrons. 
The wholesaler buys, dresses and 
freezes the chickens after cutting 
them into proportions preferred by 
the night club owners. By putting 
24 cut-up chickens in a case, the 
wholesaler can give patrons frozen 
chickens which are very fresh and 
ready to serve for any rush that de- 
velops in the dining room. Many 
night club owners love the service. 
It helps them have a variety of ap- 
pealing food on hand te win more 
patrons. 

Another poultry specialist that I 
know sold night club owners on the 
idea of buying cut up, small size, 
quality turkeys and introducing por- 
tioned turkey to diners. The idea 
has gone over big, with an enlarged 
market for this poultry man. 

The feed dealer who, with the help 
of his Chamber of Commerce, or oth- 
ers, starts a quality baby chick club 
for farm boys and girls, or a pure 
bred pig club, and continues it year 
after year, may be laying the ground- 
work for products in his area which 
can increase farm purchasing power 
locally to high proportions. Such proj- 
ects start very slowly and on a small 
basis, but they grow rapidly with the 
proper supervision. 

I have talked with many feed 
dealers who tell me that the annual 
4-H Club fairs which are held in 
many areas, surpass in interest and 
attendance the regular county fairs. 
Why? One of the big reasons for this 
is that 4-H members are enthusiastic 
about breeding and raising quality 
livestock and poultry. Their enthusi- 
asm has been whetted by feed deal- 





Soom LABORATORY 





pees, SERVICES 


PRACTICAL 
CHICK FEEDING STUDIES 
DETERMINATIONS OF: 

VITAMIN By» 


ANTIBIOTICS 
ARSENICALS 


A.O.AC. vitamin Dg chick assays 


US.P. XIV or A.O.A.C, vitamin 
A assays 





Other vitamin aSsays 
Amino acid assays 
Biological protein evaluations 


Proximate analyses and mineral 
determinations 
Other biological, chemical and 
microbiological services 
Project research and consultation 
Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


?. O. Bex 2059 © Madison 1, Wisconsin 


BROWER’S * IE vy 
fe BULK FEED 
GRAIN BIN 


CASH IN on the grow- 
ing demand for bulk 
feed bins by supplying 
your customers with a 
bin that satisfies ev- 
ery requirement! 

SAVES storage space! 












Stores & tons of feed 
in space only 6’x6’x 
14%’ high. Ideal for 
storing grains, miner- 
als, mixed feeds. 
SAVES feed, time, la- 
bor! Weatherproof — 
protects feed from 
spilling, moisture, rodents, vermin, fire. Made 
of extra heavy steel. Designed for faét feed 
handling. Hatchway on top for filling. 
Handy draw-off spout at bottom. Pull out 
slide, truck or sacks quickly flled—saves 
hours of hard work. 


Write for literature and prices 


BROWER MFG. CO. %, Teas 








ers, parents and others—all of whom 
turn out to see what the youngsters 
have done. 

Livestock and poultry buyers, too, 
know that 4-H fairs offer fine buying 
opportunities, and they also flock to 
such events. When 4-H boys and 
girls get good prices for the livestock 
and poultry they raise, and when they 
win valuable premiums, they are 
stimulated to work harder than ever 
before to raise better livestock and 
poultry for the market. In many 
states I find feed dealers cooperating 
with 4-H clubs. Many of the mem- 
bers come to the feed deaJers regu- 
lariy for advice and counsel about 
specific feeding problems. In many 
areas feed dealers exhibit at 4-H 
fairs, thus giving such events eco- 
nomic support needed to pay ex: 
penses. 

Support of the 4-H and the FFA 
movement in many localities by feed 
dealers is creating future profitable 
markets for these young farmers and 
most certainly laying the basis for a 
profitable feed volume for dealers. 

As each feed dealer looks about 
him in kis community he may see op- 
portunities to initiate, develop or en- 
courage some farm project which 
can bring more rural-earned dollars 
into the community. Many of those 
newly earned dollars will find their 
way into the dealer's till. 
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Factory Inventory Reduction 


Famous GLOBE Truck Dumps must be moved to 


reduce inventory. Write for FREE 


cireular, with our 


clearance sale (below present uction cost) 
and EASY TERMS to fit your et. Choice of 


rt frame (Model J) or overhead 
(Mod 


lel L). Adjustable to various drive- 
ways. Improved wheel _—— gives 





extra and safety. Electric operat- 
ed. Lifetime chain construction (not 
cable) saves re- 

pairs and break- 

¥ downs. 8,000 Ib. 





capacity. Get 
rid of cumber- 
_| some jacks and 
modernize your 
operation dur- 
ing this sale. 
Write today! 











Model | Truck Dump 
with overhead tracks. 


GLOBE HOIST CO., Dept. F 
E. Ist and Court Des Moines, lowa 


= SALE 
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Model J Truck Dump is mounted on 

floor tracks to dump any length track. 

Easily installed. Heavy channel steel 
construction. 





Distributed in M North and Seuth Dako 
and Wenern Wisconsin by: 


Blomfield-Swanson 


BROKERAGE 
6000 Waraata Bivp., Minnearois 16, Mov, 
PHone: ORenarp 5-8805 

















If your animal feed or feed supplement is failing to build sales 
rapidly, the flavor may be at fault. 


Inherently, some flavors are more effective than others in their 
ability to increase the palatability of finished feeds containing 
supplementary growth-promoting components, and to promote 
normal dietary consumption. MM&R “pin-pointed” flavors 
provide a challenging answer. 


Whatever the nature of your feed . . . whatever the composition 
of your feed supplement . . . your product can be rendered 
acceptable to livestock by incorporating one of the MM&R 
feed flavors. “Pin-pointed” flavors are so named because they 
are directed to specific flavoring needs in animal husbandry. 


MMaAkR is the pioneer manufacturer of flavors for animal feeds, 
feed supplements and veterinary medical products. Our world- 
wide purchasing power and advantageous position as a direct 
importer of essential oils and concentrated flavors enables us 
to supply you at very attractive prices. Write today for your 
copy of MM&R Animal Feed Bulletin A.P. 1153 and price list. 


MAGNUS, MABEE & REYNARD, INC. 


Since 1895 ome OF THE WORLD'S GREATEST SUPPLIERS OF ESSENTIAL OILS 


16 Desbresses Strect, Hew York 19 ff. Y. . 


121 Herth Le Salle Strest, Chicage |, Mineis 
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- 3480—Cleaning 
Supplies Catalog 


A new 40-page cleaning supplies 
bulletin has just been released by 
Cherry-Burrell Corp. Insecticide 
sprayers, washing powders, brushes, 
sponges, hose, ladders, valves, 
wrenches, waste receptacles, can rins- 
ers, wash tanks, aprons, boots, paint, 
and many other small maintenance 
items needed by industrial plants are 
all illustrated and described in this 
one catalog. A copy (Bulletin F-5315) 
can be obtained by checking No. 3480 
on the coupon and mailing it. 





No. 4016—Grain 
Drier Booklet 


The Areoglide Corp. has issued a 
revised booklet illustrating its line 
of grain driers and handling equip- 
ment for wheat, corn, oats, milo, 
soybeans, rice, buckwheat and all 
free-flowing grains, The booklet con- 
tains information for elevator oper- 
ators and flour and feed millers. 
Various installations are shown, and 
descriptive and illustrative material 
on the use of driers and the firm's 
products, facilities and personnel are 
provided, The drier is completely self- 
housed in range of sizes up to 1,000 
bu. and over for special applications. 
It is furnished for fuel oil or gas. A 
copy of the booklet may be obtained 
by checking No. 4016 on the coupon 





and dropping it in the mail. 
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No. 2852—Portable 
Conveyor 


Literature on the Elton Handi-Vey- 
or, a portable conveyor with a de- 
tachable drive unit, is now available. 
The conveyor is made by the Chant- 
land Mfg. Co. The firm says a 12-ft. 
conveyor weighs only 145 lb. and can 
easily be carried under a truck rack. 
The detachable power unit weighs 
65 Ib. and has a carrying handle. 
The machine is adaptable to truck 
use, freight cars, warehouses and for 
gravity conveying. Check No. 2852 
on the coupon, clip and mail it to 
receive literature. 





No. 2839—Citrus 
Pulp Feed 


The advantages and methods of 
feeding dairy and beef cattle with 
dried citrus pulp is outlined in a new 
two-color brochure published by 
Bradley & Baker. The growth in 
use of dried citrus pulp as a feed 
is outlined as well as the history of 
the feed and its production. 

Available either plain or sweetened 
(with the natural sugars retained), 
dried citrus pulp, according to the 
brochure, can make up 40 to 50% of 
the total digestible nutrient require- 
ments of the cow, as a bulky carbo- 
hydrate concentrate. Free copies of 
the booklet are available upon re- 
quest by checking No. 2839 on the 
coupon and mailing it. 


Send me information on the items marked: 


() No, 2829—-Bulk Feed, Grain Bin () No, Pt oenins Supply _ 
#4 og 


C) No. 3487—Gas Pilot 
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No. 2829—Bulk Feed, 
Grain Bin 


A new bulk feed and grain bin for 
storing mixed feeds, minerals, grains, 
etc., has been announced by the 
Brower Manufacturing Co. The bin 
has a capacity of 
5 five tons of feed 
* weighing 40 Ib. per 

cubic foot. The bin 

is made of steel, 
braced throughout 
with angle iron. 

Feed is completely 

protected from 
: weather, moisture, 

rodents and ver- 
min, it is claimed. 

The bin fills from 

the hatchway on 

top. One verticle 
side and three slanting sides help 
prevent bridging or packing. A hop- 
per type bottom with draw-off spout 
is 40 in. from the floor. Pull out 
slide and feed truck or sacks are 
filled by gravity flow. Check No. 2829 
on the coupon, mail it and complete 
information will be mailed. 








No. 23836—Hammer 
Mill 


A new bulletin (1153-S), introduc- 
ing the Schutte instant-screen-change 
hammer mill, has been published by 
Schutte Pulverizer Co. Features de- 
scribed in detail are: instant-screen- 
change; simplified, heavy steel con- 
struction; 10-surfaced adjustable 
hammers and built-in crusher-feeder. 
Also included is a complete table of 
capacities, dimensions and weights of 
the five models available as either 
belt driven or direct driven units. 
Available in three sizes to meet ca- 
pacity requirements from 20 to 125 
h.p., the mills are furnished in either 
belt driven or direct driven models. 
A matching, crusher-feeder may be 
built-in optionally as an integral part 
of the mill. For additional informa- 
tion check No. 2836 on the coupon 
and drop it in the mail. 





No. 3487—Gas Pilot 


Partlow Corp. has announced its 
700 series Saf-T-Flame pilot which is 
said to protect any gas fired appli- 
ance against damage from failure 
of a gas pilot or gas or electric sup- 
ply. The pilot has been especially 
developed for application to ovens, 
air heaters, immersion heaters, fur- 
naces, metal pots and similar indus- 
trial gas burning appliances which 
utilize a constantly burning gas pilot. 
According to the company, this de- 


met me -- po eee . ooq 











vice uses the flame conductivity prin- 
ciple to achieve instantaneous cut-off 
after pilot flame failure, although no 
vacuum tubes are required. A special- 
ly designed pilot burner is provided 
which is fitted with built-in flame- 
sensing electrodes and is installed 
as a single unit. Special fittings and 
adaptors are available which will al- 
iow this pilot burner to be installed 
on most types of gas burning equip- 
ment, with little alteration, accord- 
ing to the manufacturer. The pilot 
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More Information... 


You will find it simple to obtain 
additional information about the new 
products, new services and new litera- 
ture described in the Worth Looking 
Into department. Here’s all you have 
to do: 

(1) Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 

(2) Circle the number of the item 
on which you desire more informa- 
tion. Fill in your name, your com- 
pany’s name and your address. 

(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 

(4) Fasten the two edges together 
with a staple, cellophane tape or glue, 
whichever is handiest. 


(5) Drop in any mailbox. 
That’s all you do. We'll pay the 
postage. 


You can, of course, use your own 
envelope or paste the coupon on the 
back of a government postcard if you 
prefer. 

Whichever way you use, be assured 
we'll see to it that you get the addi- 
tional information you want quickly. 


—The Editors 
Se i ed 


burner is electrically ignited by a 
push button on the front of the con- 
trol case or, in the automatic mod- 
els, mechanically after a preset purge 
time delay. Double units are avail- 
able for multiple burner applications 
consisting of burners in pairs, The 
pilot operates on the flame conduc- 
tivity principle, using the ability of 
a gas flame to conduct an electrical 
current better than air. Check No. 
3487 on the coupon and complete in- 
formation will be mailed. 





Also Available 


The following new products have 
been described in previous issues 
of Feedstuffs and information about 
them may still be obtained by jotting 
the appropriate number on the coupon 
and forwarding it to Feedstuffs. 

No, 2806—Paint ingredient, Her- 
cules Powder Co. 

No. 2809—Minerals reprint, Lime- 
stone Products Corporation of Ameri- 
ca. 

No. 2810—Bulk feed truck, Sprout, 
Waldron & Co., Inc. 

No. 2811—Automatic scale, Wichita 
Scale & Mfg. Co., Inc. 

No. 2812—Molasses mixer, Duplex 
Mill & Manufacturing Co. 

No. 2818 — Bag closer products, 
Dave Fischbein Co. 

No. 2814—Feed product, New Cen- 
tury Co. 

No. 2818—Fork truck folder, 
well-Parker Electric Co. 

No. 2819 — Molasses concentrate, 
Central Feed & Grain Co. 

No. 2820—Scale feeders, Wallace & 
Tiernan Co. 


El- 


No. 2821 — Elevating equipment 
catalog, Standard Metal Manufactur- 
ing Co. 


No, 2822 — Seed treater, O. W. 
Kromer Co. 

No. 2826 — Milk replacer, Western 
Condensing Co: 

No. 2832—Mineral pre-mixes, Lime- 
stone Products Corporation of Ameri- 
ca. 

No. 2838 — Manlift, Strong - Scott 
Manufacturing Co. 

No, 2834 — Poultry grit feeder, 
Stone Mountain Grit Co. 

No. 2888—Baler, New Holland Ma- 


chine Co. 

No. 34638—Drive assembly, Fuller 
Brush Co. 

No. 8470 — Dehydrated alfalfa, 


American Dehydrators Assn. 

No. 4012—Electronic metal detec- 
tor, Radio Corporation of America. 

No. 4018—X-ray film, E. I. du Pont 
de Nemours Co. 

No. 4014—Level control, Scrayco 


No. 6002 — Power scoop, Jeffrey 
Manufacturing Co. 
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Analytical reagent grade 
dicalcium phosphate used 
to supply 0.4% 
phosphorus in feed. 






















_ After Ten s—Both Weighed the Same 
BUT ONE COST LESS TO FEED! 


& Coronet Defluorinated Phosphate provides valuable phosphorus at a 
& lower cost per unit, delivered, than other phosphatic mineral supplements. 





That means reduced feed manufacturing costs — higher profits. 
fo High Phosphorus Availability — Tests were conducted by an eminent 
& uthority associated with the Lime Crest Research Laboratory, Newton, 
., on bone-building and weight-producing abilities of Coronet Deflu- 





Phosphate as compared with analytical reagent grade dicalcium 
te, the highest quality phosphatic mineral supplement known. As 























a resul ese tests, he says: 
Coronet Defluorinated Phosphate is sup- 
plied in two grades to meet your feed 
supplement requirements: 
17% P 14.5% P 
Grade Grade 
Phosphorus, shies wal 
— ‘Tain. oh mee analytical reagent grade dicalcium phosphate, 
Phosphorus 
Available especially when used to supply 0.4% of phos- 
in0.4% HCl | 16.8% min. | 14.3% min. whediue.” 
Calcium 34.0% min. 34.0% min. 
Fluorine 0.17% max. 0.145% max. 




















Thus, Coronet Defluorinated Phosphate compares favorably 
with the highest quality mineral supplement known. 


A DIVISION OF SMITH-DOUGLASS COMPANY, INCORPORATED 











Distributed by 
H. J. Baker & Bro. The Atlantic Supply Company 
600 Fifth Ave. 17 West Mount Royal Ave. 

New York 20, N. Y. Baltimore 1, Md. 
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F YOU MAKE PELLETS 
HERE’S IMPORTANT NEWS 


... 2 amazing bonding ingredient, 
SODIUM BENTONITE, speeds pelleting, 
hoosts pellet strength, cuts die wear 












































Stronger feed pellets result from the superior bending qualities of 
Sodiym Bentonite. Every square inch supplies the combined binding 
power of over 600,000,000 adhesive flakes. These water-adsorbing 
flakes hold feed particles firmly together, as shown diagrammatically 
in this highly magnified pellet section. 


cyere Bentonite is a power- lubricating action reduces fric- 
ful bonding agent that sim- 
plifies your pelleting problems. 

It is now an accepted feed 
additive that makes pelleting 
faster and easier . . . gives 
stronger pellets and saves you 
money. 

Sodium Bentonite gives 
these benefits because it offers 
unusual bonding properties that 
permit pelleting of previously 
hard-to-pellet feeds. Its natural 


tion and die wear . . . speeds 
pelleting . . . boosts output . . . 
saves you time and repair costs. 

Sodium Bentonite is used in 
most formulations at from 1% 
to 216% levels. 

It improves pellet quality 
without increasing the cost of 
your finished feed . . . 
adversely affect the stability of 
carotene in alfalfa . . . will not 
impart any off-flavors. 


will not 





Samples and quotations on request to Dept. 2100 a7 an eos 


INTERNATIONAL MINEBALS & CHEMICAL CORPORATION 
General Offices: 20 North Wacker Drive, Chicage 6 





Prompt, friendly service 
is yours... when you call 
I. S. Joseph Company... Phone 
us today for complete 
market quotations. 


Diaributed in Ursh and Southern Idaho by: 


BADER,INC, 


214 24ch Serees 
RO. Box 267 + «=©6Ogden, Unb 
Telephone: Ogden 9525 





















The 
Magic 
Number 


By Edward Ritter 


URIOSITY is one of the most 
¢ pronounced human traits. If a 

pretty blond winks at a man 
on the street as she passes, he is very 
anxious to find out who she is and 
why she winked at him. 

But if he knows the blond, and she 
winks at him when she passes him on 
the street, he will not be nearly so 
curious, because he knows perhaps 
that this is one of the things she 
does in the way of greeting men 
whom she knows. 

Does the figure “407” mean any- 
thing to you, Mr. Feed Dealer? Well, 
that’s the latest egg consumption 
figure per capita, and it represents a 
jump annually from 297 eggs per 
capita of 20 years ago. Now if you 
want to get farm folks thinking, 
scratching their heads and asking 
questions publish that figure in a 
newspaper ad, and tell farmers: that 
you'll pay prizes totaling $6 to the 
first persons who telephone the cor- 
rect answer to you on what 407 
means in reference to the feed busi- 
ness. 

Prizes 

First prize in this contest might 
be $3; second prize, $2, and third 
prize $1. That extra money, plus the 
curiosity angle of the ad, would really 
make more farmers read your ads. 

There are a lot of other important 
things in the feed business that you 
want farmers to remember and you 
can feature these in your advertising 
and sell some extra merchandise, too. 
You'll have many farmers digging up 





facts that they might not otherwise 
dig up. And the more facts they know 
—facts that you like to have them 
look up—the more chances you'll have 
of selling them extra feed, poultry 
remedies, barn and poultry equipment 
and a host of related items. Try it 
and see. 

How ahout 4 in. in reference to the 
feed business? That’s the amount of 
feeder space required by a laying 
hen if she is to get her share of the 
feed when a lot of other hungry hens 
are after feed, too. When a hen can’t 
get to the feeding trough, can’t get 
all the feed she needs, she just isn’t 
going to have the “oomph” to lay as 
many eggs as her owner would like 
to have her lay. 


The Phones Will Ring 

What's the average butterfat yield 
of cows in your county? You can put 
that in an ad, and see if the farm 
readers get the connection. If you 
look through your farm and feeding 
facts you will find many little ideas 
that you can incorporate in “curi- 
osity” ads which will set farmers to 
thinking. How many dairy cows are 
there in the county? How many 
bushels of corn, plus supplement are 
required to produce 100 Ib. of pork? 
That’s one which will set the tele- 
phones ringing in a hurry. : 

How many roosters should a farmer 
have for every 100 laying hens? The 
phones will ring on that one, too. Put 
in the names of antibiotics used in 
feeds. Ask farmers to telephone you 
as to what uses these antibiotics are 



































When This Happens... 
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HAMMERMILL 
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Outstanding for greater per-hour capacity, with lowest power con- 
sumption‘ these heavy-duty mills run smoother and more economi- 


cally because 
eliminate 


they are dynamically and statically balanced to 
wasting vibration and produce a uniform, high- 


power- 
quality grind. Built of boiler plate steel to provide greater strength 


M 
problems recognize FORDS mills for their superior capacity, 
durability and economy. Available in all sizes and capacities, with 
or without electric motors, and/or any type of internal com- 


bustion 


NATIONWIDE SALES AND SERVICE 
Write for Literature and Name of Nearest Distributor 


MYERS-SHERMAN COMPANY 





1901 S s:LINOIS STREET © STREATOR, ILLINOIS 




















in feed. Offer cash or merchandise 
prizes for the quickest and most cor- 
rect answers. You may be surprised 
at the variety of answers to these 
curiosity ads; they will also give you 
a clue to how many farmers are 
really up on their feed and farm facts. 

As you publish these ads and get 
the answers, post the ads on your 
bulletin board and print the answers 
underneath. In this way you will in- 
form the many farmers who did not 
know the answers just what the right 
information is. And many of them 
will be interested in knowing, too. 

In fact you could even publish an 
ad now and then inviting farmers to 
your mill to inspect your bulletin 
board, to get the tcorrect answers to 
many of the ads that you have pub- 
lished, ads with the curiosity angle. 

How many eggs in a bag of your 
feed? That's one which wili create a 
lot of interest. Of course, you, as an 
alert feed dealer know this. You have 
the composite records of many farm- 
ers and so you have figured this out. 
But the idea is worth an ad, because 
it will get many farmers to wonder- 
ing about the topic. Many will hazard 
guesses, and some of your customers 
who keep records will win, because 
they know how many eggs they are 
getting. And the farmer who tele- 
phones first wifl win the prize. 

But .. . you can publish the correct 
answer and you can also post that ad 
on your bulletin board as a constant 
reminder to prospects of how many 
eggs they can get from a bag of your 
feed if they are efficient poultry man- 
agers. 

The feed dealer who wants to pur- 
sue the curiosity angle still further 
can publish an ad in which he does 
not mention the brand of feed he 
handles, but states, “What Brand of 
Formula Feed Do I Sell? I will pay 
$1 to each of the first 10 farmers who 
telephone me or come in person to the 
store after this ad is published.” 


With such a stunt you'll find that 
many farmers will check with one 
another as to the brand of feed you 
handle, and quite a few of them will 
telephone, or come rushing to your 
store to try to get a free dollar. 

The ad will cause many farmers to 
remember the brand of feed you stock 
and that is worth something. The ex- 
tra traffic and attention, too, will help 
you to sell more feed. 

In curiosity advertising you are em- 
ploying a psychological factor which 
has a great deal of pull. Knowingly 
inform a customer that you are with- 
holding information from him and he 
immediately wants to know what it 
is. But if you keep telling him all con- 
stantly in your advertising, he may 
not respond often enough. Vary your 
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Vitamin 
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Vitamin 


Supplements 





SILMO CHEMICAL CORP., Vineiand, Ni. J. 








Kolon Trading Co., Inc. 
BROKERS 
@ FISH MEAL—BONE MEAL 
@ DICALCIUM PHOSPHATE 
@ UREA 
15 PARK ROW, NEW YORK 38, WY. 
PHONE: BEckman 3-£829 Two MY 12083 











appeal. Make the reader sit up and 
notice you. This can be done by study- 
ing and using the curiosity technique. 


_ 





RICHARDSON ENGINEER 


CLIFTON, N.J.—Arthur J. Burke 
has assumed full duties of chief en- 
gineer at the Richardson Scale Co. 
He takes over from John P. Clifford, 
vice president, who retired recently. 
Mr. Burke has been acting in the 
capacity of chief engineer for the 
past two years. He received a me- 
chanical engineering degree from 
Newark College of Engineering in 
1937 and has done graduate work in 
electrical engineering. He has been 
with Richardson for the past 18 
years, with time out for World War 
II Navy service. 





FARM STORE OPENS 


ELLENDALE, MINN.—The Ellen- 
dale Farm Store is being opened in 
Ellendale, Minn., by Leo Thompson 
and Stanley Randall. 





A. Kochneff 


A. Doliman 
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R. Anson 


KENT FEEDS PERSONNEL CHANGES —G. A. Kent, president of Kent 
Feeds, Muscatine and Sioux City, Iowa, has announced the change of assign- 
-_> ment of two members and the addition of one new man te the sales staff 
of Kent Feeds. Alex Kochneff, who formerly served as salesman in the 
Muscatine area, has been assigned as territory supervisor of south central 
Iowa. Al Dollman, manager of the Kent Drive-In-Store in Muscatine, has been 
named sales representative for Muscatine, Scott and Louisa Counties. At 
the same time Mr. Kent also announced the hiring of Raymord Anson, Musca- 
tine, Iowa, as the store manager of the company’s Drive-In-Store. 





‘Ray Ewing 


new s 











that will not pay its own way! 


animal proteins. 


a vitamin A-depletion diet previous to tests. 


with a pallid, blue-white color. 


else tested. 


Np tbLEeETTIE 


IMPORTANCE OF UNIDENTIFIED GROWTH FACTORS IN PLANT PRODUCTS FOR 
OPTIMUM NUTRITION has been greatly overlooked. Evidence has been presented by a western 
university that alfalfa contains factors which stimulate the growth of chicks fed diets containing 


ALFALFA CONTAINS ONE OR MORE UNIDENTIFIED FACTORS WHICH STIMULATE 
the growth of chicks. Brewer’s yeast and sardine meal contain factors which produce the same growth 
stimulation. Experimentation proved that the effect of this factor was increased if chicks were placed on 


WOMEN SHOPPERS ARE INCREASING THEIR DEMAND FOR BROILERS AND FRYERS 
with a more pleasing color. Broiler-fryer growers may find a definite resistance to birds that dress out 


THE “Ray Gwing COMPANY 


FR 


NO. 9 


DOUBLE THE NATIONAL RESEARCH COUNCIL RECOMMENDATIONS FOR VITAMIN 
D, IS NEEDED for growing chicks during the first 8 weeks according to a midwest experiment station. 
In comparison to the 135 I. C. Units recommended by the NRC, experiments indicate that more than 
300 units are needed for normal calcification of the bones of broiler chicks. 


HIGHER REQUIREMENT OF D, IN GROWING CHICKS IS PROBABLY DUE TO THE 
GREATLY ACCELERATED GROWTH of modern market poultry. In tests, one lot received 300 
I. C. Units of D-3 and only five chicks developed rickets. In the lot which was fed no D-3, nearly all of 
the chicks developed rickets at 28 days. Fifteen of the 50 chicks in this lot died within 56 days. 


EXHAUSTIVE TESTS IN THE LABORATORY AND IN THE FIELD WITH HIGH-EFFI.- 
CIENCY BROILER FEEDS have shown that every single ounce of new Ray Ewing Starter and 
Broiler Pre-Mix, when fed at recommended levels, is not only necessary for rapid growth, but will be 
justified in better and more profitable feeding returns from the birds to which it is fed. 


STARTER AND BROILER PRE-MIX IS ONE OF THE TESTED AND PROVED PERFORM.- 
ANCE PRODUCTS introduced for 1954 by The Ray Ewing Company. No excesses of any ingredient 
beyond the amounts actually needed for best results are used. You are not penalized for some ingredient 
















SOLUTION TO THE PIGMENTATION PROBLEM FOR MANY GROWERS WILL BE 
FOUND in the new Ray Ewing Starter and Broiler Pre-Mix. This product now includes a natural, con- 
centrated source of carotenoid pigments as a standard ingredient. In the many studies on pigmentation 
made by the firm, this factor has produced a better pigmentation in broilers and fryers than anything 

















1097 SO. MARENGO AVE., PASADENA 5, CALIFORNIA 
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~ INGREASE YOUR PELLETTING PRODUCTION 


HYDROPOID 


100% Dry Hydrogenated Fat 
Will Speed Up Your Ovtput:- 


10 to 15 pounds of Hydropoid added to a 
ton of feed has given as much as 45% 
increase in production. 











Die costs have also been reduced. 


Will not turn rancid —needs no anti-oxi- 
dants — does not affect the stability of oil 
soluble vitamins. 





ae race 2% 

MIDWEST OFFICERS—New officers of the Midwest Feed Manufacturers 
Assn. are shown above in a planning session following the annual meeting 
of the organization in Kansas City Feb. 18-19. Seated is Max Shields, Albers 
Milling Co., Kansas City, the new president. Standing, left to right, are 
Elmer Winterscheidt, Winterscheidt Milling Co., Seneca, Kansas, vice presi- 
dent; Collier Wenderoth, Jr., O. K. Feed Mills, Fort Smith, Arkansas, treasur- 
er, and George Wolff, Universal Mills, Fort Worth, Texas, secretary. The 
group probably represents the youngest total age that has ever held the 
official positions of a feed manufacturers’ association. 





Free-flowing, oumtetes 

Hydropoid is easily mixed Hydropoid is a free-flowing granulation— 
—handles the same as any . : 

other dry feed ingredient. can be mixed easily with other dry ingre- 


dients—no special equipment needed. 





tons of bagged feed and fertilizer. 
All feed will be bought in bulk car- 
loads and be mixed and sacked here.” 


_ 
> 


NEW ELEVATOR 


WELLSBORO, IND.—Plans for a 
$150,000 modern feed mill and grain 
elevator and a $50,000 fertilizer plant 


Completely stable, 

Hydropoid withstands alll Now being used successfully by man 
y 

warehouse temperatures leading feed manufacturers. 


—will not bleed into 
paper or cloth bags. Write or Wire for prices and data. 








have been announced by Harold 
Schlundt, owner of Schlundt Feed 
Service. It is hoped they will be ready 
for operation by October, 1954. The 
feed mill and elevator building, of 
a quonset-hut construction, will cover 
two-thirds of an acre. The dimensions 
will be 325 feet by 75 feet. Mr. 
Schlundt stated, “We will be able to 
store 100 tons of bulk feed and 4,000 





WYOMING FEED MEN ELECT 

CASPER, WYO.—Russell Zimmer, 
Torrington, Wyo., has been elected 
president of the Wyoming Grain, 
Feed & Seed Dealers Assn. Other 
officers are Paul Caldwell, Riverton, 
vice president, and Everett Berry, 
Sheridan, secretary-treasurer. The 
1955 convention was set for Feb. 6-8 
at Casper. 





WALLACE & TIERNAN 


COMPANY INCORPORATED 
GELLEVILLE 9, NEW JERSEY © REPRESENTED IN PRINCIPAL CITIES 


automatic FORMULA controt 


WITH W &T MERCHEN SCALE FEEDERS *: 


This feed blending line in the North Dakota Mill 
& Elevator Company includes W & T Merchen Scale 
Feeders, with a complete electric control system 
which permits selection of the desired formula from 
a remote operating panel. On this modern, fully auto- 
matic blending line, over twenty-five ingredients are 
fed continuously in the blending of formulated mash 


feeds. 


All 16 Scale Feeders are electrically synchronized 
with the pick-up and mixing conveyor — thus pro- 
tecting the entire blending line if trouble should de- 
velop. By installing the feeders on alternate sides of 
a common conveyor, the space requirements were 
cut in half, 


In addition, 9 W & T Self Powered Feeders are in- 
stalled, for the accurate and continuous blending of 
formulated scratch feeds. 


W & T Representatives — trained in materials 
handling — will be glad to show you how W & T 
Merchen Feeders can solve your feeding and blend- 
ing problem. There is no obligation, so why not call 
them today ? 


ANOTHER W & T MERCHEN FEEDER INSTALLATION 
— providing accurate and dependable blending, 


*@e@eeeeeeeeeeeeeeeeeeeeeenee0e20280e8 


by WEIGHT, for the Feed Processing Industry. 


The best WEIGH is the MERCHEN way.e ee eee eeee ee & ® 























ILLINOIS GRAIN DEALERS 
REELECT VIRGIL STEWART 


PEORIA, ILL.—AI] officers of the 
Farmers Grain Dealers Assn. of IIlli- 
nois were reelected at the annual 
convention held at the Hotel Pere 
Marquette, Peoria. Over 500 regis- 
tered for the convention. 

Officers are: Virgil Stewart, Che- 
noa, president; Ernest Riley, Pleas- 
ant Plains, vice president; Frank 
Barkley, Yorkville, and J. D. Harms 
of Pleasant Plains, directors. William 
J. Henebry, Monticello, was elected 
to fill the unexpired term of L. E. 
Mellinger of Cerro Gordo, as a di- 
rector 

Lawrence Farlow, Bloomington, 
continues as secretary-treasurer. 

Warehousing and insurance prob- 
lems of grain storage were discussed 
at the opening session of the two- 
day meeting. Speakers included Mr. 
Farlow; P. E. Heflin, Omaha, and Dr. 
L. J. Norton, University of Illinois, 
who spoke on “The Country Elevator 
and Farm Support Program.” An ad- 
dress of welcome was given by H. H. 
DeVore, Peoria Board of Trade. 

In the annual president’s message, 
Mr. Stewart attributed falling farm 
prices as due in part to a sharp drop 
in U.S. exports. However, he indi- 
cated that a more hopeful outlook 
for exports of rice, fats, oils and soy- 
beans brightens the farm picture. 

Dr. Kenneth McFarland, Topeka, 
special lecturer for General Motors 
Corp., and the American Truckers 
Assn., was the banquet speaker. The 
second day's program included the 
following speakers and subjects: 

R. E. Clark, Washington, D.C., 
manager, closed car section, car serv- 
ice division, Association of American 
Railroads, on “Transportation Out- 
look for 1954”; Marvin C. Smith, 
Chicago, assistant regional director, 
Commodity Credit Corp., on “Current 
Warehousing and Price Support Sub- 
jects”; Lester E. Leigh, Springfield, 
chairman of the Illinois State Agri- 
cultural and Conservation Committee, 
on “1954 Corn and Wheat Acreage 
Allotment” and John Spence, super- 
visor of warehouses, Illinois Com- 
merce Commission on “Amendments 
to Class B Warehouse Regulations.” 
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RANSIT 


GRAIN & SEED MERCHANTS 
™ SINCE 192¢ 


FORT WORTH, TEXAS 


IN THE ACT—Entertainers meet entertainer, as Burt Hanson, center, Joan 
Iden and announcer Howard Viken of radio station WCCO, Minneapolis, 
watch a performance of “Casey at the Bat,” trained chicken of General Mills, 
Inc. At left are N. E. Dewes and C, M. Peterson of General Mills. The occasion 
was the Minnesota Turkey Growers’ convention, held at the Radisson Hotel, 
Minneapolis. The radio stars, whose “Burt and Joan” show is sponsored by 
Larro feeds, dropped by to watch Casey bat out “homers” for a reward of 
feed. The trained hen usually performs in feed stores. 
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Spray we sr cen 


HEDGE YOUR: - 


SOYBEAN MEAL 


Call ARTHUR C. HARRISON at 
STATE 2-1700, Chicago, Illinois 






SOYBEAN OIL ° 







Mitchell, Hutchins & Co. 


Ore Wail St. 
New York 5 
Digby 4-0700 





ARE YOUR ASSURANCE OF QUALITY MATERIALS . .. WHEN YOU WANT THEM . . 





MEMBEERS 
Chicago Board of Trade 
Merchants Exchange of Memphis 
New York Stock Exchange 
and Other Principal Commodity 
and Security Exchanges 


231 S. La Sale St. 
Chicago 4, Ti. 
ST. 2-1700 






" satis COMPANY 


804 10th Steet West Des Moines, lowe 


Des Moines 9-7897 





ee CHEMICAL 
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Whats New in Feeding 








Hormone Feeding (Diethyl- 


Livestock research men have ex- 
perimented for several years with the 
use of hormones for fattening live- 
stock and poultry. The most common- 
used hormone has been diethyl- 


<= 


| 


stilbestrol (commonly known as stil- 
besterol), a synthetic material which 
is capable of producing the same 
physiological effects as the natural 
female hormone, estradiol. Diethyl- 
stilbestrol has been used also in both 
human and veterinary medicine in 
the treatment of various reproduc- 
tive disorders. 

This hormone has been used in 
poultry to increase the growth and 
fattening of cockerels. For this use, 
the hormone is made up into a small 
pellet, which is implanted just be- 
neath the skin. The hormone is ab- 


Putting Feed Research to Work 
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sorbed slowly over a period of time 
and is taken up by the circulatory 
system, to exert its growth effects. 
In experiments with fattening cattle 
and sheep, diethylstilbestrol, admini- 
stered in pellet form implanted under 
the skin of the animal, has been 
found to promote faster and more ef- 
ficient weight gains. However, the 
experimental use of the hormone has 
had certain disadvantages, such as 
lowered carcass quality in lambs and 
steers. Cases of high -tail heads and 
low loins, and restlessness have been 
reported in hormone-treated steers. 
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Powered With 
Vitamin B,. and ANTIBIOTICS 


RETAIL PRICE 


GIVES HANDSOME RETAIL PROFIT AT AVERAGE 
OF $4.95° 


PER 25 LB. BAG! 


Dealers like fast selling Pig-Pab, Blatchford’s new sows milk replacer. It means 
EXTRA sales because more pig raisers are changing to Pig-Pab, a good profit 
item at a retail price of only $4.95* per 25-lb. bag. Your customers profit, too, by 
giving their pigs the extra vitamins and optimum level of antibiotics found in 


Pig-Pab 
*Higher on West 


. +. & tested feed backed — owowgng 150 +e" of trusted leadership. 





ASK YOUR "DISTRIBUT OF OR ABOUT NEW PIG-PAB 


_ Meet The Increasing Demand 


With This 


SENSATIONAL 


SELLER! 










Moisture- proof poly- 
ethylene liner bag is 
useful in dozens of 
ways in the home. 
Each bag contains 
































LARROWE OFFICE—H. R. Ander- 
son, regional store manager of Gen- 


eral Mills’ Larrowe region, has an- 
nounced the creation of a central 
purchasing office for the region. The 
office, to be located in Detroit, will 
provide procurement service for the 
company’s feed stores located in 
Ohio, Pennsylvania, West Virginia, 
Virginia and the northeastern U.S. 
Named to head the new office is P. 
J. Harding, who has been transferred 
from Fitchburg, Mass. For the past 
several years Mr. Harding had been 
in charge of procurement activity 
for General Mills feed stores in the 
New England area. Prior to that 
time he was employed in the job- 
bing and brokerage trade in Boston, 
Mass. 





Further, there is a potential health 
hazard to consumers if a portion of 
the hormone pellet is inadvertently 
left in the carcass after slaughter. 


These Iowa workers became inter- 
ested in the possibilities of admini- 
stering hormone by feeding it as a 
part of the ration, as a result of a 
lamb feeding experiment in which 
lambs fed natural] feedstuffs showed 
increased rate of gain. The increase 
in gain was similar to that which 
had been reported for experimental 
lambs treated with hormone pellets. 
Laboratory assays of the feeds used 
revealed the presence of trace a- 
mounts of hormone-like substances. 
Further analyses showed that feed- 
stuffs such as clover hay, alfalfa hay, 
soybean oi] meal, and possibly yellow 
corn, contained the estrongenic (hor- 
mone-like) substances. It was theor- 
ized that if the hormone activity 
present in ingested feedstuffs could 
stimulate weight gains, then the same 
effect should result from the addition 
of the hormone to the ration. With 
this object in mind, the following 
experiments were conducted. 

In the initial experiment, four lots 
of good to choice 740-to-746-lb. steers 
(8 steers per lot) were fed a basal 
ration plus varying levels of diethyl- 
stilbestrol. The basal ration consisted 
of a 60-40 mixture of rolled shelled 
corn and ground corn cobs, full-fed, 
and 3 Ib. of supplement per steer per 
day. The supplement was composed 
of: soybean oi] meal, 50%; dehy- 
drated alfalfa meal, 15%; wheat 
bran, 15%; dried molasses (70% mo- 
lasses), 5%; urea feed, 5%; bone 
meal, 4.5%; limestone, 2.5%; iodized 
salt, 25%; trace minerals, 6 Ib. per 
ton; and dry vitamin A (4 million 
units per pound). The diethylstilbes- 
trol was added to the supplement for 
three lots at levels to supply 0.06 





For steady year-'round deliveries .. . 


KELL - PHOS SOFT PHOSPHATE 
’ WITH COLLOIDAL CLAY 
Sterage capacity now tripled. Highest 

quality natural phosphate material 


THE KELLOGG COMPANY 
618 D. M. Bidg., Des Moines 0, lowe 
or P. O. Box 665, Ocala, Floride 
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NEW 


RAINBOW 


INEXPENSIVE PREMIUMS 


ysromer ! 






Cut to size and ready for use. Just rip seam and 
launder. Thrifty housewives will want a pair and a 
spare for every bed in the house. You may have them 
in all white cambric with embroidery pattern, or 
with colored borders, or solid pastel colors . . . 25 Ib, 
50 Ib, and 100 Ib. sizes. It’s the bag homemakers 
are looking for now. 


: you'll rine *he bell / 


FULTON’S 


NEW 


Remember the checkerboard or 
plaid tablecloth your grand- 
mother used? Here it is in a 
luncheon cloth bag ready to use 
in a variety of colors for the 
most modern kitchen. Pep up 
your flour and feed sales with 
these 50 Ib. and 100 Ib. Fulton 
Luncheon Cloth bags. 


CLOTH 
BAGS 


A premium package welcomed in every home. These 
Rainbow Toweling bags make excellent hand or tea 
towels, napkins, place mats, aprons, curtains, etc. They 
are made in 10 Ib., 25 Ib., or 50 Ib. sizes, and are one 
of the most popular premium bags in the Fulton line. 


Write, wire or phone your nearest Fulton Branch 
for full information on these new, attractive bags 
designed by Fulton to give your customer highest 
possible re-use value in the home or as gifts. 























How to make 
a lasting impression 


Part of the job of selling is making a lasting impression 
on your customer. Your product in a Union Multiwall 
reaches your customer attractively packaged, in a con- 
tainer that sells your brand as long as the bag is in use. 


UNION MULTIWALL BAGS 


UNION BAG & PAPER CORPORATION 
Woolworth Building, New York 7, N. Y. 


HOT-DIP Galvanized 


“=- BASKETS 


@ 26-gauge cold rolled steel, hot dip 
galvanized, gives heavy rust-resiat- 
ing zine coat, 

@ Side and double bottom welded 
inte one integral piece. Ne rivets. 

@ Longer lasting, stronger. Choice 
of steel drop or rope handles. 

@ Aluminum Baskets alse available. 


ASK Your Jobber or WRITE Us for Literatere 


LANGER MFG. CO. 
Cedar Rapids, lowe 














Here’s the Teamwork to help you 
your Business 





Complete Nutritional Service an Essential Part of 
Drcocd VITAMELK PROGRAM 


The days when you could depend on your own personal fying your feeds with Dawe’s Vitamelk. This comprehensive 
knowledge and judgment to run the technical side of a feed fortifier is your best assurance of up-to-date, practical feed 
business are over. Today, anything less than the teamwork of fortification for each class of livestock and poultry. Getting 
specialists involves guesswork—and that’s not enough. full fortification in one package eliminates waste and simplifies 
Dawe’s specialists will help you establish—and supply the _ buying, storing and manufacturing. And you enjoy the benefits 
teamwork to maintain —a modern, scientific feed building pro- of dealing with a basic producer of feed fortification facters. 
gram for your business. Let Dawe’s prove to you how this streamlined, “tailored to 
Beginning with an expert analysis of your present feeds, your needs”’ service program can help you operate your busi- 
Dawe’s Formula Audit Bureau will show you how your feeds ness on the soundest possible basis. Get the full story on 
can be improved and will develop exclusive, new formulas Dawe’s Vitamelk program without delay. 
to meet your specific needs. It will take over the continuing Distributors for Belgium: Comptoir Anversois d’importation, 
responsibility for evaluating and applying the latest nutri- “COMANIMA" 13, Courte rue des Claires, Antwerp, Belgium. 


tional knowledge to your brand. Through Dawe’s Nutritional 






Information Service, you will be informed promptly of new 
scientific developments affecting your business. 


Other specialists from Dawe’s Quality Control Laboratory, wes La Sor 


Chemical and Biological Laboratories, Nutritional Research 4800 5. Richmond St., Dept. FS 34 


e 
ries, Inc. 


Chicoge 32, Iilinels 
Department and Farm Research Station are available to assist 
you on any research, formula or fortification problem. Yous Please send me more detals abowt Dawe’s Vlameth Program. 


get real teamwork, every step of the way! 











You can take advantage of these essential services by forti- 
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The authors were of the opinion 
the hormone-fed steers were 
what better finished than the 
which did not receive the 
and this is indicated by the fact that 
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appetite of the steers appeared to be 
increased by hormone feeding. Steers 





very strongly in both reports that 







These results confirm those of the | fed the two highest levels of stilbes- | this work is still in the experimental 
first experiment. Rate of gain was | trol consumed approixmately 15% stage, and at the present time they 
increased progessively with each in- | more corn per day than steers in the | cannot recommend hormone-feeding 





control lot. Also, the steers fed hor- 
mone required about 20% less feed 
per 100 lb. gain, and feed costs per 
pound of gain were reduced by about 
one-sixth. The authors pointed out 
further that no undesirable effects, 
such as restlessness and riding, were 


as general practice by cattle feeders. 
Several reasons were given for not 
recommending general application of 
their results by feeders. 

First, the results reported were ob- 
tained with steers, and as yet there 
is no available information as to the 
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U. 8. Patent No. 9607538 
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Clusters* will grind 3 to 4 times longer in 
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Send your specifications to Dept. MC-I4 


PAPER CALMENSON & "COMPANY 



























& 








®& 








© 
- 
o 










stilbestrol feeding for steers. 

Another point is that diethyistil- 
bestrol is legally classified as a drug, 
and as such, its use is governed by 
the Federal Pure Food and Drug Ad- 


mone will be entirely satisfactory for 
human consumption. At the present 
time, the Federal Food and Drug Ad- 
ministration has not approved the 
use of this drug for livestock feeding. 

The Iowa State College Research 
Foundation, Inc. has applied for a 
patent to apply to the feeding of 
diethylstilbestrol. 


COMMENTS 

The use of diethylstilbestrol to in- 
crease the rate of gain and fattening 
in livestock and poultry is not new; 
however, this Iowa research appar- 
ently represents the first time that 
the hormone has been administered 
to livestock by feeding it as part of 
the ration. The excellent results ob- 
tained from feeding the hormone are 
of considerable significance, particul- 
arly since carcass quality apparently 
was not lowered, and may have been 
improved. The levels of stilbestrol fed 
in the second experiment are equiv- 
alent to levels of from 2.75 to 10 
grams of stilbestrol per ton of beef 
supplement. 

It is important to remember that 
before this hormone can be used in 
beef feeds, approval will have to be 
given by the Federal Food and Drug 
Administration. Considerably more 
research is needed to determine the 
safe maximum level of stilbestrol 
which can be fed, and to confirm 
this report that the hormone pro- 
duced no undersirable effects in the 
feedlot and in carcass quality of the 
animals. 


_ 
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BECOMES RETAIL OUTLET 

FORT SCOTT, KANSAS — The 
Made Rite Feed Mills, 11 North 
Clark St., which has been closed since 
Jan. 1, has reopened a feed retail out- 
let. Jim Burr is the new manager of 
the store. No resumption of milling 
operations is planned at this time 
but the retail outlet will be gradu- 
ally expanded, Mr. Burr said. 
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For his many successful and daring 
adventures, Lt. General Nathan B. 
Forrest, famed Confederate cavalry 
leader, is conceded to be one of the 
greatest military men of his time. 
To him is attributed the phrase “Git 
thar fustest with the mostest.” 


While the wording is of dubious au- 
thenticity and grammatically incor- 
rect, it is expressive and embraces 
the qualities of service whic: Nation- 
al strives to achieve. 


“FUSTEST WITH THE MOSTEST” 








ACRO LAND 


NATIONAL ALFALFA DEHYDRATING & MILLING COMPANY 


SALES OFFICES: 


EASTERN DIVISION CENTRAL DIVISION 
2 Third Avenue Merchants Exchange 
LONG BRANCH, N. J. ST. LOUIS 2, MO. 


GENERAL OFFICES—LAMAR, COLORADO 


SOUTHWESTERN DIVISION 
PLAINVIEW, TEXAS 
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Burlington, Iowa 





MANGANESE 
SULPHATE 


High Unit 
For Animal and Poultry Feeding 


Available in carload and less-than-carload quantities 


CHARCOAL 
All Grades —Carload Lots 


GRANULAR 


GLAUBER’S SALT 


10 Mol. — Bulk Carload Lots 


BONEWITZ CHEMICALS, INC. 


Manteca, Calif. 














ai a! a ef Ee en 





b fs SEER oll 
SURPRISE — As an unexpected honor to the retiring president, Jeff D. 


Brown of Springdale Ark., the Midwest Feed Manufacturers Assn. at its 
recent annual convention banquet presented a picture history of his business 














career in the manner of “This is Your Life” radic show. The climax of 















the event was the surprise for Mr. Brown when his children and grand- 
children suddenly appeared from the wings and his granddaughter pre- 
sented him with the past president’s pin of the association. Mr. Brown did 
not know his family was in Kansas City. Mr. and Mrs. Brown are pictured 














FISIA MIE 


FISH SCRAP - FISH SOLUBLES 
VITAMIN A FISH LIVER OIL 
COD LIVER MEAL - WHALE MEAL 
DICALCIUM PHOSPHATE - BONE MEAL 
MEAT SCRAP - MEAT MEAL 
DRIED FEEDING YEAST - UREA 
VEG. PROTEINS - FERTILIZER MATERIALS 
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ALBUMINA SUPPLY CO., INC. 
461 Produce Exchange, New York 4, N.Y. 
TWX NY 1-3788 Phone HAnover 2-4174 





ATLANTIC, GULF, PACIFIC — LET US QUOTE YOU 











~ READING. PA. 


ZELLERS’ LABORATORIES 





above at the left, surrounded by the second and third generations. 








Course for Feed, 
Elevator Men 
Offered at Purdue 


LAFAYETTE, IND.—Purdue Uni- 
versity’s 1954 Country Elevator Busi- 
ness Course, designed to train men 
in the elevator or farm supply busi- 
ness, will be offered this year from 
March 29 to May 28. 

The eight-week course is planned 
for men now in the business and also 
for those interested in working in this 
field. 

Management and supervisory per- 
sonnel of the elevator or feed and 
farm supply business need an ade- 
quate technical knowledge of agri- 
culture in order to serve their farm 
customers in the best possible way, 
and this course, offered by Purdue’s 
Schoo! of Agriculture, will help pro- 
vide that knowledge. 

The course includes nine subjects 
and covers such things as grain grad- 
ing and storage, animal nutrition, 
livestock diseases and sanitation, seed 








That's why fast, dependable SERVICE is our specialty. 
And with us, molasses distribution is no sideline. Our 
tank-cars and tank-trucks tell the story. . 


TERMINALS. All these guarantee OUR speediest possible 
answer to YOUR ‘'SOS.”’ 


Insist on fast service? Probably YOU do. So do WE. 
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MIDWEST DIVISION 
6009 EXCELSIOR BOULEVARD 








Savage, Minnesota 
Chicago, Illinois 


Mississippi Valley Terminals At: 
Muscatine, lowa 
New Orleans, La. 
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testing, fertilizer recommendations, 
bookkeeping, business management 
and laws relating to the elevator 
business. 

Class Work 

There will be 32 hours of class 
work each week, including 10 hours 
of laboratory work in grain grading, 
seed testing and bookkeeping. The 
nine subjects offered are chemistry 
of feeds and nutrition; dairy feeding 
and management; poultry flock feed- 
ing and management; seed testing; 
livestock and poultry diseases and 
sanitation; swine, beef cattle and 
sheep feeding and management; laws 
relating to the elevator business; 
grain grading and farm crops; fun- 
damentals of bookkeeping and busi- 
ness management. 

More than 180 men have taken the 
training course since the program 
was started in 1946. 

No tuition fee is charged for citi- 
zens of Indiana. Non-residents of In- 
diana are required to pay a tuition 
fee of $75 in addition to the regular 
service fee. A fee of $10 is charged 
to cover the cost of materials sup- 
plied in laboratories and an additional 
$3 is charged for medical! and infirm- 
ary service. Rooms for students will 
cost from $5 a week and up and 
board from $12 to $14 a week. The 
course has been approved for vet- 
erans under provisions of the “Korean 
G.I. BilL” 

Persons interested in the course 
should write to V. C. Freeman, as- 
sociate dean, Schoo! of Agriculture, 
Purdue University, West Lafayette, 
Ind., or to A. S. Carter of the agri- 
cultural chemistry department at the 
university. 
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MILK REPLACEMENT 
REPLACES ALL MILK SAFELY 


HIGHLAND’S 
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HIGHLAND PRODUCTS, INC. 
525 NORTH 4th ST., MINNEAPOLIS, MINN. 
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Hudson Pulp & Peper Corp. 
505 Park Avenve, New York 22, N.Y. 
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John J. Goeders 


NAMED—The appointment of John 
J. Goeders as sales supervisor in In- 
diana, Michigan and Ohio has been 
announced by VyLactos Laboratories, 
Inc., Des Moines. Mr. Goeders attend- 
ed Emmetsburg (Iowa) Junior Col- 
lege, and has been engaged in feed 
sales since his discharge from the 
Army Air Corps in 1946. He was as- 
sociated with Albers Milling Co., in 
Iowa prior to joining VyLactos. He 
succeeds Alan Dungan who resigned 
recently, to operate his own feed mill 
at Lawler, Iowa. 





Dairy Customers 





(Continued from page 16) 


Does he weigh the milk yield and 
feed accordingly? No, he admits he 
doesn’t. He feeds according to guess, 
for the most part. The feed dealer 
explains that feeding by guesswork 


is out if the dairyman wants maxi- . 


mum production. Again the dairy- 
man learns the hard way. He learns 
he must be more detailed, more exact 
in a very intricate milk producing 
plan if he wishes to make maximum 
profit 

This man needs more feeder edu- 
cation. He needs to have the facts of 


profitable production brought before 
him time and again through adver- 
tising, pictorial and other means, 


until he follows the best dairy feed- 
ing plans continually. 

The hog raiser is the same, for the 
most part. As he gazes upon his vast 
supply of corn, he thinks, ‘““Why can’t 
all that good corn fatten my pigs in 
a hurry, cause them to gain weight? 
Maybe I can thin that supplement 
ratio and fool the experts. Well, the 
experts can’t be fooled. They have 
experimented with the ratio just as 
the individual farmer has _ experi- 
mented. They’ve been through all 
that and have carefully recorded the 
feeding ratio which proved best for 
them. 

The wise hog raiser will follow 
them if he wishes maximum profit. 
Here, again, more feeder education 
is needed. The lean and fat pig dem- 
onstrations which some feed dealers 
are conducting throughout the coun- 
try are helping, it is true, but more 
are needed. When the farmer can 
see that the pig fed on grains alone 


FIDY 


Distributors for lowa, Nebraska, 
Kansas and Missouri 


Carroll Swanson Sales Co. 
628 D. M. Bidy Des Moines, ta. Tel. 4-5177 














GABRIELSON FEEDS 
Fred Gabrielson, Owner 
BROKERS 
All Feed Ingredients 


522 Grain Exch. Bldg., Milwaukee 2, Wis. 
Phone BRoadway 2-4580; TWX MI-177 























gains much less than the pig fed on 
grains and the proper amount of hog 
supplement, then he is convinced. In 
the dealer’s experimental bins in the 
store, the farmer can see the experi- 
ment he wishes to make. He can 
only conclude that makeshift, guess- 
work feeding formulas are generally 
a losing proposition. 

The dairy farmer and the hog 
farmer are gradually seeing the light. 
Give them more and constant feeder 
education and they'll be won over, 
just as the poultry raiser has been 
convinced. Accurate record keeping 
and the advertising of more specific 
testimonials by the dealer will help 


do the job. 
—————— 


MODERNIZING PAYS OFF 

FARGO, N.D.—With modern equip- 
ment and facilitics one man can pro- 
duce more than 400,000 Ib. broiler 
chicken in a year, says the North 
Dakota Agricultural College exten- 
sion service poultry agent. 
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COOL PERFORMERS—Unruffled by the presence of a television camera 
are these broilers being “shut” for the Industry on Parade program along 
with Charles L. Davidson, Sr., president of the Stone Mountain Grit Oo., 
Lithonia, Ga. Mr. Davidson explained the need of chickens for an insoluble 
grinding agent on the telecast, which was carried on 147 stations from coast to 
coast. 
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in your feeds! 


FIDY Irradiat 
Magnified 25 Times 








Millions of FIDY Particles 
Make Dispersion Easy! 








The above photograph shows the minute particle 
size of FIDY Irradiated Dry Yeast—a rich source 
of Vitamin D, for four-footed animals—as com- 
pared with ordinary fine table salt. 


This small particle size, coupled with FIDY’'s 
free-flowing qualities, makes possible easy, uni- 
form dispersion of Vitamin D, throughout feeds, 
minerals, and concentrates. 















You will appreciate these other FIDY advan- 
tages: rat-assayed, guaranteed potency; ease of 
use; low cost—all of which contribute to the wide 
acceptance of Fleischmann’s Irradiated Dry 
Yeast by the feed trade. 


For a sample of FIDY and a copy of the proce- 
dure used by a feed manufacturer to show good 
distribution of FIDY in feed, address Desk Fs - 3, 
STANDARD BRANDS INCORPORATED, 
Agricultural Department, 595 Madison Avenue, 
New York 22, N. Y. 
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y SPECIALIZED DIETS . . 
only by VITALITY 


FILL THE NEEDS OF EVERY CLASS 
OF DOG OWNER 


SELL THE BIG USERS— 
Hunters, Field Trial Men, Breed- 
ers and Kennel Owners. 
TOP QUALITY GUARANTEED 
NATIONALLY ADVERTISED 


GET THE COMPLETE 
VITALITY 
DEALER PLAN 






VITALITY MILLS, INC. 
2020 BOARD OF TRADE BLDG., CHICAGO 4, ILL. 


FLORIDA 
COLLOIDAL 
CLAY 


for feed and mineral 
manufacturers 








Write for samples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


624 Badgerow Building 
Sioux City, Iowa 

















ARCADY 
FARMS 


ower nue COMPANY 
12 & 
223 West Jathien, a 6, WN. 














BRAN + SHORTS 
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Drever Commission Co. 


Board of Trade Merchants Exchange 
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home BA 5462 Phone MA 2958 

Free. We 











ROANOKE, VA. — The application 
of nutrition information on the farm 
was emphasized at the recent Vir- 
ginia Nutrition School in Roanoke. 

A good deal of the program was 
built around the problem of getting 
the feeder to make use of newer 
findings in research and recommend- 
ed feeding programs. This phase of 
the school was directed toward the 
men in the feed industry who make 
direct contacts with the farmer, espe- 
cially field service men, salesmen and 
distributors. 

The two-day school, held Feb. 17-18 
at the Roanoke Hotel, was sponsored 
by Virginia Polytechnic Institute, 
Virginia State Feed Assn., Virginia 
State Department of Agriculture and 
the American Feed Manufacturers 
Assn. 

Feeding Hens 


Dr. W. W. Cravens, McMillen Feed 
Mills, Decatur, Ind., reported on de- 
velopments in feeding breeding hens, 
including research on amino acid lev- 
els, vitamin K, Bu and energy con- 
tent. He noted that the older nutri- 
tional requirements should be kept in 
mind and not minimized by recent de- 
velopments. 

Evidence to date indicates that the 
total protein requirement of laying 
and breeding hens, assuming use of 
high quality proteins, is about 15% 
of the total ration. The lysine and 
tryptophan requirements for the lay- 
ing hen are about 52 and .15% of 
the ration, respectively. The methio- 
nine requirement appears to be .28% 
of the ration in the presence of .25% 
cystine. 

The only recent work dealing with 
minerals for breeding hens involves 
sodium chloride and phosphorus. The 
requirement for sodium chloride for 
breeding hens fed purified diets was 
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Nutrition Research Advances 
Outlined at Virginia Meeting 


found to be .19% of the diet. Data 
on phosphorus for laying and breed- 
ing hens indicate that 6% is more 
than adequate for high egg produc- 
tion and hatchability. 

Dr. Cravens said recent work has 
again shown the importance of vita- 
min K in breeding rations. It is well 
known that inclusion of 2% or more 
of alfalfa in the diet will provide ade- 
quate vitamin K. Work with B.,, has 
shown breeding hens need consider- 
ably more of the vitamin than layers. 
For birds under practical conditions, 
a level of 4 mg. per ton of feed is 
adequate for hatchability. 

Dr. Cravens also discussed research 
on the energy content of laying and 
breeding rations and the all-mash 
system of feeding. In some of the ex- 
periments the all-mash system has 
been tied to high efficiency rations. 
The main advantage of a high effi- 
ciency ration is that it permits pro- 
duction of eggs with less feed. Furth- 
er, with the all-mash system it is 
possible to get sufficient energy into 
birds during cold weather to main- 
tain egg production and body weight 
which is impossible with all-mash 
rations of conventional type. 


Chick Nutrition 


Dr. G. F. Combs of the University 
of Maryland reported on the latest de- 
velopments in chick and poult nutri- 
tion. Discussing unidentified growth 
factors, he said Maryland studies 
showed the response to the “whey 
factor” and “fish” or “liver factor” 
supplements was greater in the pres- 
ence of an arsenical (arsanilic acid) 
than it was when no arsenical was 
fed. A third unidentified factor is sup- 
plied by dehydrated alfalfa meal and, 
presumably, other ingredients. 

Dr. Combs mentioned that all 
starting and broiler rations for chicks 
and poults should contain an anti- 
biotic. He said Maryland broiler tests 
showed that both arsanilic acid and 
3-nitro-4-hydroxyphenyl-arsonic acid 
improved growth rate, even in the 
presence of an antibiotic in the feed. 

Amino acid requirements in rela- 
tion to protein level and the im- 
portance of amino acid balance were 
discussed by Dr. Combs. He said that 
amino acid requirements could more 
accurately be considered as percent- 
ages of total protein rather than of 
the total ration. Among other things, 
he said that there are observations 
suggesting that the response obtained 
from “free” DL-methionine may de- 
pend on certain factors other than 
level of protein-bound methionine in 
the feed. 

Dr. Combs pointed out that the 
addition of vitamin K or higher levels 
of alfalfa meal appears to have been 
effective in controlling field out- 
breaks of hemorrhagic disease in some 
cases. He said more work is required, 
but he suggested that adequate K 
levels be maintained by use of 2% 
to 5% alfalfa meal in broiler feeds. 

The speaker also mentioned recent 
work with chicks showing the vita- 
min E requirement of chicks may be 
influenced by the ration fed the 
breeding stock, the level of A and D 
oil fed, the presence of an antioxidant 
and physiological stress, thus influ- 
encing field outbreaks of encephalo- 
malacia. 

Dr. Combs said reports are rapidly 
accumulating indicating that animal 
fats containing antioxidants may be 
used satisfactorily in poultry feeds. 
In some tests increased growth and 
improvement in feed efficiency have 
been reported. Fat levels up to 10% 
have been used in starting feeds with- 
out adverse effects. Levels of 2 to 4% 
added animal fat appear satisfactory 
for starting chick and poult rations. 

Dr. E. I, Wisman and Dr. C. E. 
Holmes reviewed poultry research 
work at VPI. They pointed out that, 
in their antibiotic research, studies on 








' the administration of antibiotics via 
aerosols have been initiated. 


Feather meal trials did not give 


. very favorable results, they said. The 








protein of feathers consists largely 
of keratin, which is quite resistant to 
digestion, but first trials with chicks 
indicated that about 3% feather meal 
may replace an equivalent amount of 
protein in a growth diet. It was of 
little value for swine but may be 
used as a source of nitrogen for young 
steers. 

It was also reported that Virginia 
experiments show no increase in 
growth by use of surfactants. Feed 
efficiency improvement with the addi- 
tion of DL-methionine was noted in 
other research. 


Dairy Feeding 

Dr. Paul E. Newman of the Bea- 
con Milling Co., Cayuga, N.Y., pointed 
out that there are five fundamentals 
of dairying that the feed man needs 
to know and understand well enough 
to present them to feeders: (1) High 
production per cow lowers costs of 
producing milk. (2) High quality 
roughage lowers grain needs and pro- 
duction costs. (3) Dairy profits de- 
pend on feeding good cows adequate 
grain to supplement the roughages. 
(4) Cows and good dairymen are get- 
ting better; the change has been 
gradual, but it is important to rec- 
ognize that this upward trend is con- 
stant and shows no signs of revers- 
ing itself. (5) Higher production 
means dairy feed men’s opportunity 
and responsibility are greater; a feed 
man looking to the future must con- 
centrate his thinking on the needs of 
high producing herds. 

Dr. Newman said that for high 
producing cows, better roughages are 
essential, concentrates and their feed- 
ing must be carefully adapted to sup- 
plement and the roughage, the ade- 
quate fitting during the dry period 
to build up reserves is essential. 

The dairyman’s first need from the 
feed man is feed which will ade- 
quately supplement his roughages. 
Regarding trace minerals, Dr. New- 
man said it is important that exces- 
sive amounts be avoided. The feeds, 
in addition to supplying needed nu- 
trients, must be palatable, uniform 
and safe. 

The second need of the dairyman is 
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intelligent advice and service from 
feed men. Thirdly, the average dairy- 
man needs, but may not at first want, 
a sound feeding program for calves, 
heifers, and dry cows as well as the 
milking herd. Fourthly, the feed man 
should be concerned with getting the 
dairyman to improve his herd and 
field management practices. 

Dr. Wesley Hardison of VPI re- 
ported results of using various indi- 
cators in the study of intake and di- 
gestibility of pasture. The analyses of 
pasture grasses varied depending on 
the number of days the lot was 
grazed and how often the lot was 
rotated. 

Pig Starters 

Dr. Fred Dobbins of the Quaker 
Oats Co. discussed pig starters, point- 
ing out that they must be both nu- 
tritious and palatable. A combination 
of the highest quality most palatable 
ingredients should be used. For baby 
pigs it is advisable to at least dou- 
ble the vitamin and antibiotic allow- 
ances of growing-fattening hogs, he 
said. 

The following nutrient allowances 
are recommended for a good pig 
starter, Dr. Dobbins said: Protein, 17 
to 20%; fat, 3 to 4%; fiber (maxi- 
mum), 3.5%; calcium, 9 to 1.2%; 
phosphorus, 6 to 8%; salt, 5%; an- 
tibiotics, 10 to 20 mg./lb.; trace min- 
erals .1 to .2%; vitamin A, 3,000 to 
4,000 IU/Ib.; vitamin D, 400 IU/Ib.; 
riboflavin, 3 to 4 mg./lb.; niacin, 20 
to 30 mg./lb.; pantothenic acid, 7 to 





10 mg./Ib.; choline, 450 mg./Ib.; vita- 
min By, 10 meg./Ib. 

Citing the importance of palata- 
bility in pig starters, Dr. Dobbins 
pointed out that baby pigs like su- 
gar. He said a level of 10 to 20% su- 
gar in the ration is adequate, and a 
combination of sugar and molasses 
totaling the above level is satisfac- 
tory. 

The speaker said baby pigs prefer 
pellets at least 2 to 1 over meal. They 
do not like finely ground feed. Past 
experiments, he said, indicate a pref- 
erence for pellets over crumbles. 

Dr. C. M. Kincaid of VPI reported 
on work with high fiber feeds for 
beef cattle. In the peanut section he 
had found that a portion of the ra- 
tion could profitably be composed of 
peanut hulls. 

Dr. R. W. Engel and Dr. C. C. Graf 
of VPI gave preliminary results of 
work on nutrition in relation to ster- 
ility in cattle. The work is dealing 
with blood studies of certain herds 
that have conception difficulties 
through artificial breeding. Studies 
are being made of blood levels of caro- 
tene, vitamin A and E, calcium, 
phosphorus and protein-bound iodine. 
This was a progress report, and wide 
differences have been found in these 
analyses. 

Dr. W. B. Bell and Dr. Engel, re- 
porting on research on bovine hyper- 
keratosis, or X-disease, pointed out 
that the disease had been produced 
by feeding substances containing 





highly chlorinated naphthalenes. This 
chemical has been found in wood pre- 
servatives, asphalt roofing paper and 
certain high pressure lubricants. It 
was recommended to the feed men 
that they assure themselves that the 
lubricant used on pellet mills does 
not contain this chemical. 

A chemical method has been de- 
veloped for detecting the presence of 
highly chlorinated naphthalenes in 
petroleum products. The test should 
be useful in establishing the source 
of isolated outbreaks of X-disease in 
cattle that may be caused by pe- 
troleum products. The possibility is 
under study of determining whether 
or not the laboratory rat can serve 
as a test animal for the detection of 
chlorinated naphthalenes in feeds or 
other products with which ‘animals 
might come in contact. 

Problems in feed control work 
were discussed by N. L. Franklin of 
the division of dairy and foods of the 
Virginia Department of Agriculture. 
He said additional laboratory facili- 
ties are needed to take care of vita- 
min determinations and to check 
feeds containing drug ingredients. 
Funds are being recommended for 
establishment of special laboratory 
facilities. 

Some of the questions under con- 
sideration in the feed control work, 
he said, are: (1) Should annual regis- 
trations be required, or should per- 
manent registrations be considered? 
(2) Proper listing of new ingredients 
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in formula feeds—animal fat; “sta- 
bilized” minerals and “stabilized” vi- 
tamins; proper listing of added vita- 
mins. (3) Proper listing of drug in- 
gredients mixed with special purpose 
feeds. 

Dean L. B. Dietrick of VPI talked 
on the relationship of the feed indus- 
try and the college. He discussed the 
facilities at the college and the effort 
of having research, resident teaching 
and extension service to help in ad- 
vancing the various interests in the 
state. 

R. W. Dickson, a past president of 
the Virginia feed group and field serv- 
ice director for Lindsey-Robinson Co., 
Roanoke, discussed the responsibility 
of the feed man in using nutrition in- 
formation. He reviewed some of the 
advances in feed use and emphasized 
the necessity of building a feed in 
keeping with research findings. 

Dr. H. N. Young, director of the 
Virginia Experiment Station; James 
Boehling, F. H. Boehling & Co., Rich- 
mond, chairman of the school com- 
mittee from the feed association; and 
Prof. Paul M. Reaves of VPI, chair- 
man of the nutrition school commit- 
tee, presided at the various sessions. 

William G. Ritchie, J. S. Ritchie & 
Sons, Petersburg, was toastmaster at 
the banquet. W. E. Glennon, presi- 
dent of the AFMA, was the banquet 
speaker, discussing prospects for the 
future and ways of improving feed 
production. 
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J. E. Fitzsimmons D. W. Rauch 


UNION BAG CHANGES—Union Bag & Paper Corp. has announced two 
changes in the company’s multiwall bag sales division: J. E. Fitzsimmons, 
sales representative, has been transferred from the company’s Chicago office 
to Detroit. His new sales territory includes Michigan and Indiana. D. W. 
Rauch, formerly of the company’s Chicago office, will be the sales representa- 
tive in Wisconsin and Illinois. 
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to pay his bill up to date. When told 
what the amount was, he said, “I'll 
bet my wife’s been in here buying.” 

In both instances these farmers 
were given the affirmative nod. No 
second guesses were required. The 
wives had indeed been in buying a 
variety of items, including feed, dairy 
utensils and many other things. 

And the remarkable part in both 
cases is that the farmers paid the 
bills without kicking. 

This proves, Mr. Dealer, that the 
farm wife is gradually taking on 
more and more of the farm buying, 
just as her city sister is now buying 
about 85% of the family’s needs. 

Now why is this so? Why do wom- 
en do most of the buying? 


Love to Shop 

The fact is that most wornen just 
love to shop. Even if they are not 
buying glamorous dresses, they still 
like to go from store to store and 
buy things the family needs. Yes, 
and they like to buy the things the 
cows and chickens need, too. 

The reason women love to buy is 
that they love this responsibility. It 
gives them a sense of helping their 
husbands and children. The mother, 
especially the farm mother, doesn’t 
get much praise nor credit. She must 
run the house, provide three meals 
a day with big desserts for the men 
and kids. She must help with the 
barn chores and handle the chicken 
flock. 

And now that she has learned to 
run an automobile, truck and tractor, 
Friend Husband usually says to her, 
“I’m awfully busy today with the 
haying. Could you run into town to 
get some feed? And I need a couple 
new strainers for the milkhouse. And 
a big can of axel grease.” 

I have talked with numerous feed 
dealers who tell me that the number 
of women who buy feed and other 
supplies is increasing. And here is 
another thing the dealers tell me. 
They say that farm women, as a rule, 
are much more inclined to listen 
when quality feeds are explained to 
them than are most farmers. 

Start talking balanced feeds to 
some farmers, dealers say, and they 
get that impatient cold gleam in their 
eyes, and they often wind up by 
saying, “Maybe there’s truth in what 
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you say, but I’ve been doing all right 
with my feed ration, and I guess I'll 
stick to it.” 

But the farmer’s wife may 
receptive to good feeding talk 
husband is cold to it. That is why 
some feed dealers are working hard 
to sell women the quality feed story. 
They say most farm women will 
listen faithfully, that they will take 
feed folders home and go over them 
word for word, and then when she 
and hubby are having afternoon cof- 
fee, may say, “John, why don’t we 
buy some of that new nursing chow? 
I hear it’s wonderful, and I’ve got a 
folder that tells all about it.” 

So Mr. Farm Husband is on the 
defensive. Often, he'll say, “Well, if 
you’re convinced let’s give it a try. 
But if it doesn’t pan out, we'll drop 
it right away.” 

Having won her way, it’s up to the 
woman to see that the nursing chow, 
or the other product, whatever she 
buys, works out well. So she buys 
it, gets instructions and follows di- 
rections just as carefully as she does 





the directions the doctor gives her 
when she takes home a new born 
child. 

Although the farmer won't admit 
it, he most always has a genuine 
admiration for the thoroughness of 
his wife as a family and farm shop- 
per. She will not hesitate to ask mer- 
chants all sorts of questions—just to 
get the information she needs to make 
a buying decision which is best for 
her and her family. She is a family 
jack of all trades—and she loves it 
as a rule for she likes to serve. 


Many farm women handle al] the 
poultry feed buying, and many others 
take an active interest in how the 
dairy herds and hogs are fed. Thus 
the feed dealer who has not taken 
advantage of trying to sell farm 
women on the advantage of quality 
feeding can well be missing numerous 
profitable sales. Get the farm woman 
on your side and she'll keep after her 
husband week after week, month 
after month, to get him to give quali- 
ty feed a fair trial. But if she must 
rely on her feed information to come 





FEEDSTUFFS, March 6, 1954-73 


secondhand from her husband, who 
in many instances may color it with 
his own views, then the farm woman 
may not be in a position to judge ac- 
curately. 

Some feed manufacturers have al- 
ready recognized the importance of 
the farm woman as a buyer and 
have built kitchen feed information 
programs around her, involving 
games and party prizes. It will be 
interesting to see how such programs 
work out in the long run. They have 
everything in their favor. 

About the only things which the 
farmer does not trust his wife to 
buy are an automobile, tractor or 
other machinery or purebred cattle 
But on everything else she has a 
powerful buying influence. When it 
comes to farm freezers, hot waier 
heaters and other items she is com- 
plete boss. Because she buys with 
care, too, the farm woman has an 
excellent record over the years. 

Be sure to give her consideration 
in all your advertising, educational 
and merchandising plans. 





Simplifies Fortification ... 











and savings! 


Handy batch-size bags sim- 
plify final mixing — assure 
accuracy. Just add a bag 
of your special premix to 
each batch of feed, that’s 
all. Easy to handle, easy to 
use. More savings! More 
convenience! 


One order replaces scat- 
tered buying. bne product 
replaces many individual 
ingredients... eliminates |||, 
shortages and unbalanced L, 
inventories. Automati- 
cally stops chief causes of 
waste and shrinkage. 








You center responsibility for stability and 
. assure yourself 
and your customers of uniform, generous forti- 
fication... hold old custom- 
ers, make new ones. You 
have more time to concen- 
trate on the main job— 
sales. Any way you figure, 
Dawe’s Prescription Serv- 
ice means an improvement 
in your business operations. 


potency of your fortifier . . 


Buying your vitamins, trace 
minerals and antibiotics 
premixed by Dawe’s Pre- 
scription Service eliminates 
the errors and losses caused 
by unskilled labor handling 
costly materials in minute 
amounts. Yet, you pay for 
ingredients only. Think of the convenience 





iS | 


Cuts Production Costs... 


Reduces Overhead... 


Real savings on feed fortification operations are available to 
your company through Dawe’s Prescription Service. This 
valuable service enables you to buy your vitamins, trace 
minerals and antibiotics custom-blended to your own prescrip- 
tion and custom-packed to meet your own requirements. And it 


can easily cost you much less than what you are now doing! 


Dawe’s, the pioneer of multiple vitamin fortification, is your 





obligation. 


Dept. FS-14 


NAME 


a Lab 


4800 S. Richmond Street 


best source of custom blends. As the world’s oldest and largest 
specialists in vitamin products for feeds, and as basic producers 
of both vitamins and antibiotics, Dawe’s offers you the widest 
selection of ingredients and the most complete service, includ- 


ing helpful cooperation with your own nutrition department. 


Any combination of vitamins, trace minerals and antibiotic 
are available through Dawe’s Prescription Service. Your com- 
. pany can save money and increase efficiency through this 


time-tested service. Send the coupon now. There is no 


. 
ries, Inc. 


Chicago 32, Illinois 





How can we make real savings using Dawe's Prescription Service? 
Please send detailed information. 





FRM 





ADORESS. 





cry 


——ZONE STATE 








World's Oldest and Largest Specialists. in Vitamin Products for Feeds 
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— 15¢ per word; 
Situations 





Classified advertisements accepted anti! 
the following haturing. 


minimum charge 
wanted, 10¢ a word; 


Classified Ads 


$1.50 minimam. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office, If advertisement is keyed, 
eare of this office, 20¢ per insertion ad- 
ditional charged for torwarding replics. 


axe 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mam rate of $8 per columa inch. 





BUSINESS OPPORTUNITIES ¢ 
Ammer Vv 


WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Bx- 
change, Piymouth, Ind. 





FEED STORE IN WEST CENTRAL 
Iowa's best livestock area needs hustling 
feed man experienced in retail store and 
country sales. Opportunity to take over 
business to qualified man. Owner wishes 
to retire. Give age, experience, quali- 
fications, financial status. Write address 











a sacnisteccingaas 4 FOR SALE 


AR LOADERS. 
J. @. eh a oy aa deel AA, Jefferson 
City, Mo. 


FOR SALE—GBRAIN ELEVATOR, FEED 





and coal. Modern equipment. Central 
Michigan. Wasy terms, Address 1610, 
Feedstuffa, Minneapolis 2, Minn. 


women © YOU ARE IN THE MARKET FOR 
new used mill machi 


electric mo- 
tors 4 —- other equipment, write J. B. 
Hagan Mill Machinery, Jefferson City, Mo. 








FRED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class th out, 6 HP. mo- 
tor drive. —- 8774, Feedstuffs, Min- 
neapolis 2, M 


WHITE Us, WE HAVE WHAT YOU NEED 
im supplies for feed and flour mills. If 
it's new or used, buy it from Hughes, 
Wayland, Mich. 


16 HLP. 38W JAY BEE GRINDER; MILL, 
steel base, breaker plate, almost new mo- 
tor, Indiana branch. Best offer takes. 
Vailey Milling Co., Box 141, Lambert- 
ville, N. J. 











FOR SALE—USED MILL—JAY ”. * 
at 60 H.P. size; 16” Bryant Mill, 60 H 
size; 16” Bryant Mill with 60 H.P. ier, 
Big Chief Mill, 60 H.P, size. Phone or 
write us. Pra Pulverizer Co., Chicago 
60, Tl. 





VOR SALE -— VERTICAL FEED MIXER, 
2,000 Ib.; ¥ ey a ae Pellet Mill; 
all-steel eleva Su’ seems 
wooden Bon ng are .P. Hammer- 
mille; oe | Richardson automatic scales; 
Union al Bag Closing Machines; re- 
built motors; five N. & M. Meal Driers; 
four 9x36, five 9x30 N. & M. Rollermilis; 
two 9x30 Great Western, 2 r high, shell 
type, roller mills, J. B. — Mill Ma- 
chinery, Box 674, Jefferson City, Mo 





FOR SALK — HORIZONTAL POWDER 
mixers, filter presses including Sweet- 
lands, screens and grinders and 
pulverizers, vacuum shelf dryers, ¢x- 
pellers, Loulevilie r steam tube dry- 
ers, bucket elevators, direct heat dryers, 
screw conveyors, Only a tial list. Bend 
ue your inquiries, Consolidated Products 
Co., Ine., ngs aed Highway & Bloomfield 
St., Hoboken, N. J. 





NO. 3 3 Ux JAY BEE 


* MACHINERY FOR SALE 








| eae v 


FOR SALE—BROWER MIXER, TON SIZE 
capacity, less motor, six months old; used 
reason- 


very little; excellent condition; 
able. Fosters Feed Store, Weston, W. Va 


HAMMERMILL WITH 200 H.P. MOTOR 

and starting compensator complete with 
four (4) packers; 160 
screw conveyors. All 


blower attachment; 
H.P. motor; misc 
in good condition. Western Feed, Inc., 
P.O Box 270, Mesa, Ariz 





MODEL 25 DIAMOND ROLLER BEARING 


Hog with Base (like new), $900, f.0.b. LA 
Attrition mill, Bauer Bros., No. 166-30, 
complete with two 25 H.P. electric mo- 
tors, $300, f.0.b. LA California Extrac 


tion Co., 4020 Bandini Bivd., Los An- 
geles, Cal 


FOR SALE—EQt IPMENT OF CARROL L- 


ton Springs Distillery, Baltimore — One 
Fuller Company Airveyor Car Unloader, 
capacity 1,200 bu. per hour—all steel ele- 
vators and conveyors. W. B. Osgood, 4100 


Roland Ave., Baltimore 11, Md Phone 
__ Chesapeake 33-6606. 
HAMMERMILL, MO- 
tor, etc., like new; Jacobson Ajacsa No. 
16F7, etc.; cob crusher, crusher feeder, 
seed treater, shellers, No. 20 Anglo Amer- 
ican Molasses Mixer, motors, starters, all 
in first class guaranteed condition. Ad- 
dress 1668, Feedstuffs, Minneapolis 2, 
Minn, 





1949 Sprout-Waldron Pellet Ma- 
chine complete with Puritan 
Cooler, Shaker and Crumblizer. 


One Molasses Pump and Puritan 
1-Ton Mixer. 
One 15-h.p. High-pressure Boiler. 


TOM VINT 
624 BADGEROW BLDG. 
SIOUX CITY - - IOWA 





ONE PORTABLE HAMMER MILL, 
mounted on a 1962 cab over engine, 
equipped with 826-20 tires all around. 
No. 3 JK Hammer Mill powered by a 
90 H.P, Waukesha engine, One ton Mari- 
on molasses mixer with a one ton heated 
molasses tank, two-ton platform built to 
carry feed over the truck cab, Blevator 
for taking feed away from mixer. Auger 
to run to bagger or farmer's bin, corn 
ane All for $7,600. Culver City Grain 
oal Co,, Culver, Ind. 





% ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


*MEAL TOASTERS 
* CRACKING ROLLS 
* FLAKING ROLLS 


wEXPELLERS 


PITTOCK & ASSOCIATES 
GLEN RIDDLE, PA. 





Roll Stands, Elevator Legs, Screw Con- 
veyors, Electric Motors, Generators, 


8” to 2” Leather Belting, Mill Equip- 
ment of All Kinds. 


Liquidating Stock 


Alll Bargains Offered 
BROWN-STRAUSS corp. 


1546 Guinotte Kansas City, Mo. 
Kast Bottoms Section 


Gene Brown HArrison 1000 








HELP WANTED 








pemeen v 
MAN FOR RESALE AND POULTRY 


service work in western New York by 
established feed manufacturing company. 
Address 1601, Feedstuffs, Minneapolis 2, 
Minn, 





ASSISTANT WANTED WHO UNDER- 


atands formulas, can sell, assume re- 
sponsibility, likes to work with feeders. 
$400 minimum starting salary. Martin 
Hatchery Mill, Maquoketa, Iowa. 


WANTED—SALES MANAGER TO TAKE 


charge of 15 men calling on poultry and 
stock men for major mill in southern 
California. Must have nutrition and dis- 
ease training. Address 1434, Feedstuffs, 
Minneapolis 2, Minn. 


SALESMEN FOR WELL PRO M oO T ED 


poultry product, Open new territories and 
service established feed dealers. Commisa- 
sion and guaranteed draw. Good areas 
open in most states, Experience in poul- 
try industry preferred, Myzon, Inc., 1247 
W. Belmont Ave., Chicago 13, Lil. 





YOUNG MAN, WITH SOME FEED IN- 


gredient background with acquaintance 
in southern and southwestern states, to 
be located in New Orleans for an im- 
portant importer, in charge their New 


Write, 
Feedstuffa, 


giving full de- 
Minne- 


Orleans office 
taila,. Address 1599, 
apolis 2, Minn. 











NATIONALLY KNOWN FEED MANUFAC- 


turer has sales positions open in estab- 


lished territories in Michigan, Indiana, 
Ohio, Pennsylvania and West Virginia. 
Feed experience essential. Salary, bonus, 
expenses and company car furnished 


Address 1613, Feedstuffs, 2272 Board of 
Trade Bidg., Chicago 4, Il. 


WANTED—SALES AND SERVICE REPRE- 


sentative in Indiana to represent an és- 
tablished manufacturer of vitamin and 
mineral concentrates, poultry health and 
sanitation products, Must have car. Sal- 
ary, commission and expenses. Reply to 
address 1680, Feedstuffa, Minneapolis 32, 
Minn. 


TERRITORY SALESMAN IN NORTHEAST- 


ern Ohio, Must live in territory. Under- 
stand feeds and feeding. Have acquaint- 
ance with elevators and feed dealer trade. 
For the right man we have a good posi- 
tion with adequate remuneration. All re- 
plies will be held in the strictest con- 
fidence, Holland Pioneer Mills, Inc., Ohio 


City, Ohio. 





in Chicago area. Sales experience 


cago 4, Ill. 


’ 7 tor, 
BULK PRODUCTS SALESMAN—MUST BE - . : 
26 to 32 years of age, married and living good hammer mill, corn 


carload or tank-car quantities preferred. 


know of this advertisement. Address 1620, 
Feedstuffs, 141 W. Jacksoa Bivd., Chi- 


Feedstuffs, Minneapolis 2, Minn. 





HELP WANTED 1692, Fe , Minn. 
——— v FOR SALE — COUNTRY GRAIN ELEVA- 


equipped with 

cracker and 
grader, feed mixer, etc., located in good 
soybean and corn country in small north 
central Iowa town. Prosperous farm com- 


cribbed construction 





Will call on confectioners, foods proces- 

sors and the paper industry. Straight ey, ————. wg Rae oy 
salary, expenses and car mileage allow- reas 1613, Foodstuffs, Minneapolis 3, Mina. 
ance Write giving experience, present 

income, education, etc. Replies will be FOR SALE—SEED MILL WITH RETAIL 
held strictly confidential. Our employees sales, building and equipment. Main 


building of reinforced concrete two stories 
and basement plus large warehouse, 
equipped with Hyster and pallets. Lo- 
cated in center of Scott Valley, Northern 





=) 


growing feed manufacturer presents 


ing individual 


the sales tools to make this business 
success The exclusive territory is 


perience, or extension work desirab 
Age limit 30-46, 


aid you in securing t 


quality product, and who can be of gen 


Jackson Bivd., Chicago, Il. 


‘EED “SAL ESMAN — ESTABLISHED AND 


exceptional opportunity to an outstand- 
who would like to run 
his own sales business without a capital | —————_______ 
risk and who will be provided with all 


agricultural teaching, previous sales ex- 


If you are employed by 
us you will be trained in our business 
methods and sales policies, which will 
best results. We 


offer a challenge to a self-starter who Jobbers: Territories open for premium 
wants to be compensated according to quality GRADE A CALF MILK RE. 
his own ability, who wants to sell a PLACER. © assist - 


ine service to his community. Personnel 
Department, Hales & Hunter Co., 141 W. 


California. All modern equipment in ex- 
an cellent condition. Price $25,000. Down 
payment $10,000. Contact John E. Min- 
ney, Etna, Cal. 





FOR SALE—POULTRY AND DAIRY FEED 
a mill in heart of poultry and dairy country 
in in the famous Willamette Valley, Oregon. 


northeast Texas and the individual must Equipment and building in excellent 
be familiar with this area. Applicant shape. Building two-story, approximately 
must have agricultural training, prefer- 14 000 sq. ft. Plant capacity 300 tons 
ably in poultry or animal husbandry. per month ‘Now showing gross profit 
Background of county agent, vocational $66,000 annually. $40,000 plus inventory 


of approximately $20,000. An excellent 
opportunity. Contact F. M. Bennett, 259 
East 10th St., Bugene, Oregon. 


le. 








u- ance furnished. " See our ad page 7. 


TRI ASSOCIATES, INC. 


8500 Pillsbury Ave. So. 





Make $25 to $50 per Week Extra 
selling our famous price boards. 
Write for circular and sideline 
proposition. 

FRUCHEY SERVICE COMPANY 


Minneapolis 20, Minn. 








FOR SALE — Elevator and Feed Mill, 
consisting of main building, two ware- 
houses, truck garage, feed grinder, two 
mixers, cob crusher, corn sheller, fanning 
mill, grain treater, truck, grain carrier. 





Located in good farming commuzxzity, 
Write Cecil Elevator & Feed Mill, 





ACCOUNTANT-BOOKKEEPER 


Complete charge of books and office 
records. Experience in grain business 
necessary. Employment in Philadel- 
phia, Address 1607, Feedstuffs, 114 E. 
40th St., New York 16, N. Y. 


Cecil, Wis. 








SITUATIONS WANTED 
Rm Vv 


YOUNG, ENERGETIC FAMILY MAN, 
presentiy employed grain merchandising 














desires change. Experienced also country 
elevator operation, knowledge office pro- 





WANTED 


DISTRICT MANAGERS, AS- 
SISTANT DISTRICT MAN- 
AGERS, and DEALER RE- 
SALE TRAINEES in Wisc., 
Mich., Ohio, Penn., Ind. and III. 
by HONEGGERS’ & CO.—the 
nation’s fastest growing feed 
company. Men selected need not 
have much experience, but they 
must have DRIVE, and they 
must be honest, sincere, and 
hard workers. They must have 
above average intelligence and 
they must have an earnest desire 
to be a leader on one of the 
hardest-hitting sales forces in 
this country. Our men earn more 
money. Here is a wonderful op- 
portunity for GOOD men, but 
of no value to any other. If you 
want to join an organization that 
has a heart and a soul, and con- 
sideration for the man in the 
field and his proprietory terri- 
tory rights, with real opportuni- 
ties for advancement in a rapidly 
growing and expanding company, 
then write Ed Dickey, Honeg- 
gers’ & Co., Fairbury, Ill. Give 
full particulars in first letter 
with recent photo which will be 
returned. 


cedures, correspondence, accounting. Pre- 
fer connection grain or feed firm Midwest 
or Southeast. Address 1618, Feedstuffs, 
Minneapolis 2, Minn. 





HARD WORKING MAN OF 85 WITH 

of drive desires connection as territory 
salesman, poultry serviceman, or Manager 
retail feed outlet with a live progressive 
organization. Have 10 years’ experience 
in feed, feedmill, poultry and related 
lines, Address 1614, Feedstuffs, 141 W. 
Jackson Blvd., Chicago 4, Ill. 





YOUNG MAN ASSOCIATED WITH MA- 
jor feed research organization in man- 
agerial capacity desires change to more 
ive organization with better op- 
portunities for advancement. Interested 
in technical correspondence, service and 
Promotion. University degree in animal 
nutrition. Age 34. Address 1589, Feed- 
stuffs, 141 W. Jackson, Chicago 4, Til. 





LONG ON EXPERIENCE — SHORT ON 
capital, Executive type person, 36 years 
old, experienced in all phases of manage- 
ment, grain, feed, seed, fertilizer, and 
petroleum products, merchandising, sales, 
advertising, personnel. Desires connection 
with individual or firm on percentage 
or stock earning basis, where earnings 
are commensurate with ability to pro- 
duce. Address 1683, Feedstuffs, Minne- 
apolis 2, Minn. 





MACHINERY WANTED 
Ree v ae a cca 


WANTED—W-W GRINDER, F29M, LATE 

model, cash, no trades, Good condition. 

— 1617, Feedstuffs, Minneapolis 2, 
inn. 











WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 1694, Feedetuffs, Min- 
neapolis 2, Minn. 





WANTED — BAG CLOSING MACHINE; 
Exact Weight, O.K., or Apex bagging 
seale; and vertical feed mixer. Don 
Danneman, Rt. 6, Muscatine, Iowa. 





WANTED TO BUY — RICHARDSON 





bag closing machines and ether 





BUSINESS OPPORTUNITIES 





v 














FEEDSTUFF 


118 So. 6th St. 


Minneapolis, Minn. 
Serves The Growing Feed Industry 


— The Feedman’s 
weekly 
newspaper 











WANTED—CUSTOM MIXING BY BATCH 
Mixing Feed Mili in St. Louis area. Have 
pelieting and crumbling equipment. Ad- 
drees 1611, Feedstuffs, Minneapolis 2, Minn. 


scales, 
good mill, feed and elevator equipment. 
, Ri, Hegan Mill Machinery, Jefferson 


WANTED DEHYDRATION 


























OLD ESTABLISHED FEED AND CUSTOM 
milling business in northern Illinois. Resi- 
dence and 1% acres of land included. 





Address 1616, Feedstuffs, Minneapolis 2, 
Minn. 


ALFA 
equipment, Hell or McGehee Dryer with 
Feeder and if possible field equipment. 
All details in first letter. Utah Alfalfa 
Products Co., P.O. Box 696, Delta, Utah. 








Use Feedstufis WANT ADS for RESULTS 

















$1 MILLION WORTH—The 3800 persons who attended 
the Poultry & Egg National Board breakfast Feb. 15 
during the fact finding conference saw unfolded a roll 
of newspaper clippings worth an estimated $1 million ki 

to the turkey industry for one year. A carpet of news- that the value of 
paper clippings 87 yards long and 1! ft. wide was rolled 
out, revealing an estimated 10 to 20% of the publicity 
returns from the presentation of a turkey to President 
Eisenhower for Thanksgiving Day. The turkey had been 
presented by the PENB and the National Turkey Federa- 


general manager, 





a battery of newsmen and pho- 
the White House. Don W. Lyon, PENB 
, estimated that this publicity for tur- 


column inches in U.S. newspapers, and 
this space in some big city newspapers 
ould exceed $2 million. He pointed out that if this figure 
ere cut in half to get a weighted average of newspaper 
display advertising rates, the “turkey for the President” 
promotion would still add up to better than a million- 








(Continued from page 15) 


At the time the drouth relief pro- 
gram was launched, a representative 
group of feed manufacturers went to 
Washington, to make certain recom- 
mendations of handling the entire 
program through the present feed 
channels. This group consisted of rep- 
resentatives of our Texas Feed Manu- 
facturers Assn., the Midwest Feed 
Manufacturers Assn. and the Ameri- 
can Feed Manufacturers Assn. We 
were given an audience by the Assist- 
ant Secretary of Agriculture but 
were not permitted to discuss our 
program with the Secretary. Plans of 
distribution had been set, and the 
feed industry was omitted. 

Gentlemen, the industry you repre- 
sent manufactured and sold 33,700,- 
000 tons of feed in 1953. This has a 
gross sale value in excess of $3% bil- 
lion, and I feel that an industry of 
this size is a major factor in our 
economy and should command the 
respect and confidence of our policy- 
making group in the U.S. Department 
of Agriculture. 

The program of drouth relief in 
1953 was a bitter pill for many of 
us, as a result of lost tonnage, but 
the point we must keep before us is 
that future programs be directed 
through the regular feed channels. 
The Department of Agriculture has 
established a precedent for handling 
emergency feeding programs. It is up 
to us, as an industry, to see that this 
policy is changed in order that it 
will move through an already esta- 
lished channel of trade—our feed in- 
dustry. 

Furthermore, our industry must 
place itself in a position to handle 
emergency measures as such and in 


WENEL II ini eaee, 


New Miracle Drug Double-Barrel Penicillin and Di- 
hydrostreptomycin protection ‘ective 
BACTERIA—not only GRAM-NEGATIVE but GRAM- 
POSITIVE Bacteria—wusually associated with 


AIR-SAC viaugis 


Just Drop inte 
Drinking Water — 
Dissolves instantly 
Werks Like Magic 


Now—TWO miracle drugs 
in ONE. You merely drop 
Wene Strep-Fiz-Cillin in- 
to water. Effervescent. Dis- 
solves instantly, uniform- 
ly. Colors treated water 
violet, distinguishing it. 
Goes to work at once. 
Treats all poultry. Results 






Comes in effervescent Tab- 
lets or crystals. 


Each box costs only $8, 
3000 


astonishing. Field tested resis approx. 800 to 

and proved. Be prepared. fowl! (secording to age). 
Order direct or from. your gaving only 1 Fira in 100 
dealer. pays the cost. Write today. 


WENE POULTRY LABORATORIES 
DEPT. 23-C, VINELAND, N. J. 














no way attempt to profit at the mis- 
fortune of others. 


Industry Committee 

We all realize that understanding 
removes doubts and fear. With this 
in mind, and in order to achieve such 
objectives, the American Feed Manu- 
facturers Assn. appointed a Feed In- 
dustry Committee last fall, whose du- 
ties were to study industry affairs 
and make recommendations to the 
Board. This committee is composed of 
15 of our top industry men and rep- 
resents every section of the country. 
In their meeting in Chicago, Decem- 
ber 10-11, they proposed the follow- 
ing: 

“The feed industry is an integral 
part of agriculture. Service to the 
animal agriculture for the general 
good is the very basis for the exist- 
ence of this industry. 

“The feed industry constitutes a 
vast service agency for millions of 
livestock and poultry producers. As a 
result, the aims and objectives of the 
feed industry must be and are con- 
sistent with the basic principles nec- 
essary to a prosperous and expanding 
animal agriculture. 

“Objectively, the feed industry 
must concern itself with all long 
range or short term programs which 
in any way might affect the nation’s 
livestock and poultry producers. 

“To achieve its goal, the feed in- 
dustry must work closely with gov- 
ernment agencies and all allied in- 
dustries. 

“In order that animal agriculture 
shall be on a sound and profitable 
basis the livestock and poultry prod- 
ucts produced must be produced at 
prices favorable to consumers. It is 
essential that the law of supply and 
demand be allowed to function. 

“Therefore, it was recommended to 
the board of directors that these 
broad objectives become the basis of 
all plans and programs of the Ameri- 
can Feed Manufacturers Assn.” 


Rec 


This committee made two recom- 
mendations that were outstanding. 
One was that the U.S. Department of 
Agriculture be encouraged to desig- 
nate within the grain branch a man 
who would be responsible for the 
branch work dealing with manufac- 
tured feeds and ingredients, including 
vegetable oil meals. Such a man 
would have the responsibility of main- 
taining close contact with the feed 
manufacturing industry and would be 
so placed within the branch that his 
lines of responsibility would run di- 
rect to the director of the branch. It 
was further recommended by this 
committee that major be 
placed on the development of better 
understanding of the feed manufac- 
turing industry by the administrative 


dations 











and legislative branches of the gov- 
ernment. 

The Feed Industry Committee rec- 
ommendations were approved by the 
board of directors of the American 
Feed Manufacturers Assn. recently in 
Chicago. As a member of the board 
of directors of the American Feed 
Manufacturers Assn., I personally 
feel this is something worthy of con- 
sideration by all segments of our in- 
dustry. 

There is little question in my mind, 
and in yours, I know, but what the 
government is going to continue to 
play a major role in the control of 
production, pricing and distribution 
of farm commodities. This will con- 
tinue to increase our contact with 
government programs and it will be- 
come imperative that our position 
and services be known by the admin- 
istrative and legislative branches of 
the federal government. To illustrate 
this point, I would like to use some 
figures on the grain and feed ap- 
proved and shipped under the emer- 
gency drouth program through Dec. 
31, 1953. On cottonseed meal, cake 
and pellets, there were 642,900 tons 
approved by county U.S. Department 
of Agriculture drouth committees. 
Actually shipped were 446,043 tons. 
On corn 13,285,000 bu. were approved 
and 10,434,000 shipped; wheat, 679,- 
000 bu. approved and 434,000 bu. 
shipped; oats, 16,261,000 bu. approved 
and 13,007,000 bu. shipped. This con- 
stituted a tremendous movement of 
feeding ingredients. 

I'd like to take the production ton- 
nage analysis for an area composed 
of Texas, Oklahoma and Arkansas, as 
a comparison on the percentage of 
beef and sheep feed sold during 1953, 
as compared with the same period in 
1952: 

January, off 48.2%; February, off 
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40%; March, off 47%; April off 63%; 
May, off 42%; June, off 18%; July, 
off 46%; August, off 52%; September, 
off 66%; October, 84%; November, 
72%; December, 53%; total for the 
year, 47%. 

These figures included a large area 
of Texas, all of East Texas and some 
portions of West Texas that were not 
affected too severely by the drouth, 
and many other areas of the other 
two states. It does give a good 
graphic picture of the problem that 
was encountered, from the standpoint 
of our industry. 


Drouth Feed Mixes 

During the past two months, the 
U.S. Department of Agriculture has 
offered through the feed industry 
mixes made up of 50% corn, 50% 
corn and 25% wheat, and 75% corn. 
This has been the first move in the 
direction of working with the feed 
manufacturers while providing the 
feeder with a feed in a suitable form 
to be fed on the ground as most 
ranchers do. While this move cer- 
tainly does not solve the problem of 
the feed dealers and feed manufac- 
turers, it definitely reflects a differ- 
ent line of thinking by policy-making 
groups and shows a desire to work 
through already established channels 
of trade. 

The Commodity Credit Corp. has a 
burdensome surplus of dried skim 
milk that it would like to get out 
from under. There is some talk of 
getting this processed for livestock 
feeding. Certainly before anything is 
done, our industry should be called 
in on an advisory capacity before 
any definite plan or policy of distri- 
bution or use is established. A much 
closer working relationship must be 
established between our industry and 
the U.S. Department of Agriculture. 

Therefore, repeating, it becomes 
imperative that our position and 
services must be known to the ad- 
ministrative and legislative branches 
of the federal government. If this is 
accomplished, our business will not 
dry up. Instead, we will be in a posi- 
tion to render an even greater service 
to agriculture and our customer. 











Screens - Hammers - Hearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 
Indianapolis, Ind. 
416-24 8. Meridian St. 








“Mearrasates HAMMERS 








Standard steel elevators. belt and bucket type, avail: 
able from stock. Ten Heavy Duty sizes, from 300 to 
10.000 Bu /lir., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers. Send your requirements for 
complete information. 


GODSHALK 








Sheet Metal Fabricators 
PA. 


iJ 








Finnlly/a Genuine Roller- Crimper 


EVERYONE CAN AFFORD! 












overall. 


One horsepower up. Genuinely sete cimge 
ed corn, milo 


maize, for profits of 25¢ to 50¢, EVEN ONE 


oats, barley, wheat, rye, shel 


DOLLAR Gross Per CWT. 


THE GRANULATOR, Feed Milling’s Greotest sense- 
tion, handles CORN COBS - EAR CORN— 


SHUCKS AND HAY! 


Write for FREE samples and literature. 
At income tax time louder screams come from 


the Davis-equipped plants. Our program 
leads to the fewer and better profits! 


H. C. DAVIS SONS’ MILL MACHINERY CO 





Dept. FH-3 


you certainly won't enter another season 
without a crimper—and here's exactly what 
‘ou've been waiting for!—BIG CAPACITY, 
Low POWER, LOW UPKEEP KRIMPER- 
KRACKER! 100% practical, only 71” high 


Renace: Springs, Kansas 
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Want to 


BLANKET COVERAGE ... 


leads the field with the largest paid 
circulation and the largest total circulation. Con- 
sistent advertisers reach more than 45,000 indi 
viduals and firms through the columns of FEED 
STUFFS. 


SELECTIVE COVERAGE .. . 


FEEDSTUFFS offers selective coverage of the in- 
dustry by sectional geographic areas. By choosing 
certain issues, an advertiser can intensify the circo- 
lation of his message in a specific area, an im- 
portant advantage in “direct-hit” advertising. 





ECONOMY... 


FEEDSTUFFS offers its advertisers the lowes! 
cost-per-thousand of any publication tn the field. 





THE MILLER PUBLISHING CO. 


The Businesspaper Family Serving 
the Related Fields of 


FEEDSTUFFS offers you these important advantages: 


advertise to the $3, 500,000,000 F eed Industry ? 


RESPONSE . . . 


FEEDSTUFFS offers advertisers an alert reader 
audience with intense interest in FEEDSTUFFS 
editorial content. Advertisers using FEEDSTUFFS 
capitalize on this reader interest; many case his- 
tories prove the opportunity to obtain outstanding 
advertising response. 


ACCEPTANCE ... 


FEEDSTUFFS has built confidence by long experi- 
ence. Founded in 1929, FEEDSTUFFS has grown 
ap with the fast-expanding feed industry. 


FREQUENT REPETITION .. . 


FEEDSTUFFS is the only weekly publication serv- 
ing the feed industry. 


If you have something to TELL — and SELL —to the 3” billion dollar 
feed industry you need the LEADER in the field. Give us a call. 


FEEDSTUFFS 








Flour, Feed, Grain and Baking $ 
Tue Nortuwestern Mier «+ FeepstTurrs 
Tue American Baker ¢ MILLING PRopucTION 

















BRANCH OFFices: New York, Chicago, Kansas City, Toronto 


118 South Sixth St., Minneapolis 2, Minn. 
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USDA Lists Dust 
Storm Aid, Adds 
to Drouth Area 


WASHINGTON — Ezra Taft Ben- 
son, secretary of agriculture, has an- 
nounced the addition of three Color- 
ado counties to the designated drouth 


area where farmers are eligible for 
emergency feed relief. At the same 
time he listed steps being taken to 
assist farmers in the southwest dust 


storm area 

The three Colorado counties added 
to the drouth area are Cheyenne, 
Lincoln and Crowley. This action 
makes farmers in the three counties, 
which are all in the area damaged 
by recent dust storms, eligible to 
purchase government corn and wheat 
at reduced prices. Drouth emergency 
mixed feed also is available to eligi- 
ble farmers. 

U.S. Department of Agriculture of- 
ficials said that parts of five states 
were most severely affected by the 
dust storms. These are Colorado, Kan- 
sas, Oklahoma, Texas and New Mexi- 
co 

While the exact boundaries of the 
area most severely damaged were not 
immediately determined, the three 
new counties on which action was 
taken appeared to be only counties in 
the five states which had not already 
been declared eligible for emergency 
feed, USDA said. In addition, all coun- 
ties in the dust storm area previously 
had been designated as emergency 
areas in which Farmers Home Admin- 
istration disaster loans are available. 

USDA also listed steps it has taken 
to bring assistance to farmers in the 
dust storm area: (1) It has alerted 
field offices of the Farmers Home 
Administration to act as quickly as 
possible in approving loan funds for 
farmers who apply for them; (2) it 
has asked for special reports from 
state directors of the extension serv- 
ices in the states most affected by 
the dust storms on the exact nature 
and extent of damage; (3) it is sug- 
gesting that farmers in the areas af- 
fected consult with local Agricultural 
Stabilization and Conservation com- 








John A. Whaley 


SALES MANAGER — John A. 
Whaley, Minneapolis, has been ap- 
pointed sales and promotional mana- 
ger of Big Gain Products, Mankato, 
Minn., it has been announced by 
Robert Scholl, manager of the feed 
manufacturing firm. Mr. Whaley, who 
joined the Mankato company in Janu- 
ary, previously was associated with 
Archer - Daniels - Midland Co. and 
more recently with Doughboy In- 
dustries, New Richmond, Wis. Big 
Gain Products, which also has plants 
in West Union, Iowa, and DeKalb, 
lll., has recently extended the area 
served by its Minnesota plant and has 
hired several new field representa- 
tives. 











mittees to determine what cost-shar- 
ing provisions of the Agricultural 
Conservation Program could be used 
this year to alleviate the damage 
caused by the dust. Such assistance 
under the ACP would necessarily be 
limited by funds available. 

With the addition of the three Col- 
orado counties, the total number of 
counties now in the designated drouth 
area is 720. Marion county, West 
Virginia, was added Feb. 10, and 
Floyd and Patrick counties, Virginia, 
on Feb. 17. 

WASHINGTON TURKEY 

MEN NAME RALPH RUSK 


YAKIMA, WASH.—-M. J. Schuller, 
Selah, immediate past president of 
the Washington State Turkey Feder- 
ation, has announced new federation 
officers for 1954. 

Ralph Rusk, Grandview, will suc- 
ceed Mr. Schuller as president; Clark 
Sherman, Coupeville, is the new vice 
president, replacing Walter J. Stadel- 
man, Vancouver. Bernard Hambleton, 
Kirkland, was renamed secretary- 
treasurer. Directors, all reelected, in- 
clude H. G. Oldenburg, Lynden; Kel- 
ley Hamilton, Chehalis; Don Fenton, 
Vancouver; Ray Sheldon, Walla Wal- 
la, and C. E. Van Winkle, Sunny- 
side. Mr. Oldenburg was also reelect- 
ed national director. 

Officers were elected at the federa- 
tion's annual meeting held recently 
in Seattle. 





USDA Announces 
New Dairy Product 
Support Prices 


WASHINGTON—The U.S. Depart- 
ment of Agriculture has announced 
new dairy product support prices 
under the 1954-55 support program. 
The prices are based on the 75% 
of parity support level announced 
previously. This compares with 90% 
of parity in the 1953-54 marketing 
year. ' 

USDA announced a support price 
of $3.14 cwt. for manufacturing milk 
testing 3.95% butterfat and 56¢ Ib. 
for butterfat. 

In carrying out the support pro- 
gram, Commodity Credit Corp. will 
offer to buy butter, Cheddar cheese 
and nonfat dry milk solids in carlot 
quantity during the period April 1, 
1954-March 31, 1955. The 1954-55 sup- 
port prices for manufacturing milk 
and butterfat reflect 75% of the 
parity equivalent for manufacturing 
milk and the parity price for butter- 
fat. 

Purchase prices under the 1954-55 
program are as follows: Butter, U.S. 
Grade A or higher, Chicago 57%¢ 
lb., San Francisco 57%¢ Ib., Seattle 
57%¢ lb., New York 58%¢ Ib.; Grade 
B butter 2¢ less. Cheddar cheese, 
Grade A or higher, 32%¢ lb. Nonfat 
dry milk solids, U.S. Extra Grade, 
spray process 15¢ Ib., roller process 
13%¢ Ib. 

CCC will continue to buy at pres- 
ent purchase prices, announced lasi, 
year, through March 31, 1954. 

The basing point method of pur- 
chasing butter will be continued. Pur- 
chase prices of cheese and dry milk 
will continue to be on a uniform 
basis throughout the U.S. 

The reduction in the dairy support 
level for the coming year will result 
in decreases in the purchase price of 
8%¢ lb. for butter, 4% ¢ Ib. for cheese 
and 1¢ lb. for spray and %¢ Ib. for 
roller nonfat dry milk solids. Support 
prices for manufacturing milk and 
butterfat of $3.14 cwt. and 56¢ Ib. 
for the coming year compared with 
$3.74 cwt. for manufacturing milk 
and 67.3¢ Ib. for butterfat under the 
current program. 

USDA stocks of purchased dairy 
products as of Feb. 15 included 271 
million pounds of butter, 282 million 
pounds of Cheddar cheese and 470 
million pounds of nonfat dry milk 
solids. 
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EASY READERS—For better display and easier reading, the Staley Milling 
Co., Kansas City, has its new poultry feed sacks printed the long way on 
the container, instead of the customary horizontal printing across the short 
width of the sack. The result, shown above, gives more of a poster effect, 
making more room for illustration and producing a better display when 
stacked in the dealer’s store. In the photo above, Maurice Johnson, left, sales 
manager of the company, and Thomas Staley, general manager, are shown 
viewing a stack of bags of the new design at a recent general sales conference 


in Kansas City. 





Economists See Steady to Higher 
Feed Grain Prices During March 


. MANHATTAN, KANSAS-—Steady 
to higher feed grain prices are ex- 
pected during March, according to 
agricultural economists at Kansas 
State College. 

The price support program and 
favorable hog-corn price ratios lend 
support to prices. This is offset in 
part by large supplies of feed con- 
centrates. Feed grains and other con- 
centrates for the 1953-54 feeding 
season were the third largest of 
record. 

The second largest corn supply of 
record was available during the 1953- 
54 season. The supply for 1953-54 
was estimated at 3,942 million bushels 
as compared with the record of 4,052 
millions in 1949-50. However, much 
of the 1953 crop corn was dry when 
harvested and in an excellent condi- 
tion for storage. This factor, plus in- 
centives to build storage facilities, 
has encouraged participation in the 
price support program, giving under- 
lying strength to the market. 

Grain sorghums are likely to show 
more resistance to price advances 
than other feed grains during March. 
Stocks amounted to 43 million ecwt. 
on Jan. 1, 1954, compared with 30 
million a year earlier. This indicates 
that supplies will be sufficient to meet 
expected needs during the immediate 
future. A substantial increase in 
acreage planted to grain sorghum is 
expected in 1954 as wheat and cotton 
acreages are diverted. If a normai or 
near normal growing season prevails, 
grain sorghum prices will likely be 
under heavy downward pressure after 
mid-summer. 

Steady to slightly higher prices for 
wheat are in prospect during March, 
the economists say. 

The price support program con- 








tinues to be the major price sup- 
porting factor. 

Dry weather and reports of dust 
storms in the Southwest lend oc- 
casional strength to the market price. 
Rainfall or reported precipitation in 
this area is followed by declines in 
wheat prices. This suggests an in- 
creasing influence of weather upon 
wheat prices as the season progresses. 
Gradual market adjustment to 1954 
crop prospects will be made over the 
next several months. 

Wheat export this year has been 
much below that of recent years. 
This has had a depressing influence 
upon prices. Recent action by Ca- 
nadian and US. governments in 
lowering prices to foreign buyers 
does not offer much hope of increased 
exports from the U.S. with price 
differentials being on about the same 
relationship. 

Expansion of storage facilities, in 
response to government incentives 
and pressure of supplies, will en- 
courage participation in the price 
support program for the 1954 crop 
if prices fall much below support 
rates. If a normal crop is harvested, 
storage space likely will be hard to 
find in much of the wheat area 


_ 
— 


©. A. RAGLAND RETIRES 

CHICAGO — Chester A. Ragland, 
associated in the advertising agency, 
Van Auken, Ragland & Stevens, Chi- 
cago, for 25 years, retired from the 
firm March 1. He will continue to 
serve in a consulting capacity. His 
home is at Alamo, Texas. The busi- 
ness will continue under the same 
name and at the same address, 326 
W. Madison St., Chicago, with Byron 
F.. Stevens and Benjamin P. Caldwell, 
Jr., as sole co-partners. 
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THE FEED MARKETS 


* * * * 
Demand — Supply — Trends — Prices 
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Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available 
from Feedstuffs correspondents and are not necessarily those in 
effect on date of publication. The prices represent fair average trad- 
ing values and not necessarily represent extreme low or high 
levels at which individual sales might have occurred. A descriptive 
summary of supply and demand factors prevalent in the feed mar- 
ket appears on page 2. 
























































































ALVALFA MEAL Philadelphia: Demand dull; supply fair 
t Demand fair; trend down; sup pulverized $55.50 
ply ample; dehydrated, 17% protein, guar Seattle: Demand steady; trend firm: sup 
anteed 100,000 units vitamin A $74.80, ply sufficient; whole $69 ton, ground §71 
Portland: Demand siow; trend lower: | ton, rolled $71 ton, all ex-warehouse, Le.! 
supply ample; 15% sunecured $34, f.0.b aacked, 
Idaho; 16% suncured $40, f.0.b. California; Indianapolis: Demand fair; supply ample; 
ho quotations on dehydrated trend unchanged; crimped barley $68, rolled 
Seattle: Demand quiet; trend easy; sup barley $70, whole barley $66 
ply good; 16% fine grind $46 ton, carlots; Chieago: Demand quiet; supply fair; $43 
100.000 A unit dehydrated $67 ton, carlots, Milwaukee: Demand fair; supply ade 
California, new crop production. qpete; pulverize d, white $55, feed $50; nee 
Omaha: Demand fair; supply adequate; ee — j 
17% dehydrated, non-A $53.60; 17% dehy g more: jemand quie Supply fair 
drated, 100,000 A $72.50; Nebraska and 4 , 
Colorade suncured No. 1 fine $40; Nebraska ‘ Portiand: Demand slow upply ample 
and Colorado No, 1 %-in. $37; Nebraska rend unchanged rolled $69, ground $67 
and Colorado No, 2 %-in, $34, BLOOD FLOUR 
Sgn yo 17% dehydrated — demand Louteville: Demand good; trend strong 
dull; supply fair; $83.60. upply ample; $135 ton 
Cincinnati; Demand fair; trend easy New Orleans: Demand slow: trend steady 
supply adequate; 17% dehydrated, 100,000 supply adequate; $115@120, local plants 
vitamin A $7981.66; 17% with no guar 
antee $60@62; 15% fine suncured $417 BLOOD MEAL 
43.60. Loulsville: Demand good; trend strong 
New Orleans: Demand w#lack; trend steady: supply light: $135 ton . 
supply adequate; 17% dehydrated, vitamin San Francisco: Demand good; supply am 
A guaranteed £83@86; non-guaranteed $65 ple: $7.76 a unit of ammonia acreened 
M66; 16% $60@62. $7.65 a unit of ammonia 
Ft. Worth: Demand fair; supply increas New Orleans: Demand dull; trend firm 
ing; dehydrated, 100,000 A, 17% $70.58, “supply Mmited; $1156@120, local plants 
seattered March; 17% no A #uaranteed Cincinnati: Demand good; trend steady 
$60.68, delivered TCP, prompt. supply adequate; $140@1560 
Buffalo: Demand fair; supply good; 17% Seattle: Demand good; trend strong; sup 
dehydrated, 100,000 A $82.50, Boaton; 13% ply tight; $119, f.0.b. local packing plants 
wuncured $45, Boston. Chicago: Demand good uppl arce 
Minneapolis: Demand is quiet, and prices $146 
receded $1@1,.60 ton. Quotations: 17% de Portland: Demand slow; supply ample 
hydrated, 100,000 unita of vitamin A guar tren unchanged; $126 
anteed $73.60@76, no A guaranteed $57.50@ 
59.50; 16% suncured $45@45.50 BONE MEAL 
St. Louls: Demand good for dehydrated louisville: Demand fair tre eady 
suncured fair; supply ample for both: de upply ample; $67.50@72.50 tor 
hydrated, 17%, 100,000 A $74.40 ton; sun Ft. Worth: Demand fair supp suffi 
eured No, 1 fine ground 13% $45.40 ton client; best quality German production 70 
fob, &8t. Louis to 75% B.P.L., 16% phosphorus $68, f.0.b 
Indianapolis; Demand fair to good. trend cars Houston, prompt; domest! produc 
steady to lower; supply ample; suncured tion $90 delivered Ft. Worth and scarce 
13% $650; dehydrated, 17% $72 San Francisco: Demand good; supply fair 
Milwaukee: Demand good; supply scarce $62. 
on dehydrated; 17% with 100000 A $77.50 New Orleans: Demand good: trend steady 
without $60, upply adequate; $67@70 
Chicago:. Demand good; supply fair, 17% Cincinnati: Demand fair; trend steady; 
dehydrated, with 100,000 unite vitamin A supply adequate; $72.50 ton, sacked, f.0.b 
guaranteed §73.60074.60; 17% with no A Cincinnati. 
wuaranteed $68.50@69.26; 16% with no A Omaha: Demand good; supply short 
$64.60@66; 13% fine ground, suncured $45 $77.50, bagged 
@44, St. Paul: Market firm to higher at $80@ 
Kansas City: The price trend has been 42.60 in large lots 
sharply lower with demand moderate and 
offerings improved with the advent of BONE MEAL (STEAMED) 
blending material; 17% dehydrated alfaifa Buffalo: Demand, trend and supply good 
meal with 100,000 units of vitamin A $75 ton 
guaranteed on arrival §67@70, sacked, Kan Boston: Demand good; supply light; $55 
eas City; no A guarantee $53054, sacked, f.o.b. shipping point 
Kansas City; No, 1 fine ground suncured Louisville: Demand good; trend steady 
meal $39@40, sacked, Kansts City; No. 1 supply ample; $72.50@77.50 ton . 
%_ in, $36 and No. 2 \% in. $34 San Francisco: Demand good; supply am 
t Demand light; supply improved; ple; $76 
dehydrated, 17% $82.75; suncured, 13% New Orleans: Demand fair; trend steady; 
$53.16 supply ample; $65@70 
ALFALFA PELLETS Mt, Louls: Demand fair; supply adequate; 
New Orleans; Demand fair; trend steady $80 ton, sacked 
supply adequate; 17% $84@ 86 Atlanta: Demand siow: supply adequate 
aha: Demand and supply fair. 17% $62, ports 
dehydrated, 100,000 A $76.60 Indianapolis: Demand fairly good; trend 
BARLEY FEED pb Mer unchanged supply sufficient 
Hoston; Demand fair; supply ample; $47 Chicage: Demand good; supply fair; $70 
mal rolle« 56 @6 
wn ihen tape ates BREWERS’ DRIED GRAINS 
San cisco: Demand fair; supply am Baffale: Demand and supply fair 26 % 
ple: rolled $64, ground $463 $66 bulk, %72 sacked Boston Canadian 
New Orleans: Demand fair: trend firm 22% $66, bulk, New York 
supply sufficient; pulverized feed barley Boston: Demand strong supply lght 
tin@so $70.75 4 71.50 
_—7 





SOILS and FERTILIZERS 


Fourth Edition 


By FIRMAN E. BEAR, Research Special- 
ist, New Jersey Agricultural Experiment 
Station, 


In plain language, this new edition tells 
how recent modern advances in soil tech- 
nology affect plant growth and annual 
yield and how the effective use of 
basic methods can increase the productive- 
ness of farm lands. New facts, accurate 
figures, and 66 pointed illustrations show 
the relation between crops and soils. 


Covers in detail: soil chemicals . . . important soil elements such as 
nitrogen, phosphorus, calcium . . . yield prospects of crop plants 
moisture control . . . soil management . . . mechanical operations 
soil conservation . . . organic matter maintenance. 


For Sale By 


FEEDSTUFFS 





$6.00 


1953. 420° Pages 














* Birmingham: 


Lwuleville: Demand good; trend strong 
er; supply light; $62 ton. 

Ft. Worth: Demand slow; supply in- 
creasing nominal, 24% $64.70, delivered 
Ft. Worth 

New Orleans: Demand good; trend steady; 
supply light; 24% $70@70.60. 

Cincinnati: Demand fair; trend slightly 
easier; supply somewhat Umited; $66. 

Philadelphia: Demand and supply fair 
$71 
Omaha: Demand good; supply poor; $61 

Milwaukee: Demand good; supply scarce 
6% $64 
Chicage: Demand and supply fair; 24% 
$60@61 

St. Louis: Demand excellent; none avail 
able; $57, nominal, ton, bulk; $63, nomi 
nal, ton, sacked, 

BREWERS’ DRIED YEAST 

Milwaukee: Demand good; supply limit- 
ed; 10@10%¢ Ib. in carlots; 11@11%¢ Le.L 
St. Leals: Demand good; supply limited; 
10¢ Ib. In carlots; 10% @11¢ Ib. in ton lots; 
11% @12¢ Ib., less than ton lots, 
Cincinnati: Carlots, when available, 10¢ 
Ib.; 6-tom lots 11¢; ton lots 11%¢ 
Pitteburgh: Carlots, when available, 10¢ 
Ib.; 5-ton lotsa 11¢; ton lots 11%¢4 
New Orleans: Carlots when available, 
10¢ Ib.; 5-ton lots 11¢; ton tots 11%¢ 
New York: Carlots when available, 9% 
@10¢ Ib §-ton lots 10% @11¢; ton lots 
11% @11%¢. 

Shieago: Demand good; supply limited 
10% @11%¢ Ib. in carlots; 11% @12%¢ Le! 
Boston: Demand slow; supply fair; 
11%¢ Ib . 
Louisville: Demand fair; trend steady 
supply ample; $190 ton 
Omaha: Demand good; supply poor; 
11%¢ Ib., carload lots; 12%¢ Ib., less than 


carloads 


BUTTERMILK-CONDENSED 


Koston: Demand fair; supply ample; 
i¢ Ib 

Ogden Supply average $4.90 100-Lb 
drum 

Louisville: Demand good; trend steady 
supply normal; $4.25 ewt. 

San Francisco: Demand fair; supply good 
$5.35 cwt 

Philadelphia: Demand moderate; supply 
fair; 4 

Indianapolis: Demand fair; supply ample 
trend unchanged; 100-Ilb. bag $4.40, in bar 
rels $3.60 

Chicago: Demand and supply fair; $3.75 
cwt in carlots. 


CALCIUM CARBONATE 
Minneapolis: Prices depend on potency of 
mix, plain calcium $10 ton in 100-lb, bags; 
KI 6 and 25-lb. MnSO, $16.10; .6 KI $13.70 
Cincinnati: Demand fair; trend steady; 
supply adequate; §8@9. 
Seattle: Demand steady; 
trend unchanged; $14 ton, 
truck lots 
CALCITE CRYSTALS AND FLOUR 
(All prices net, including freight and tax) 
New York: Crystals $13.24, flour $9.49. 
Buffalo: Crystals $13.95, flour $10.20 
Toledo: Crystals $15.62, flour $11.77. 
Boston: Crystals $14.37, flour $10.62 
lAmecrest, N.J.: Crystals $9.60, flour $5.74 
CHARCOAL 


and supply 
Demand steady; 


supply ample; 
ex-warehouse, 


light; $78 


Boston: Demand 
; supply 


San Francisco: 

ample; $59.50 
Chicago: Demand 

poultry charcoal $93 

walls 

New Orleans: 


ample 
multi 


supply 
in 60-Ib 


quiet; 
ton 


Demand good; trend steady 
supply ample 40-lb bags oak charcoal 
$1.85; poultry 60-lb. bags $2 


COCONUT MEAL 

San Francisco: Demand fair; 
ple; $71 

Seattle: 
ply Iimited; 

10-day arrival 

Portland: Demand 
supply ample; $7 


OCOD LIVER OIL (FORTIFIED) 

New York: 300 ICU, 1,600 A 18@21¢; 
300 I0U, 2,250 A 20% @24¢; 300 ICU, 3,000 
A 24@26%¢; 600 ICU, 1,600 A 19@21¢; 600 
ICU, 3,000 A 24@28¢. 
Boston: quiet; 
D, 2,250 A 26¢ Ib.; 
300 D, 1,500 A 22 
CONDENSED FISH SOLUBLES 
Los Angeles: Market at 5% @6¢ 
lb., Lassen process 
Boston: Demand 
5%¢ Ib 


supply am 


strong; sup 
ex-dock, 


trend 
$73 ton, 


Demand slow; 
imported 
higher; 


good; trend 


ample; 
2,260 A 


supply 


Demand 
y 300 D, 


600 


26¢ 


steady 


good; supply scarce 


CORN GERM MEAL 


Demand good; supply limited 


Louis 


St. Louis: 
$57 ton, St 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked) 
basis; bulk basis $5 less) 
Minneapolis: Feed $62.77, meal $87.77 

Atlanta: Feed $69.92, meal $94.92. 
Feed $68.58, meal $93.18 
$67.15, meal $92.15 

$82. 


Boston: Feed 
Chicago: Feed $57, meal 
Cleveland: Feed $64.04, meal 
Denver: Feed $66, meal $91. 
Ft. Worth: Feed $64.50, meal $89.50. 
Indianapolis: Feed $61.50, meal $86.50 
Kansas City: Feed $57, meal $82. 
Louisville: Feed $63.11, meal $88.11. 
New Orleans: Feed $66.38, meal $90.88 
New York: Feed $66.69, meal $91.69 
Norfolk: Feed $66, meal $91. 
Philadelphia: Feed $66.23, meal $91.23 
Pitteburgh: Feed $64.50, meal $89.50 


$89.04 


St. Louis: Feed $57, meal $82. 
CORN OIL MEAL 
Louisville: Demand slow; trend steady 
supply light; $66.81 ton. 
New Orleans: Demand slow; supply ade 
quate; trend steady; $66@67 
Cincinnati: Demand and supply fair 
trend steady $66.80@67.7 
COTTONSEED OIL MEAL 
Buffalo: Demand heavy; supply good; 
41% $86.90. Boston, northern routing, old 
process. 
Boston: Demand light; supply fair; $86.27 
Ogden: Supply normal; 41% %78@383 
Louisville: Demand slow; trend easy; 
$77.32 ton. 


supply normal; 
Fr forth: Demand slow locally, but 
supply sufficient; car- 


good from Midwest; 
lots, central and north Texas origin, 41% 
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’ 
San Francisee: Demand good; supply am 
ple $76.60. 
New Orleans: Demand fair; trend firm 


$88@ 89. 
and 


supply sufficient; 41% 
Philadelphia: Demand 

$84.50 
oO 


supply fair: 
maha: Demand good; supply adequate 
$79, pellets $81.50. 

Seattle: Demand fair; trend firm; sup 
ply limited; $9¢ ton, delivered, domestic 
truck lots; $89 ton, ex-dock, imported. 

Portland: Demand good; trend firm 
ply limited 72 

Wichita: 
cient; 41% 

Atlanta: 
supply ample 
Georgia mills 

Indianapolis: Demand 
supply unchanged; 41% 

Kansas City: Trend is firmer with the 
higher of soybean of] meal; demand 
good; offerings adequate; $68.50@69, sacked, 
Memphis 

Chicago: 
$79, hydraulk 


sup 
72 


Demand slow; supply insuffi 
$76 
Demand 


41% $74 


trend steady; 
ne 


mills 73 


fair 
Carolina 
firm 


good trend 


$82 


cost 


Demand good; supply adequate 


$78, solvent 


A AND D FEEDING OIL 

steady; supply ample 
300 D, 2,250 A 22¢@ Ib.; 
Ib.; 300 D, 750 A 17¢ 
drums included. 
feeding oil 12¢ 
300 D, 750 A 


Seattle: Demand 
trend unchanged; 
300 D, 1,500 A 19¢ 
Ib.. all ex-warehouse, 

Minneapolis: Straight A 
per millior $1.12 gal.; 
18¢ Ib 500 A 20%¢ Ib.; 300 D 
2,250 A single drum lots 

Baffalo: bemand steady; supply adequate 
300 D, 750 A 19¢ Ib.; 300 D, 1,500 A 22¢ Ib.; 
300 D, 2,260 A 25¢ Ib.; 300 D, 3,000 A 
27%¢ Ib 600 D, 4,000 A 34¢ Ib.; straight 
A feeding oll, 6,000 units per gram 11%¢ 
per M. U 10,000 or more units per gram 
10%¢ per M. U., drum lots, drums included 
basis Buffalo 





i 
lb 


300 





Boston: Demand quiet supply ample; 
600 D, 1,500 A 224 Ib 100 D 260 A 24¢; 
300 1D, 1.500 A 21 300 D, 7560 A 17¢ 

Milwaukee: Demand fair supply am 
ple; 85 D, 700 A $1.39; concentrated vita 
min oil 00 Lb, 7,500 A b 4 100 LD, 1,500 
A 12%¢; 300 D, 2,250 A 24%¢ 

Chicago: Demand fair; supply light; 
straight A feeding ofl, with 10,000 units 
vitamin A per gram 9% @10%¢ a million 
unite of vitamin A, Lec.l., packed in 65 gal 








| 
} 
| 
| 








old process, also solvent $70@71, deliv- 
ered Ft. Worth; pellets $2 additional 





drums, f.o.b. Chicago, drums included 
New York: 300 ICU, 750 A 156%@17%é; 
100 ICU, 1,500 A 17@20¢ 00 ICU, 2,250 A 
19% @23¢; 300 ICU, 3,000 A 23@25%¢e; 600 
ICU, 1,500 A 18@20¢; 600 ICU, 3,000 A 
23@27¢ 
D ACTIVATED ANIMAL STEROL, 
POWDERED 
New York: Demand good; trend steady; 
supply sufficient 1,500 ICU pr. gr. 10@ 
12%¢ Ib ton lots, f.0.b. warehouse; 3,000 
ICU 16@18¢ 
Kansas City: Demand good offering 
adequate; i0%é It 
Cincinnati: Demand fair; trend steady 
supply ample; 1,500 ICU 11@12¢; 3,000 
ICU 18¢, warehouse 
DEFLUORINATED PHOSPHATE 

Tupelo, Miss.: $49.50. 

Coronet, Fia.: 17% $56, 14%% $48 
Houston: $65.50 

Wales, Tenn.: $64.25 

Bonnie, Fla.: $580 

Portland: $73 


DICALCIUM PHOSPHATE 
Chicago: supply adequate 
stock food grade, 18.5% phosphorus, 20,000 
lb. or more $74 net ton in 100-Ib. papers, 
basis Chicago Heights, iL; less than 20,000 
Ib. $79 net ton; 21% phosphorus 20,000 Ib 


Demand fair; 


or more $84 net ton, basis Chicago Heights 
and Nashville, Tenn., less than 20,000 Ib 
$89 net ton. 

St. Louis: Minimum phosphorus 21% 
maximum fluorine .01% guaranteed $84 
f.o.b. St. Louis, in 100-lb. multiwall bags. 
Trenton, Mich.: Minimum phosphorus 
21%, maximum fluorine .01% guaranteed 
$84, f.0.b. Trenton, in 100-lb. multiwall 


bags. Minimum phosphorus 18%, maximum 
fluorine .01% guaranteed $75, f.o.b. Trenton 
in 100-Ib. multiwall bags. 

East St. Louis: Monocalcium or dicalcium 
phosphate, 18% % phosphorus §74 ton, 
bagged, f.o.b. cars 

Adams, Mass.: Minimum phosphorus 18% 
minimum 27.5% calcium, maximum .01% 
fluorine guaranteed $80 ton, f.0.b. Adams, 
in 100-Ib. multiwall papers 

Columbia, Tenn.: Minimum phosphorus 
18.6%, minimum 27.5% calcium, maximum 
01% fluorine guaranteed $74 ton, f.o.b 
Columbia, in 100-lb, multiwal!l papers. 

Cincinnati: 18% phosphorus $80@81.50 

DISTILLERS’ DRIED GRAINS 

San Francisco: fair; supply 
ple; $90 

Buffalo: Demand 
$72@76, bulk, Boston. 

Boston: Demand light; 
light $79, dark $80. 

Louisville: Demand excellent; supply 
scarce; trend steady; production easing off; 
light bourbon grains $68 ton, dark $69 
solubles $85 sacked: ryes $10 ton less; 
bulk prices $5 ton less on grain, $7 ton less 
solubles 


Demand am 


good; supply scarce 


supply scarce 


on 

New Orleans: Demand slow; supply am 
ple; trend strong; 717@79. 

Cincinnati: Demand fair; trend steady 
supply tight; $70@72. 

Philadelphia: Demand good; supply very 
scarce; $76, nominal 

New York: Demand strong; trend firm 
supply limited; light corn grain, sacked $77 
dark $79; dried solubles $88 


DRIED BEET PULP 


Buffalo: Demand slow; supply fair; $65.50 
Boston 


Beston: Demand fair; supply short; im 
ported $51.50, f.0.b. New York. 

Ogden: Supply average; $50@55 

Sen Francisco: Demand good supply 
fair; $51.46. 

New Orleans: Demand slow; trend steady 
to lower; supply adequate; imported §50@ 
55, ex-dock; domestic $63.50@64.50 

Seattle: Demand fair; trend steady; sup 
ply good; $50 ton, delivered, carlots 

Cincinnati; Demand fair; trend steady 
supply adequate; $59.50@60 

ilw: ee: Demand good; supply scarce: 
$55.50. 

Atlanta: Demand slow; supply adequate 


$63, Florida ports 
DRIED BUTTERMILK 


Buffalo: Demand good; trend firmer; 
supply fair; $8.85 ewt. 

on: Demand slow; supply ample 
8% @9¢ Ib 


Ogden: Supply normal; $8.65, 100-Ib. bag 














Louisville: 
supply ample; 
Ft. Worth: 
ent lo 
Ft Wortl 
San Francisco: 
39 cwt 
New Orteans: 
‘ trend strong 
Wichita: Demand 
$19 cwt 
ae ey 


et 


Demand 

$8.75@ 
cal product 
Der 
ple 


i ample 
Milwaukee: Demand 
@11 
Indianapolis 
Ps hic age and 


0 urlots 


DRIED CITRUS 


Buffalo Demand 
$50.1 Bostor 
Boston mar 


San Francisco 


New Orleans 
sUupT ample 
; ; | 


Demand 


Demand slow; 
9@10¢ 


fair; 


Market 


Deman 
ample; 
and 


rod supply 
De 
Demand 


ace $30 @32.50 
Atlanta mand gooc 
, 


fair; 
9 cwt 
slow; 
$10 


supply suffi 
ion ewt., f.0 


rand fair; supply am 


easier, 

$8@8.50 cwt 
good; supply scarce 
trend 

cwt 
fair 


4 good 
$9.90 
supply 


un 


PULP 


slow supply good 


adequate 


mand good 
trend 
Florida 
pulp, fair 
328 @ 30 


good 
mills 
1 for 
pulp 


DRIED SKIM MILK 


Buffalo emand 


good trend firmer 


$11 ewt 


eaten Demand 1 
Louisville Demand 
ipp amy] $12.50 
San Francisco: 
¢ Ib 
New 


Orleans mar 


ppiy ‘4 
Cincinnati Den 
rend ea ll¢ 
Philadelphia: 
alr 
Portland emand 
rend unchanged; $10 
Milwaukee Deman 
11@12 ¢ 
Chicago: 
wt. in carl 
Minneapolis: 
ple market easier; 


nand 


DRIED 
Be Demand sl 


1 livered 
"Basten: Demand go 

Ogden: 

Louisville: 
supply ample 

Ft. Worth: 
quate; carlots 
cewt sacked 
Texas point 
Ft. Worth 
Francisco: 
$6.50 cwt 
Orleans: 
upply adequate; 

Cincinnati: 
supply adequate; 

Philadelphia: 
fair; 

Portland: Demand 
trend unchanged; 

Minneapolis: Market 
wt 

Kansas City: 
straight grade 
cwrt 

Chicago: mand 
wt. In carlots 


Supply 
Demand 


Deman¢ 


MNC 
in 
Der 
Dema 
Demand 


$5.75 
Demar 


$6.25; 


De 


#13 
Dems 


und 


Demand 


and 


Demand limited; 
$10.50@11 cwt 


normal; 


delivered 
ton 


slow; 
50 


Demand good; 


and supply fair; 


ight supply ample 


good trend steady 


cwt 


and and supply fair 


1d good: trend steady 


M13 cwt 


and supply fair 


moderate upply 


slow supply ample 


1 and = supply fair 


supply fair; $11 


supply am 


WHEY 


supply good; $6 


ow; 


od; supply plentiful; 
$6.90, 100-1b 
good; trend 


bag. 
steady; 


$6.25@6.75 cwt. 


1 fair; 
$6.95, 

Ft. 
lotsa, 


supply ade- 
Ribolac $6.50 
Worth, or any 
f.o.b. ware 
steady; 


land supply 


nd fair; trend firm; 


$6.50@6.90 cwt. 


fair; trend 
@6. 


id moderate; 


easy; 
supply 
supply ample; 
steady at $5@5.50 


trend steady; 
fortified $6.50@6.95 


$6.25 


FISH MEAL 


Portland: 
limited; $2.35, f.0 
f.o.b. California 
Seattle: Demand 
Ply Umited imported 
2 unit protein 
blended fish meal 
Cincinnati: Demand 
trend steady; $160. 
New Orleans: 
supply light; 
Ft, Worth: Demand 
Angola 60% protein 
f.o.b. Houston. 
Louisville: Demand 
upply normal 


60% 


er 


Ogden: Supply 
Coast; 


65% $171@173 


Demand good; 
and 
ex-dock; 

2.20 a unit, 


Demand good; 


$142, 


trend firm; 
b. Vancouver; 


sup- 
$2.35, 


trend steady; sup- 
herring meal $2.25 
local production 
f.o.b. car 

and supply fair; 
trend high 
$137@138. 

good; supply 
ears or 


tight; 
trucks, 


slow; trend steady; 


$150@165 ton 
normal; 


$2.20 a unit, f.0.b 


trend steady; 


supply am- 
supply sufficient; 


demand 


$8@ 


supply 
firm; 


for 
meal 








Demand good; supply light; $140 
: Demand good; supply short; 


@143. 


$156 ton, bulk; $160, sacked. 
is: Market steady on 70% Ca- 
nadian herring meal at $170@176; 60% 
Angola meal $163.50@1665. 

Atlanta: Demand fair; supply tight; 60% 
one. ports. 


trend good; 
Mi 


: Demand good; trend up- 
ward; supply light but ample; $164 ton. 
Milwaukee: Demand good; supply scarce; 


Chicago: Demand fair; supply light; 60% 
protein $142, f.0.b. New England; 60% 
blended West Coast $135; herring meal 

protein $2.05 a unit of protein 


HAY 
timothy $18@19 
2 alfaifa $25@28; straw $10@14. 
Boston: Demand slow; supply adequate; 
No. 2 timothy $35@37. 
$16@21 


Ogden: Supply normal; 
slow; trend steady; 


ton tin the barn 
Louisville: Demand 
timothy or timothy 
No. 2 $33; local 


supply ample; No. 1 
$38; straw $18 


60% $169. 


Huffalo: No. 2 ton; No. 


$1 bale; 


and clover mixed §35, 
alfalfa No, 1 $40, No. 2 
ton 

Worth: 


,70 
Ft. tuuproved; supply 
less abundant; carlots, baled, No. 1 al- 
falfa 345@47, No. 2 $42@44, Utah, Idaho, 
Nevada origin; prairte $32@34; Johnson 
grass, nominal, No. 2 $32.50, delivered TCP. 
New Orleans: Demand slow; trend steady; 
supply ample; timothy and clover $35@38; 
baled alfalfa $36@38; prairie $23@25. 
Cincinnati: Demand fair; trend lower; 
upply adequate; No. 1 timothy $32; first 
cutting No. 1 alfalfa $38, second cutting 
$43: faney No. 1 clover and timothy, 60% 
clover $36: straw $15 
Philadelphia: Demand and supply fair; 
timothy and clover $38@40 as Ao quality. 
Seattle: Demand fair; trend steady; sup- 
ply ample; baled alfalfa $32 ton, delivered, 
truck lots, western Washington for U.8 


Demand 


Demand fair; supply adequate; 
5, alfalfa $30@35 

York: Demand moderate; trend 
supply limited; “ere” No, 
No. 2 $35@39 3 $32@33 


HOMINY FEED 


Buffalo: Demand good; supply 
$64 bulk, Boston. 

Memphis: Demand poor; trend lower; 
supply ample; white $56, yellow $61. 

Seattle: Demand fair; trend steady; sup- 
ply ample; 868 ton, delivered, carlots. 
0 a: Demand good; supply weak: 
$47.50 bulk, $52 sacked. 

Cincinnati: Demand 
trend higher; $61@61.60 

New Orleans: Demand fair; 
supply ample; $67@68. 
Kansas City: Demand good; 
searce; trend stronger at $55.50, 
Kansas City, for white or yellow. 
Indianapolis: Demand fair; trend down- 
ward; supply adequate; $60 ton, Includ- 
ing state tags and used bags; ground corn 
$65.50 ton. 
Milwaukee: 
$56.60. 
Chicago: Demand very good; 
58.80. 

Louisville: Demand good; trend stronger; 
supply fair; $59.10@60.10 ton. 

Boston: Demand good; supply fair; $68.50 


LINSEED OTL MEAL 

Wichita: Demand slow; supply sufficient; 
34% $88. 

Portland: Demand good; 
supply limited; $98.60. 
Seattle: Demand steady; supply limited; 
trend steady; $99 ton delivered, carlots, 
36% solvent; $96 ton, ex-dock, California 
expeller. 
Omaha: 
36% $82, 





New 
steady; 


$430 45 No 


light; 


and supply fair; 
trend steady; 


offerings 
sacked, 


Demand and supply fair; 
supply short; 


trend higher; 


supply adequate; 
32% $87. 


Demand good; 
34% pellets $84, 


easy ; 

New Orleans: Demand fair; 
supply light; 43% or better $89@89.60 
San Francisco: 
$86.60. 

Ft. Worth: Demand quiet; 
cient; carlots, 36% old process 
sacked, delivered Ft 
Ment; pellets $2.25 premium. 

Louisville: Demand slow 
supply normal; new process 
process $91.35 

on: Demand 
$90.46 

Chicago: 
move slowly 
the week 


trend 
$84.35; 


easy 


fair supply 
continued 
states 
There 
resale 
soft 


Linseed oil meal 

in the central 
ending March 3 
to be plenty around, with 
factor in keeping the market 
tations March 3: solvent $79 

Minneapolis: Demand was 
ly good this week, with some 


f.o.b. or delivered Ft. Worth 
San Francisco: Demand fair; 
$2.10 a unit of protein 
New Orleans: Demand good; 


supply good; 


trend firm; 


meat and bone scraps. 


St. Louis: Demand good; supply ample: 
50% $102.50 ton bulk, $1056.460@106.50 in 
paper bags, $106.560@107.50 in burlap bags 


New York: Demand good; trend steady 
supply limited; 60% $87.60, 556% $96 sacked, 
55% $92.50 bulk 
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HIGH CAROTENE 
Landby’s DEHYDRATED ALFALFA MEAL (tow Fier) 


50-Ib. papers or 100-ib. burlap bags. 


LANDBY DE DEHYDRATING C0. 


A. J. LANDBY 
PHONE 1 as. 183 
WARROA 
PLANT AT Swart. | MINNESOTA 








Vhiladeiphia; Demand good; supply fair: 
36% $89. 
Cincinnati: Demand and supply fair; trend 


old process $79.26, new process §74.25. 
trend steady; 


Demand and supply fair; 


supply suffi- 
$79.40, 
Worth, prompt ship- 


old 
light; 


to 
during 
seemed 
meal a 

Quo.- 
expeller $86. 
reported falr- 
mixers and 


jobbers taking on supplies inte April. Un 
usual strength in soybean ofl meal was a 
factor in better linseed meal interest. Quo- 
tations: 36% $68.50@69, 34% $74.50, bulk, 
Minneapolis; 22% flaxseed screenings oil feed 
$37, with demand light 

Indian «polis: Demand good trend un 
changed; supply average 34% $88.50 

Milwaukee: Demand and supply fair: 
34% $85; 36% $79 

Kansas City: Market slightly stronger 
with demand fair and offerings satisfa 
tory $68@69. bulk, Minneapolis 

MALT SPROUTS 

Roston: Demand good; supply tight: $68 

New Orleans: Demand fair; trend steady; 
supply limited $657@58 

Cincinnati: Demand and supply fair; 
trend easy; No. 1 863@64 

St. Louls: Demand good; supply limited; 
No. 1 bulk $56@5464.50 ton N« 1 sacked 
$59 ton, No. 2 sacked $55.50@56 ton 

Milwaukee: Demand good; supply scarce 
$59@60 

Chicago: Demand fair supply tight 
No. 1 $61 

MEAT SCRAPS 

Buffalo: Demand slow; supply ample; 
trend slow; 50% meat scraps $92.50 ton, 
bulk; $95.50, sacked. 

Boston: Demand active; supply short; 
$1.50 a protein unit; converted, 60% $87.50 

Louisville: Demand good; supply fair; 
trend strong; $100@105 ton 

Ft. Worth: Demand fair; supply moder 
ate; meat and bone, 60% $90@93, sacked, 


supply limited; 60% $90@93, local plants 

Cincinnati: Demand good; trend steady 
to higher; supply adequate; 60% $97@98 
ton, sacked, f.ob. Cincinnati 

Omaha: Demand good; supply adequate 
$98.50. 

Seattle: Demand good; trend very strong 
supply very limited; §106 ton, ex-ware- 
house 

Portland: Demand good; trend firm; sup 
ply limited; §2 

Wichita: Demand good; supply adequate; 
60% $92.60, f.o.b. plant; 66%, no quota- 
tions, no offerings 

Milwaukee: Demand and supply fair; 
60% $100 

Chicage: Demand good; supply fair; 50% 
protein $95@98; 65% 112. 

St. Paul: The strong soybean meal mar 
ket was reflected in stronger meat scraps 
quotations, ranging $106@107.60 for 60% 
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Kansas (City: Demand good; offerings 
fair; market firm; 604% meat and bone 
scraps $97.50@100, sacked, Kansas City 


MILLET 


St. Louis: Demand good; 
recleaned Early 
recleaned White Proso $6 cwt., 


MILLFEED 
ie: Prices held about steady 
thie week, influenced by limited supplies 
rather than demand, Bran was reported 
tight. Quotations bran §60@61, standard 
midds $60.50@52, flour midds $63, red 
dog $65 
dog %$69@60 

Kansas City: Demand 
fair to good 
sacked Kansas City; 
sacked, Kansas City 
Wichita: Demand good, 
with shorts in stronger 
bran supply about offsets 
Kaneas City March 4 bran 
shorts $50.60@61.75 bran declined $1.60 
ton, while shorts were unchanged to 2h¢ 
ton higher, compared with the preceding 
week 


rt. 





supply limited 
Fortune $4 owt... sacked 
sacked 


fair; market firm 
bran $46.76@47.26 
shorte $61@61.26 


offerings 


mostly local 
demand than 
demand; basts 


$47@ 47.26 


Worth: 
clent carlotes 
56, gray 
about 60¢ 
compared 

Chicago: 
central states 
March 3. Bran 


Demand 
prompt 
shorts $57@568 


fair supply seuffi 
wheat tran $54@ 
delivered TCP 
lower on both bran and shorts 
with a week previous 
Millfeeda were irregular 
during the week ending 
and shorts were down 60¢ 
@ti, but flour midds. and red dog pushed 
ahead $1@2. The latter two were in good 
demand because of use in pig feeds. Quo 
tations March 3: bran §63@63.60, standard 
midds, $54@54.50. flour midda. 57@69, red 
St. Louis: Demand fair; mills not oper 
ating heavily as recently, supplies not 
plentiful bran $61@61.60, shorts $65.26 
55.75, St. Loutese switching limite 
‘Omaha: Demand and supply 
$17, shorts $61.26 
Milwaukee: Demand and supply fair 
pure bran $54.50@65, middlings $54.60@65 
Indianapolis: Demand fair to good; trend 
upward; supply sufficient; winter wheat 
bran $61, standard midds, $61.50, mixed 
feed $62.26, gray shorte $63.26 
Cincinnati; Demand fair; trend steady 
supply adequate bran $57.60, middlings 
$568. 50@60 e 
Boston: Demand cautious; supply 
standard bran and middlings $61. 
Buffalo: Active demand early in the 
week forced prices higher but later de 
mand slowed and prices dropped back 
to previous levels. Quotations Mareh 3 
bran $56@56.26, standard midds, $§56.75@ 
56.50, flour midds, §68.60@61, red dog $62 
New York: Demand moderate; trend firm 
supply fair; bran $64, standard mids. $64 
Philadelphia: Demand fair; supply am 
ple; bran $63.50, standard midds. $64.60 
red dog $67 
New Orleans: 
quate; trend stronger; 
$60@60.75 
Memphis: Demand fair; trend down 
supply adequate; wheat bran $63.60, gray 
horts $56.50, standard midds, $66.60. 
Louisville: Demand fair; trend easy; sup 
ply ample; bran $57.20, mixed feed $69.35 
shorts $61.45. standard midds, $60.86. 
Portiand: Demand slow; supply limited 


in the 


20 


fair bran 


fair 


Demand fair; supply ade 
bran $56@57, shorts 


trend unchanged; §48. 

Seattle: Demand fair; trend steady; sup 
ply ample; $50 ton, delivered common 
transit points 

Ogden: Supply normal; to Utah and 
Idaho: red bran and mill run, blended 
white $48; middlings $53; to Denver: red 
bran and mill run §66, middlings $60; to 
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New York 
Chicago 
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BARLEY 


CORN 


OFFICES: 


Memphis 
Norfolk 
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Enid 
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Toledo 
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From &very Grain ‘Producing Area in United States 
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Fort Worth 
Portland 


Kansas City 
St. Louis 
Chicago 
Buffalo 
Omaha 


* 


WHEAT 









Galveston Nashville 






Enid Louisville 
Minneapolis Memphis 
Norfolk Houston 
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California: red bran and mill run $55.50, 
middiings $60.60, f.0.b. Ban Francisco and 





t Demand good; supply 
red bran $61.60. 


MINERAL FEED 


1.5% phenothiazine sheep 

mineral blocks $4 each. 
Worth: Demand quiet; 

carlots, mineral supplement, 

phosphorus $75@80; mineral 

each, 21% calcium, 

THs salt $85@90, fob. Ft. 
Francisco 


all-purpose with ftodine $70. 


Demand steady; 
trend unchanged; high phosphorus mixtures 
$54 ton, ex-warehouse; 
ton, ex-warehouse, 
‘ortland 


competitive brands 


trend unchanged; 

Wichita: Demand moderate; 
quate; all-purpose with iodine, 50-lb, blocks 
100-lb, bags $85, f.0.b. plant 


lote $48, f.0.b. Indianapolis. 


Ruffalo: Demand and supply good; $26.60 
ton, delivered Buffalo, 
Demand steady; 


blackstrap, prompt 10%¢ gal., 
ered 


by truck $26.40, seller’s market price on date 
of wry, maximum 11%¢, March thru 


Francisco: Demand and supply good: 
Cal. 

New Orleans: Demand good; trend steady; 

supply adequate: 


supply adequate; 
t 


trend unchanged; $18. 


fob. New Orleans. 


changed; supply sufficient; 
$16.26: bulk, 60 gal. 


Market steady at 


Citrus molasses-—demand 
epi =e $12, Florida 


RY 10%¢ gal., ’ 


supply ample; 11%¢ gal 
K City + Demand moderate; 





; April 10% @11¢ gal. 


OAT PRODUCTS 


Demand fair; supply light: 
; reground oat feed $22 


white oats $63.85, crimped white oats $74.85 

New Orleans: Demand slow; : 
pulverized white oats $60@ 
mixed feed oats $53; 








Cincinnati: 
supply adequate; 
pulverized white 
$96@101 

Philadelphia: 
except light on 
verized white oats 


Demand fair; 
reground oats 
oats $63@54, 


trend steady; 
$19@20, 
rolled oats 
Demand dull; supply fair 


Canadian oat feed; pul- 
$56; domestie oat feed 


$22.60, Canadian $256 

Portland: Demand slow; supply ample; 
trend unchanged; rolled $76, ground §74, 
cleaned $76 

Memphis: Demand good; trend steady 
supply ample; 3%% protein, reground oat 


feed $22.60 


Minneapolis: Market about steady on 
most products with demand improved 
Quotations feeding rolled oats $92@95 
standard pulverized $49.50, feeding oatmeal 
$80, steamed crimped oats $66.50, reground 
oat feed $13@18 

. Louis: Demand good supply fair; 
reground oat feed $15 in 100-lb. burlap 
bags; pulverized white oats $61 ton, choice 
$52 

Indianapolis: Demand fair; trend steady 
to unchanged supply ample; pulverized 
oate $48, pulverized white oats $58, crimped 
white oats $79.25, fine ground feeding oat 
meal $88. white rolled oats $100, recleaned 
No. 2 white oats $1.15 bu sacks extra 

Milwaukee: Demand and supply fair; pul 
verized white $49, feed $47.50 molasses 
oat feed $35 reground oats, 3% $15, 5° 
$16.50 

Chicago: Demand fair supply ample 
reground oat feed $13@14 fine ground 


feeding oatmeal $80; feeding rolled oats $93 


OYSTER SHELL 


Roston: Demand and supply steady in 
paper $21.44 

Louisville: Demand good; trend steady 
supply normal; $19.39 ton 

San Francisco: Demand fair upply am 
ple; local $13, eastern $24 

New Orleans: Dyemand good; trend steady 
supply adequate $13@13.50, local origin 

Portiand: Demand slow; supply ample 
trend unchanged: weetern $29, eastern $33 
granite grite $24, crystal grits $24 

PEANUT OTL MEAL 

New Orleans: Demand good upply light 
trend #tronger; 45% $74.50@76.50 puthern 
mills 

Atlanta: Demand good trend strong; 
supply light 45% $81, Georgia mills $78 
Alabama milis 

Milwaukee: Demand good: supply fair; 
26% $68, 45% $85 

PEAT MOSS 

Boston: Demand steady; supply adequate; 
carlots $2.65@2.76 bale; lLe.! $2.85 @3.10 

San Francisco: Demand fair; supply am 
ple; $3.15 bale 

New Orleans: Demand dull; trend steady; 
supply adequate; 150-lb. bales German moss 


$2.60@3.10. 


Philadelphia: Demand good; supply light 
$2.60, f.0.b. plier 

Chicago: Demand good supply ample 
$3.30@3.46, standard bale 

New York: Demand heavy: trend steady 
supply very limited; Canadian $3.10@3.25, 
imported 2.67@2.77 

POTASSIUM IODIDE, U.S.P. 

&. Louls: Demand fair to good; supply 
ample; 100% pure potassium iodide, U.8.P., 
260-Ilb, average in drums $2.15, 100-Ib. lots 
in fiber drums $2.17, 26-Ib. lots in fiber 
drums $2.20, 6-Ib. lots in bottles $2.29; 
90% potassium iodide calcium stearate mix 
ture, 225-lb. lots in leverpak drums $2.06, 
200-Ib. fiber drums $2.08, 100-Ib. fiber drums 
$2.09, 26-Ib. drums $2.11 

New York: Demand normal; trend steady 
supply ample; 200-Ib lota $2.16 100-Ib 
lots $2.17, 26-1b lote $2.20 potassium 
jodide chalk mixture, 250-ib. lote $2.06, 100 
Ib. lots $2.08, 25-Ib. lots $2.11 





Dehydrated ALFALFA MEAL ,hie.. 


Frem the Fortile Red River Valley of Minnesota 
Write - Phone - Wire 


RED RIVER ALFALFA CO. 
Phone 61 





Crookston, Minn. 











RICH IN CARBOHYDRATES 
CARS « TANK TRUCKS e@ 


ATLANTIC, PACIFIC, GULF & INLAND TERMINALS 













BARGES 














NATIONAL MOLASSES COMPANY 


ORELAND, PA 






OGONTZ 8337 


Phone: 


















COTTONSEED OTL MEAL FUTURES 


Closing prices of cottonseed oll meal 
change in dollars per ton (bulk): 


{41% protein) on the Memphis Merchants Ex- 











Feb. 2 Mar. 1 Mar. 2 Mar. 3 Mar. 4 
March --@ 60.40 68.00@ 569.50 »-@*60.00 -@*61.00 @ *63.50 
May 63. wet: 65.00 63.75@ 64.26 -@ 64.75 ....@°665.256 ....@*67.00 
July -@ 66.55 66.30@ 67.25 ....@ 67.756 68 00@ 68.50 69.10 70.00 
October -@ °57.25 -.-@°67.60 ....@°53.00 -@°*68.25 -@ °68.25 
December --@*57.00 ....@*57.60 ....@°57.75 @ *58.00 .@*57.50 
January -@°67.00 ....@*57.60 -@°57.50 @°53.00 @ *57.50 
*Sales 
SOYBEAN OTL MEAL FUTURES 
Closing prices of soybean oil mea! (basis Decatur, Ill.) on the Chicago Board of Trade 
and on the Memphis Merchants Exchange, in dollars per ton (bulk basis) 
CHICAGO 
Feb. 26 Mar Mar. 2 Mar. 3 Mar. 4 
March 80.75@ 81.00 80.60@ 80 -@ 81.25 82.90@ 83.40 85.00@ 85.50 
May @ 82.40 82.60@ 82.90 83.40@ 83.50 = 35@ 84.50 85.10@ 85.50 
July --@ 82.55 83.25¢@ 75 84.50@ 84.75 85.25@ 85.50 85.60@ 85.90 
August 82.50@ 82.60 83.15@ 83.50 83.90@ 84.50 84.75@ 85.00 @ %5.60 
October 61.00@ 62.25 63.00@ 64.00 63.50@ 63.85 62.50@ 63.00 62.75@ 63.50 
December 59.00@ 60.00 61.50@ 62.25 60.75@ 61.25 60.00@ 60.50 59.50@ 60.50 
MEMPHIS 
Feb. 26 Mar Mar. 2 Mar. 3 Mar. 4 
March 78.26@ 78.75 79.00@ 50 79.25@ 79.85 @ 81.75 @ 84.00 
May -++-@ 80.00 a 00 81,.00@ 81.75 3.256@ 83.75 -@ 84.75 
July .@ 80.10 81.25@ 50 81.25@ 81.80 -@ 83.50 84.49@ 85.00 
August ° @ 79.75 80.85@ 26 81.25@ 81.75 ‘@ 83.50 84.25@ 84.80 
September -@*72.00 73.254 75 @ 75.00 @ 76.50 77.25@ 78.00 
Detober 569.25@ 60.276 60.30@ 2.00 mM 62.50 @ *61.50 .@ 61.75 
December 57.50@ 569.75 568.50@ 00 @ 61.50 60.50@ 61.50 69.25@ 60.25 
January 57.26@ 69.00 58.00@ 50 @*60.00 659.25@ 61.25 58.50@ 60.50 
*Sales 
RIBOFLAVIN MILLFEED FUTURES 

New York: Demand good; trend steady; The following is a comparison of settling 
supply ample; feed grade 8¢ gm. equiva prices at Kansas City for Feb. 25 and 
lent, freight allowed March 4 

RICE BY-PRODUCTS Bran- Feb. 25 Mar. 4 

San Francisco: Demand good; supply March $46.60@ 47.35 $46.36@ 46.75 
fair; bran $54, polish $64 April 48.20@ 48.75 48.15@ 48.60 

Ft, Worth: Demand improved for bran May . 44.05@ 44.75 45.00@ 45.50 
upply scarce on bran: rice bran $40@ 41, June 41.00@ 42.50 41.25@ 42.75 
f.o.b. south Texas rice mills, prompt ship- July 40.60@ 42.00 41.256@ 42.26 
ment: hulls $3@4, f.9.b. mills August ; 40.25@ 41.00 41.26@ 42.25 

New Orleans: Demand good; trend steady Shorts— 
supply adequate; bran $40@42 ' ee . 

Memphis: Demand good; trend steady: March $50 25@ 50.85 $50.25@ 60.80 
supply tight; bran $46, sacked, f.o.b. Ar- | APril 51.502 £3.35 61.75@ 63.26 
kansas points — 52 —- 2.75 62.16@ 62.50 

’ ° De a June 50.60 51.50 60.00@ 60.75 
ssbgen Lewione wate: hy MMs Oe ay (7-56@ 49.50 47.78@ 60.00 

’ August 45.50@ 47.50 46.26@ 48.00 
SCREENINGS 

Buffalo: Demand and supply fair; Ca- 
nadian screenings $23.50, bulk, New York; , 
Canadian ground screenings $32, sacked, ee ge pe and gray $17 cwt.; small 
New York; Canadian ground flax screenings : ied 
$43, sacked, New York TANKAGE 

Cincinnati: Demand fair; trend one Louisville: Demand good; trend strong; 
supply adequate; Canadian $26, barley $28 supply fair; $105@110 ton 

Minneapolis: Somewhat better interest Ft. Worth: De 4 ner A : ‘ 
was noted late in the week, and prices 2 ome good; supply scarce; 

, 60% digester $105@109, f.0.b. Ft. Worth 
moved up from recent lows. Receipts of Cincinnati: Demand 004: trend stead - 
country run screenings were very light supply tight ~ s , Perr A 

ght; 60% digester $102.50@107.50 
and were quoted norflinally at $20@24. Ter- Omaha: Demand good; supp! limited: 
minal offerings ranged $12@21 for lights, $107.50, bagged ’ pply mMitee; 
$21@28 for mediums, $28@38 for heavies Wichita: Demand good; supply limited; 
Offerings of Canadians were scarce, im- 60% $100, f.0.b. plant 
porters report, and quotations of $16@17, Chicago: Dema oe 
bulk, Duluth, were posted; Canadian ground protein "$1060 — good; supply fair; 60% 


at $256@26, sacked; 
up $3 to §28. 

Chicago: Demand and supply fair; ground 
grain screenings $29@30; Canadian, bulk 
$20.50@21 

SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 

Chicago: $22, carlots. 

Kansas City: $21.60@22, carlots. 

St. Louis: $21.10@21.60, carlots. 

Des Moines: $22.256@22.60, carlots 


flax screenings moved 


Philadelphia: $21.25@21.60, carlots 
Minneapolis: $23.75, carlots. 
SORGHUMS 

Ft. Worth: Demand poor; supply suffi- 
client; carlots, bulk No. 2 yellow milo 
$2.93@2.98, delivered TCP. 

Cincinnati: Demand and supply fair; 
trend higher; $3.10@3.15. 

SOYBEAN OIL MEAL 
Boston: Demand good; supply fair; $80.50. 


Ogden: Supply normal; $95@100 


Louisville: Demand slow; trend strong; 
supply normal; $95.31 ton. 

Ft. Worth: Demand Umited; supply suffi- 
clent carlots, 44% $101@102, delivered 
Ft. Worth, prompt 

San Francisco: Demand good; supply 
fair $108.57 

Cincinnati: Demand and supply fair; 
trend higher; $81@82, bulk, Decatur 

Philadelphia: Demand fair; supply light; 
$80.60, f.0.b. Decatur 

Omaha: Demand slow; supply adequate; 
44% $90, 41% $93, pellets $956.50. 

Seattle: Demand draggy; trend steady; 
supply ample; $110 ton, delivered, carlots. 

Portland: Demand good; trend higher; 
supply ample; March $77, April $82. 

Wichita: Demand fair; supply sufficient; 
41% $91.50, f.0.b. Wichita. 

Decatur: Demand good; supply fair; 41% 
$86@87, bulk, unrestricted; 44% $82@83. 

Atlanta: Demand fair; trend strong; 
supply adequate; 44% $88, bulk, Mississippi 
Valley mills 

Indianapolis: Demand fair; trend up- 
ward; supply sufficient; 44% $93 ton 

Milwaukee: Demand good; supply fair; 
41% $96, 44% $94.60. 

Chicago: Soybean of! meal closed irregu- 
lar in the central states during the week 
ending March 3. Prices were $1@2 higher 
for 41% meal and §$1@2 lower for 44%. 
Meal delivered on the futures market was 
said to be holding the latter type to the 
lower levels. Demand was slow for meal, 
but trade observers expected higher prices 
since beans continued to rise and oil took 
only a smal! advance. Quotations March 3: 
41% protein, unrestricted §96.60@98; 44% 
$92.50@93 

Minneapolis: Prices moved up about $6 
ton as crushers boosted quotations in line 
with soaring soybean costs. Considerable 
resistance to the higher quotations was 


noted, and buying was limited, Quotations: 


44% $80@81.50, bulk, Decatur; April-Sep- 
tember $83 

Kansas City: Market sharply stronger 
with the new highs scored by beans, but 
there appears to be a certain limit to the 
extent of the meal advance in relation 
to beans thus supplies are reduced and 
demand remains fairly active; for Kansas 
City and West $79.60@81, bulk, Decatur; 
unrestricted $82@83, bulk, Decatur 


SUNFLOWER SEED 


St. Louls: Demand fairly good; supply 
ample; large black and gray $20 cwt.; 








Milwaukee: Demand light; 
60% $107.50 

St. Louis: Demand good; supply ample; 
60% $103.50@105 ton bulk, $107. 560@109 ton 


supply scarce; 


in paper bags, $108.50@110 ton in burlap 
bags. 

St. Panl: Prices moved up in sympathy 
with soybean oil meal; supplies limited; 
quotations: 60% digester $110@112. 

WHEAT GERM 

Chicago: Market easier at $66.50. 





150 ON HAND FOR CRITIC 
TURKEY FEED MEETING 


BEARDSTOWN, ILL.—More than 
150 turkey growers and their wives 
attended the recent Critic Turkey 
Feed convention at Beardstown. The 
annual event is sponsored by the 
Beardstown Mills Co., manufacturer 
of Critic feeds. 

Growers from Illinois, Iowa, Indi- 
ana and Missouri were on hand for 
the program, which included a panel 
discussion, a tour of the mill and 
exhibit booths and a banquet. 

Beardstown Mills introduced its 
new bulk delivery service trucks at 
the meeting, and a number of other 
companies which supply the turkey 
industry had exhibit booths. 

A panel] of experts answered ques- 
tions asked by a panel of growers. 
Members of the experts panel were 
Dr. J. O. Alberts of the University 
of Illinois, Rudolph Flintje of the 
Illinois Turkey Growers Assn. and 
Dr. Charles F. Chappel of Beards- 
town Mills. Ace Enloe, Central Illi- 
nois Poultry Co-op Assn., spoke at 
the banquet. 


<i 


LIGHT TURKEY EGG SETS 
SHOW DECLINING TREND 


KANSAS CITY — A total of 201 
hatcheries responded to the American 
Poultry & Hatchery Federation ques- 
tionnaire on turkey hatchery opera- 
tions for the week ended Feb. 27, 
1954, as compared with the cor- 
responding week of 1953. Of this total 
all but 51 reported they were hatch- 
ing. 

For the second consecutive week, 
settings of light breed turkey eggs 
have shown a decline from the same 
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week a year ago for those plants re- 
porting on their operations. There al- 
so are indications of some liquidation 
in light breed supply flocks. 

For the U.S., hatcheries reporting 
to APHF showed 381,420 heavy breed 
poults hatched in the week ended 
Feb. 27, a gain of 3.7% over the 367,- 
790 hatched in the corresponding 
week of 1953. Heavy breed eggs 
placed into incubators last week at 
1,382,300 totaled 6.2% more than the 
1,300,800 eggs placed in machines for 
the same week of 1953. 

Light breed hatches for the week 
at 166,990 poults gained 37.8% over 
the 121,200 hatched during the same 
period of 1953. Light breed eggs 
placed into machines at 219,120 eggs 
represented a 21.5% decrease from 
the 278,780 eggs placed in*o incuba- 
tion a year ago. (Two weeks ago this 
decrease from a year ago was figured 
at 6.5%.) 

A total of 145 hatcherymen said 
none of their heavy breeders had been 
sold, while four hatcheries said they 
had liquidated 20% or less from their 
flocks. In the light breeds, 76 hatch- 
eries said they had no breeders li- 
quidated from the supply flocks, but 
23 said they had sold some or all. In 
three cases all light turkey breeders 
had been sold; in seven cases, be- 
tween 50 and 85% had been market- 
ed and in 13 instances, from 5 to 30% 
had been marketed. 


Cameron-te Add 
New Feed Mill 
at Russellville, Ark. 


NORTH LITTLE ROCK, ARK.— 
Cameron Feed Mills, North Little 
Rock, has announced plans for a feed 
mill in Russellville, Ark., to be placed 
in operation as quickly as installation 
of machinery can be completed. 

G. Ted Cameron, president of 
Cameron Feed Mills, said: “A building 
on the Missouri Pacific tracks has 
been secured from Clement-Byrd as 
our Russellville location, and a rail- 
road spur will be constructed. We will 
have a modern feed manufacturing 
plant for the production of broiler 
feeds to serve the rapidly expanding 
poultry industry in the Arkansas 
Valley area. Holding tanks and grain 
bins will be constructed as rapidiy 
as possible, and mill equipment will 
be installed without delay. The mill 
will specialize in the production of 
broiler feeds to be used in bulk feed- 
ing operations.’ 

Cost of the installation is an- 
nounced as approximately $100,000. 
Plant capacity will exceed 100 tons 
daily, and will utilize the latest type 
machinery and mechanical handling 
equipment. 

“We feel that this new mill, added 
to the production of our North Little 
Rock plant, will enable us better to 
serve the interests of the poultry 
industry,” Mr. Cameron said. 

Cameron Feed Mills was founded 
in 1914 by Guy Cameron, C. E. Hayes 
and Rev. James Thomas, with Mr. 
Cameron later acquiring the interests 
of the other partners. In 1923 a 
new structure of concrete and steel 
replaced the old mill that was de- 
stroyed by fire. The firm manu- 
factures a full line of feeds for 
poultry, dairy cows, cattle, hogs, 
horses and mules, rabbits and dogs, 
for distribution in Arkansas, Mis- 
souri, Oklahoma, Texas, Louisiana 
and Mississippi. 


pats 
—— 


TEXAS HATCHERY OPENS 

PLAINVIEW, TEXAS — The Su- 
preme Hatcheries, Plainview, Texas, 
recently held its formal opening. 








Owner-operator is Louis Jurcak, who 
has spent 15 years in the poultry 
business. In addition to the hatchery, 
the new business will handle a com- 
plete line of poultry feeds, supplies 
and 


es. 





Some $.W. Areas 
Get Dust Storms, 
Others Have Rain 


KANSAS CITY—Storms reminis- 
cent of the dust bowl days of the 
mid-30’s harassed wheat producers in 
western and southern sections of the 
winter wheat belt during the past 
two weeks, causing concern over the 
outcome of the new crop in those 
areas. Elsewhere, additional much- 
neéded moisture has improved pros- 
pects, but more precipitation is re- 
quired to build up moisture reserves 
and improve the surface condition. 

This week the Kansas Wheat Im- 
provement Assn. points out that rain 
and snow last week were extremely 
beneficial to the crop in the eastern 
two thirds of Kansas. On the other 
hand, the western third of the state 
had very little moisture and suffered 
severe wind erosion. 

The severe dust storms in some 
areas have been harmful to ranchers 
as well. Colorado state officials in 
seeking federal aid for the state re- 
ported that much grass and other 
forage has been blown over by dust 
and silt, that sorghum crops and 
stubble have been blown away and 
that haystacks are filled with dust 
and sand. 

Lungs of cattie in dust storm areas 
have been filled with dust, and stock 
faces the threat of dust pneumonia, 
the Colorado report notes. 


Wind Damage Noted 

The latest report from Texas sum- 
marizes the results of wind erosion 
and dust storms which occurred a 
week ago in the Panhandle, Strong 
winds and blowing soil were particu- 
larly hard on wheat, the report in- 
dicated. Over much of the low roll- 
ing plains moisture is badly needed 
and surface moisture is deficient over 
the high plains. Some wheat was 
blown out but extent of the dam- 
age has not yet been determined. 

Late in February Oklahoma wheat 
was damaged by blowing in the sandy 
areas of the state, the Oklahoma 
bulletin said. In general, wheat has 
had an excellent root system as a 
result of good moisture conditions 
at seeding time. Moisture penetra- 
tion is in excess of two feet in many 
of the principal wheat growing coun- 
tries, and the crop remains in fair 
to good condition. Surface moisture 
has been depleted by high tempera- 
tures and winds. 


SHAWNEE MILLING PLANS 
ADDITION TO ELEVATOR 


SHAWNEE, OKLA.—Construction 
will begin soon on a million-bushel 
addition to the elevator of the Shaw- 
nee (Okla.) Milling Co., Leslie A. 
Ford, president, announced this week. 
The new unit will double the present 
storage capacity of the mill. 

Contractor for the project is Mill- 
ing Engineers, Inc., Kansas City. 

The new storage will consist of 24 
circular concrete bins with 12 inter- 
stice bins, all 125 ft. high. The pres- 
ent headhouse will be heightened by 
35 ft. to conform with the new unit, 
and machinery to carry a 20,000-bu.- 
an-hour capacity will be installed. A 
temperature control system will be 
incorporated in the new structures. 

The Shawnee Milling Co. processes 
flour, formula feed and corn meal 
at the Shawnee mill as well as 
branches at Okeene and Pauls Valley, 
Okla., and Vicksburg, Miss. The foun- 
der, J. Lloyd Ford, is present chair- 
man of the board of the company. 


”_ 














RAYMOND ROUTH HEADS 
QUAKER MEMPHIS MILL 
ST. JOSEPH, MO. — Raymond 


Routh, who has been manager of 
feed manufacturing in the local plant 





of Quaker Oats Co. and feed coordi- 








C. Lane Moore 


NEW MANAGER—The Cereal By- 
Products Co., Chicago, announces that 
©. Lane Moore has been named man- 
ager of the firm’s St. Louis office, lo- 
cated in the Merchants Exchange 
Building. The St. Louis office, opened 
in 1917, was the founding place of the 
feed ingredient brokerage firm. Mr. 
Moore was born in Louisville and is a 
graduate of De Paul University, 
Greencastle, Ind. He served in the 
Air Force during World War Il, and 
saw foreign duty in the South Pacific. 
He has worked for Cereal By-Prod- 
ucts for the last four years in the 
Chicago office. 





nator for the company, has been pro- 
moted to the position of superintend- 
ent of the firm’s Memphis, Tenn., 
feed mill. The announcement was 
made by C. R. Martin, Quaker man- 
ager at St. Joseph. 

Mr. Routh has been with Quaker 
since 1933, having started in the 
flour mill as a sweeper. He held the 
positions of roll tender in the flour 
mill and feed miller prior to becoming 
manager of feed manufacturing in 
1938. During World War IT he was 
bomb line superintendent at the 
company’s Grand Island, Neb., bomb 
plant. In 1947 he was made coordi- 
nator of feed milling for the company, 
in addition to managing the local feed 
mill. 

Mr. Routh’s position at St. Joseph 
is being taken by Clarence B. Hed- 
rick, who has been foreman of feed 
manufacturing in that plant. Fred- 
erick W. Gardner will succeed Mr. 
Hedrick. 


_ 
-_ 


E. J. LANG TRANSFERRED 

MINNEAPOLIS—E. J. Lang, buy- 
er for the local Ralston Purina Co. 
plant for the past few years, has been 
transferred to the sales department. 
Tom Hartman, formerly with Check- 
erboard Elevator Co., is now in 
charge of purchasing. 
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Elevator Men Ask 
More Use of Grain 
Commission Firms 


MINNEAPOLIS — The Farmers 
Elevator Association of Minnesota is 
urging Ezra Taft Benson, secretary 
of agriculture, to make full use of 
the services of grain commission 
merchants in handling grain taken 
over by the the Commodity Credit 
Corp. on loan defaults. 

This step was decided upon by 
resolution at the organization's an- 
nual convention March 1-2 at Hotel 
Nicollet. The group also is appealing 
to Congress to make several changes 
in the tax regulations pertaining to 
gains and losses in commodity mar- 
ket trading, including a request that 
traders be permitted to get capital 
gain tax treatment on risks carried 
for two months rather than six 
months as at present. 

Oscar A. Olson, Truman, was re- 
elected president of the organization, 
and H. A. Fredrickson, Windom, was 
renamed vice president. Also re- 
elected were J. E. Brin, Stewartville, 
treasurer, and Lloyd A. Nelson, Still- 
water, secretary. Registration exceed- 
ed 1,500 

In a convention panel discussion 
on the uniform grain storage agree- 
ment it was revealed that the trade 
is seeking an 8% increase in storage 
rates on government-owned grain, 
along with some other changes in the 
pact. The negotiating committee is 
to meet with government officials in 
Washington March 12. 

Theodore S. Gold, assistant to Sec- 
retary Benson, presented the admin- 
istration’s arguments for variable 
price supports as the first step toward 
a “common sense program.” The huge 
supplies of commodities owned by 
the government are costing taxpayers 
$500,000 a day for storage alone, he 
said. A serious storage problem was 
forecast by the government official 
if production is near normal this 
year. 

Other speakers included Ron Ken- 
nedy, executive vice president of the 
Minneapolis Grain Exchange; Rev. 
W. Cox and Harold Peterson of the 
University of Minnesota, and Glenn 
Harmon, director of training, Gen- 
eral Mills, Inc. 

a ee 


PAPER, CALMENSON & CO. 
APPOINTS DISTRIBUTOR 
ST. PAUL — The Dabney-Alcott 
Supply Co., Inc., Memphis, Tenn., has 
been appointed distributor for Pacal 
hammers, according to Howard T. 
Eilers of Paper, Calmenson & Co. 
Mr. Eilers said a full line of ham- 
mers and hammer clusters for all 
makes of hammer mills will be made 
available by Dabney-Alcott to feed 
mills in Arkansas, western Tennessee 
and southern Missouri. 











Chicks Placed in Principal Broiler Areas 


(in thousands) 


Conn Virginia, W. Va., 

Week and Del-Mar- Shen. North North N.W. 
ending Maine Va Valley Carolina Georgia Arkansas Texas 
3,170 969 1,076 2,840 1,141 1,620 
_ 38 “i : arty) 2,190 784 839 2636 1013 L471 
TE Vreuses 1,113 2,836 814 1,094 3,057 1,194 1.647 
ite honbesd 1,023 2,884 746 1,100 2.949 1,074 1,638 
mh Se sceste 969 2,603 737 1,049 2,762 1,108 1,609 
Jan. 23 883 2.656 766 1/146 2,637 966 1.322 
| oi * pee 1,061 2,860 804 1,113 2,885 1,096 1,287 
iE cteeshs 1,068 2.948 858 1,162 2,821 1,106 1.487 
Tn; GR poseve 1,066 2,878 846 1,130 2,883 1,112 1,392 
Feb. 20 ....-. 1,063 2.782 889 1,166 8,043 996 1,398 
Feb. 27 1,124 2,679 $81 1,152 3,065 1,129 1.407 
Week -~Total of Areas 
ending Florida Alabama Mississippi Indiana California 1963-64 1962-63 
| eg ae 282 877 860 7169 1,002 16,614 13,662 
a Me ese 294 $39 683 664 912 13,149 12,348 
LR, cocedes 276 899 907 769 1,127 16,722 14,063 
Jan. 9 . 273 900 908 802 1,232 16,428 14,216 
BD 655 009 264 883 886 619 1,164 14,742 13,797 
SEER, asad 254 $11 839 829 1,128 14,226 13.739 
Jan. 30 232 791 804 826 1,211 14,970 14.061 
Feb. 280 940 896 796 1,117 15.408 13.790 
SEE x ines 68 260 829 896 861 1,142 16,274 14,084 
Feb. 20 257 921 866 844 1,140 15,334 14,477 
Feb. 27 243 894 919 114 1,167 16,314 15,040 
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GET TOGETHER—Midwest agricultural college repre- 
sentatives, feed control officers and feed manufacturers 
got together for an informal discussion of mutual prob- 
lems on the day preceding the convention of the Midwest 
Feed Manufacturers in Kansas City, Feb. 17. Pictured 
above are a few of those present. In the photo at the left 
are: (left to right) Dwight Dannen, Dannen Mills, Inc., 
St. Joseph, Mo.; William Diamond, secretary, American 


Feed Manufacturers Asen., Chicago; F. D. Brock, Texas 
feed control official; and Jack Blanke, Blair Mill & 
Elevator Co., Atchison, Kansas. In the photo at the right 
(left to right) are J. D. Sykes, Ralston Purina Co., St. 
Louis, and chairman of the American Feed Manufacturers 
Asen.; Dr. Warren Gifford, University of Arkansas; Dr. 
J. R. Couch, Texas A & M College; Collier Wenderoth, Jr., 
O. K. Feed Mills, Inc., Fort Smith, Ark.; and Dr. E. E. 
Stephenson, University of Arkansas. 





Michigan School 
for Elevator 
Employees Set 


EAST LANSING, MICH. — The 
Michigan Feed & Grain Assn., in co- 
operation with Michigan State Col- 
lege, has scheduled a one-day Eleva- 
tor Employees School for March 23. 
The latest in livestock and poultry 
management, with barn and labora- 
tory tours illustrating the latest man- 
agement techniques, is to be offered. 

The school will open with a tour 
of the dairy cattle barn, where major 
breeds of cattle, breed types, calf 
management, milking practices and 
cattle housing will be observed. 

At the swine barns, modern swine 
housing will be seen, Sow farrowing, 
management, swine research projects 
and breeds of swine will be observed. 
At the artificial breeding stud barn, 
Prof. A. C. Baltzer will demonstrate 
outstanding bulls and the importance 
of artificial breeding to feed men. 
Also scheduled is a demonstration of 
poultry housing, management and 
disease control. 

Loose housing for dairy cattle will 
be shown, and research projects on 
breeding will be explained. Another 
feature of the school will be a live- 
stock parade showing different breeds 
and types of animals, and there will 
be an Arabian riding demonstration. 
There will be a short judging contest 
so that each employee can closely 
observe grade and finish in slaughter 
cattle and barrows. 

Michigan State staff members will 
conduct the school. 

A luncheon is planned, as well as a 
dinner. At the dinner, the new head 
football coach of Michigan State Col- 
lege, Duff Daugherty, will be intro- 
duced. The Rose Bowl game film in 
color will be shown, with commentary 
by Clarence Munn, athletic director 
of the school. 


8 MEETINGS SCHEDULED 
FOR KANSAS GRAIN MEN 


HUTCHINSON, KANSAS—A se- 
ries of district grain grading schools 
for Kansas grain dealers has been ar- 
ranged by the Kansas Grain & Feed 
Dealers Assn., the Kansas extension 
service, the state and federal grain 
supervision and inspection depart- 
ments and the Kansas Wheat Im- 
provement Assn. 

The schedule of meetings: 

March 16, Topeka, Municipal Audi- 
torium; March 17, Chanute, Memoria! 
Bldg.; March 18, Wellington, 4-H 
Bldg.; March 19, Salina, American 
Legion Bldg.; March 23, Larned, 





Youth Bidg.; March 24, Plainville, Vo- 





cational Agriculture Bldg.; March 25, 
Oakley, Oakley Country Club; and 
March 26, Garden City, 4-H Building, 
Finney County Fair Grounds. 

Although the main portion of the 
program will be the same, special 
attention will be paid to the dominant 
crops of the area. The program: 

9-11:15 a. m. “Grain Grading,” 
J. E. Elstner, Kansas City, and G. G. 
Griffin, Wichita federal grain super- 
visors, grain division, Agriculture 
Marketing Service. 

11:15-11:45 a.m., “Sedimentation 
Test Demonstration,” C. H. Roy, 
grain division, Agricultural Market- 
ing Service. 

1-1:15 p.m., “Milling Wheat Situa- 
tion in Kansas,” C. W. Pence, direc- 
tor of field activities, Kansas Wheat 
Improvement Assn. 

1:15-1:30 p.m., “Grain Sanitation 
Review,” O. E. Case, secretary-treas- 
urer, Kansas Grain & Feed Dealers 
Assn., and Norman V. Whitehair, ex- 
tension economist in grain marketing. 

1:30-3:30 p.m., “Grain Grading,” 
J. E. Elstner, Kansas City, and G, G. 
Griffin, Wichita, federal grain super- 
visors, grain division, Agricultural 
Marketing Service. 

3:30 pm. “Taking Over 1953 
Wheat Under Price Support and Mar- 
ket Regulations of the 1954 Crop,” 
representative of the agricultural 
stabilization and conservation com- 
mittee. 


BURRUS MILLS REPORTS 
DECLINE IN NET INCOME 


DALLAS—In an interim report is- 
sued last week, Burrus Mills, Inc., 
Dallas, reported net income of $465,- 
752 for the six months ended Dec. 31, 
1953, which compared with $518,429 
earned in the corresponding period of 
the preceding fiseal year. 

This is the first interim statement 
to be issued by the Burrus company 


SOYBEAN MEAL FUTURES 
REACH NEW HIGH MARK 


MEMPHIS—Soybean oil meal fu- 
tures pushed to new seasonal highs 
at the Memphis Merchants Exchange 
this week, while cottonseed oil meal 
futures were moving lower. 

Old crop months of soybean oil 
meal were up well early in the week 
but sold off on liquidation and profit 
taking. However, the week ended 
with unrestricted prices $2.25 ton 
higher. Optional prices were up as 
much as $2.30 ton. 

The demand for soybean oil meal 
was fair. The feed business was a bit 
better, but processors were terming 
the conversion ratio poor. 

Soybean oil meal volume showed 
slight improvement during the week. 
Unrestricted sales amounted to 11,000 
tons as compared with 10,600 tons for 
the previous week. Optional soybean 











oil meal sales were 19,400 tons 
against 16,400 tons for the week be- 
fore 

While cottonseed oil meal showed 
sharp gains in volume, prices con- 
tinued to seek a lower level, with 
nearby March losing as much as 
$2.60 ton. 

Sales hit 10,000 tons for the week. 
This compares with 3,200 tons for the 
previous week. 


LARRY LOGAN IN NEW 
POST WITH CONTINENTAL 


OMAHA—Larry O. Logan has been 
named manager of the country ele- 
vator department of the Omaha office 
of the Continental Grain Co., it was 
announced this week. The move was 
effective March 1. 


Mr. Logan has been a member of 
the Kansas City staff of Continental 
for 12 years. He has applied for mem- 
bership on the Omaha Grain Ex- 
change and will take an active part 
in the merchandising of country grain 
in the Kansas, Nebraska and Iowa 
region. 


Widespread Use of 
Fats in Feed Seen 


NEW YORK—In another year, the 
vast majority of formula feeis will 
be fortified with animal fats, it was 
predicted recently by Dr. J. E. 
Magoffin, manager of sales for the 
chemical division of Eastman Chemi- 
cal Products, Inc. 

Dr. Magoffin spoke before the con- 
vention of the Association of Ameri- 
can Soap & Glycerine Producers, Inc., 
pointing out that the feed industry 
is the “only new outlet for tallow 
and grease which seems to have any 
major importance.” 

Fats, he said, represent a most eco- 
nomical means of providing caloric 
energy to feeds, with grease at 7%¢ 
Ib. equivalent to corn at 3¢ Ib. or 
$1.80 bu. Factors other than economy 
also favor use of fats in feeds, in- 
cluding control of dust and lubrica- 
tion of handling equipment as ma- 
terials pass through, he said. 

Assuming that feed manufacturers 
were all to incorporate only 4% of 
animal! fats into their feeds, the po- 
tential consumption of tallow and 
grease in feeds could be as much as 
1,600,000 tons a year, Dr. Magoffin 
said. This will tend to firm up prices 
of these products, he noted, but run- 
away prices aren't likely because of 
the necessity for fats to compete 
with other energy sources. 
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$7,000 FIRE DAMAGE 
MENTONE, IND.—The Mentone 
Co-op Elevator and contents were 
damaged by fire which caused an 
estimated $7,000 loss. 
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only 9.3 in., compared with a normal 
of 12.3 in. Unless plentiful rains fall 
during coming weeks, farm opera- 
tions in this area could be severely 
curtailed this summer. 

Despite slow sales, formula feed 
prices moved up 50¢@$1 ton this 
week, while supplies of ingredients 
ranged from tight to normal. Ingredi- 
ent costs continue a detrimental fac- 
tor also. The drop in support prices 
for butter is not expected to have 
any serious effect on the milk market 
hereabouts, because consumer de- 
mands account for almost all of the 


supply. 


Central States 


Formula feed manufacturers re- 
ported that feed business remained 
fairly stable in the central states dur- 
ing the week ending March 3. A 
heavy snow, mostly confined to the 
Chicago area, near the end of the 
period slowed truck business some- 
what locally. The snow was expected 
to have very little long-range effect. 

March started out about as Febru- 
ary ended. Observers said the month 
just ended probably was not as poor 
as the preceding year, but business 
was not booming. A steady pace held 
during the month, and it appeared 
as though March might do about the 
same, with some pick-up expected in 
the final week. 

Feed mixers reported a backlog of 
orders ranging from one to two days, 
with grinding time about normal. 
Prices advanced $1@2 ton during the 
week. 


Southeast 


Colder temperatures are lending 
encouragement to a pickup in feed 
business for the Southeast. It is 
hoped that demand for dairy feeds, 
which has been lagging, will receive 
a boost. 

The outlook for chick hatchings is 
good, and little complaint is being 
received from manufacturers who 
concentrate on broiler rations. Broil- 
er prices have improved a little but 
are still considerably below average 
cost of production. Only expert man- 
agement is deriving even close to a 
break-even based on current cost of 
feed and price of dressed birds. 

Many believe that there is an ex- 
cellent potential for the spring pig 
crop because of past reductions which 
have not been overcome. 

All of this adds up to an expected 
good March business in all fields of 
formula feeds. 

The extreme advance in price of 
soybean meal and strengthening of 
other proteins are causing manufac- 
turers to adhere to policy of only 
moderate inventories, pending con- 
firmation of the strong trend holding 
for the long pull. 

Due to heavy production of the 
largest supply in history, processors 
of dried citrus pulp are pushing hard 
for sales. So far, demand has been 
able to take care of supplies fairly 
well without pushing too much dis- 
tress offerings into the market. It is 
not unusual, however, to have spot 
offerings appear considerably under 
the going market. The extreme tight- 
ness of home grown grains through- 
out most sections in the South is aid- 
ing distribution of citrus pulp. 

Mills are running a full work week 
with a fair amount of overtime re- 
ported. 


Northeast 


Formula feed demand was steady 
this week. The high price of soybean 
oil meal brought heavy substitutions 
of cottonseed oil, linseed oil, meat 
scraps and medium protein feeds. 
Some dealers have “shut up shop” 
on soybean meal and are stocking up 
on substitutes. 

Chick and turkey feed sales picked 
up, but farmers are two or three 
weeks behind other years mainly be- 
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Richmond Mfg. Oo. 
Riley Feed Co. 


38 


32 


se 





Ryde @ Oc 16 


Ralebury's, Ur.. Laboratories ae 
Sargent & Oo. ....ccccccuns 

Saunders Mills, Ine a 
Scanian, Ivan, & OCo.. 38 


Schenley Distillers, Inc. 
Schuster Feed Co. . 
Schutte Pulverizer Co. 


Scroggins Grain Oo. .... 3h 
Sea Board Sales Co 4? 
Security Milla, Inc. . 
Sedberry, J. B., Ine..... 6 
Beedburo Bquipment Co 63 
Selders, Bugene L., Co..... $i 
Shea Chemical Corp. ..... 
GreolthGes Gas. occ ceess coves veces ae 
Shield, Dan H.,, Cordage Co. . 
Shuford, J. C., Co. 38 
Sievert, ©. W., and Associates 63 
Silmo Chemical COrp. ....se- bu 
Simmonds & Simmonds, Inc. “5 
Simonsen Mfg. Co. ..... 66.6. 27 
Sinason-Teicher Inter-American 

Grain Corp. .......ccccues 34 
Small, The W. J., Oo......... 6 
Smith, Bdward B., & Oo..... 
Soft Phosphate Research Inst., Ine 45 
Southern Oyster Shell Mig. Corp “4 
Southwell Grain Corporation 
Southwest Mill Supply Co. .. 75 
Soy-Rich Products, Inc. ..... 
Specifide, Ime. ......sscseeens 
Spencer Kellogg & Sona, Inc.. as 
Sprout-Waldron & Oc., Inc... 10 
Stabilized Vitamins, Inc. ..... 
Staley, A. B., Mfg. Oo........ “4 
Staley Millimg Oo. ........66655 
Standard Brands, Inc. ..... ov 
Standard Molasses Oo. ..... 
Stivera, Theo. ... 6.6 ecccceces nebeoesee 
Stone Mountain Grit Co. . seke *, 2 
Strong-Boott Mfg. Oo. ..... 66.6 suns il 
Sunset Feed & Grain Oo., Inc........ 
Superior Feed Oo. .. 1.6.66 unnes 2 
Superior Phosphate Co. 
Swanson, Carroll, Sales Co... ou 
Gwyete & GO, wie cccesccocccvecscccecces is 
Synthea Laboratories ..... 66.66 ccseenee 
T. &. FF. Company ........ 
Tamms Industries .......66 666 e scene 
Thompson-Hayward Chemica! ‘Co 66 
Transit Graim O06. 2.666666 ccc cee unee 61 
Tri Associates, Inc. ..... oseooe se OO 
Ubike Millimg Oo., The.............. 
Ultra Life Laboratories, Ine. sebes 70 
Union Bag & Paper Corp. .. see oe 
Union Special Machine Oo............ 50 
United Distributing Oo eee 6 
United Mineral Products Co 48 
U. 8. Industrial Chemicals Co.. 
United States Sugar Corp........ 
Universal Grain Corporation 
Usines, 8 A., Vermylen 
Van Dusen Harrington Oo BO 
VioBin Corporation 2... 6.6666 eeuee 
Vi-D-Co. ‘ 
Virginia- Carolina Chemical © orp. 
Virginia Smelting Co. yoedecbe 
VOR GED coccccccccctcccvccccces 70 
VRR-VOR, BBG, cevccevcsscccscccvccccore 
Vy Lactose Laboratories, Inc 63 
W-W Grinder Corporation 26 
Wallace & Tiernan Oo., Inc 6U 
Walsh Grain Oo. ....... 08 7 
Ward Feed Co ae 
Warren. Douglas Chemica! Oo., Ine. 4“ 
Warren Feed & Grain Co.. 
Waterloo Mille Oo. ..... 47 


Wells, Ralph, & Co 6 


Wene Poultry Laboratories . 76 
Wenger Mixer Oo. ........... “6 
Western Condensing Co. o° a6 
Whitmoyer Laboratories, Inc. . as 
Wilbur-Bilis Oo. ..... ; LS} 
Wileon & Oo. .. «6 - oc cccuune 30 
Wisconsin Alumni Research Foundation 66 
Woods, John J., & Bons..... 72 
Woodward & Dickerson, Ine. “ 
Yeast Products Ine 

Zeller#® Laboratories 68 





ause of the prevailing low prices of 
broilers and es ges 

Yellow hominy advanced 50¢ to $1, 
but mill feeds lost an early 50¢ to $1 
rise. 

Dairy concentrates moved in good 
volume. But dairy farmers are not 
happy about the impending cut in 
support prices and believe they are 
getting the worst of it. 

One spokesman said, “The idea of 
lowering the supports on dairy prod- 
ucts while keeping the support of 
feed products at 90% of parity is dis- 
rimination.” He added, “If supports 
re lowered it should be an across- 
the-board proposition, with the gov- 








ernment also lowering the price of 
grain and feed products.” 

Feed mills operated on a five-day 
week, the same as a week ago. 


Paeifie Northwest 


The formula feed business was 
quiet in the Pacific Northwest and 
feed millers, particularly those who 
make dairy feeds, were inclined to 
take a rather pessimistic attitude to- 
ward prospects during the coming 
months. 

To begin with, pastures are rapidly 
becoming usable, which in itself will 
cut down on the volume of concen- 
trated feeds. Additionally, the price 








of butterfat is due to go down on the 
first of April, and this has dairymen 
greatly concerned. The over-all situ- 
ation for the dairy farmer is further 
complicated by the fact that the 
Washington State Department of 
Agriculutre is refining its Bangs di- 
sease control work, and there is ap- 
prehension that many herds will not 
pass the next set of tests intact. 
Some dairymen indicate that they 
will go out of business in the next 
60 to 90 days and look for activities 
in which there is greater promise of 
profit. All in all, the future is rather 
bleak for the owner of milk cows, 
according to trade reports. 











Turkey growers are just starting 
to swing into their season, and vol- 
ume of business in this line should be 
good during the coming months. Also, 
while egg prices are temporarily 
down, the commercial flock owner is 
doing well and the outlook for him is 
fair to good. Broiler flock owners are 
not far from a break-even point, but 
they hope for an upturn in the mar- 
ket within the next few weeks 

Formula feed prices continued to 
rise during the week, being up $1 per 
ton straight across the board, and 
further rises were in prospect. Buy- 
ing is on a hand-to-mouth basis, and 
the backlog of orders is not great 









What about 


uniform 
DISPERSION ! : 


Uniform dispersion is the secret of ef- 
fective mixing. Critical feeds, premixes, and 
supplements must be uniformly mixed or 
they lose much of their value*. Mixing tests 
have shown that uniform particle size, 
shape and density are extremely important 
for proper dispersion in good mixing. Gran- 
ules '56 and Leaf Granules have these all- 
important characteristics . . . they never 
vary bag with bag or car with car. 


*One ton of mixed feed contains 112,- 

: “Vy 000 daily portions of week-old chick 

il diet — yet each of these must be uni- 

Alam “MISTER ALFALFA” form so that every chick gets its pro- 
per ration. 
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2463 South 27th 
Omaha, Nebraska 





